Magr. Lucia Novanska Skripcova, PhD. - KmasK

Al

8 rok in. kritérium 5
Kontinualna pedagogicka ¢innost rokov (min. kritérium

rokov)

Nastup na PhD: september 2015
Nastup na miesto odborného asistenta: september 2018

Vedenie diplomovych prac 29 (min. kritérium 10)
Cinové, Katarina - Od napadu po instal4ciu - formy a metédy

o - : 2020

rezentécie fotografického umenia
Suchacové, Ester - Dystopické medidlne obsahy a ich vplyv na 2020
recipienta
Stredanskd, Maria - Lovecraftovsky horor v medialnych obsahoch 2020
Patrik, Lukas - Expresivita vizualneho jazyka v hudobnom videoklipe a
' 2020
eho tvorba
Kubov, Marek - Manga ako produkt japonskej popularnej kultary 2021
Petrova, Ivana - Ziny - komunitna tla¢ 2021
Hindakova, Nikola - Medialny obraz univerzit 2021
Dolnik, Mattis - Concept art v digitdlnych hrach a jeho tvorba 2021
Chovancovd, Ivana - Média alternativnych faktov 2021
Kocka, Adam - Aktuélne vyzvy a témy v digitalnych hrach 2022
Loipersberger, Rudolf - Budiicnost televizneho vysielania v ére
’ o 2022

streamovacich sluzieb
Francistyova, Bianka - Popularizacia korejskych serialov 2022
Zuberiova, Romana - Queer kulttra a jej cesta k mainstreamu 2022
Lesniakov4, Jana - Kult fantigika 2023
Michalec, Jakub - Hodnoty v mytol6gii a ich medidlna reprezentacia 2023
Filov4, Kristina - Dezinformacie a ich prejavy 2023
Benkovéd, Zuzana - rozhlasové vysielanie v kontexte umelej inteligencie 0024



Mgr. Lucia Novanská Škripcová, PhD. - KmasK


Bobko, Silvester - Fungovanie komunitnych médii 0004
Cavojska, Andrea - Toxicka maskulinita na socidlnych sietach 0024
Galbavy, Samuel - Intertextualita vo vybranych medialnych
2024

roduktoch
Klabecek, Matus - Reprezentacia japonskej kultary v digitalnych hrach 0024
Kmitova, Jana - Evoltcia rozpravok 0024
Krsiak, Adam - Vplyv tiktoku na hudobny priemysel 0024
Deglovicov4, Klaudia - ARG - Alternate reality game 0025
Istvan, Miroslav - Informovanie o LGBTI+ témach v spravodajstve 0025
STVRa TV JOJ
Pruzinsky, Jakub - Ballroom culture a jej prienik na Slovensko 0025
Bastekova, Daniela - Brutalistickd architekttra vo fotografii 0025
Noskovi¢, Kristian - Rozpoznatelnost slovenskych podcastov 0025
Kovac, Kristidn - Sportové fotografia 2025

A3

Pedagogicky vystup publikaénej ¢innosti ako celok (P1) - 1 (min. kritérium 1)

ucebnica pre vysoké skoly (do roku 2022 ACA, ACB)

Ako rozumiet novym medialnym trendom: Od dét k interpretacii
/ Lucia Novanska Skripcové; 5

recenzentky: Slavka Pitonidkova, Zuzana Slusna. - Cislo projektu: P1/ACA
09103-03-V04-00368 Posiliiovanie mediédlnej gramotnosti

mladych na prekonanie vplyvu TikToku. - 1. vyd. - Praha : Wolters
Kluwer, 2025. - 65 s. [3,57AH] [online]. - Kategoria do roku 2021
ACA. - ISBN 978-80-286-0399-1 (online).

Ad
Pedagogicky vystup publikacnej ¢innosti ako celok (P1) - 1 (min. kritérium 1)
ucebny text, skriptum (do roku 2022 BCI)

Komunitné média / Lucia Skripcova, Milo$ Mistrik; vedecki ACB

recenzenti: Jan Visfiovsky, Anna Sdmelova. - 1. vyd. - Trnava :
Fakulta masmediélnej komunikacie UCM v Trnave, 2021. - 131 s. -
ISBN 978-80-572-0193-9.




A7
Absolvované prednaskové pobyty v zahranici

1 (min. kritérium 1)

Ustav filmové, televizni a rozhlasové tvorby, Filozoficko- 25.9.2023 - 29.9.2023
pfirodovédecka fakulta, Slezska univerzita v Opavé Erasmus +
teaching mobility

B1
Vedecky vystup publikacnej ¢innosti ako celok (V1) -
vedecka monografia (do roku 2022 AAA, AAB)

1 (min. kritérium 1)

Korean Drama: From Korean TV to Worldwide Popularity
[elektronicky zdroj] / Bianka Francistyovd, Lucia Novanska
Skripcova; reviewers: Byoung Yoong Kang, David Andrew
Tizzard. - Cislo projektu: APVV 21-0115 Hypermodern Media
Culture - Film and Television Production as Mirror of Sociocultural
Phenomena of the 21st Century. - 1. vyd. - Praha:

Wolters Kluwer, 2024. - 145 s. [9,41 AH] [online]. - Kateg6ria do
roku 2021 AAA. - ISBN 978-80-286-0084-6 (online).

V1

B2

Vedecky vystup publikacnej ¢innosti ako cast (V2) - vedecka
praca v recenzovanej publikacii, zborniku (do roku 2022 AEC,
AED, AFA, AFB, AFC, AFD) + vedecky vystup publikacnej
¢innosti - vedecka stadia v recenzovanom

vedeckom casopise (V3, do roku 2022 ADE, ADF)

27 (min. kritérium 25)

What Minors See on Tiktok: Taxonomy, Prevalence, and Interaction
Patterns of Potentially Dangerous Videos / Lucia

Conference Proceedings from the International

Scientific Conference / editors: Bianka Francistyovéd, Lucia Furtakova,
Monika Prostinakova Hossova. - Trnava : Univerzita

sv. Cyrila a Metoda v Trnave, 2025. - ISBN 978-80-572-0555-5. - s. 554-
563 [online].

Novanska Skripcova. (Kategéria do roku 2021 ADN). V3/ADN

In: Media Literacy and Academic Research [print, electronic] . - ISSN WoS

2585-8726. - Ro¢. 8, ¢. 2 (2025), s. 53-66.

Awareness of time spent watching short-form videos among

university students [electronic] / Lucia Novanska Skripcové.

(Kategoéria do roku 2021 AFD).

In: Marketing Identity [electronic] : The Power(s) of Communication : V2/AFD
WoS




Coping with Loss and Grief in Games: A Case Study of Clair Obscur:
Expedition 33 [print, electronic] / Lucia Novanska

Skripcova. (Kategoria do roku 2021 ADF).

In: Acta Ludologica. - ISSN 2585-8599. - Ro¢. §, ¢. 2 (2025), s. 112-125
[print, online].

V3/ADF

Fact-checking v auditivnych mediatypoch [electronic] / Miroslav
Kapec, Lucia Novanska Skripcova. (Kategoéria do roku

2021 AFD).

In: Marketing and Media Identity [electronic] : sila komunikacie /
Martin Graca, Lenka Labudova, Monika Prostindkova

Hossova. - Trnava : Univerzita sv. Cyrila a Metoda v Trnave, 2025. -
ISBN 978-80-572-0554-8. - s. 152-164 [online].

V2/AFD

Emergence of New Male Leads in Korean Dramas / Bianka
Francistyova, Lucia Novanska Skripcova. (Kategoria do roku
2021 ADF).

In: European Journal of Media, Art and Photography [print,
electronic] . - ISSN 1339-4940. - Ro¢. 12, ¢. 2 (2024), s.

122-129.

V3/ADF
WoS

Participative culture in Al models: case study of stable diffusion /
Lucia Novanska Skripcova. (Kategéria do roku 2021

AFD).

In: Marketing Identity [elektronicky zdroj] : Human vs. Artificial :
Conference Proceedings from the International Scientific

Conference / editors: Monika Prostindakova Hossova, Martin Solik,
Matej Martovic. - Trnava : Univerzita sv. Cyrila a

Metoda v Trnave, 2024. - ISBN 978-80-572-0487-9 (online). - s. 522-528
[online].

V2/AFD

How TikTok is transforming film and television production / Lucia
Skripcova. (Kategoéria do roku 2021 AFD).

In: Marketing & Media Identity [elektronicky zdroj] : Al - The Future
of Today : hypermoderna medidlna kulttra vo filme a

televizii / editori: Monika Prostinakova Hossova, Martin Graca, Jana
Radosinska. - Trnava : Fakulta masmedialnej

komunikacie UCM v Trnave, 2023. - ISBN 978-80-572-0417-6. - s. 68-76

V2/AFD

Al in media and photography education / Lucia Skripcova.
(Kategoéria do roku 2021 AFC).

In: Problemi zurnalistskoi osviti ta praktiki: ukrainskij ta svitovij
dosvid = Problems of journalism Education and Practice:
ukrainian and international Experience : zbirnik materialiv
Miznarodnoi naukovo-prakti¢noi konferencii / O.I. Gocur, Ju.R.
Kazimova. - I'vov : FOP Pic¢a Ju.V., 2023. - ISBN 978-966-969-161-3,
978-966-801-910-4. - s. 160-163

V2/AFC

Convergence in Digital Games: A Case Study of League of Legends /
Lucia Skripcova. (Kategéria do roku 2021 ADF).
In: Acta Ludologica. - ISSN 2585-8599. - Ro¢. 5, ¢. 2 (2022), s. 86-90.

V3/ADF

Current Social Media Trends and Young Audiences - Risks and
Opportunities / Lucia Skripcova, Vladimira Hladikova.
(Kategoria do roku 2021 ADN).

In: ejmap : European Journal of Media, Art & Photography. - ISSN
1339-4940. - Ro¢. 10, ¢&. 2 (2022), s. 90-99.

V3/ADN
WoS




Motivacia roz8irovat kulttru: stadia programu Koérejskej ambasady
na Slovensku = Motivation to Spread the Culture: Case

Study of programme of Korean Embass in Slovakia / Bianka
Francistyova, Lucia Skripcova. (Kategéria do roku 2021 AFD).

In: Quo vadis massmedia, quo vadis marketing [elektronicky zdroj] :
zbornik z vedeckej konferencie doktorandov a

mladych vedeckych pracovnikov Quo vadis masmedia & marketing
organizovanej Fakultou masmedialnej komunikacie

UCM v Trnave / editori: Lucia Magalova, Miroslav Macék, Patrik
Kolenc¢ik. - Trnava : Fakulta masmedialnej komunikécie

UCM v Trnave, 2022. - ISBN 978-80-572-0252-3. - s. 39-48 [online].

V2/AFD

The impact of influencer marketing on consumer's behaviour -
manipulation tactics or influence? / Dominik Mi¢uda, Lucia
Skripcova. (Kategoria do roku 2021 AFC).

In: CER Comparative European Research 2022 [elektronicky zdroj] :
proceedings - research track of the 17th Biannual

CER Comparative European Research Conference / ed. Michael
McGreevy, Robert Rita. - Londyn : Sciemcee Publishing,

2022. - ISBN 978-1-7399378-1-2. - s. 33-36 [CD-ROM].

V2/AFC

Respekt v Korejskej kulttre a jeho medidlna prezentécia / Bianka
Francistyova, Lucia Skripcova.

In: Culturologica Slovaca [elektronicky zdroj] : internetovy
kulturologicky ¢asopis. - ISSN 2453-9740. - Ro¢. 6, ¢. 2

(2021), s. 74-89 [online].

ADF

Prienik a tspech K-popu na zdpadnom trhu = Breakthrough and
success of K-pop on the Western market / Bianka

Francistyova, Lucia ékripcové.

In: Megatrendy a média 2021: Home Officetainment / editori
zbornika: Andrej Brnik, Martin Graca, Monika Prostindkova
Hossova, Martin Solik. - Trnava : Fakulta masmedialnej komunikacie
UCM v Trnave, 2021. - ISBN 978-80-572-0184-7. - s.

5-15.

AFD

Socialne média a pouzivatel kniznice v roku 2021 / Lucia Skripcova.
In: KniZnica : ¢asopis pre knihovnictvo. - ISSN 1335-7026. - Ro¢. 22, ¢.
4 (2021), s. 14-19.

ADF

Vplyv pandémie na vysielanie Radia Regina / Bianka Francistyova,
Lucia Skripcova.

In: SVOAUK 2021 [elektronicky zdroj] : sekcia masmedialnej a
umeleckej komunikacie / editori Zdenko Mago, Sabina

Galikova Tolnaiov4, Diana Bulganova. - Trnava : Fakulta
masmedialnej komunikacie UCM v Trnave, 2021. - ISBN
978-80-572-0204-2. - s. 88-106 [online].

AFD

Funding of public service media: a case study on RTVS / Timotej
Klepanec, Lucia Skripcova.

In: EDAMBA 2020 [elektronicky zdroj] : international scientific
conference for doctoral students and post-doctoral

scholars : from better economics to better economy : conference
proceedings / editors: Nina Dédeckovd, Paula Puskarova. -

Bratislava : Vydavatel'stvo EKONOM, 2020. - ISBN 978-80-225-4794-9.

- 8. 355-364 [online].

AFD




Adolphe Appia: from Romanticism to the Rhytmic Spaces / Milo3
Mistrik, Lucia Skripcové, Dominik Mi¢uda.

In: ejmap : European Journal of Media, Art & Photography. - ISSN
1339-4940. - Ro¢. §, ¢&. 2 (2020), s. 94-101.

ADN
WoS

Instagram journalism / Lucia Skripcova. (Prispevok je indexovany vo
WoS CC).

In: Marketing Identity [elektronicky zdroj] : Offline Is the New Online
: Conference Proceedings from the International

Scientific Conference / editors: Alena Kusa, Anna Zauskova, Zuzana
Buckova. - Trnava : Fakulta masmedialnej

komunikécie UCM v Trnave, 2019. - ISBN 978-80-572-0038-3 (online).
-5.977-985.

AFD
WoS

Kultarne aspekty vzniku komunitnych médii = Cultural facets
factoring into community media inception / Lucia Skripcova.

In: Quo vadis massmedia, quo vadis marketing [elektronicky zdroj] :
zbornik z vedeckej konferencie doktorandov a

mladych vedeckych pracovnikov / editori: Zora Hudikové, Daniela
Kollarova, Jana Radosinska. - Trnava : Fakulta

masmedialnej komunikacie UCM v Trnave, 2018. - ISBN 978-80-8105-
974-2. - S. 88-94.

AFD

Clovek - komunita - médium = Individual - Community - Medium /
Lucia Skripcova.

In: Quo vadis massmedia, Quo vadis marketing [elektronicky zdroj] :
zbornik z vedeckej konferencie doktorandov a

mladych vedeckych pracovnikov ... / editori: 'udmila Cabyova, Peter
Velicky. - Trnava : Fakulta masmedialnej

komunikacie UCM v Trnave, 2017. - ISBN 978-80-8105-878-3. - S. 143-
146

AFD

Basic pillars of community media typology / Lucia Skripcova.
In: European Journal of Science and Theology. - ISSN 1841-0464. - Vol.
13, no. 6 (2017), pp. 35-42.

ADM
WoS

Aspects related to community media and its terminology / Lucia
Skripcova.

In: European Journal of Science and Theology. - ISSN 1841-0464. - Vol.
12, no. 5 (2016), pp. 155-162.

ADM
WoS

Zines - community press / Lucia Skripcova. (Prispevok je indexovany
v databaze Web of Science Core Collection).

In: Marketing Identity : Brands we love - part I. : Conference
Proceedings from International Scientific Conference 8th - 9th
November 2016, Congress Hall of the Slovak Academy of Sciences,
Smolenice, Slovak Republic / editors: Dana Petranové,

Jozef Matas, Dasa Mendelova. - Trnava : Faculty of Mass Media
Communication, University of Ss. Cyril and Methodius in

Trnava, 2016. - ISBN 978-80-8105-840-0. - ISSN 1339-5726. - S. 365-372.

AFD
WoS

Komunitné média na Slovensku = Community Media in Slovakia /
Lucia Skripcova.

In: Uskalia Zurnalistickej a masmedialnej komunikécie v st¢asnosti I1 :
zbornik z 2. ro¢nika medzinarodnej vedeckej

konferencie Uskalia zurnalistickej a masmemdialnej komunikécie v
stucasnosti I (Nitra 21. 10. 2015) / editor Veronika

Cillingova. - Nitra : Univerzita Konstantina Filozofa v Nitre,

AFD




Filozoficka fakulta, 2016. - ISBN 978-80-558-1113-0. - S.
59-67

Komunitne media - budiicnost alebo utépia? = Community media -
reality or utopia? / Lucia Skripcova.
In: Quo vadis massmedia, Quo vadis marketing [elektronicky zdroj] :

zbornik z medzinarodnej vedeckej konferencie AFD
doktorandov a mladych vedeckych pracovnikov ... / editori: Ludmila

Cébyové, Denisa JanoSova. - Trnava : Fakulta

masmedidlnej komunikacie UCM v Trnave, 2016. - ISBN 978-80-8105-

804-2. - S. 179-185 [CD-ROM].

The place of community media within the development of media

literacy / Lucia Skripcova.

In: Developing Media Literacy in Public Education : A Regional AFC

Priority in a Mediatized Age / Veronika Pelle (ed.). -
Budapest : Corvinus University of Budapest, 2016. - ISBN 978-963-
503-622-6. - S. 110-118.




B3

Vedecky vystup publikacnej ¢innosti - vedecka stadia

v indexovanom vedeckom ¢asopise (V3, do roku 2022 ADC,
ADD, ADM, ADN)

Problematic Short-Form Video Use, Instant Gratification,
Impulsivity, and Psychological Distress Among Slovak University
Students / Lucia Novanska ékripcové, Lucia Vitekova. (Kategoria V3/ADM
do roku 2021 ADM). Scopus
In: Studies in Media and Communication [print, electronic] . - ISSN
2325-8071. - Ro¢. 13, ¢. 4 (2025), s. 326-341.

Media Literacy in Digital Games / Lucia Skripcova. (Kategoéria do
roku 2021 ADN). V3/ADN
In: Media Literacy and Academic Research. - ISSN 2585-8726. - Ro¢. WoS

5, ¢.1(2022), s. 131-140.

Motivations and incentives of community media content creators: a

4 (min. kritérium 4)

case study of SpodNas / Lucia Skripcova. ADN
In: Communication Today. - ISSN 1338-130X. - Vol. 8, no. 2 (2017), WoS
pp. 30-41.

Participative culture in community media / Lucia Skripcova.

(Prispevok je indexovany v databdze Web of Science). ADN
In: ejmap : European Journal of Media, Art & Photography. - ISSN WoS

1339-4940. - Vol. 5, no. 1 (2017), pp. 98-101.

B5

Vedecky vystup publikacnej ¢innosti ako celok (V1) -
zostavenie editovanej publikacie, napr. konferenéného
zbornika, editovanej knihy (do roku 2022 FAI)

Zbornik SVOaUK 2022 [elekrtonicky zdroj] : sekcia masmedialnej
komunikécie, umeleckej komunikécie a tedrie

digitalnych hier : zbornik z konferencie / ed. Alexandra Rysul'ova, V1/FAI
Lucia Skripcov4, Monika Prostindkova Hossova. - 1. vyd.

- Trnava : Fakulta masmedidlnej komunikécie, 2022. - 157 s.
[online]. - Kategodria do roku 2021 FAI - ISBN
978-80-572-0268-4

Quo vadis massmedia [elektronicky zdroj] : zbornik z vedeckej
konferencie doktorandov a mladych vedeckych pracovnikov
Quo vadis massmedia, quo vadis marketing organizovanej
Fakultou masmedialnej komunikéacie UCM v Trnave / editori: FAI
Zora Hudikova, Lucia Skripcovéd, Nikola Kantukové; recenzenti:
Zuzana Kvetanové, Zdenko Mago. - 1. vyd. - Trnava :

Fakulta masmedidlnej komunikacie UCM v Trnave, 2020. - 270 s. -
ISBN 978-80-572-0053-6 (online). - Spdsob pristupu:

https:/ /fmk.sk/veda-a-vyskum/zborniky/.

2 (min. kritérium 2)




B6
Odborny vystup publika¢nej ¢innosti (O3) - recenzia vedeckej

alebo odbornej publikacie publikovana vo vedeckom ¢asopise 2 (min. kritérium 2)

(do roku 2022 EDI)

Hogwarts Legacy / Lucia Skripcova. (Kategéria do roku 2021 EDI).

In: Acta Ludologica. - ISSN 2585-8599. - Ro¢. 6, ¢. 1 (2023), s. 121- O3/EDI
123.

Death stranding / Lucia Skripcova. EDI

In: Acta Ludologica. - ISSN 2585-8599. - Ro¢. 2, ¢. 2 (2019), s. 80-82.

B7
Ohlasy na publikované vedecké alebo umelecké prace

66 (min. kritérium 20)
Kategoria ohlasu:

Introduction: Al Aesthetics / Thon, Jan Noél; Wilde, Lukas R.A. DOI 1

10.4324/9781003676423-1. In: Al

Aesthetics Al Generated Images Between Artistics and Aisthetics.

Londyn: Taylor & Francis Group. Routledge,

2025. ISBN [9781041148456, 9781040555248], s. 1-21.

Alternative Media from the Perspective of Journalism Students / 1

Izrael, Pavel; Polievkov4, Petra. DOI

10.34135/ mlar-25-01-14. In: Media Literacy and Academic Research.

ISSN 2585-8726. ISSN (online) 2585-9188.

Ro¢. 8, ¢.1 (2025), s. 258-273.

Exclusion in the Name of Dissuasion: Framing Moral Panic, 1

Disposable Gamers, and Esport Regulation in China / Chen,

Yiming; Dai, Shushan; Xue, Hanhan; Newman, Joshua I. DOI

10.1177/21674795251348156. In: Communication and Sport.

ISSN 2167-4795. ISSN (online) 2167-4809. 2025.

A Bibliometric Analysis of Media Convergence in the Twenty-first 1

Century: Current Status, Hotspots, and

Trends / Li, Caiwei; Ali, Mohd Nor Shahizan; Rizal, Ammar Redza

Bin Ahmad; Xu, Jingwen. DOI

10.11114/smc.v13i1.7236. In: Studies in Media and Communication.

ISSN 2325-8071. ISSN 2325-808X. Ro¢. 13,

¢.1(2025), s. 313-331.

The Risks and Opportunities of Use of Social Media: Youth 1

Perceptions / Osepashvili, Dali. DOI

10.11114/smc.v13i1.7495. In: Studies in Media and Communication.

ISSN 23258071. ISSN (online) 2325808X.

Ro¢. 13, €. 1 (2025), s. 452-461.




IZRAEL, P.; POLIEVKOVA, P. Alternative Media from the
Perspective of Journalism Students. In: Media
Literacy and Academic Research. 2025, 8(1), s. 258-273.

Culinary Storytelling About the Local Cuisine of Phitsanulok,
Thailand / Jongsuksomsakul, Panida. DOI
10.1177/21582440241233451. In: SAGE Open. 2024, 14(1), s. 1-13.

]UKIC, Dinko. Educational Values in Digital Games. In: Media
Literacy and Academic Research. 2023, 6(2), s. 157-175.

GLAS, R, et al. Literacy at play: an analysis of media literacy games
used to foster media literacy competencies. DOI
10.3389/fcomm.2023.1155840. In: Frontiers in Communication.
Lausanne: Frontiers Media. ISSN (online) 2297-900X.

Learning by Playing: A Case Study of the Education in Photography
by Digital Games / Mago, Zdenko; Wojciechowski,

tukasz Pawel; Baldzikova, Magdaléna; Shelton, Amiee. In: Journal
of education culture and society. Wroclav: Fundacja Pro

Scientia Publica. ISSN 2081-1640. Ro¢. 14, ¢. 1 (2023), s. 465-479.

VISNOVSKY, J., SOLIK, M., DUBRAVSKA, O. New legal regulation
of publications in Slovak media environment. In:
Communication Today. 2023, 14(2), s. 4-14.

VISNOVSKY, J., SOLIK, M., DUBRAVSKA, O. New legal regulation
of publications in Slovak media
environment. In: Communication Today. 2023, 14(2), s. 4-14.

BOTOSOVA, I, BRNIK, A., IMROVIC, M. The Role of Student
Radio Stations in the Higher Education
System. In: MLAR. 2023, 6(1), s. 174-187.

KITSA, M., MUDRA, L. Interactive Content as a Mean of Attracting
an Audience on TV Sites. DOI

10.18662/po/13.4/503. In: Postmodern Openings. 2022, ro¢. 13, ¢. 4,
s. 14-41.

Signs and Values of Mainstream Audio-Visual Content Intended for
Children and Youth / Rusnakové, Lenka;

Prostindkova Hossova, Monika. In: Media Literacy and Academic
Research. ISSN 2585-8726. ISSN (online) 2585-9188. Ro¢.

5, ¢.2(2022), s. 26-53.

KOLENCIK, P., HUDIKOVA, Z. Narrative as an Element of Podcast
Production: The Case Study of Nezhasinaj! In:
Ejmap. 2022, 10(2), pp. 100-108.

One Literacy and Multiple Intelligences? The Case of Media Literacy
/ Belvoncikova, Eva; Ciderova, Denisa. In: Media

Literacy and Academic Research. ISSN 2585-8726. ISSN (online)
2585-9188. Ro¢. 5, ¢. 2 (2022), s. 54-69.

Perception of the Higher Education in Digital Games by Slovak High|
School Students / Fichnova, Katarina; Mago,

Zdenko; Lenghart, Patrik. In: Media Literacy and Academic
Research. ISSN 2585-8726. ISSN (online) 2585-9188. Ro¢. 5, ¢. 2
(2022), s. 95-1009.




ORBAN, K., PITONAKOVA, S. Cultural Heritage as a Mass
Medium. In: Ejmap. 2022, 10(2), pp. 70-78.
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