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Zoznam publikacnej Cinnosti
Zora Hudikova - 2026

AAA Vedecké monografie vydané v zahrani¢nych vydavatel’stvach

AAA

Hodnota tvorcu : portrét spisovatel’a Milana Ferka / Zora Hudikova; recenzenti Jozef Leikert ... [et al.]. - [1. vyd.]. - Novy
Sad : Hlas I'udu, 2014. - 167 s. [8,35 AH] : fotogr. - (Okamihy osudov). - ISBN 9788682513308.

Ohlasy:

2018 [2] SATKEOVA, Michaela. Future prospects of the journalistic profession. Journalist profession in the future. In:
Megatrends and Media: Reality and Media Bubbles. Trnava: FMK UCM, 2018, s. 297. ISBN 978-80-8105-952-0.

2019 [4] PRAVDOVA, Hana. ManaZovanie edukacie a profesionalita medialneho tvorcu. In: Megatrendy a média 2019:
Digital Universe [online]. Trnava: FMK UCM, 2019, s. 346. ISBN 978-80-572-0014-7.

ACB Vysokoskolské uéebnice vydané v domacich vydavatel’stvach

ACB

ACB

Praktikum mediélnej tvorby / Andrej Tuser a kolektiv. - 1. vyd. - Zilina : Eurokodex, 2010. - 368 s. - ISBN 9788089447169.

[Spoluautori: Jaroslav Bartosek - Martin Kasarda - Karol Orban - Eva Chudinova - Zora Hudikova - Branislav Ondrasik]

Ohlasy:
2019 [4] LETAVAIJOVA, S., et al. Novodobé migracie vo verejnej, medidlnej a politickej diskusii. Nitra: UKF, 2019.

Radio Broadcasting and Radio Production : specialized academic textbook in English / Zora Hudikova, Eva Habinakova;
reviewers: Jan Visnovsky, Norbert Vrabec. - 1. vyd. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2018. -
110 s. - ISBN 978-80-8105-969-8.

Ohlasy:

2019 [4] VISNOVSKY, J., KUBIKOVA, K. Co si myslia o inovaciach v zurnalistike slovenski novinari? In: Marketing
Identity 2019: Offline Is the New Online - aktualne vyzvy onlinovej a offlinovej komunikacie. Trnava: FMK UCM,
2019, s. 207. ISBN 978-80-572-0039-0.

2021 [2] BRNIK, A., KAPEC, M. Impact of the First and Second Waves of Coronavirus on Slovak Radio Audiences. In:
Media Literacy and Academic Research. 2021, 4(2), s. 166-185. ISSN 2585-8726.
[3] VISNOVSKY, J., UNGEROVA, M., KUBIKOVA, K. How has journalistic content been changing on the
internet? Differences in presentation of journalistic outputs in the press and on the web. In: Movements European
Realities: New Developing Trends: Conference Proceedings. Osijek: Sveuciliste Josipa Jurja Strossmayera u
Osijeku, 2021, s. 197-213. ISBN 978-953-8181-28-3.

2022 [01] BOTOSOVA, L.; BRNIK, A. Trends in radio news coverage of private broadcasters in the conditions of the
Slovak Republic. In: Communication Today. 2022, 13(2), s. 80-93.
[02] PANASENKO, N., GREGUS, . Media text in the mirror of linguistics. Praha: Wolters Kluwer, 2022. ISBN
978-80-7676-514-6.
[02] UNGEROVA, M., SKVARENINOVA, O. Media relations and communication: specialized academic
textbook in English. Trnava: FMK UCM, 2022. ISBN 978-80-572-0281-3. s. 40.

2023 [02] FURTAKOVA, L. Dokéaze ChatGPT nahradit’ moderatora spravodajstva v rozhlase? In: Quo Vadis 2023.
Trnava: FMK UCM, 2023, s. 28. ISBN 978-80-572-0330-8.

2024 [01]JANACKOVA, L.; FURTAKOVA, L.; BRNIK, A.; CIMERMAN, M. Radio News in the Slovak Republic in
the 21st Century. In: Studies in Media and Communication. 2024, 12(1), s. 420-431. ISSN 2325-8071.
[02] STOFIROVA, A.; FURTAKOVA, L. Plnia lokalne radia funkciu lokalnosti? Pripadova $tidia radia Aetter. In:
SVOAUK 2024. Trnava: FMK UCM, 2024, s. 97-110. ISBN 978-80-572-0478-7.

2025 [02] GREIFOVA, M.; KAPEC, M. Programova skladba popoludiajsieho vysielania sikromnych rozhlasovych
stanic. In SVOAUK 2025. Trnava: FMK UCM, 2025, s. 54-66. ISBN 978-80-572-0537-1.
[02] SANITRA, D.; FURTAKOVA, L. Spravodajstvo v regionalnych radiach: pripadova §tudia Trnavského radia.
In SVOAUK 2025. Trnava: FMK UCM, 2025, s. 126-133. ISBN 978-80-572-0537-1.
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ACB Televizia / Zora Hudikova, Jana Porubcova. - 1. vyd. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2007. -
136 s. - (Medialne kompetencie ; zv. V). - ISBN 978-80-89220-98-4.

Ohlasy:

2016 [4] PRAVDOVA, H., VOLKOVA, B. Zaner, zanrova hybridizacia. In: Slovnik vybranych pojmov z medialnych §tadii. Trnava:
FMK UCM, 2016, s. 243. ISBN 978-80-8105-874-5.

[4] SLIVA, M., DOKTOROVA, K., JANOSOVA, D. Vyznam programovej truktiry komerénych televizii. In: Zbornik
SVOaUK. Trnava: UCM, 2016, s. 173, 195. ISBN 978-80-8105-794-6.

2018 [4] FUTEJ, S., BUCKOVA, Z. Televizny serial ako taziskovy produkt su¢asnej televiznej tvorby. In: SVOAUK 2018 [online] :
sekcia masmedialnej komunikacie. Trnava: FMK UCM, 2018, s. 409 [2019-04-08]. ISBN 978-80-8105-981-0. Dostupné na:
https:/fmk.sk/download/SVOaUK-2018-Sekcia-masmedialnej-komunikacie.pdf
[4] GREGUS, Lubos. News - objective reflection of reality? In: Quo vadis massmedia, quo vadis marketing [online]. Trnava:
FMK UCM, 2018, s. 127 [2019-04-04]. ISBN 978-80-8105-973-5. Dostupné na:
https://fmk.sk/download/Quo-Vadis-Mass-Media-Quo-Vadis-Marketing-2018-AJ.pdf
[4] HOSSOVA, M., HEKELJ, M. Medialna vychova a medilna gramotnost’ v kontexte televiznej tvorby pre deti a mlade?.
Trnava: UCM, 2018. ISBN 978-80-8105-945-2. s. 81.

[4] HURAJOVA, A., MINARIKOVA, J. TV and Broadcasting: Basic Outlines and Current Position. Trnava: FMK UCM,
2018. ISBN 978-80-8105-968-1. 5. 51.

[4] PREDNA, N., BUCKOVA, Z. Relécie o vareni v slovenskych verejnopravnych a komerénych televiziach. In: SVOAUK
2018 [online] : sekcia masmedidlnej komunikacie. Trnava: FMK UCM, 2018, s. 359 [2019-04-08]. ISBN 978-80-8105-981-0.
Dostupné na: https://fmk.sk/download/SVOaUK-2018-Sekcia-masmedialnej-komunikacie.pdf

[4] REMOVCIKOVA, L., HLADIKOVA, V. Infotainment v televiznom spravodajstve. In: SVOAUK 2018 [online] : sekcia
masmedialnej komunikacie. Trnava: FMK UCM, 2018, s. 329 [2019-04-08]. ISBN 978-80-8105-981-0. Dostupné na:
https://fmk.sk/download/SVOaUK-2018-Sekcia-masmedialnej-komunikacie.pdf

2019 [4] GUBOVA, B., GREGUS, L. Infotainment v su¢asnom televiznom spravodajstve. In: SVOAUK 2019 [CD-ROM]. Trnava:
UCM, 2019, s. 321, 324, 344. ISBN 978-80-572-0008-6.

[4] PRAVDOVA, Hana. Zurnalistické zanre v klasickych a internetovych médiach. In: Masmedialne §tudia [online]: prirucka
na prijimacie skisky. Bratislava: Letra Edu, 2019, s. 87 [2019-03-01]. ISBN 980-80-89962-25-9. Dostupné na:
https://fmk.sk/dod-fmk-ucm-2019/

2020 [4] HATALA, P., GREGUS, L. Vplyv televizneho spravodajstva na vnimanie reality. In: SVOAUK 2020 [online]. Trnava:
FMK UCM, 2020, s. 37. ISBN 978-80-572-0048-2. Dostupné na: https://fmk.sk/veda-a-vyskum/zborniky/

[4] MAGALOVA, Lucia. Trhové postavenie internetovej televizie Netflix v ¢ase pandémie Covid-19. In: Marketing identity
2020: Covid-2.0. Trnava: FMK UCM, 2020, s. 97. ISBN 978-80-572-0108-3.

2022 [02] BRODA, M., BOTOSOVA, L. Hlasatel’ky ako stabilna sucast’ televizneho vysielania. In: Quo vadis massmedia, quo vadis
marketing. Trnava: FMK UCM, 2022, s. 10-27.

2024 [02] JANACKOVA, I.; BRUNANSKY, M. Studentské televizie ako nastroj kreovania komunity §tudentstva. In: Quo Vadis
2024: CommUnity. Trnava: FMK UCM, 2024, s. 149-159. ISBN 978-80-572-0450-3.

[02] MAGALOVA, Lucia. Netflix: globalizicia a platformizacia televiznej produkcie. Trnava: FMK UCM, 2024. ISBN
978-80-572-0462-6. s. 94.

2025 [02] ORBAN, K.; The soap opera and itsoplace in mass media culture (definition of the value message). In: Kul'turologi¢na

dumka. ¢. 27, s. 30-38. ISSN 2311-9489.

ACB Praktikum socialnej komunikacie / Elena Hradiska, Zora Hudikova, Helena Certikova. - 1. vyd. - Zilina : Eurokédex, 2013. -
406 s. - ISBN 9788089447947.

Ohlasy:
[02]

2016 [4] BUTOROVA, Eva. Rodova4 stereotypizacia v reklame. Nitra: UKF, 2016. ISBN 978-80-558-1035-5. s. 58, 118.
[3] PRAVDOVA, Hana. Kult tela - univerzum kultiry homo digitalis. In: Premeny identity &loveka v
kyberpriestore digitalnych médii. £.6dz: Ksiezy Mtyn Dom Wydawniczy Michat Kolinski, 2016, s. 65, 73. ISBN
978-83-7729-346-1.

[2] PRAVDOVA, Hana. The convergence of traditional and internet media - challenges and pitfalls. In: Marketing
Identity: Brands we love - part I. Trnava: FMK UCM, 2016, s. 353. ISBN 978-80-8105-840-0.

2018 [4] SILNA, V., KACANIOVA, M. Vplyv vnimanej fyzickej atraktivity hlavného protagonistu na persuazivny
i¢inok medialneho posolstva. In: SVOAUK 2018 [online] : sekcia masmedialnej komunikacie. Trnava: FMK
UCM, 2018, s. 255 [2019-04-08]. ISBN 978-80-8105-981-0. Dostupné na:
https://fmk.sk/download/SVOaUK-2018-Sekcia-masmedialnej-komunikacie.pdf
[4] STRAKOVA, Albeta. Persuazia a manipulacia - dve rozdielne techniky medialnej komunikécie. In: Marketing
identity 2018: digitalne zrkadla. Trnava: FMK UCM, 2018, s. 287-299. ISBN 978-80-8105-986-5.

[3] SKVARENINOVA, O. Imid? re¢nika a moderatora. In: Rétorika 2018. Banska Bystrica: AU, 2018, s. 76, 80.
ISBN 978-80-89555-99-4.
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[2] SKVARENINOVA, O., ALFOLDIOVA, A. Image of PR Manager. In: Media Literacy and Academic

Research. 2018, 1(1), pp. 63-74.

2022 [02] UNGEROVA, M., SKVARENINOVA, O. Media relations and communication: specialized academic textbook in English.
Trnava: FMK UCM, 2022. ISBN 978-80-572-0281-3. s. 123.

2023 [02] MINARIKOVA, J., RADOSINSKA, J., VISNOVSKY, J. Vychodiska vyskumu v medidlnych a komunikaénych $tadiach.
Trnava: FMK UCM, 2023. ISBN 978-80-572-0355-1.s. 118.

ADE Vedecké prace v ostatnych zahrani¢nych ¢asopisoch

ADE Current trends in journalistic practice / Zora Hudikova, Hana Pravdova.
In: Sovremennyj diskurs-analiz [elektronicky zdroj] . - ISSN 2687-0975. - €. 2(26), ¢ast’ 1 (2020), s. 26-33. - Spdsob
pristupu: http://discourseanalysis.org/archive.shtml.

Ohlasy:
2024 [02] OPRALA, Branislav. The current development of robotic journalism and its impact on media reporting. In:
Marketing Identity: Human vs. Artificial. Trnava: UCM, 2024, s. 529-537. ISBN 978-80-572-0487-9.

ADE Nightfall of the cinema / Ladislav Halama, Zora Hudikova.
In: Sovremennyj diskurs-analiz [elektronicky zdroj] . - ISSN 2687-0975. - €. 2(28) (2021), s. 24-33 [online]. - Spdsob
pristupu: http://discourseanalysis.org/ada28/st319.shtml.

ADE Podcast strategy in public media / Viera Krupovd, Zora Hudikova.
In: Sovremennyj diskurs-analiz [elektronicky zdroj] . - ISSN 2687-0975. - ¢. 2(28) (2021), s. 57-71 [online]. - Spdsob
pristupu: http://discourseanalysis.org/ada28/st322.shtml.

ADF Vedecké prace v ostatnych domacich ¢asopisoch

ADF Posudzovanie kultiry prejavu moderatorov a redaktorov STV / Zora Hudikova.
In: Otazky zurnalistiky : Casopis pre tedriu, vyskum a prax prostriedkov masovej komunikacie, 2002. - ISSN 0322-7049. -
Rog¢. 45, ¢. 1-2 (2002), s. 91-101.

ADF Politici v televizii / Zora Hudikova.
In: Global media journal, 2014. - ISSN 1339-0767. - Ro¢. 2, ¢. 1 (2014), s. 6-24.

ADM Vedecké prace v zahraniénych ¢asopisoch registrovanych v databazach Web of Science alebo
SCOPUS

ADM  Emotional factors in creating media contents / Zora Hudikova.
In: European Journal of Science and Theology. - ISSN 1841-0464. - Vol. 11, no. 6 (2015), pp. 155-165.

Ohlasy:

2017 [3] PRAVDOVA, Hana. Perspektiva slovensko-ukrajinskej spoluprace v oblasti rozvoja kultary. In:
Communication towards the prosperity of the Slovakia-Ukraine cross-border region (COPESCU). Uzhorod:
Uzhorod National University, 2017, s. 244. ISBN 978-617-7333-36-3.

[3] PRAVDOVA, Hana. Story tourism as a discursive topic of product placement. In: Conference Proceedings: 7th
Advances in Hospitality & Tourism Marketing & Management (AHTMM) Conference. Famagusta: Eastern
Mediterranean University, 2017, s. 563, 567. ISBN 978-0-9964244-2-4.

2018 [2] RADOSINSKA, Jana. On cinderella men and peaceful warriors: "Sportainment" in American mainstream

cinema. In: Communication Today. 2018, 9(2), pp. 20-36.
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ADM

ADM

2019 [4] HLADIKOVA, Vladimira. Cyberbullying from the perspective of teenage victims: experiencing, experiences,
consequences and possibilities of elimination of this phenomenon in digital space. In: Marketing Identity: Offline Is
the New Online. Trnava: FMK UCM, 2019, s. 868. ISBN 978-80-572-0038-3.

2021 [3] PRAVDOVA, H., KAPEC, M. Terminological chaos in labelling false online content. In: EJTS. 2021, 9(1), s. 5-18.

Presidential pre-election debates a battle field or a place for baring souls / Zora Hudikova.
In: European Journal of Science and Theology. - ISSN 1841-0464. - Ro¢. 10, ¢. Supplement 1 (2014), s. 229-240.

Ohlasy:

2015 [01] FICHNOVA, K.; WOJCIECHOWSKI, L. Election Opinion Polls and Their Impacts on Voting Preferences of
Slovak and Polish Voters. In: European Journal of Science and Theology. Jasy: Academic organisation for
environmental engineering and sustainable development. — ISSN 1841-0464. — ISSN (online) 1842-8517. — Roc¢.
11,¢.6(2015), s. 261-272.

Secularization process of homo medialis / Hana Pravdova, Eva Habinakova, Zora Hudikova.
In: European Journal of Science and Theology. - ISSN 1841-0464. - Vol. 10, no. 1 (2014), pp. 189-197.

Ohlasy:

2014 [1] CENKA, Radoslava. Biophilia in era of technology. In Psychology and psychiatry, sociology and healthcare,
education. 2014. ISBN 978-619-7105-23-0, s. 103, 109.
[2] GALIK, S., GALIKOVA TOLNAIOVA, S. The Gutenberg galaxy and its "twilight" in the context of
contemporary electronic media. In: Human Affairs. 2014, 24(4), pp. 461-469. ISSN 1210-3055.
[1]1 GALIK, S., LANCOSOVA, V. Disintegration of "linear code" in communication on the internet. In Psychology
and psychiatry, sociology and healthcare, education. 2014. ISBN 978-619-7105-23-0, s. 257.
[1] GALIK, S., MODRZEJEWSKI, A. Effects of the (electronic) media on cognitive processes. In European
Journal of Science and Theology, 2014, vol. 10, suppl. 1, pp. 17-28.
[1] MATUS, Jozef. Media and culture. In European Journal of Science and Theology, 2014, vol. 10, suppl. 1, pp.
93-98.

2015 [1] GALIK, S., LUZAK, I. Sustainable development and ethics or from ego to eco. In European Journal of Science
and Theology, 2015, vol. 11, no. 1, p. 90, 94.
[3] RADOSINSKA, Jana. Produkcia medidlnej zdbavy: Aktudlne vyvojové tendencie priemyslu kultury a zibavy.
In Quaere 2015 [CD-ROM]. Hradec Kralové : Magnanimitas, 2015. s. 922, 926. ISBN 978-80-87952-10-8.
[4] VISNOVSKY, Jan. Aktudlne otazky tedrie a praxe zurnalistiky v ére internetu. Trnava: FMK UCM, 2015.
ISBN 978-80-8105-742-7. s. 324.

2016 [1] RADOSINSKA, J. Contemporary digital role-playing games and their cultural sifnificance. In: European
Journal of Science and Theology. 2016, 12(6), pp. 155-164.
[3] RADOSINSKA, Jana. Digital Role-Playing Games as Artefacts of Media Culture. In: Mediterranean Journal of
Social Sciences. 2016, vol. 7, no. 2, p. 375. ISSN 2039-9340.

2017 [4] RADOSINSKA, Jana. Multiplatformové novinarstvo v kontexte medialnej kultiry. In: Koncepty a praktiky
multiplatformovej Zurnalistiky. Trnava: FMK UCM, 2017, s. 179. ISBN 978-80-8105-911-7.
[2] RADOSINSKA, Jana. New trends in production and distribution of episodic television drama: brand
Marvel-Netflix in the post-television era. In: Communication Today. 2017, vol. 8, no. 1, pp. 4-29. ISSN
1338-130X.

2018 [3] GALIK, S. Influence of digital media on changes in present-day culture. In: SGEM 2018 conference
proceedings. Sofia: STEF92 Technology, 2018, s. 204. ISBN 978-619-7408-59-1.
[2] RADOSINSKA, Jana. Omnivore vs Univore: A Reflection on the Current Knowledge on Cultural Taste and
Cultural Consumption. In: ejmap. 2018, 6(2), pp. 98-109. ISSN 1339-4940.
[4] RADOSINSKA, Jana. Teoretické aspekty filmov o superhrdinoch. Trnava: UCM, 2018. ISBN
978-80-8105-949-0. s. 161.

2020 [1] ROUBAL, Ondfej. From protestant ethic to hedonistic experiential ethics. In: European Journal of Scoence and
Theology. 2020, 16(3), pp. 47-56.

2024 [01] HABINAK, Andrej. Press under pressure: Framing of the Russian-Ukrainian conflict in the Slovak Press. DOI
10.34135/communicationtoday.2024.Vol.15.No.2.12. In: Communication Today. ISSN 1338-130X. — Ro¢. 15, ¢. 2
(2024), s. 200-217.
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ADM  Current TV production trends in Slovakia / Zora Hudikova.
In: European Journal of Science and Theology. - ISSN 1841-0464. - Vol. 13, no. 6 (2017), pp. 197-208.

Ohlasy:

2019 [2] BOTOSOVA, Lubica. Media education through the concept of learning-by-doing. In: Megatrends and Media: Digital
Universe [online]. Trnava: FMK UCM, 2019, s. 173. ISBN 978-80-572-0015-4.
[4] PRAVDOVA, Hana. Remake as a commercial media strategy. In: Marketing Identity: Offline Is the New Online. Trnava:
FMK UCM, 2019, s. 1075. ISBN 978-80-572-0038-3.
[2] STRAKOVA, A., SIMONCIC, M. Comparison of selected analytical TV programs. In: Megatrends and Media: Digital
Universe [online]. Trnava: FMK UCM, 2019, s. 300. ISBN 978-80-572-0015-4.
[2] VRABEC, Norbert. Soft skills in the digital age. In: Megatrends and Media: Digital Universe [online]. Trnava: FMK UCM,
2019, s. 313. ISBN 978-80-572-0015-4.

2020 [2] RADOSINSKA, J., KVETANOVA, Z., VISNOVSKY, J. To thrive means to entertain: the nature of today's media
industries. In: Communication Today. 2020, 11(1), s. 4-21. ISSN 1338-130X.
[4] VISNOVSKY, J., BIELIK, P. Communication of churches and religious communities in Slovakia via social networks. In:
Megatrends and Media [online]: On the Edge. Trnava: FMK UCM, 2020, s. 135. ISBN 978-80-572-0062-8. Dostupné na:
https://fmk.sk/veda-a-vyskum/zborniky/

ADN Vedecké prace v domacich ¢asopisoch registrovanych v databazach Web of Science alebo SCOPUS

ADN Concept of the Camera at the Analogue - Digital Crossroads / Ladislav Halama, Zora Hudikova.
In: ejmap : European Journal of Media, Art & Photography. - ISSN 1339-4940. - Ro¢. 9, €. 2 (2021), s. 70-81.

Ohlasy:

2022 [01] ORBAN, K., PITONAKOVA, S. Cultural Heritage as a Mass Medium. In: Ejmap. 2022, 10(2), pp. 70-78.
[01] RADOSINSKA, J., RUSNAKOVA, L., TOCENA, Z. Biographical Drama Becoming a Blockbuster: The
Case Study of Bohemian Rhapsody. In: European Journal of Media, Art and Photography. 2022, ro¢. 10, €. 1, s.
98-107.

ADN  Post-Lockdown Metamorphoses of Television Culture / Zora Hudikov4, Hana Pravdova, DuSan Blahut.
In: Media Literacy and Academic Research. - ISSN 2585-8726. - Ro¢. 4, €. 2 (2021), s. 88-99.

Ohlasy:

2021 [02] SZOMOLANYI, A. Visual aspects of composition in web communication: non-verbal subtext of web
communication. In: Marketing Identity: New Changes, New Challenges. Trnava: FMK UCM, 2021, s. 619-629.
ISBN 978-80-572-0220-2.

2022 [01] GALIK, S., GALIKOVA TOLNAIOVA, S. Media coverage and its determinants in the context of the
Covid-19 pandemic. In: Communication today. 2022, 13(1), s. 46-58.
[01] KASARDA, M. Shocking in popular music: commodification by eccentricity. In: European Journal of Media,
Art and Photography. 2022, ro¢. 10, ¢. 1, s. 108-117.
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2020 [3] RADOSINSKA, J., KVETANOVA, Z., RUSNAKOVA, L. Globalizovany filmovy priemysel. Praha: Wolters Kluwer,
2020. ISBN 978-80-7598-950-5. s. 268.

Whipping up emotions by media during coronavirus pandemics / Zora Hudikova.

In: Megatrends and Media [elektronicky zdroj] : On the Edge : Conference Proceedings from the International Scientific
Conference / editors: Zuzana Kvetanova, Martin Solik. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2020.
- ISBN 978-80-572-0062-8. - ISSN 2729-7403. - 5. 544-559. - Spdsob pristupu: https://fmk.sk/veda-a-vyskum/zborniky/.

New storytelling schemes in a digital film / Ladislav Halama, Zora Hudikova.

In: Quo vadis massmedia [elektronicky zdroj] : zbornik z vedeckej konferencie doktorandov a mladych vedeckych
pracovnikov Quo vadis massmedia, quo vadis marketing organizovanej Fakultou masmedialnej komunikacie UCM v Trnave
/ editori: Zora Hudikova, Lucia gkripcové, Nikola Kanukova. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave,
2020. - ISBN 978-80-572-0053-6 (online). - s. 73-83. - Spdsob pristupu: https://fmk.sk/veda-a-vyskum/zborniky/.

Ohlasy:

2020 [3] RADOSINSKA, J., KVETANOVA, Z., RUSNAKOVA, L. Globalizovany filmovy priemysel. Praha: Wolters
Kluwer, 2020. ISBN 978-80-7598-950-5. s. 268.

2024 [02] ANTONENKO, N. et al. Digital technologies for Teaching English as a Foreign/Second Language: a
collective monograph. Zitomir: Vidavnictvo "Evro-Volii", 2024. ISBN 978-617-7992-60-7. s. 115.

Profesionalita prezentatorov ako nastroj marketingu televizneho spravodajstva / Zora Hudikova. (VEGA 1/469607).
In: Psychologické, sociologicke a etické aspekty marketingovej komunikacie : zbornik z medzinarodnej vedeckej
konferencie Nové trendy v marketingu ... v Trnave v diioch 20.-21. novembra 2008 v kongresovom centre SAV na
Smolenickom zamku. - Trnava : Fakulta masmedialnej komunikacie UCM Trnave, 2009. - ISBN 9788081050930. - S.
61-71.

Citové cvicenia optikou mladej generacie = Emotional exercises by young generation optics / Ladislav Halama, Zora
Hudikova.

In: Marketing Identity 2019 [elektronicky zdroj] : Offline Is the New Online - aktualne vyzvy onlinovej a offlinovej
komunikacie / editori: Ludmila Cabyové, Zuzana Bezakova, Dasa Mendelova. - Trnava : Fakulta masmedidlnej komunikécie
UCM v Trnave, 2019. - ISBN 978-80-572-0039-0 (online). - s. 244-260. - Sposob pristupu:
https://fmk.sk/veda-a-vyskum/zborniky/.

Kruhova ekonomika v televiznom prostredi: efektivna recyklacia vlastnych produktov = Circular economy in the television
environment: efective recycling of own products / Zora Hudikova.

In: Marketingova komunikacia v manazérskych procesoch kruhovej ekonomiky 2 [elektronicky zdroj] : zbornik prispevkov
z vedeckej konferencie realizovanej v ramci rieSenia projektu VEGA €. 1/0078/18 s nazvom Aspekty marketingovej
komunikacie v manazérskych procesoch kruhovej ekonomiky / editori: Denisa JanoSova, Iveta Malikova. - Trnava : Fakulta
masmedialnej komunikacie UCM v Trnave, 2019. - ISBN 978-80-572-0041-3. - 5. 51-59 [CD-ROM].
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Generations of recipients in the context of the media production effects / Zora Hudikova.

In: Marketing identity : design that sells : Conference Proceedings from International Scientific Conference 4th - Sth
November 2013 Congress Hall of the Slovak Academy of Science Smolenice, Slovak Republic / editors: Jozef Matus, Dana
Petranova. - Trnava : University of Ss. Cyril and Methodius in Trnava, Faculty of Mass Media Communication, 2013. -
ISBN 978-80-8105-546-1. - ISSN 1339-5726. - S. 181-198.

Ohlasy:
2017 [4] PRAVDOVA, Hana. Medialne a kultiirne ramce multiplatformovej Zurnalistiky. In: Koncepty a praktiky multiplatformovej
zurnalistiky. Trnava: FMK UCM, 2017, s. 99. ISBN 978-80-8105-911-7.

Facebook community and its communication habits / Zora Hudikova, Marian Tar. (Prispevok je indexovany v databaze Web
of Science).

In: Marketing Identity : Digital Life - part II. : Conference Proceedings from International Scientific Conference 10th - 11th
November 2015, Congress Hall of the Slovak Academy of Sciences, Smolenice, Slovak Republic / editors: Jozef Matus,
Dana Petranova. - Trnava : Faculty of Mass Media Communication, University of Ss. Cyril and Methodius in Trnava, 2015.
- ISBN 978-80-8105-780-9. - ISSN 1339-5726. - S. 385-398.

Ohlasy:
2019 [4] ROKOSNY, Ivan. How brands use potential in e-sports as a marketing tool. In: Marketing Identity: Offline Is
the New Online. Trnava: FMK UCM, 2019, s. 972. ISBN 978-80-572-0038-3.

Circular economy and the environment within RTVS news coverage / Zora Hudikova. (Prispevok je indexovany vo WoS
CC).

In: Marketing Identity [elektronicky zdroj] : Offline Is the New Online : Conference Proceedings from the International
Scientific Conference / editors: Alena Kusa, Anna Zauskova, Zuzana Buckova. - Trnava : Fakulta masmedialnej
komunikacie UCM v Trnave, 2019. - ISBN 978-80-572-0038-3 (online). - s. 46-62. - Spdsob pristupu:
https://fmk.sk/veda-a-vyskum/zborniky/.

Zlata klapka - audiovizualny priestor na vyjadrenie deti a mladeze = Golden movie clapperboard - audio-visual space for
presentation of children and young people / Zora Hudikova.

In: Megatrendy a média 2019 [elektronicky zdroj] : Digital Universe / editori zbornika: Zuzana Buckova, Anna Kacincova
Predmerska, Lenka Rusnakova. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2019. - ISBN
978-80-572-0014-7 (online). - s. 250-267. - Spdsob pristupu: https://fmk.sk/megatrends_and _media2019/.

Strategické modely edukacie v ramci kruhovej ekonomiky = Strategic models of education in context of circular economy /
Zora Hudikova.

In: Marketingova komunikacia v manazérskych procesoch kruhovej ekonomiky [elektronicky zdroj] : zbornik prispevkov z
vedeckej konferencie realizovanej v ramci rieSenia projektu VEGA ¢. 1/0078/18 s nazvom "Aspekty marketingove;j
komunikacie v manazérskych procesoch kruhovej ekonomiky" / editori: Denisa Janosova, Jaroslav Bednarik. - Trnava :
Fakulta masmedialnej komunikacie UCM v Trnave, 2018. - ISBN 978-80-8105-966-7. - S. 37-47.

Koucovanie pracovnikov prvého kontaktu / Zora Hudikova.
In: Osobny rast - zdroj bohatstva organizacii [elektronicky zdroj] : zbornik z 2. [vedeckej] konferencie s medzinarodnou
ucastou. - Banska Bystrica : Co/Man, 2006. - ISBN 8096960458. - [5 s.] [CD-ROM].

Profesionalne kompetencie redaktora televizneho spravodajstva / Zora Hudikova.

In: Masmedialna komunikacia a realita. II, Medidlne kompetencie : média a politika : medidlna fikcia : [zbornik z
medzinarodnej vedeckej konferencie]. - Trnava : Fakulta masmedialnej komunikacie UCM, 2009. - ISBN
978-80-8105-1258. - S. 109-121.
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Univerzalnost’ a jedine¢nost’ v medidlnom prejave / Zora Hudikova.
In: Eurépske kontexty interkultirnej komunikacie. - Nitra : Univerzita Konstantina Filozofa v Nitre, 2009. - ISBN
9788080945640. - S. 612-625.

Kultara politickych diskusii v televizii / Zora Hudikova.
In: Média a politika - Megatrendy a média: [zbornik z medzinarodnej vedeckej konferencie konanej 22. a 23. marca 2011 v
Smoleniciach]. - Trnava : Fakulta masmedidlnej komunikacie UCM, 2011. - ISBN 978-80-8105-2514. - S. 81-98.

Rola moderatora v politickej diskusnej relacii / Zora Hudikova. (VEGA 1/4704/07).

In: Média, spolo¢nost’, medialna fikcia : zbornik z vedeckej konferencie s medzinarodnou G¢astou konanej v diioch
31.marca a 1. aprila 2008. - Trnava : Fakulta masmedialnej komunikacie UCM, 2008. - ISBN 9788081050725. - S.
262-265.

Komunikacia redaktora televizneho spravodajstva a format podavaného vystupu / Zora Hudikova.

In: K problémom medialnej komunikacie I. : aktudlne otazky medialnej kultary : komunikaény diskurz : audiovizualna
kreativita : [ zbornik z medzinarodnej vedeckej konferencie]. - Trnava : Fakulta masmedialnej komunikacie UCM Trnave,
2010. - ISBN 978-80-8105-1876. - S. 41-52.

Kontroverzné prvky predvolebnych politickych diskusnych relécii / Zora Hudikova.
In: Demokracia verzus mediokracia - Megatrendy a média 2012 : [zbornik z medzinarodnej vedeckej konferencie]. - Trnava
: Fakulta masmedialnej komunikacie UCM, 2012. - ISBN 978-80-8105-3948. - S. 65-84.

Extrémnost’ - stigmaticky prvok v televiznej produkcii / Zora Hudikova.
In: Nové trendy v marketingu : spoloc¢enska zodpovednost’ : zbornik z medzinarodnej vedeckej konferencie. - Trnava :
Fakulta masmedialnej komunikacie UCM, 2012. - ISBN 978-80-8105-4389. - S. 102-116.

Ohlasy:
2017 [4] PRAVDOVA, Hana. Medialne a kultirne ramce multiplatformovej zurnalistiky. In: Koncepty a praktiky
multiplatformovej Zurnalistiky. Trnava: FMK UCM, 2017, s. 99. ISBN 978-80-8105-911-7.

‘‘‘‘‘

In: Sex, 1zi a video : aktudlne otazky medialnej kultary : [zbornik z medzinarodnej vedeckej konferencie Megatrendy a
média 2013: kultivacia médii - moznosti a bariéry]. - Trnava : Fakulta masmedialnej komunikacie UCM, 2013. - ISBN
978-80-8105-4778. - S. 92-106.

Profesional (s usmievavymi ocami) / Zora Hudikova. 5
In: Kroky slov : [zbornik z Kolokvia o zivote a diele prof. PhDr. Andreja Tusera, CSc.]. - Zilina : Eurokddex, 2013. - ISBN
9788081550249. - S. 191-199.

Heuristické pristupy pri adaptacii mladého ¢loveka na vysokoskolsky systém / Elena Hradiska, Zora Hudikova.
In: Clovek na pociatku nového tisicrocia : zbornik prispevkov. - Bratislava : Slovenska psychologicka spoloc¢nost’ pri SAV,
1998. - ISBN 8096722891. - S. 236-237.
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Televizia - vyznamny mediator ekotém = Television - a major mediator of eco-themes / Zora Hudikova.

In: Marketingova komunikacia v manazérskych procesoch kruhovej ekonomiky 3 [elektronicky zdroj] : zbornik prispevkov
z vedeckej konferencie realizovanej v ramci rieSenia projektu VEGA ¢. 1/0078/18 s ndzvom "Aspekty marketingovej
komunikécie v manazérskych procesoch kruhovej ekonomiky" / editori: Denisa Janosova, Iveta Malikova. - Trnava : Fakulta
masmedialnej komunikacie UCM v Trnave, 2020. - ISBN 978-80-572-0065-9. - s. 61-70 [CD-ROM].

Komunika¢né sposobilosti - ich vyznam pre ¢loveka a pre prax / Zora Hudikova.

In: Vedomostna spolo¢nost’ a nové ulohy vysokych §kél : reflexia socialnych vied v $tudijnych programoch fakulty : zbornik
z konferencie so zahrani¢nou ucastou. - Bratislava : Fakulta socialnych a ekonomickych vied Univerzity Komenského,
2005. - ISBN 8022321575. - S. 105-110.

Podcast - new communication phenomenon / Viera Kripova, Zora Hudikova. (Prispevok je indexovany v databaze WoS
CC).

In: Marketing identity [elektronicky zdroj] : COVID-2.0 : conference proceedings from the international scientific
conference / editors: Zuzana Kvetanova, Zuzana Bezdkova, Adam Madlendk. - Trnava : Fakulta masmedialnej komunikacie,
2020. - ISBN 978-80-572-0107-6. - ISSN 2729-7527. - s. 308-320 [online]. - Spdsob pristupu:
https://fmk.sk/download/Marketing-Identity-2020-eng.pdf.

Historical film: eternal struggle between the facts and myths / Ladislav Halama, Zora Hudikova.

In: Megatrends and Media: Home Officetainment : Conference Proceedings from the International Scientific Conference
“Megatrends and Media: Home Officetainment”, 21st April 2021 / editors: Monika Prostinakova Hossova, Jana
Radosinska, Martin Solik. - Trnava : Fakulta masmedialnej komunikdcie UCM v Trnave, 2021. - ISBN 978-80-572-0183-0.
- ISSN 2729-7403. - 5. 56-67.

Marketing medialnych hviezd : aplikacia na televizne prostredie / Zora Hudikova.
In: Nové trendy v marketingovej komunikacii : zbornik z medzinarodnej vedeckej konferencie. - Trnava : Fakulta
masmedialnej komunikacie UCM, 2010. - ISBN 978-80-8105-1678. - S. 173-182.

Auditive space as an information channel / Patrik Kolené¢ik, Zora Hudikova.

In: Megatrends and Media: Home Officetainment : Conference Proceedings from the International Scientific Conference
“Megatrends and Media: Home Officetainment”, 21st April 2021 / editors: Monika Prostinakova Hossova, Jana
Radosinska, Martin Solik. - Trnava : Fakulta masmedialnej komunikdcie UCM v Trnave, 2021. - ISBN 978-80-572-0183-0.
- ISSN 2729-7403. - s. 118-130.

A global pandemic: a threat or an opportunity for movie digital distribution? / Ladislav Halama, Zora Hudikova. (Prispevok
je indexovany v databaze WoS CC).

In: Marketing identity [elektronicky zdroj] : COVID-2.0 : conference proceedings from the international scientific
conference / editors: Zuzana Kvetanova, Zuzana Bezakova, Adam Madlenak. - Trnava : Fakulta masmedialnej komunikacie,
2020. - ISBN 978-80-572-0107-6. - ISSN 2729-7527. - s. 107-118 [online]. - Spdsob pristupu:
https://fmk.sk/download/Marketing-Identity-2020-eng.pdf.

Podcast - a modern form of original audio formats? / Viera Krtipova, Zora Hudikova.

In: Megatrends and Media: Home Officetainment : Conference Proceedings from the International Scientific Conference
“Megatrends and Media: Home Officetainment”, 21st April 2021 / editors: Monika Prostinakova Hossova, Jana
Radosinskd, Martin Solik. - Trnava : Fakulta masmedialnej komunikdcie UCM v Trnave, 2021. - ISBN 978-80-572-0183-0.
- ISSN 2729-7403. - s. 142-154.

Ohlasy:
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2024 [02] CALFA, M.; HAJDUK, I’. MS v hokeji optikou $portovych podcastov. In: Quaere 2024. Hradec Kralové:
Magnanimitas, 2024, s. 659-668. ISBN 978-80-87952-40-5

Prejav moderatora v elektronickom médiu; v televizii / Zora Hudikova.
In: Masmedidlna komunikdacia v interdisciplinarnom vyskume : zbornik z vedeckej konferencie s medzinarodnou ucastou. -
Trnava : Fakulta masmedialnej komunikacie UCM, 2006. - ISBN 80-8922-0487. - S. 180-184.

Medialna vychova a televizny divak / Zora Hudikova.

In: Medialne kompetencie v informacnej spolocnosti : zbornik z vedeckej konferencie s medzinarodnou ucastou konanej v
diioch 12. a 13. aprila 2007. - Trnava : Fakulta masmedialnej komunikacie UCM, 2007. - ISBN 978-80-8105-0046. - S.
133-135.

Manazér v médiach / Zora Hudikova.
In: Nové trendy v marketingu [pri uplatneni spolocenskej koncepcie marketingu : zbornik z medzinarodnej vedeckej
konferencie]. - Trnava : Fakulta masmedialnej komunikacie UCM, 2007. - ISBN 978-80-89220-55-7. - S. 236-239.

Radio podcasts - new communication tool / Viera Krapova, Zora Hudikova.

In: Marketing Identity : New changes, new challenges : Conference Proceedings from the International Scientific Conference
9th November 2021 online / editors: Cudmila Cabyova, Zuzana Bezikova, Adam Madlenak. - Trnava : Fakulta
masmedialnej komunikacie UCM v Trnave, 2021. - ISBN 978-80-572-0220-2. - s. 366-374.

BDF Odborné prace v ostatnych domacich ¢asopisoch

BDF

BDF

BDF

BDF

BDF

BDF

BDF

Ked’ dvaja chcu to isté, nemusi to byt to isté! : konflikty pre projektovych manazérov / Zora Hudikova.
In: Manazér, 1998. - ISSN 1335-1729. - Ro¢. 3, zosit 10(3) (1998), s. 18-21.

Hodnotiaci rozhovor : horor nejedného manazéra / Zora Hudikova.
In: Manazér, 1996. - ISSN 1335-1729. - Ro¢. 1, zosit 2 (1996), s. 28-29.

"V podniku sa hovori, nie ml¢i" : komunikacia v nasich podnikoch / [s Mgr. Zorou Hudikovou sa zhovarala (re)].
In: Manazér, 2000. - ISSN 1335-1729. - Roc¢. 5, zosit 19(4) (2000), s.12-16.

Aktivny pristup k rieSeniu poziadavky alebo problému zakaznika : Callcentrum Profesiondl : [pokra¢. z predchadzajiiceho
Cisla] / Zora Hudikova.
In: Manazér, 2007. - ISSN 1335-1729. - Ro¢. 12, €. 46(3) (2007), s. 28-29.

Poskytovanie komplexnych informacii zakaznikovi : Callcentrum Profesional : [dokon¢. z predchadzajuceho ¢isla] / Zora
Hudikova.
In: ManaZzér, 2007. - ISSN 1335-1729. - Ro¢. 12, zosit 47(4) (2007), s. 16-17.

Naco sa potrebujeme starat’ o interného zakaznika? / Zora Hudikova.
In: ManaZér, 2006. - ISSN 1335-1729. - Ro¢. 11, zosit 42(3) (2006), s. 22-24.

CC-Pro : zdkaznicke centrum Profesional / Zora Hudikova.
In: Manazér, 2007. - ISSN 1335-1729. - Ro¢. 12, ¢. 44(1) (2007), s. 28-31.
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BDF Zakaznicky "predklon", alebo, Kedy sa zakaznik vrati / Zora Hudikova.
In: Manazér, 2005. - ISSN 1335-1729. - Ro¢. 10, ¢. 38(3) (2005), s. 31-33.

BDF Preco je aktivne poctivanie dblezité pre profesiondlny uspech? / Zora Hudikova.
In: Manazér, 2004. - ISSN 1335-1729. - Ro¢. 9, €. 34(3) (2004), s. 36-39.

BDF Kedy m6zu informdcie a skiisenosti "tiect™ podnikom? / Zora Hudikova.
In: Manazér, 2004. - ISSN 1335-1729. - Ro¢. 8, zoSit 28(1) (2003), s. 28-30.

BDF Manazér pred kamerou : ¢arovné i zradné média / Zora Hudikova.
In: Manazér, 2000. - ISSN 1335-1729. - Ro¢. 5, zosit 16(1) (2000), s. 33-36.

BDF Callcentrum Profesional : [pokraé. z predchadzajuceho Cisla] / Zora Hudikova.
In: Manazér, 2007. - ISSN 1335-1729. - Ro¢. 12, ¢. 45(2) (2007), s. 25-26.

BDF Nezahod’te svoju Sancu! : vyber novych pracovnikov / Zora Hudikova.
In: Manazér, 1996. - ISSN 1335-1729. - Ro¢. 1, zosit 3 (1996), s. 28-29.

BDF Starnuci manazér - ¢o teraz? / Zora Hudikova.
In: Manazér, 1998. - ISSN 1335-1729. - Ro¢. 3, zosit 9(2) (1998), s. 18-19.

BDF V zivote su dblezité priority : sebamanazment / Zora Hudikova.
In: Manazér, 1998. - ISSN 1335-1729. - Ro¢. 3, zosit 9(2) (1998), s. 6-7.

BDF Obchodnikom vstup zakazany! : ¢o potrebuju vediet’ obchodni zastupcovia / Zora Hudikova.
In: Manazér, 1997. - ISSN 1335-1729. - Ro¢. 2, zosit 6(3) (1997), s. 24-25.

BDF Ako byt aktivny a nezabit’ sa? : sebamanazment / Zora Hudikova.
In: ManaZér, 1998. - ISSN 1335-1729. - Ro¢. 3, zosit 8(1) (1998), s. 36-37.

BDF "Ked’ sa dvaja hryzu--" : manazér a konflikty / Zora Hudikova.
In: Manazér, 1997. - ISSN 1335-1729. - Ro¢. 2, zosit 6(3) (1997), s. 18-19.

BEF Odborné prace v domacich zbornikoch (konferen¢nych aj nekonferenénych)

BEF Talent a zrucnosti - takto na to / Zora Hudikova.
In: Vzdelavanie novinarov: otazky, problémy a vyzvy : zbornik z odborného seminara k 25. vyro¢iu zalozenia Katedry
zurnalistiky FF UKF v Nitre / zost. Veronika Cillingova, Zora Hudikova. - Nitra : Univerzita Konstantina Filozofa v Nitre,
2020. - ISBN 978-80-558-1571-8. - 5. 72-99.
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BEF Rozvoj komunikaénych zruénosti v systéme vysokoskolskej pripravy a v praxi : kratky exkurz do skusenosti z praxe / Zora
Hudikova.
In: Eurdpske impulzy pre rozvoj psycholdgie prace, organizacie a riadenia po vstupe do Eurdpskej tnie [elektronicky zdroj]
: zbornik prispevkov. - KoSice : Spolocenskovedny ustav SAV, 2005. - ISBN 8096718231. - S. 8§1-87 [CD-ROM].

BFA Abstrakty odbornych prac zo zahraniénych podujati (konferencie...)

BFA New forms of media and the millennial generation / Marian Tar, Zora Hudikova. )
In: National media systems between national and global : models and trends of the 2010s : abstracts = Nacional nyye
mediasistemy mezhdu nacional nym i global nym : modeli i trendy 2010-kh gg.: tezisy. - Moskva : Moskovskiy
gosudarstvennyy universitet imeni M.V. Lomonosova, 2013. - S. 137-140.

DAI Dizerta¢né a habilita¢né prace

DAI Formovanie komunika¢nych kompetencii redaktorov a moderatorov televizneho spravodajstva / Zora Hudikova. -
Bratislava, 2006. - 259 s. - Dizerta¢na praca.

FAI Zostavovatel’ské prace kniZzného charakteru (bibliografie, encyklopédie, katalogy, slovniky,
zborniky, atlasy...)

FAI Topol'¢ianky : rozpravanie / Pavol Hudik ; [editor Zora Hudikova]. - Bratislava : Sprint dva, 2010. - 208, xvi s. : fotogr., il. -
ISBN 9788089393275.

FAI Masmédia a marketing: Nova autenticita medialneho priestoru [elektronicky zdroj] : zbornik z medzinarodnej vedecke;j
konferencie / Martin Kasarda (ed.) ... [et al.]. - Zilina : Eurokédex, 2012. - CD-ROM (199 s.). - ISBN 9788089447923.

[Spoluautori: Anna Kalusova - Zora Hudikova - Ivan Dranacka]

FAI Quo vadis massmedia, quo vadis marketing [elektronicky zdroj] : zbornik z vedeckej konferencie doktorandov a mladych
vedeckych pracovnikov / editori: Zora Hudikova, Daniela Kollarova, Jana Radosinska; recenzenti: Peter Mikulas, Peter
Kraj¢ovi€. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2018. - 101 s. - Online zbornik. - ISBN
978-80-8105-974-2. - Sposob pristupu:
https://fmk.sk/download/Quo-Vadis-Massmedia-Quo-Vadis-Marketing 2018 SVK.pdf.

FAI Vzdelavanie novinarov: otazky, problémy a vyzvy : zbornik z odborné¢ho seminara k 25. vyrociu zalozenia Katedry
zurnalistiky FF UKF v Nitre / zost. Veronika Cillingova, Zora Hudikova; recenzenti: Miroslava Dobrotkova, Erika
Moravéikova. - 1. vyd. - Nitra : Univerzita Konstantina Filozofa v Nitre, 2020. - 137 s. - ISBN 978-80-558-1571-8.

FAI Quo vadis massmedia [elektronicky zdroj] : zbornik z vedeckej konferencie doktorandov a mladych vedeckych pracovnikov
Quo vadis massmedia, quo vadis marketing organizovanej Fakultou masmedialnej komunikacie UCM v Trnave / editori:
Zora Hudikova, Lucia Skripcova, Nikola Kafukové; recenzenti: Zuzana Kvetanova, Zdenko Mago. - 1. vyd. - Trnava :
Fakulta masmedialnej komunikacie UCM v Trnave, 2020. - 270 s. - ISBN 978-80-572-0053-6 (online). - Sposob pristupu:
https://fmk.sk/veda-a-vyskum/zborniky/.
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GII Rozne publikicie a dokumenty, ktoré nemoZno zaradit’ do Ziadnej z predchadzajucich kategorii

GII

GII

GIlI

GII

Editorial / Zora Hudikova.
In: ejmap : European Journal of Media, Art & Photography. - ISSN 1339-4940. - Ro¢. 8, ¢. 2 (2020), s. 4-4.

Editorial / Zora Hudikova.
In: Acta Ludologica. - ISSN 2585-8599. - Ro¢. 3, €. 2 (2020), s. 2-2.

Komunikacia? : a naco? / Zora Hudikova.
In: Manazér, 1997. - ISSN 1335-1729. - Ro¢. 2, zosit 7(4) (1997), s. 1.

Journalism, yesterday, today and tomorrow : interview with Andrej TuSer / [dotazovany Andrej Tuser]; [dotazovatel' Zora
Hudikova].
In: Communication Today. - ISSN 1338-130X. - Ro¢. 9, €. 1 (2018), s. 140-148.

Ohlasy:

2018 [3] VISNOVSKY, J., KUBIKOVA, K. Development of changes in the organization of work in current editorial
teams. In: SGEM 2018 conference proceedings. Sofia: STEF92, 2018, s. 140. ISBN 978-619-7408-59-1.

[3] VISNOVSKY, J., RADOSINSKA, J. Introductory Chapter: Some Notes on Journalism in the Age of Social
Media. In: Social Media and Journalism - Trends, Connections, Implications. London: IntechOpen, 2018, s. 3-9.
ISBN 978-1-78984-259-3.

2021 [3] VISNOVSKY, I., UNGEROVA, M., KUBIKOVA, K. How has journalistic content been changing on the
internet? Differences in presentation of journalistic outputs in the press and on the web. In: Movements European
Realities: New Developing Trends: Conference Proceedings. Osijek: Sveuciliste Josipa Jurja Strossmayera u
Osijeku, 2021, s. 197-213. ISBN 978-953-8181-28-3.

I1 Iny vystup publikacnej ¢innosti ako celok — publikacie, ktoré nemozno zaradit’ do kategérie V, O, P,
U alebo D

I1

Slovakia: Bibliographical database of Slovakian journalism and media research related to risks and opportunities for
deliberative communication (2000—2020) [elektronicky zdroj] / Slavomir Gélik ... [et al.]. - Cislo projektu: 101004811
Mediadelcom. - 1. vyd. - Tartu : University of Tartu, 2023. - 23 s. [online]. - Kategoéria do roku 2021 GII. - Spdsob pristupu:
https://datadoi.ee/handle/33/524.

[Spoluautori: Sabina Galikova Tolnaiova - Norbert Vrabec - Cudmila Cabyova - Hana Pravdova - Zora Hudikova -
Magdaléna Svecova - Andrej Brnik - Peter Kraj¢ovié - Julidna Minarikova - Jana Radosinska - Jan Visiovsky]

12 Iny vystup publikacnej ¢innosti ako ¢ast’ publikacie alebo zbornika — Casti, ktoré nemoZzZno zaradit’ do
kategorie V, O, P, U alebo D

12

CS1. Studies on national media research capability as a contextual domain of the sources of ROs : Slovakia : Risks and
opportunities related to media and journalism studies (2000-2020). Case study on the national research and monitoring
capabilities / Slavomir Galik ... [et al.]. (Kategodria do roku 2021 GHG).

In: Approaching deliberative communication : studies on monitoring capabilit and on critical junctures of media
development in 14 EU countries [electronic] : two case studies per country / [bez zostavovatela]. - [S.1.] : Mediadelcom,
2022. - s. 409-430 [online]. - Spdsob pristupu: https://www.mediadelcom.eu/publications/d2 1-case-study-1/svk/.

[Spoluautori: Norbert Vrabec - Sabina Galikova Tolnaiova - Cudmila Cabyova - Hana Pravdova - Zora Hudikova - Juliana
Minérikova - Jana RadoSinska - Magdaléna Svecova - Peter Krajcovi¢ - Andrej Brnik - Jan Vistiovsky]

Ohlasy:
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2024

[01] HARRO-LOIT, H.; EBERWEIN, T. News Media Monitoring Capabilities in 14 European Countries:
Problems and Best Practices. DOI 10.17645/mac.7199. In: Media and Communication. ISSN (online) 2183-2439.
Roc¢. 12 (2024).

[01] KREUTLER, M.; FENGLER, S. Media Accountability: Global Trends and European Monitoring Capabilities. DOI
10.17645/mac.7256. In: MEDIA AND COMMUNICATION. ISSN 2183-2439. Ro¢. 12 (2024).

I3 Iny vystup publikacnej ¢innosti z ¢asopisu — ¢lanky, ktoré nemozno zaradit’ do kategérie V, O, P, U

alebo D

I3

13

13

13

I3

I3

Editorial / Zora Hudikova. (Kategoria do roku 2021 GII).
In: European Journal of Media, Art and Photography [print, electronic] . - ISSN 1339-4940. - Ro¢. 10, ¢. 1 (2022), s. 4-4.

Editorial / Zora Hudikova. (Kategoéria do roku 2021 GII).
In: European Journal of Media, Art and Photography [print, electronic] . - ISSN 1339-4940. - Ro¢. 10, €. 2 (2022), s. 4-4.

Editorial / Zora Hudikova. (Kategodria do roku 2021 GII).
In: European Journal of Media, Art and Photography [print, electronic] . - ISSN 1339-4940. - Ro¢. 11, €. 1 (2023), s. 4-4
[print, online].

Editorial / Zora Hudikova. (Kategodria do roku 2021 GII).
In: European Journal of Media, Art and Photography [print, electronic] . - ISSN 1339-4940. - Ro¢. 11, €. 2 (2023), s. 4-4.

Editorial / Zora Hudikova. (Kategoria do roku 2021 GII).
In: European Journal of Media, Art and Photography [print, electronic] . - ISSN 1339-4940. - Ro¢. 13, €. 2 (2025), s. 4-4.

Editorial / Zora Hudikova. (Kategoéria do roku 2021 GII).
In: European Journal of Media, Art and Photography [print, electronic] . - ISSN 1339-4940. - Ro¢. 14, €. 1 (2026), s. 4-4.

O1 Odborny vystup publika¢nej ¢innosti ako celok — kniZna publikacia, prehPadova praca,
komentovany vyklad, antologia, katalog umeleckych diel, kartografické dielo, slovnik, encyklopédia,
zbornik

01

Digitalisation as the Tsunami of a New Civilization: Industries, Digital Games, Players / Hana Pravdova, Zora Hudikova,
Miroslav Macik; reviewers: Ludovit Hajduk, Zuzana Slusna. - Cislo projektu: VEGA 1/0489/23 Innovative Monetization
Model for Digital Games in the Creative Industries. - 1. vyd. - Praha : Wolters Kluwer, 2024. - 270 s. - Kategoéria do roku
2021 AAA. - ISBN 978-80-286-0082-2, 978-80-286-0083-9 (online).

Ohlasy:

2025

[02] AI-Generated Images in Digital Media: A Comparative Analysis of News and Technology Websites / Vrabec,
Norbert; Zubkova, Klara. In: European Journal of Media, Art and Photography. ISSN 1339-4940. ISSN (online)
2989-3224. Ro¢€. 13, ¢. 1 (2025), s. 118-125.

[01] POTAPENKO, S.; VISNOVSKY, J. Interpreting global events locally: Glocalization of Trump's tariff
announcement in American, Slovak, and Ukrainian news. In: Lege Artis. 2025, 10(2), s. 131-149. ISSN 2453-8035.
[02] VISNOVSKY, J.; DUBRAVSKA, O. Reinventing TV production: artificial intelligence and the new digital
era. In: 11th International New York Conference on Evolving Trends in Interdisciplinary Research & Practices:
Proceedings Book. New York: Liberty Publishing House, 2025, s. 82-89. ISBN 979-8-89695-019-6.
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02 Odborny vystup publika¢nej ¢innosti ako ¢ast’ kniznej publikacie alebo zbornika kapitola,
prispevok, abstrakt, abstrakt z podujatia, poster z podujatia, prispevok z podujatia, recenzia, heslo

02

02

02

Radio as a default of podcasting: case study of nezhasinaj! (do not turn off the lights!) / Patrik Kolencik, Zora Hudikova.
(Kategoria do roku 2021 BEE).

In: 6. Uluslararasi sosyal bilimler ve inovasyon kongresi : congress book / editor Gokce Cerev. - [Ankara] : IKSAD
Publishing House, 2023. - ISBN 978-625-6404-68-7. - s. 129-136.

Auditive identity of podcast as a aesthetics of self-promotion / Patrik Kolencik, Zora Hudikova. (Kategoéria do roku 2021
BEE).

In: 4. Uluslararasi Hasankeyf bilimsel arastirmalar ve inovasyon kongresi : kongre kitabi / Recep Hatipoglu, Kadir Yagiz. -
[Ankara] : IKSAD publishing house, 2023. - ISBN 978-625-367-071-9. - 5. 490-501 .

Co vieme o puzivani médii na Slovensku - vyzvy a rizika monitorovania (pre koho sa udaje zbierajii) / Zora Hudikova, Hana
Pravdova, Iudmila Cabyova. (Kategoéria do roku 2021 BEE).

In: K riadeniu médii zalozenom na vedomostiach [electronic] = Towards a Knowledge-Based Media Governance The
Mediadelcom Method : metéda Mediadelcom / ed. Petra Szavai. - Budapest’ : Mediadelcom, 2023. - ISBN 9789916371763
(online). - s. 47-48 [online]. - Spdsob pristupu: https://dspace.ut.ee/items/44adce02-1c0e-4f04-9a40-3eee91e640cd/full.

V1 Vedecky vystup publika¢nej ¢innosti ako celok — monografia, kriticka pramenna edicia, kriticky
komentovany preklad, kartografické dielo, katalog umeleckych diel, editovana kniha, zbornik

V1

V1

Acquisition and Integration of Immigrants for Local Labor Markets Using New Media Tools [elektronicky zdroj] / Wiktor
Widera, Zora Hudikov4; referee Michal Kaczmarczyk, Jaroslav Svétlik. - 1. vyd. - Katowice : Uniwersytet Slaski w
Katowicach, 2023. - 378 s. [25,5AH] [online]. - Kategdria do roku 2021 AAA. - ISBN 978-83-226-4368-6 (online).

Stories on our screens: Media reflections of hypermodern society, culture, and everyday life [electronic] / editors Jana
Radoginskd, Zora Hudikové; reviewers: Anna Samelova, Dudovit Hajduk. - Cislo projektu: APVV 21-0115 Hypermodern
Media Culture - Film and Television Production as Mirror of Sociocultural Phenomena of the 21st Century. - 1. vyd. -
Budapest’ : Wolters Kluwer, 2025. - 459 s. [online]. - Kategoria do roku 2021 FAI - ISBN 978-963-594-554-2 (online).

V2 Vedecky vystup publika¢nej ¢innosti ako ¢ast’ editovanej knihy alebo zbornika — kapitola, prispevok,
abstrakt, abstrakt z podujatia, poster z podujatia, prispevok z podujatia

V2

The potential of student television beyond current trends / Matas§ Visvader, Zora Hudikova. (Kategoéria do roku 2021 AFD).
In: Marketing Identity. Metaverse is the new Universe [elektronicky zdroj] : Conference Proceedings from the International
Scientific Conference / editors: Monika Prostinakova Hossova, Martin Graca, Martin Solik. - Trnava : Fakulta
masmedialnej komunikacie UCM v Trnave, 2022. - ISBN 978-80-572-0297-4 (online). - ISSN 2729-7527 (online). - s.
367-377 [online].

Ohlasy:
2024 [02] JANACKOVA, L.; BRUNANSKY, M. Studentské televizie ako nastroj kreovania komunity tudentstva. In:
Quo Vadis 2024: CommUnity. Trnava: FMK UCM, 2024, s. 149-159. ISBN 978-80-572-0450-3.
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V2

V2

V2

V2

V2

The logic of journalistic activism in contemporary media practice / Hana Pravdova, Zora Hudikova. (Kategoria do roku
2021 AFD).

In: Marketing Identity. Metaverse is the new Universe [elektronicky zdroj] : Conference Proceedings from the International
Scientific Conference / editors: Monika Prostinakova Hossova, Martin Graca, Martin Solik. - Trnava : Fakulta
masmedialnej komunikacie UCM v Trnave, 2022. - ISBN 978-80-572-0297-4 (online). - ISSN 2729-7527 (online). - s.
292-300 [online].

"Non-existing" podcast genres / Patrik Kolenc¢ik, Zora Hudikova. (Kategoria do roku 2021 AFD).

In: Marketing Identity. Metaverse is the new Universe [elektronicky zdroj] : Conference Proceedings from the International
Scientific Conference / editors: Monika Prostinakova Hossova, Martin Graca, Martin Solik. - Trnava : Fakulta
masmedialnej komunikacie UCM v Trnave, 2022. - ISBN 978-80-572-0297-4 (online). - ISSN 2729-7527 (online). - s.
142-158 [online].

Voice game and discrepancies in the use of artificial intelligence / Zuzana Belkova, Zora Hudikova. (Kategoria do roku
2021 AFD. Prispevok je indexovany vo WoS CC).

In: Marketing Identity [elektronicky zdroj] : Al - The Future of Today / editors: Monika Prostinakova Hossova, Matej
Martovi¢, Martin Solik. - Trnava : Univerzita sv. Cyrila a Metoda v Trnave, 2023. - ISBN 978-80-572-0415-2. - ISSN
2729-7527. - s. 10-18 [online].

Artificial intelligence as a creator of journalistic content / Patricia Nagyova, Zora Hudikova. (Kategoria do roku 2021 AFD.
Prispevok je indexovany vo WoS CC).

In: Marketing Identity [elektronicky zdroj] : Al - The Future of Today / editors: Monika Prostinakova Hossova, Matej
Martovi¢, Martin Solik. - Trnava : Univerzita sv. Cyrila a Metoda v Trnave, 2023. - ISBN 978-80-572-0415-2. - ISSN
2729-7527. - 5. 356-367 [online].

Ohlasy:

2024 [02] OPRALA, Branislav. The current development of robotic journalism and its impact on media reporting. In:
Marketing Identity: Human vs. Artificial. Trnava: UCM, 2024, s. 529-537. ISBN 978-80-572-0487-9.

2025 [01] LLMs as Historical Actors: How Al Systems Influence theWeb's Evolution / Naseem, Usman; Rashid, Junaid;
Kim, Jungeun; Beheshti, Amin; Yang, Jian; Dras, Mark. DOI 10.1145/3701716.3716842. In:. COMPANION
PROCEEDINGS OF THE ACM WEB CONFERENCE 2025, WWW COMPANION 2025. ISBN (elektronické)
979-8-4007-1331-6, s. 841-844.

Media audiences practices : from powerless masses to powerful produsers / Iveta Jansova ... [et al.]. (Kategodria do roku
2021 AEC).

In: European Media Systems for Deliberative Communication [print, electronic] : Risks and Opportunities / edited by
Zrinjka Perusko, Epp Lauk, Halliki Harro-Loit. - New York : Routledge, 2024. - (Routledge Studies in Media,
Communication, and Politics). - ISBN 978-1-032-76000-1, 978-1-032-76002-5 (online). - s. 82-97.

[Spoluautori: Ragne Kouts-Klemm - Lilia Raycheva - Ludmila Cabyové - Zora Hudikové - Hana Pravdova - Neli Doneva]

Ohlasy:

2024 [02] EBERWEIN, T.; KRAKOVSKY, CH.; OGGOLDER, CH. "Critical Junctures" in Democratic Media Systems:
Concepts and Backrounds. In: medien & zeit. ISSN 0259-7446. ISSN (online) 2960-4125. Ro¢. 39, €. 2 (2024), s.
6-10.

2026 [01] Enhancig communication for democratic innovations: an analygtical framework for citizens' assemblies.
Limao, Joao; Campos, Ines; Oliveira, Sandra; Cots, Francesc; Barchiesi, Eugenio. DOI 10.5281/zenodo.19641758.
In: Javnost. ISSN 13183222. ISSN (online) 18548377. Ro¢. 33, ¢. 1 (2026), s. 18-38.
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V2

V2

V2

V2

V2

V2

V2

V2

Encoding emotions into TV news headlines / Patricia Nagyova, Zora Hudikova. (Kategoéria do roku 2021 AFC).

In: QUAERE 2024 [electronic] : recenzovany sbornik piispévki interdisciplindrni mezinarodni védecké konference
doktorandii a odbornych asistentd : reviewed proceedings of the interdisciplinary scientific international conference for PhD.
students and assistants / [bez zostavovatela]. - Hradec Kralové : Magnanimitas akademické sdruzeni, 2024. - ISBN
978-80-87952-40-5 (online). - s. 647-658 [online].

Podcasts - an effective part of company's communication? / Viera Krupova, Zora Hudikova, Andrea Stoklasova. (Kategoria
do roku 2021 AFC).

In: European forum of entrepreneurship 2024 [electronic] : &quot;entrepreneurship, education and society development in
the context of technological changes&quot; : proceedings of the 17th international scientific conference / [bez
zostavovatel’a]. - Praha : Newton College, 2024. - ISBN 978-80-87325-72-8. - s. 146-158 [online].

Dramatic and Sensational Television coverage - A Phenomenon of Contemporary Journalism / Patricia Nagyova, Zora
Hudikova. (Kategoéria do roku 2021 AED).

In: Fenomén 2024 [electronic] : Profesionalita a média / Marcela Belianska, Jan Hacek, Maria Stankova (eds.). - Bratislava
: Univerzita Komenského v Bratislave, 2024. - ISBN 978-80-223-5957-3. - s. 8-25 [online].

Podoby profesionality pri realizacii rozhlasovej hry v prostredi Slovenského rozhlasu (Rozhlas a televizia Slovenska) /
Zuzana Belkova, Zora Hudikova. (Kategoria do roku 2021 AED).

In: Fenomén 2024 [electronic] : Profesionalita a média / Marcela Belianska, Jan Hacek, Maria Stankova (eds.). - Bratislava
: Univerzita Komenského v Bratislave, 2024. - ISBN 978-80-223-5957-3. - s. 235-249 [online].

Radio plays: reduction of the human, expansion of the artificial intelligence / Zuzana Belkova, Zora Hudikova. (Kategoria
do roku 2021 AFD).

In: Marketing Identity [elektronicky zdroj] : Human vs. Artificial : Conference Proceedings from the International Scientific
Conference / editors: Monika Prostindkova Hossova, Martin Solik, Matej Martovi¢. - Trnava : Univerzita sv. Cyrila a
Metoda v Trnave, 2024. - ISBN 978-80-572-0487-9 (online). - s. 30-40 [online]. - Spdsob pristupu:
https://mmidentity.fmk.sk/wp-content/uploads/2025/01/MI_2024 ENG.pdf.

Psychotherapy: home vs. digital games or home&digital games&Al / Zora Hudikova. (Kategoria do roku 2021 AFD).

In: Marketing Identity [elektronicky zdroj] : Human vs. Artificial : Conference Proceedings from the International Scientific
Conference / editors: Monika Prostindkova Hossova, Martin Solik, Matej Martovi¢. - Trnava : Univerzita sv. Cyrila a
Metoda v Trnave, 2024. - ISBN 978-80-572-0487-9 (online). - s. 797-806 [online]. - Spdsob pristupu:
https://mmidentity.fmk.sk/wp-content/uploads/2025/01/MI_2024 ENG.pdf.

Artificial intelligence in journalistic production - threat or challenge / Patricia Nagyova, Zora Hudikova. (Kategoria do roku
2021 AFD).

In: Marketing Identity [elektronicky zdroj] : Human vs. Artificial : Conference Proceedings from the International Scientific
Conference / editors: Monika Prostindkova Hossova, Martin Solik, Matej Martovic. - Trnava : Univerzita sv. Cyrila a
Metoda v Trnave, 2024. - ISBN 978-80-572-0487-9 (online). - s. 506-521 [online]. - Spdsob pristupu:
https://mmidentity.fmk.sk/wp-content/uploads/2025/01/MI_2024 ENG.pdf.

Benefits for users of digital games in media communication / Zora Hudikova. (Kategoria do roku 2021 AFC).

In: 11th International New York Conference on Evolving Trends in Interdisciplinary Research & Practices [electronic] :
Proceedings Book / editors Leslie R. Robinson, Marlena Jankowska. - New York : Liberty Publishing House, 2025. - ISBN
979-8-89695-019-6 (online). - s. 74-81 [online].
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V2

V2

V2

V2

Podcast: The dilemmas of popularity [electronic] / Marek MikusSek, Zora Hudikova. (Kategoria do roku 2021 AFD.
Prispevok je indexovany vo WoS CC).

In: Marketing Identity [electronic] : The Power(s) of Communication : Conference Proceedings from the International
Scientific Conference / editors: Bianka Francistyova, Lucia Furtakova, Monika Prostindkova Hossova. - Trnava : Univerzita
sv. Cyrila a Metoda v Trnave, 2025. - ISBN 978-80-572-0555-5. - s. 946-957 [online].

Strategies for shaping the attractiveness of Slovak Let's Dance and Czech Stardance / Zora Hudikova, Patricia Nagyova.
(Kategoria do roku 2021 AEC).

In: Stories on our screens: Media reflections of hypermodern society, culture, and everyday life [electronic] / editors Jana
Radosinskd, Zora Hudikova. - Budapest’ : Wolters Kluwer, 2025. - ISBN 978-963-594-554-2 (online). - s. 206-254 3,29
AH].

Negativism and sensationalism in TV news: between information overload and emotional impact / Patricia Nagyova, Zora
Hudikova. (Kategoéria do roku 2021 AEC).

In: The End of Reality as we knew it [electronic, print] : Disinformation, Artificial Intelligence and the new era of
fact-checking / ed. Daniel Catalan-Matamoros, Carlos Elias. - Madrid : Dykinson, 2026. - ISBN 979-13-7047-323-5
(online), 979-13-7047-290-0. - s. 331-343.

Podcasts as a useful tool for communicating with customers / Zora Hudikova. (Kategoéria do roku 2021 AEC).
In: Theoretical Foundations and Data for Communication Strategy [elektronicky zdroj] / editors Tomas Fasiang, Paulina
Sivoniova, Andrea Tomankova. - Budapest’ : Wolters Kluwer, 2026. - ISBN 978-963-594-610-5. - s. 168-184 [online].

V3 Vedecky vystup publikac¢nej ¢innosti z ¢asopisu — abstrakt, ¢lanok, abstrakt z podujatia, poster z
podujatia, ¢lanok z podujatia

V3

V3

V3

Narrative as an Element of Podcast Production: The Case Study of Nezhasinaj! / Patrik Kolencik, Zora Hudikova.
(Kategoria do roku 2021 ADN).
In: ejmap : European Journal of Media, Art & Photography. - ISSN 1339-4940. - Ro¢. 10, ¢. 2 (2022), s. 100-109.

Contemporary Media Culture in the Coordinates of Game Principles / Hana Pravdova, Zora Hudikova. (Kategoria do roku
2021 ADN).
In: Media Literacy and Academic Research. - ISSN 2585-8726. - Ro¢. 5, ¢. 2 (2022), s. 71-81.

Ohlasy:

2023 [01] JUKIC, Dinko. Educational Values in Digital Games. In: Media Literacy and Academic Research. 2023, 6(2),
s. 157-175.
[01] PITONAKOVA, S. The model of value of a media product. In: Communication Today. 2023, 14(2), s. 16-26.

2025 [01] GORPE, F.; AYDIN, D. An Applied Study on the Relationship between Digital Media Literacy and Video
Game Playing Behaviour. In: Media Literacy and Academic Research. 2025, 8(2), s. 182-200.
[01] The Phenomenon of Dark Tourism and Images of Death in Media Culture / Morav¢ikova, Erika; Letavajova,
Silvia; Strbovéa, Monika. In: European Journal of Media, Art and Photography. ISSN 1339-4940. ISSN (online)
2989-3224. Ro¢. 13, ¢. 1 (2025), s. 92-99.

Reality show as a controversial format of socialisation / Zora Hudikova, Hana Pravdova. (Kategoria do roku 2021 ADN).
In: Communication Today [print, electronic] . - ISSN 1338-130X. - Ro¢. 13, ¢. 2 (2022), s. 24-45.

Ohlasy:

2023 [02] DIAN; GURNING, S. T.; SETYOBUDI, C.; ANDRIAN, P. reality Construction of Wife Character in FTV
Suara Hazi Istri Indosiar. In: The Indonesian Journal of Communication Studies. 2023, 16(1), s. 1-25. ISSN
1978-323X.
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