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Zverejnenie vysledku vyberového konania zo dia 27.4.2026

v zmysle zakona 131/2002 Z. z. o vysokych skolach v zneni neskorsich predpisov

Univerzita sv. Cyrila a Metoda v Trnave, Fakulta masmedialnej komunikacie zverejiuje podla §
77 ods. 7 zakona €. 131/2002 Z. z. o vysokych Skolach a o zmene a doplneni niektorych zakonov
v zneni neskorsich predpisov informacie o vyberovom konani na obsadenie 6 pracovnych miest
vysokoskolského ucitela na funkénom mieste docent v Studijpom odbore medialne
a komunikacéné stadia, ktoré sa uskutoc¢nilo dna 27.4.2026:

Zoznam ¢lenov vyberovej komisie:
Predseda vyberovej komisie: doc. PhDr. Ludmila Cabyova, PhD.
Clenovia vyberovej komisie: prof. PhDr. Hana Pravdova, PhD.
doc. PhDr. Jana Radosinska, PhD.
prof. Mgr. Katarina Fichnova, PhD.
doc. PhDr. Daniela Kollarova, PhD.
Bc. Eleondra Maticsekova - zastupca Studentov

Udaje vybraného uchadzaéa: vid prilohy ¢&.1a 2

Lucia Novanska Skripcova, rodena Skripcova

Udaje netspesnych uchadzacov: vid prilohy ¢.1a 2

Nazov $tudijného odboru, v ktorom ma vybrany uchadzaé pdsobit:

medialne a komunikac¢né studia

Pocet uchadzacov: 6

Priloha ¢. 1
Vedecko /umelecko-pedagogicka charakteristika osoby

Novanské Skripcova Lucia, Mgr. et Bc., PhD.

Priloha ¢. 2
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Zoznam publikacnej ¢innosti
Lucia Novanska Skripcovi - 2026

ACB Vysokoskolské uéebnice vydané v domacich vydavatel’stvach

ACB  Komunitné média / Lucia Skripcové, Milo§ Mistrik; vedecki recenzenti: Jan Vishovsky, Anna Samelova. - 1. vyd. - Trnava :
Fakulta masmedialnej komunikacie UCM v Trnave, 2021. - 131 s. - ISBN 978-80-572-0193-9.

Ohlasy:

2021 [4] SAMELOVA, A. Spologenské kontexty zrodu medialnej verejnopravnosti. Poslanie a sluzby verejnosti. In:
Otazky zurnalistiky. 2021, 3-4, s. 14. ISSN 0322-7049.
[6] SAMELOVA, A. Teoreticka reflexia komunitnych médii uz aj na Slovensku. In: Otazky Zurnalistiky. 2021,
64(3-4), s. 148-149.

2022 [01] SEDLAK, J., LANCARIC, P., JONISOVA, E. The Issue of Gallery as a Public and School Space. In:
European Journal of Media, Art and Photography. 2022, ro¢. 10, €. 1, s. 56-65.
[02] VISNOVSKY, I., MINARIKOVA, J., KAPEC, M. Slovensky medialny priemysel. Praha: Wolters Kluwer,
2022. ISBN 978-80-7575-596-2. s. 119.

2023 [01] BOTOSOVA, I, BRNIK, A., IMROVIC, M. The Role of Student Radio Stations in the Higher Education
System. In: MLAR. 2023, 6(1), s. 174-187.
[02] CENKOVA, R. et al. Alternativne a komunitné média na Slovensku: vyvoj a su¢asny stav. PreSov: PreSovska
univerzita v PreSove, 2023. ISBN 978-80-555-3220-2. s. 121.
[02] FRANCISTYOVA, B., FURTAKOVA, L. Does public service media serve its purpose? Unequal political
screen time and RTVS in Slovakia. In: MMK 2023. Hradec Kralové: Magnanimitas, 2023, s. 975-981. ISBN
978-80-87952-39-9.
[02] VISNOVSKY, J., FRANCISTYOVA, B. Queer and Slovak Society: How Slovak Media Reported on
LGBTIQ People in the Context of the Terrorist Attack in Bratislava. In: Gender Differences in Language, Rights
and Society. Lago: Il Sileno Edizioni, 2023, s. 47-71. ISBN 979-12-80664-55-4.
[01] VISNOVSKY, J., SOLiK, M., DUBRAVSKA, O. New legal regulation of publications in Slovak media
environment. In: Communication Today. 2023, 14(2), s. 4-14.

2025 [01]IZRAEL, P.; POLIEVKOVA, P. Alternative Media from the Perspective of Journalism Students. In: Media
Literacy and Academic Research. 2025, 8(1), s. 258-273.

ADF Vedecké prace v ostatnych domacich ¢asopisoch

ADF Respekt v Korejskej kulture a jeho mediélna prezentacia / Bianka Francistyova, Lucia Skripcova.
In: Culturologica Slovaca [elektronicky zdroj] : internetovy kulturologicky casopis. - ISSN 2453-9740. - Roc¢. 6, ¢. 2
(2021), s. 74-89 [online].

ADF Socialne média a pouzivatel’ kniznice v roku 2021 / Lucia Skripcova.
In: Kniznica : ¢asopis pre knihovnictvo. - ISSN 1335-7026. - Ro¢. 22, ¢. 4 (2021), s. 14-19.

ADM Vedecké prace v zahrani¢nych ¢asopisoch registrovanych v databazach Web of Science alebo
SCOPUS

ADM  Basic pillars of community media typology / Lucia Skripcova.
In: European Journal of Science and Theology. - ISSN 1841-0464. - Vol. 13, no. 6 (2017), pp. 35-42.

Ohlasy:

2019 [4] KAPEC, Miroslav. Mainstreamové a alternativne média v slovenskom medialnom priestore. In: Megatrendy a
média 2019: Digital Universe [online]. Trnava: FMK UCM, 2019, s. 103. ISBN 978-80-572-0014-7.
[1] RIGO, F., MINARIKOVA, J. Katolicke noviny - traditional news of contemporary Christians with 170-year
history. In: ESRARC 2019. Torino: Kermes, 2019, s. 308. ISBN 978-88-32029-11-6.
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2023 [02] FRANCISTYOVA, B., FURTAKOVA, L. Does public service media serve its purpose? Unequal political
screen time and RTVS in Slovakia. In: MMK 2023. Hradec Kralové: Magnanimitas, 2023, s. 975-981. ISBN
978-80-87952-39-9.

ADM  Aspects related to community media and its terminology / Lucia Skripcova.
In: European Journal of Science and Theology. - ISSN 1841-0464. - Vol. 12, no. 5 (2016), pp. 155-162.

Ohlasy:

2023 [02] VISNOVSKY, J., FRANCISTYOVA, B. Queer and Slovak Society: How Slovak Media Reported on
LGBTIQ People in the Context of the Terrorist Attack in Bratislava. In: Gender Differences in Language, Rights
and Society. Lago: Il Sileno Edizioni, 2023, s. 47-71. ISBN 979-12-80664-55-4.

2025 [01] Alternative Media from the Perspective of Journalism Students / Izrael, Pavel; Polievkova, Petra. DOI
10.34135/mlar-25-01-14. In: Media Literacy and Academic Research. ISSN 2585-8726. ISSN (online) 2585-9188.
Roé. 8, €. 1 (2025), s. 258-273.

ADN Vedecké prace v domacich ¢asopisoch registrovanych v databazach Web of Science alebo SCOPUS

ADN  Adolphe Appia: from Romanticism to the Rhytmic Spaces / Milo§ Mistrik, Lucia Skripcova, Dominik Mi¢uda.
In: ejmap : European Journal of Media, Art & Photography. - ISSN 1339-4940. - Ro¢. 8, ¢. 2 (2020), s. 94-101.

Ohlasy:
2021 [01] RADOSINSKA, J., et al. Politainment: Reflecting on political affairs via audiovisual media entertainment. In:
European Journal of Transformation Studies. 2021, 9(2), s. 72-90. ISSN 2298-0997.

ADN Participative culture in community media / Lucia Skripcova. (Prispevok je indexovany v databize Web of Science).
In: ejmap : European Journal of Media, Art & Photography. - ISSN 1339-4940. - Vol. 5, no. 1 (2017), pp. 98-101.

Ohlasy:

2018 [3] VISNOVSKY, J., RADOSINSKA, J. Introductory Chapter: Some Notes on Journalism in the Age of Social
Media. In: Social Media and Journalism - Trends, Connections, Implications. London: IntechOpen, 2018, s. 3-9.
ISBN 978-1-78984-259-3.

2019 [1] VIZCAINO-VERDU, A., CONTRERAS-PULIDO, P., GUZMAN-FRANCO, M.D. Reading and informal
learning trends on YoiTube: The booktuber. In: Comunicar. 2019, 27(59), pp. 93-101. ISSN 1134-3478.

2020 [2] PRIHODKO, A., PRAVDOVA, H., HUDIKOVA, Z. Evaluation of brexit phenomenon in Slovak and English
media texts. In: Lege Artis. 2020, 5(2), s. 211- 257. ISSN 2453-8035.
[2] RADOSINSKA, J., KVETANOVA, Z., VISNOVSKY, J. To thrive means to entertain: the nature of today's
media industries. In: Communication Today. 2020, 11(1), s. 4-21. ISSN 1338-130X.

2021 [02] BARYSHEVA, A.A., SEMENOVA, A.A. On culture in Deutschwelle: axiology of the eternal in media. In:
PERAET 2021. European Proceedings of Social and Behavioural Sciences, ISSN 2357-1330. 2021, s. 457.
[2] PRAVDOVA, H., HUDIKOVA, Z. Correlations of Culture, Game Principles and Media Productions. In:
Communication Today. 2021, ro¢. 12, ¢. 2, s. 4-19.
[3] RADOSINSKA, J., VISNOVSKY, J. Introductory Chapter: Journalism Facing Both Pandemic and
"Infodemic". In: Fake News Is Bad News - Hoaxes, Half-truths and the Nature of Today's Journalism. London:
IntechOpen, 2021, s. 10. ISBN 978-1-83962-421-6.
[3] RUIZ DOMINGUEZ, M.A., AREA MOREIRA, M. La transferencia del conocimiento en la red. Analis del
portal educativo Yo Soy Tu Profe. In: Edutec. 2021, (7), s. 159-180.

2022 [02] MAGO, Zdenko. Marketing digitalnych hier. Trnava: UCM, 2022. ISBN 978-80-572-0271-4. s. 150.
[01] ORBAN, K., PITONAKOVA, S. Cultural Heritage as a Mass Medium. In: Ejmap. 2022, 10(2), pp. 70-78.

ADN Motivations and incentives of community media content creators: a case study of SpodN4s / Lucia Skripcova.
In: Communication Today. - ISSN 1338-130X. - Vol. 8, no. 2 (2017), pp. 30-41.

Ohlasy:
2018 [2] HUBINAKOVA, H., MIKULA, M. The Importance of the Internet in the Life of Students of Media Studies. In:
Media Literacy and Academic Research. 2018, 1(1), pp. 31-42.
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[3] RADOSINSKA, J., VISNOVSKY, J., MENDELOVA, D. Slovak journalistic sphere: Development tendencies
and innovations. In: Mediji i medijska kultura. Osijek: Akademija za umjetnost i kulturu, 2018, s. 137. ISBN
978-953-8181-09-2.

2019 [1] VISNOVSKY, J., UNGEROVA, M. Religious and Church media and their position in the media system of the Slovak
Republic. In: ESRARC 2019. Torino: Kermes, 2019, s. 298. ISBN 978-88-32029-11-6.

2020 [02] HAYS, Anne. A Citation Analysis about Scholarship on Zines. In: JLSC. 2020, 8, p. eP2341. ISSN 2162-3309.
[1] MINARIKOVA, J., BOTOSOVA, I’. Spolok sv. Vojtecha connection between faith and science for 150 years. In: European
Journal of Science and Theology. 2020, 16(), pp. 121-129. ISSN 1841-0464.
[4] VISNOVSKY, J., BIELIK, P. Communication of churches and religious communities in Slovakia via social networks. In:
Megatrends and Media [online]: On the Edge. Trnava: FMK UCM, 2020, s. 136. ISBN 978-80-572-0062-8. Dostupné na:
https://fmk.sk/veda-a-vyskum/zborniky/

2022 [02] MAGO, Zdenko. Marketing digitalnych hier. Trnava: UCM, 2022. ISBN 978-80-572-0271-4. s. 150.

2023 [02] RAMADHAN, M., RESMADI, I., dan OLIVINE, A.S. Perancangan zine dalam menyajikan perkembangan fashion
street-style/subkultur di Bandung. In: e-Proceeding of Art & Design. 2023, 10(6), s. 11932-11951. ISSN 2355-9349.
[01] VISNOVSKY, J., SOLIK, M., DUBRAVSKA, O. New legal regulation of publications in Slovak media environment. In:
Communication Today. 2023, 14(2), s. 4-14.

2024 [01] Culinary Storytelling About the Local Cuisine of Phitsanulok, Thailand / Jongsuksomsakul, Panida. DOI
10.1177/21582440241233451. In: SAGE Open. 2024, 14(1), s. 1-13.

2026 [01] From emotional struggles to digital resistance: How content creators challenge platform governance and reconstruct
identity in copyright disputes / Cai, Diya; Chen, Yiming. DOI 10.1177/01634437261422575. In: Media, culture and society.
ISSN 0163-4437. ISSN (online) 1460-3675. Ro¢. 48, ¢. 4 (2026), s. 778-797.

AFC Publikované prispevky na zahrani¢nych vedeckych konferenciiach

AFC The place of community media within the development of media literacy / Lucia Skripcova.
In: Developing Media Literacy in Public Education : A Regional Priority in a Mediatized Age / Veronika Pelle (ed.). -
Budapest : Corvinus University of Budapest, 2016. - ISBN 978-963-503-622-6. - S. 110-118.

AFD Publikované prispevky na domacich vedeckych konferenciach

AFD Vplyv pandémie na vysielanie Radia Regina / Bianka Francistyova, Lucia Skripcova.
In: SVOAUK 2021 [elektronicky zdroj] : sekcia masmedialnej a umeleckej komunikacie / editori Zdenko Mago, Sabina
Galikova Tolnaiova, Diana Bulganova. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2021. - ISBN
978-80-572-0204-2. - 5. 88-106 [online]. - Sposob pristupu: https://fmk.sk/download/SCCS8CVOAUK 2021 KOMU.pdf.

AFD Komunitne medid - budiicnost’ alebo utépia? = Community media - reality or utopia? / Lucia Skripcova.
In: Quo vadis massmedia, Quo vadis marketing [elektronicky zdroj] : zbornik z medzinarodnej vedeckej konferencie
doktorandov a mladych vedeckych pracovnikov ... / editori: Ludmila Cabyova, Denisa JanoSova. - Trnava : Fakulta
masmedialnej komunikacie UCM v Trnave, 2016. - ISBN 978-80-8105-804-2. - S. 179-185 [CD-ROM].

AFD Instagram journalism / Lucia Skripcova. (Prispevok je indexovany vo WoS CC).
In: Marketing Identity [elektronicky zdroj] : Offline Is the New Online : Conference Proceedings from the International
Scientific Conference / editors: Alena Kusa, Anna Zauskova, Zuzana Buckova. - Trnava : Fakulta masmedialnej
komunikacie UCM v Trnave, 2019. - ISBN 978-80-572-0038-3 (online). - s. 977-985. - Sposob pristupu:
https://fmk.sk/veda-a-vyskum/zborniky/.

AFD Funding of public service media: a case study on RTVS / Timotej Klepanec, Lucia Skripcova.
In: EDAMBA 2020 [elektronicky zdroj] : international scientific conference for doctoral students and post-doctoral
scholars : from better economics to better economy : conference proceedings / editors: Nina Dédeckova, Paula Puskarova. -
Bratislava : Vydavatel'stvo EKONOM, 2020. - ISBN 978-80-225-4794-9. - 5. 355-364 [online]. - Spdsob pristupu:
https://edamba.cuba.sk/'www_write/files/archive/edamba2020_ proceedings.pdf.
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AFD

AFD

AFD

AFD

Komunitné média na Slovensku = Community Media in Slovakia / Lucia Skripcova.

In: Uskalia zurnalistickej a masmedialnej komunikacie v stii¢asnosti II : zbornik z 2. roénika medzinarodnej vedeckej
konferencie Uskalia zurnalistickej a masmemdidlnej komunikécie v sti¢asnosti IT (Nitra 21. 10. 2015) / editor Veronika
Cillingova. - Nitra : Univerzita KonStantina Filozofa v Nitre, Filozoficka fakulta, 2016. - ISBN 978-80-558-1113-0. - S.
59-67.

Prienik a Gspech K-popu na zapadnom trhu = Breakthrough and success of K-pop on the Western market / Bianka
Francistyova, Lucia Skripcova.

In: Megatrendy a média 2021: Home Officetainment / editori zbornika: Andrej Brnik, Martin Graca, Monika Prostinakova
Hossova, Martin Solik. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2021. - ISBN 978-80-572-0184-7. - s.
5-15.

Kultarne aspekty vzniku komunitnych médii = Cultural facets factoring into community media inception / Lucia Skripcova.
In: Quo vadis massmedia, quo vadis marketing [elektronicky zdroj] : zbornik z vedeckej konferencie doktorandov a
mladych vedeckych pracovnikov / editori: Zora Hudikova, Daniela Kollarova, Jana RadoSinska. - Trnava : Fakulta
masmedialnej komunikacie UCM v Trnave, 2018. - ISBN 978-80-8105-974-2. - S. 88-94. - Spdsob pristupu:
https://fmk.sk/download/Quo-Vadis-Massmedia-Quo-Vadis-Marketing 2018 SVK.pdf.

Clovek - komunita - médium = Individual - Community - Medium / Lucia Skripcova.

In: Quo vadis massmedia, Quo vadis marketing [elektronicky zdroj] : zbornik z vedeckej konferencie doktorandov a
mladych vedeckych pracovnikov ... / editori: Cudmila Cabyova, Peter Velicky. - Trnava : Fakulta masmedilnej
komunikacie UCM v Trnave, 2017. - ISBN 978-80-8105-878-3. - S. 143-146 [CD-ROM].

Zines - community press / Lucia Skripcova. (Prispevok je indexovany v databaze Web of Science Core Collection).

In: Marketing Identity : Brands we love - part I. : Conference Proceedings from International Scientific Conference 8th - 9th
November 2016, Congress Hall of the Slovak Academy of Sciences, Smolenice, Slovak Republic / editors: Dana Petranova,
Jozef Matus, Dasa Mendelova. - Trnava : Faculty of Mass Media Communication, University of Ss. Cyril and Methodius in
Trnava, 2016. - ISBN 978-80-8105-840-0. - ISSN 1339-5726. - S. 365-372.

Ohlasy:
2021 [4] VISNOVSKY, J. Onlinové zurnalistika. In: Slovnik vybranych pojmov z masmedialnej a marketingovej
komunikacie. Trnava: FMK UCM, 2021, s. 90. ISBN 978-80-572-0162-5.

BEE Odborné prace v zahrani¢nych zbornikoch(konferencnych aj nekonferenénych)

BEE

Slovak national report on the state of media literacy / Norbert Vrabec ... [et al.].
In: Developing Media Literacy in Public Education : A Regional Priority in a Mediatized Age / Veronika Pelle (ed.). -
Budapest : Corvinus University of Budapest, 2016. - ISBN 978-963-503-622-6. - S. 191-208.

[Spoluautori: Dana Petranova - Maria Moravéikova - Viera Kacinova - Lucia Brezovska - Lucia Skripcova]

BEF Odborné prace v domacich zbornikoch (konferen¢nych aj nekonferenénych)

BEF

Fenomén morbidity v seridlovej tvorbe / Lucia Magalova, Lucia Skripcova.

In: SVOAUK 2018 : sekcia masmedialnej komunikécie / zostavovatelia: Jan Vistiovsky, Lukasz P. Wojciechowski, Zdenko
Mago. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2018. - ISBN 978-80-8105-981-0. - S. 362-380. -
Sposob pristupu: https://fmk.sk/download/SVOaUK-2018-Sekcia-masmedialnej-komunikacie.pdf.
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BEF

BEF

BEF

Vyuzivanie persuazivnych technik v televiznej reklame / Patrik Putera, Lucia Skripcova.

In: Zbornik SVOaUK [elektronicky zdroj] : zbornik prispevkov zo $tudentskej odbornej a umeleckej konferencie zo diia 30.
marca 2017 / zostavovatelia: Jan Visinovsky, Jana RadosSinska, Anna Predmerska. - Trnava : Univerzita sv. Cyrila a Metoda
v Trnave, Fakulta masmedialnej komunikacie, 2018. - ISBN 978-80-8105-880-6. - s. 189-216.

Tajomstvo 'udského tela / Anna Ficova, Lucia Skripcova.

In: SVOAUK 2019 [elektronicky zdroj] : $tudentsk4 vedecka odborna a umelecka konferencia : sekcia umeleckej
komunikacie / editori Jaroslav Bednarik, Martin Graca. - Trnava : Univerzita sv. Cyrila a Metoda v Trnave, 2019. - ISBN
978-80-572-0009-3. - 5. 32-39.

Studenty / Patrik Reguli, Lucia Skripcova.

In: SVOAUK 2018 [elektronicky zdroj] : sekcia umeleckej komunikacie / zostavovatelia: Jozef Sedlak, Petra Cepkova,
Marek Simon¢i¢. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2018. - ISBN 978-80-8105-982-7. - S.
81-87. - Spdsob pristupu: https://fmk.sk/download/SVOaUK-2018-Sekcia-umeleckej-komunikacie.pdf.

EDI Recenzie v ¢asopisoch a zbornikoch

EDI

Death stranding / Lucia Skripcova.
In: Acta Ludologica. - ISSN 2585-8599. - Ro¢. 2, €. 2 (2019), s. 80-82.

FAI Zostavovatel’ské prace knizného charakteru (bibliografie, encyklopédie, katalégy, slovniky,
zborniky, atlasy...)

FAI

Quo vadis massmedia [elektronicky zdroj] : zbornik z vedeckej konferencie doktorandov a mladych vedeckych pracovnikov
Quo vadis massmedia, quo vadis marketing organizovanej Fakultou masmedialnej komunikacie UCM v Trnave / editori:
Zora Hudikova, Lucia Skripcova, Nikola Kafiukova; recenzenti: Zuzana Kvetanova, Zdenko Mago. - 1. vyd. - Trnava :
Fakulta masmedialnej komunikacie UCM v Trnave, 2020. - 270 s. - ISBN 978-80-572-0053-6 (online). - Sposob pristupu:
https://fmk.sk/veda-a-vyskum/zborniky/.

GII Rozne publikicie a dokumenty, ktoré nemoZno zaradit’ do Ziadnej z predchadzajucich kategérii

GIlI

Kreativno-experimentalny fotograficky ateliér / Lucia Skripcové, Kristian Pribila, Dominik Mi¢uda., 2020.

In: muuza 2020 : roCenka kreativnych vystupov Studentov, absolventov a pedagdégov / editori: Hana Pravdova, Andrea
Rysova, Peter Lancari¢, Peter Tollarovi¢, Eva Jonisova. - Trnava : Fakulta masmedidlnej komunikacie UCM v Trnave,
2020. - ISBN 978-80-572-0105-2. - s. 146-157.

03 Odborny vystup publika¢nej ¢innosti z ¢asopisu — abstrakt, ¢lanok, abstrakt z podujatia, poster z
podujatia, ¢lanok z podujatia, recenzia

03

Hogwarts Legacy / Lucia Skripcova. (Kategéria do roku 2021 EDI).
In: Acta Ludologica. - ISSN 2585-8599. - Ro¢. 6, €. 1 (2023), s. 121-123.
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P1 Pedagogicky vystup publikacnej ¢innosti ako celok — u¢ebnica pre vysoké Skoly, u¢ebnica pre stredné
Skoly, u€ebnica pre ziakladné $koly, skriptum, ué¢ebny text, pracovny zosit, didakticka prirucka

P1

Ako rozumiet’ novym medialnym trendom [elektronicky zdroj] : od dat k interpretacii / Lucia Novanska Skripcova;
recenzentky: Slavka Pitofidkova, Zuzana Slusn. - Cislo projektu: 09103-03-V04-00368 Posiliiovanie medialnej gramotnosti
mladych na prekonanie vplyvu TikToku. - 1. vyd. - Praha : Wolters Kluwer, 2025. - 65 s. [3,57AH] [online]. - Kategoria do
roku 2021 ACA. - ISBN 978-80-286-0399-1 (online).

V1 Vedecky vystup publikacnej ¢innosti ako celok — monografia, kriticka pramenna edicia, kriticky
komentovany preklad, kartografické dielo, katalog umeleckych diel, editovana kniha, zbornik

V1

V1

Korean Drama: From Korean TV to Worldwide Popularity [elektronicky zdroj] / Bianka Francistyova, Lucia Novanska
Skripcové; reviewers: Byoung Yoong Kang, David Andrew Tizzard. - Cislo projektu: APVV 21-0115 Hypermodern Media
Culture - Film and Television Production as Mirror of Sociocultural Phenomena of the 21st Century. - 1. vyd. - Praha :
Wolters Kluwer, 2024. - 145 s. [9,41 AH] [online]. - Kategoria do roku 2021 AAA. - ISBN 978-80-286-0084-6 (online).

Ohlasy:

2025 [03] FURTAKOVA, Lucia. [Recenzia]. In: European Journal of East Asian Studies. 2025, 24, s. 211-220.
[03] RUSNAKOVA, Lenka. Korean Drama: From Korean TV to Worldwide Popularity. In: Communication
Today. 2025, 16(1), s. 225-226.

Zbornik SVOaUK 2022 [elekrtonicky zdroj] : sekcia masmedialnej komunikécie, umeleckej komunikacie a tedrie
digitalnych hier : zbornik z konferencie / ed. Alexandra Rysulova, Lucia Skripcova, Monika Prostinakova Hossova. - 1. vyd.
- Trnava : Fakulta masmediélnej komunikacie, 2022. - 157 s. [online]. - Kategéria do roku 2021 FALI - ISBN
978-80-572-0268-4. - Spdsob pristupu: https://archiv.fmk.sk/6/65/276467str=1.

V2 Vedecky vystup publikacnej ¢innosti ako ¢ast’ editovanej knihy alebo zbornika — kapitola, prispevok,
abstrakt, abstrakt z podujatia, poster z podujatia, prispevok z podujatia

V2

V2

V2

Awareness of time spent watching short-form videos among university students [electronic] / Lucia Novanska Skripcova.
(Kategoria do roku 2021 AFD. Prispevok je indexovany vo WoS CC).

In: Marketing Identity [electronic] : The Power(s) of Communication : Conference Proceedings from the International
Scientific Conference / editors: Bianka Francistyova, Lucia Furtakova, Monika Prostinakova Hossova. - Trnava : Univerzita
sv. Cyrila a Metoda v Trnave, 2025. - ISBN 978-80-572-0555-5. - s. 554-563 [online].

Loyalty and the ultimate sacrifice: Family Life and Parents/Children Dynamics in the Arcane Series / Lucia Novanska
Skripcova. (Kategéria do roku 2021 AEC).

In: Stories on our screens: Media reflections of hypermodern society, culture, and everyday life [electronic] / editors Jana
Radosinska, Zora Hudikova. - Budapest’ : Wolters Kluwer, 2025. - ISBN 978-963-594-554-2 (online). - s. 275-290 [1,14
AH].

Participative culture in Al models: case study of stable diffusion / Lucia Novanska Skripcova. (Kategoria do roku 2021
AFD).

In: Marketing Identity [elektronicky zdroj] : Human vs. Artificial : Conference Proceedings from the International Scientific
Conference / editors: Monika Prostindkova Hossova, Martin Solik, Matej Martovic. - Trnava : Univerzita sv. Cyrila a
Metoda v Trnave, 2024. - ISBN 978-80-572-0487-9 (online). - s. 522-528 [online]. - Spdsob pristupu:
https://mmidentity.fmk.sk/wp-content/uploads/2025/01/MI_2024 ENG.pdf.

Ohlasy:
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V2

V2

V2

V2

2025 [01] Introduction: AT Aesthetics / Thon, Jan Noél; Wilde, Lukas R.A. DOI 10.4324/9781003676423-1. In: Al
Aesthetics Al Generated Images Between Artistics and Aisthetics. Londyn: Taylor & Francis Group. Routledge,
2025. ISBN [9781041148456, 9781040555248], s. 1-21.
[02] VISNOVSKY, J.; DUBRAVSKA, O. Reinventing TV production: artificial intelligence and the new digital era. In: 11th

International New York Conference on Evolving Trends in Interdisciplinary Research & Practices: Proceedings Book. New
York: Liberty Publishing House, 2025, s. 82-89. ISBN 979-8-89695-019-6.

Fact-checking v auditivnych mediatypoch [electronic] / Miroslav Kapec, Lucia Novanska Skripcova. (Kategoria do roku
2021 AFD).

In: Marketing and Media Identity [electronic] : sila komunikacie / Martin Graca, Lenka Labudova, Monika Prostinakova
Hossova. - Trnava : Univerzita sv. Cyrila a Metoda v Trnave, 2025. - ISBN 978-80-572-0554-8. - s. 152-164 [online].

Motivacia rozsirovat’ kultaru: Stidia programu Koérejskej ambasady na Slovensku = Motivation to Spread the Culture: Case
Study of programme of Korean Embass in Slovakia / Bianka Francistyova, Lucia Skripcova. (Kategoria do roku 2021 AFD).
In: Quo vadis massmedia, quo vadis marketing [elektronicky zdroj] : zbornik z vedeckej konferencie doktorandov a
mladych vedeckych pracovnikov Quo vadis masmedia & marketing organizovanej Fakultou masmedialnej komunikacie
UCM v Trnave / editori: Lucia Magalova, Miroslav Macak, Patrik Kolencik. - Trnava : Fakulta masmedialnej komunikacie
UCM v Trnave, 2022. - ISBN 978-80-572-0252-3. - s. 39-48 [online].

How TikTok is transforming film and television production / Lucia Skripcova. (Kategoria do roku 2021 AFD).

In: Marketing & Media Identity [elektronicky zdroj] : Al - The Future of Today : hypermodernd medialna kultura vo filme a
televizii / editori: Monika Prostindkova Hossova, Martin Graca, Jana Rados$inska. - Trnava : Fakulta masmedialnej
komunikicie UCM v Trnave, 2023. - ISBN 978-80-572-0417-6. - s. 68-76 [online].

Ohlasy:

2026 [01] This program was brought to you by the algorithm: Rethinking television via TikTok / Schellewald, Andreas;
Stein, Krysten; Siles, Ignacio; Firth, Ellenrose; Maddox, Jessica. DOI 10.1177/13548565261433139. In:
Convergence: The International Journal of Research into New Media Technologies. ISSN 1354-8565. ISSN
(online) 1748-7382. Ro¢. 32, €. 3 (2026), s. 708-722.

Al in media and photography education / Lucia Skripcova. (Kategoria do roku 2021 AFC).

In: Problemi zurnalistskoi osviti ta praktiki: ukrainskij ta svitovij dosvid = Problems of journalism Education and Practice:
ukrainian and international Experience : zbirnik materialiv Miznarodnoi naukovo-prakti¢noi konferencii / O.1. Gocur, Ju.R.
Kazimova. - Evov : FOP Pica Ju.V., 2023. - ISBN 978-966-969-161-3, 978-966-801-910-4. - s. 160-163 .

Ohlasy:

2024 [02] VISNOVSKY, J.; DUBRAVSKA, O. Transformacia televiznej produkcie - zvukové platformy umelej
inteligencie a vyvoj avatarov. In: Marketing and Media Identity: ¢lovek vs. umeld inteligencia. Trnava: UCM,
2024, s. 149-153. ISBN 978-80-572-0488-6.

The impact of influencer marketing on consumer's behaviour - manipulation tactics or influence? / Dominik Micuda, Lucia
Skripcova. (Kategoria do roku 2021 AFC).

In: CER Comparative European Research 2022 [elektronicky zdroj] : proceedings - research track of the 17th Biannual
CER Comparative European Research Conference / ed. Michael McGreevy, Robert Rita. - Londyn : Sciemcee Publishing,
2022. - ISBN 978-1-7399378-1-2. - 5. 33-36 [CD-ROM].

strana: 7



V3 Vedecky vystup publika¢nej ¢innosti z ¢asopisu — abstrakt, ¢lanok, abstrakt z podujatia, poster z
podujatia, ¢lanok z podujatia

V3

V3

V3

Coping with Loss and Grief in Games: A Case Study of Clair Obscur: Expedition 33 / Lucia Novanska Skripcova.
(Kategoria do roku 2021 ADF).
In: Acta Ludologica. - ISSN 2585-8599. - Ro¢. 8, €. 2 (2025), s. 112-125 [print, online].

Ohlasy:
2026 [01] ARONI, G.; CHAPDELAINE-FELICIATI, C. The Representation of Burn Survivors in Video Games Under the UN
Convention on the Rights of Persons with Disabilities. In: International Journal for the Semiotics of Law. 2026.

Watching TikTok: An eye-tracking study of visual attention paid to short-form videos / Lucia Novanska Skripcova.
(Kategoria do roku 2021 ADN).
In: Communication Today [print, electronic] . - ISSN 1338-130X. - Ro¢. 17, ¢. 1 (2026), s. 74-89.

Media Literacy in Digital Games / Lucia Skripcova. (Kategoria do roku 2021 ADN).
In: Media Literacy and Academic Research. - ISSN 2585-8726. - Ro¢. 5, ¢. 1 (2022), s. 131-140.

Ohlasy:

2022 [02] JUKIC, D. Why Do We Play Digital Games? Anthropological-philosophical-pedagogical Aspects. In: Acta
Ludologica. . 2022, ro¢. 5, €. 2, s. 30-56.
[01] KITSA, M., MUDRA, I. Interactive Content as a Mean of Attracting an Audience on TV Sites. DOI
10.18662/po/13.4/503. In: Postmodern Openings. 2022, ro¢. 13, €. 4, s. 14-41.
[01] KOLENCIK, P., HUDIKOVA, Z. Narrative as an Element of Podcast Production: The Case Study of
Nezhasinaj! In: Ejmap. 2022, 10(2), pp. 100-108.
[01] One Literacy and Multiple Intelligences? The Case of Media Literacy / Belvonéikova, Eva; Ciderova, Denisa.
In: Media Literacy and Academic Research. ISSN 2585-8726. ISSN (online) 2585-9188. Ro¢. 5, €. 2 (2022), s.
54-69.
[01] Perception of the Higher Education in Digital Games by Slovak High School Students / Fichnova, Katarina;
Mago, Zdenko; Lenghart, Patrik. In: Media Literacy and Academic Research. ISSN 2585-8726. ISSN (online)
2585-9188. Ro¢. 5, €. 2 (2022), s. 95-109.
[01] Signs and Values of Mainstream Audio-Visual Content Intended for Children and Youth / Rusnakova, Lenka;
Prostindkova Hossova, Monika. In: Media Literacy and Academic Research. ISSN 2585-8726. ISSN (online)
2585-9188. Ro¢. 5, €. 2 (2022), s. 26-53.
[01] Social Media Use and Adolescents' Levels of Advertising Literacy / Cabyova, ludmila; Hudakova, Viktoria.
In: Media Literacy and Academic Research. ISSN 2585-8726. ISSN (online) 2585-9188. — Ro¢. 5, €. 2 (2022), s.
147-163.

2023 [01] GLAS, R., et al. Literacy at play: an analysis of media literacy games used to foster media literacy
competencies. DOI 10.3389/fcomm.2023.1155840. In: Frontiers in Communication. Lausanne: Frontiers Media.
ISSN (online) 2297-900X.
[02] JUKIC, D. Educational and marketing values of the digital hero. In: Quo Vadis 2023. Trnava: FMK UCM,
2023, s. 382. ISBN 978-80-572-0330-8.
[01] JUKIC, Dinko. Educational Values in Digital Games. In: Media Literacy and Academic Research. 2023, 6(2),
s. 157-175.
[01] Learning by Playing: A Case Study of the Education in Photography by Digital Games / Mago, Zdenko;
Wojciechowski, Lukasz Pawel; Balazikova, Magdaléna; Shelton, Amiee. In: Journal of education culture and
society. Wroclav: Fundacja Pro Scientia Publica. ISSN 2081-1640. Ro¢. 14, ¢. 1 (2023), s. 465-479.
[02] TOK, Ipek. Haber okuryazarligi egitiminde dijital oyunlarin rolii: sahte haber oyunlari tizerine bir
degerlendirme. In: Haber okuryazarligi: temel kavramlar ve giincel tartismalar. Literatiirk Academia, 2023, s.
193-220. ISBN 978-625-6949-36-2.

2024 [02] Adult media literacy as an andragogical issue - an overview study / Beran Sladkayova, Michaela; Kryston,
Miroslav. In: Adult Education 2023 - in the context of artificial intelligence: proceedings of the 13th International
Adult Education Conference. Praha: Ceska andragogicka spoleénost, 2024. ISBN 978-80-908330-5-0. ISSN
2571-385X, s. 57-65.
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V3

[02] JUKIC, Dinko. Digital games and Al: education, ethics and culture. In: Marketing Identity: Human vs.
Artificial. Trnava: UCM, 2024, s. 807-816. ISBN 978-80-572-0487-9.

[02] JUKIC, Dinko. The role of virtual communities: vision, mirage, and expectations. In: Quo Vadis 2024: CommUnity.
Trnava: FMK UCM, 2024, s. 36-47. ISBN 978-80-572-0450-3.

[02] JUKIC, Dinko. Media pedagogy and digital games Educational Potentials of Digital Games: A Media Pedagogy
Perspective. In: Horizons of Innovation: Conference on Multidisciplinary Trends in Science 2024. Futurity Research
Publishing, 2024. s. 138-142.

2025 [01] Exclusion in the Name of Dissuasion: Framing Moral Panic, Disposable Gamers, and Esport Regulation in China / Chen,
Yiming; Dai, Shushan; Xue, Hanhan; Newman, Joshua I. DOI 10.1177/21674795251348156. In: Communication and Sport.
ISSN 2167-4795. ISSN (online) 2167-4809. 2025.

[02] GORPE, F.; AYDIN, D. An Applied Study on the Relationship between Digital Media Literacy and Video Game Playing
Behaviour. In: Media Literacy and Academic Research. 2025, 8(2), s. 182-200.

[02] JUKIC, Dinko. The role of digital games in cultural and educational contexts. In: European realities - sustainability:
conference proceedings 6th international scientific Conference. Osijek: Academy of Arts and Culture in Osijek, 2025, s.
337-356. ISBN 978-953-8181-93-1.

[02] Media literacy of future experts in helping professions / Beran Sladkayova, Michaela; Zosakova, Karina. In: Adult
Education 2024: Competences for Life. 1. vyd. Praha: Ceské andragogicka spole¢nost, 2025. (Vzd&lavani dospélych, ISSN
2571-385X). ISBN 978-80-908330-8-1, s. 64-70.

2026 [02] BERAN SLADKAYOVA, Michaela. Rozvoj medialnej gramotnosti profesionalov v poméhajiicich profesiach. Banska
Bystrica: Belianum, 2026. ISBN 978-80-557-2326-6. s. 103.

[01] Critical digital literacy for Catalan high school students: Co-design of an educational module around an indie video game /
Torras, Didac Jimenez; Pigem, Elena Noguera; Blanco, Silvia Lara. DOI 10.34105/j.kmel.2026.18.010. In: KNOWLEDGE
MANAGEMENT & E-LEARNING-AN INTERNATIONAL JOURNAL. ISSN 2073-7904. Ro¢. 18, €. 2 (2026), s. 216-233.

What Minors See on Tiktok: Taxonomy, Prevalence, and Interaction Patterns of Potentially Dangerous Videos / Lucia
Novanska Skripcova. (Kategéria do roku 2021 ADN).
In: Media Literacy and Academic Research [print, electronic] . - ISSN 2585-8726. - Ro¢. 8, €. 2 (2025), s. 53-66.

Problematic Short-Form Video Use, Instant Gratification, Impulsivity, and Psychological Distress Among Slovak University
Students / Lucia Novanska Skripcova, Lucia Vitekova. (Kategéria do roku 2021 ADM).
In: Studies in Media and Communication [print, electronic] . - ISSN 2325-8071. - Ro¢. 13, €. 4 (2025), s. 326-341.

Ohlasy:

2025 [02] KRAMARA J ONISOVA, E.; OPRALA, B.; RADOSINSKA, J. Platformization in the journalism industry:
Starting points, trends, and consequences. Praha: Wolters Kluwer, 2025. ISBN 978-286-0457-8. s. 74.
[02] OCTAVIAN, Tomy. Reward Loop ke Regulasi Diri: Realist Review tentang Mekanisme Impulsivitas Pemuda
dalam Lanskap Video Pendek. In: Jurnal Studi Pemuda. 2025, 14(2), s. 141-159.

2026 [02] FAHMI, A.; PRADANA, R. The integration of Banjar philosophy and the Qur'an: A solution for the resilience
of the strawberry generation. In: Jurnal Pendidikan Agama Islam. 2026, 7(1), s. 38-51. ISSN 2745-665X.
[02] MAHMOOD, S.; HAMEED, H.; ANWAR, P. Impact of Social Media Addiction on Academic Procrastination
and Sleep Quality: The Mediating Role of Immediate Gratification and teh Moderating Effect of Mindfulness. In:
Journal of Professional & Applied Psychology. 2026, 7(1), s. 43-59. ISSN 2710-2785.
[02] NGOC TRINH, L.N.; THE NGUYEN, H. The impact of short video chracteristics on impulse buying
behavior: The role of arousal, pleasure, and trust. In: Journal of Finance - Marketing Research. 2026, ¢. 15, s. 1-17.

Emergence of New Male Leads in Korean Dramas / Bianka Francistyova, Lucia Novanska Skripcova. (Kategoéria do roku
2021 ADF).

In: European Journal of Media, Art and Photography [print, electronic] . - ISSN 1339-4940. - Roc¢. 12, €. 2 (2024), s.
122-129.

Convergence in Digital Games: A Case Study of League of Legends / Lucia Skripcova. (Kategoria do roku 2021 ADF).
In: Acta Ludologica. - ISSN 2585-8599. - Ro¢. 5, €. 2 (2022), s. 86-90.

Ohlasy:
2023 [02] FRANCISTYOVA, B. Prichod hallyu 5.0? Globélny potencial korejskej medidlnej produkcie. In: Quo Vadis
2023. Trnava: FMK UCM, 2023, s. 134. ISBN 978-80-572-0330-8.
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2025 [02] FATHURAHMAN, F.H.; HUNAFA, [.A.; KURNIAWAN, R.I.; KARMAGATRI, M.; SYAMIL, A.
Comparing Mobile Legends and Wild Rift using LDA Method. In: International Conference on Information
Management and Technology (ICIMTech). 2025, s. 205-210. ISBN 979-8-3315-9701-6.

2026 [02] CHRISTIANSEN, Melania. Transmedia Storytelling im Universum von League of Legends: zur Rolle der Figur Jinx. In:
UR: Das Journal. 2026, 7(1), s. 84-95.

Current Social Media Trends and Young Audiences - Risks and Opportunities / Lucia Skripcova, Vladimira Hladikova.
(Kategoria do roku 2021 ADN).
In: ejmap : European Journal of Media, Art & Photography. - ISSN 1339-4940. - Ro¢. 10, ¢. 2 (2022), s. 90-99.

Ohlasy:

2023 [02] KUSA, A, et al. The Impact of Visual Product Communication on Customers' Irrational Buying Behaviour.
In: Ejmap. 2023, 11(2), s. 106-115. ISSN 1339-4940.

2025 [01] A Bibliometric Analysis of Media Convergence in the Twenty-first Century: Current Status, Hotspots, and
Trends / Li, Caiwei; Ali, Mohd Nor Shahizan; Rizal, Ammar Redza Bin Ahmad; Xu, Jingwen. DOI
10.11114/sme.v13i1.7236. In: Studies in Media and Communication. ISSN 2325-8071. ISSN 2325-808X. Ro¢. 13,
¢. 1(2025), s. 313-331.

[01] The Risks and Opportunities of Use of Social Media: Youth Perceptions / Osepashvili, Dali. DOI
10.11114/smc.v13i1.7495. In: Studies in Media and Communication. ISSN 23258071. ISSN (online) 2325808X.
Roé. 13, ¢. 1 (2025), s. 452-461.
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Statistika publikacii:

ACB Vysokoskolské ucebnice vydané v domacich vydavatel'stvach: 1

ADF Vedecké prace v ostatnych domacich ¢asopisoch: 2

ADM Vedecké prace v zahrani¢nych Casopisoch registrovanych v databazach Web of Science alebo SCOPUS: 2

ADN Vedecké prace v domacich ¢asopisoch registrovanych v databazach Web of Science alebo SCOPUS: 3

AFC Publikované prispevky na zahrani¢nych vedeckych konferenciach: 1

AFD Publikované prispevky na domacich vedeckych konferenciach: 9

BEE Odborné prace v zahraniénych zbornikoch(konferen¢nych aj nekonferenénych): 1

BEF Odborné prace v domécich zbornikoch (konferenénych aj nekonferencnych): 4

EDI Recenzie v ¢asopisoch a zbornikoch: 1

FAI Zostavovatel'ské prace knizného charakteru (bibliografie, encyklopédie, kataldgy, slovniky, zborniky, atlasy...): 1

GII Roézne publikacie a dokumenty, ktoré nemozno zaradit’ do ziadnej z predchadzajtcich kategorii: 1

O3 Odborny vystup publikacnej ¢innosti z Casopisu — abstrakt, ¢lanok, abstrakt z podujatia, poster z podujatia, ¢lanok z podujatia,
recenzia: 1

P1 Pedagogicky vystup publikacnej ¢innosti ako celok — u€ebnica pre vysoké skoly, ucebnica pre stredné $koly, ucebnica pre zakladné
Skoly, skriptum, ucebny text, pracovny zosit, didakticka prirucka: 1

V1 Vedecky vystup publikacnej ¢innosti ako celok — monografia, kritickd pramenna edicia, kriticky komentovany preklad,
kartografické dielo, katalog umeleckych diel, editovana kniha, zbornik: 2

V2 Vedecky vystup publikacnej ¢innosti ako cast’ editovanej knihy alebo zbornika — kapitola, prispevok, abstrakt, abstrakt z podujatia,
poster z podujatia, prispevok z podujatia: 8

V3 Vedecky vystup publikacnej cinnosti z ¢asopisu — abstrakt, ¢lanok, abstrakt z podujatia, poster z podujatia, ¢lanok z podujatia: 8

Spolu: 46
Statistika ohlasov:

Statistika ohlasov Vyhlaska 456/2012:

[1] Citacie, resp. recenzie v zahr. publ. registrované v cit. indexoch (WoS, Scopus): 4

[2] Citacie, resp. recenzie v domacich publ., registrované v cit. indexoch (WoS, Scopus): 4
[3] Citacie v zahr. publikaciach, neregistrované v cit. indexoch: 4

[4] Citacie v domacich publ., neregistrované v cit. indexoch: 4

[6] Recenzie v domacich publikaciach: 1

Statistika ohlasov Vyhlaska 397/2020:

[01] Citécia v publikacii registrovana v citacnych indexoch: 26

[02] Citacia v publikacii vratane citacie v publikacii registrovanej v inych databazach okrem cita¢nych indexov: 33
[03] Recenzia a umelecka kritika v publikacii: 2

Spolu: 78
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Ballinll Univerzita sv. Cyrila a Metoda v Trnave
Fakulta masmedialnej komunikacie
u | m I: ‘ ‘ \ |—< Namestie Jozefa Herdu 2
917 01 Trnava

Zverejnenie vysledku vyberového konania zo dia 27.4.2026

v zmysle zakona 131/2002 Z. z. o vysokych skolach v zneni neskorsich predpisov

Univerzita sv. Cyrila a Metoda v Trnave, Fakulta masmedialnej komunikacie zverejiuje podla §
77 ods. 7 zakona €. 131/2002 Z. z. o vysokych Skolach a o zmene a doplneni niektorych zakonov
v zneni neskorsich predpisov informacie o vyberovom konani na obsadenie 6 pracovnych miest
vysokoskolského ucitela na funkénom mieste docent v Studijpom odbore medialne
a komunikacéné stadia, ktoré sa uskutoc¢nilo dna 27.4.2026:

Zoznam ¢lenov vyberovej komisie:
Predseda vyberovej komisie: doc. PhDr. Ludmila Cabyova, PhD.
Clenovia vyberovej komisie: prof. PhDr. Hana Pravdova, PhD.
doc. PhDr. Jana Radosinska, PhD.
prof. Mgr. Katarina Fichnova, PhD.
doc. PhDr. Daniela Kollarova, PhD.
Bc. Eleondra Maticsekova - zastupca Studentov

Udaje vybraného uchadzaéa: vid prilohy ¢&.1a 2

Peter KrajCovic, rodeny Krajcovic

Udaje netspesnych uchadzacov: vid prilohy ¢.1a 2

Nazov $tudijného odboru, v ktorom ma vybrany uchadzaé pdsobit:

medialne a komunikac¢né studia

Pocet uchadzacov: 6

Priloha ¢. 1

Vedecko /umelecko-pedagogicka charakteristika osoby

Krajcovi¢ Peter, Mgr., PhD.

Priloha ¢é. 2

Zoznam publikaénej ¢innosti a ohlasov

+421 33 5565 424 www.fmk.sk
info.fmk@ucm.sk


https://ais2.ucm.sk/repo2/repository/default/ais/zamestnanec/FMK_UCM/SK/peter.krajcovic.ucm.sk.html




Zoznam publikacnej Cinnosti
Peter Krajcovic - 2026

AAA Vedecké monografie vydané v zahrani¢nych vydavatel’stvach

AAA  The role of SoLoMo marketing and media in the communication of eco-innovations [elektronicky zdroj] / Cudmila
Cabyova, Peter Krajéovi¢; reviewers: Zbigniew Widera, Véaclav Kupec. - Cislo projektu: 1/0708/18 Aspekty vyuZivania
koncepcie SoLoMo marketingu na zvyS$enie povedomia o ekoinovaciach. - 1. vyd. - Budapest’ : Wolters Kluwer, 2020. - 176
s. [7,92AH]. - Online monografia. - ISBN 978-963-295-952-8.

Ohlasy:

2021 [2] JANKELOVA, N, et al. Vodcovské zruénosti v komunélnej politike. In: Politické vedy. 2021, 24(1), s.
181-201.

[02] JURISOVA, V. Spolo&ensky zodpovedné podnikanie. In: Public relations - tedria a prax. Trnava: FMK UCM,
2021. ISBN 978-80-572-0218-9. s. 83.

[2] LUKAC, M., et al. The interaction between the marketing communications audit and visitors in Museum
facilities. In: Communication today. 2021, 12(1), s. 80-95.

[02] PITONAKOVA, Slavka. Uvod so §tidia medialnych produktov. Zilina: EDIS, 2021. ISBN
978-80-554-1834-6. s. 13, 143.
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Vysoka $kola DTI, 2023, s. 133-138. ISBN 978-80-8222-048-6.

[02] HASANAH, N.; INGANAH, S.; ADI MARIYANTO, B.P. Learning in the 21st Century Education Era: Problems of
Mathematics Teachers in the Use of Information and Communication Technology-Based Media. In: Journal of mathematics and
Science Education. 2023, 11(1), s. 275-285. ISSN 2337-9049.

[02] PRATAMA, K.R.; YAMTINAH, S.; ROEMINTOYO. Identifying the Utilization of ICT-Based Interactive Media in
School during Pandemic Covid-19. In: Journal of Educational Research and Evaluation. 2023, 7(1), s. 88-97. ISSN
2597-422X.

[02] BUDIARTO, L.; AKHYAR, M; DJONO. Study on the Development of Electronic Books for Mathematics Learning for
Vocational High School Students: Preliminary Research. DOI 10.1063/5.0214706 In: Electronic Physics Informatics
International Conference (EPIIC) 2023. American Institute of Physics, 2024. (AIP Conference Proceedings, ISSN 0094-243X,
ISSN 1551-7616 ; Volume 3116), s. 1-5.

[02] KARUNI RESPATI, T.; HENDRO WICAKSONO, B.; WIDODO, E. The use of digital English textbooks: a study on
comprehension and language production abilities among young learners. In: Journal of Languages and Language Teaching.
2024, 12(2), s. 833-845. ISSN 2338-0810.

[02] TARIGAN, J.R.; KEMBAREN, B.P.B.; FIONASARI, R.; PAMBUDI, N.; HARTONO, N.R. Analysis of the Effectiveness
of E-Books in Increasing Students' Digital Literacy. In: Journal Emerging Technologies in Education. 2024, 2(1), s. 36-48.
ISSN 3025-0668.

[01] CINTAMULYA, I.; MARTINI, I.; WARLI. Optimization of Critical Thinking by Empowering Collaboration and
Communication Skills through Information Literacy-Based E-Books: In STEM integrated Problem-Based Learning. In:
European Journal of Educational Research. 2025, 14(1), s. 151-166. ISSN 2165-8714.

[01] The relationship between information literacy and digital self-efficacy in teaching information literacy for new teachers in
Lithuania / Pe€iuliauskiene, Palmira. DOI 10.1016/j.ssah0.2025.101304. In: Social Sciences and Humanities Open. ISSN
(online) 25902911. Ro¢. 11 (2025).

Hard news revisited: A case study of various approaches to an incident at a primary school as reflected in the media /

Nataliya Ivanovna Panasenko, Peter Kraj¢ovi¢, Halyna Stashko.
In: Communication Today. - ISSN 1338-130X. - Ro¢. 12, ¢. 1 (2021), s. 112-128.

Ohlasy:

2021

2023

2024

2025

[2] PAVELEKOVA, J., CABYOVA, ., HRUSKOVA, A. Reading Behaviour in the Digital Age: Impact of
Covid-19 on Consumer Behaviour. In: Media Literacy and Academic Research. 2021, 4(2), s. 25-40. ISSN
2585-8726.

[01] KRYACHKOV, Dmitry. Intertextuality in media texts. In: Lege Artis. 2023, 8(1), pp. 62-78. ISSN
2453-8035.

[01] Intertextuality in Kazakh, Russian, and English-language Media / Kappassova, A. Sh; Adilova, A. S.;
Zeinulina, A. F.; Khamzina, K. M.; Umirbekova, A.; Zhaldybayeva, A. Zh. DOI 10.32601/ejal.10303. In: Eurasian
Journal of Applied Linguistics. ISSN 2149-1135. Ro¢. 10, ¢. 3 (2024), s. 22-32.

[02] MASLEN, M.; SOLIK, M. Legal measures relating to the freedom of speech and the right to personality
protection. DOI 10.34135/communicationtoday.2025.Vol.16.No.1.6. In: Communication Today. ISSN 1338-130X.
Ro¢. 16, ¢. 1 (2025), s. 78-89.

Strategies in media planning / Peter Krajcovic.
In: Communication Today. - ISSN 1338-130X. - Vol. 6, no. 2 (2015), pp. 21-30.

Ohlasy:

2016

[3] BULUAMANG, Y.M.O. Positioning Partai Demokrat dalam Pemberitaan Surat Kabar. In: Jurnal Penelitian
Pers dan Komunikasi Pembangunan. 2016, 20(2).

[3] SHELTON, A.J. Necromarketing as advertising strategy in American television. In: Social Communication.
2016, 1, pp. 70-85.
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2017 [3]JABRO, A.D. Digital Literacy, Media Planning and Storytelling: An Interdependent Relationship. In: 20th
International public relations research conference. Miami: University of Miami, 2017, s. 89-99.
[3] SYSOEVA, T.L., TIMOCHINA, G.S., CHUDJAKOVA, T.S. New methods for media strategy development in economic
crisis conditions. In: Prakti¢eskij marketing. 2017.

2018 [3] ANTAL, Z. A Kozszolgalati kommunikacié eredményességére hato tényezok. In: Budapest management review. 2018,
49(4), pp. 68-76. ISSN 0133-0179.
[3] STELLA TONYE, W. Cyber Forensic and Data Collection Challenges in Nigeria. In: Global Journal of Computer Science
and Technology: G Interdisciplinary. 2018, 18(3). ISSN 0975-4350.
[3] VISNOVSKY, J., OBERTOVA, E. Slovak regional press in digital era. In: SGEM 2018 conference proceedings. Sofia:
STEF92 Technology, 2018, s. 262. ISBN 978-619-7408-59-1.

2019 [3] ANTAL, Z., GYULAVARI, T. Factors affecting the implementation and performance of public service communication. In:
Curentul Juridic. 2019, 22(1), s. 57-71.
[4] CABYOVA, L., DURISOVA, L. Using semantic analysis to understand the behaviour of influencers. In: Marketing
Identity: Offline Is the New Online. Trnava: FMK UCM, 2019, s. 481. ISBN 978-80-572-0038-3.
[1] GAZICOVA, Alexandra. Themes in the main newscast of commercial and public media in Slovakia with regard to religious
reflection. In: ESRARC 2019. Torino: Kermes, 2019, s. 278. ISBN 978-88-32029-11-6.
[3] PANDIYAN PILLAI, A. Nuances of Media Planning in New media Age. In: Application of gaming in New Media
Marketing. IGI Global, 2019, pp. 151-170. ISBN 9781522560647.

2020 [4] BOTOSOVA, Lubica. Genre diversity in journalism in public service broadcasting. In: Megatrends and Media [online]: On
the Edge. Trnava: FMK UCM, 2020, s. 28. ISBN 978-80-572-0062-8. Dostupné na: https://fmk.sk/veda-a-vyskum/zborniky/
[4] CABYOVA, ., HRUSKOVA, A. Covid-19 - our best chance universities. In: Megatrends and Media [online]: On the
Edge. Trnava: FMK UCM, 2020, s. 288. ISBN 978-80-572-0062-8. Dostupné na: https://fmk.sk/veda-a-vyskum/zborniky/
[4] GRACA, M., GRACOVA, S. Effect of the quarantine on television viewership. In: Megatrends and Media [online]: On the
Edge. Trnava: FMK UCM, 2020, s. 47. ISBN 978-80-572-0062-8. Dostupné na: https://fimk.sk/veda-a-vyskum/zborniky/
[1] KUSA, A., ZAUSKOVA, A., CABYOVA, L. Effect of marketing communication on consumer preferences and purchasing
decisions. In: Ad Alta. 2020, 10(1), pp. 150-155.

AEC Vedecké prace v zahraniénych recenzovanych vedeckych zbornikoch, monografiach

AEC

Vyber médii a proces medialneho planovania / Peter Krajcovic.
In: Otazky médii dnesni doby / Jana Gibarti (Ed). - Ostrava : ANAGRAM, 2015. - ISBN 978-80-7342-282-0. - s. 106-125
[1,49 AH].

Ohlasy:

2017 [4] VISNOVSKY, Jan. Paralely digitilneho novinarstva a jeho rozmach v kontexte rozvoja informaénych a
komunikaénych technologii v spolo¢nosti. In: Koncepty a praktiky multiplatformovej Zurnalistiky. Trnava: FMK
UCM, 2017, s. 264. ISBN 978-80-8105-911-7.

AED Vedecké prace vdomacich recenzovanych vedeckych zbornikoch, monografiach

AED

AED

Vyuzitie koncepcie SoLoMo v medidlnom marketingu = The Use of Solomo Conception in Media Marketing / Peter
Krajcovic.

In: Integracia socidlnych médii, geolokaénych sluzieb a mobilnych zariadeni v zaujme podpory environmentélnych inovacii
[elektronicky zdroj] : zbornik vedeckych prac k projektu Vedeckej grantovej agentiry Ministerstva skolstva, vedy, vyskumu
a Sportu Slovenskej republiky a Slovenskej akadémie vied (VEGA, €. 1/0708/18) s nazvom Aspekty vyuZzivania koncepcie
SoLoMo marketingu na zvySenie povedomia o ekoinovaciach / editor: Adam Madlenak. - Trnava : Fakulta masmedialne;j
komunikcie UCM v Trnave, 2018. - ISBN 978-80-8105-975-9. - S. 19-25.

Interakcia SoLoMo marketingu a tradi¢nych médii pri komunikacii environmentalnych tém = Interaction of SoLoMo
marketing and traditional media in communication of environmental topics / Dudmila Cabyova, Peter Krajcovié.

In: Vyskumné $tudie a analyzy suvisiace s uplatnenim komunikaénych aktivit prezentujucich environmentalne inovacie
prostrednictvom konceptu SoLoMo [elektronicky zdroj] / editori: Anna Zauskova, Adam Madlenak, Renata Miklencicova. -
Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2019. - ISBN 978-80-572-0037-6. - s. 54-64 [CD-ROM].
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AED

AED

Vyznam tradiénych a digitdlnych médii pri zvySovani povedomia o ekoinovaciach a environmentalnych témach = The
importance of traditional and digital media to raise awareness of ecoinnovations and environmental topics / Peter Krajcovic,
Ludmila Cabyova.

In: Vyskumné stadie a analyzy suvisiace s uplatnenim komunika¢nych aktivit prezentujucich environmentalne inovacie
prostrednictvom konceptu SoLoMo [elektronicky zdroj] / editori: Anna Zauskova, Adam Madlenak, Renata Miklencicova. -
Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2019. - ISBN 978-80-572-0037-6. - s. 135-170 [CD-ROM].

Vyuzitie inovativnych foriem inzercie v printovych médiach na budovanie = The Use of Innovative Forms of Advertisement
in Print Media to Build and Strengthen Brand / Cudmila Cabyova, Peter Krajéovic.

In: Otvoreny inovaény proces [elektronicky zdroj] : podpora Sirenia vedomosti a vytvarania hodnét v podnikatel'skych
subjektoch : zbornik vedeckych prac z vedeckého grantu VEGA €. 1/0900/12: ZvySovanie inovacnej vykonnosti a
inovativnosti podnikatel'skych subjektov prostrednictvom systému otvorenych inovacii za podpory integrovane;j
marketingovej komunikacie / editori: Anna Zauskova, Adam Madlenak, Renata Miklenci¢ova. - Trnava : Fakulta
masmedialnej komunikacie, Univerzita sv. Cyrila a Metoda v Trnave, 2014. - ISBN 978-80-8105-615-4. - S. 42-50
[CD-ROM].

AFC Publikované prispevky na zahrani¢nych vedeckych konferenciach

AFC

AFC

AFC

Sucasné determinanty marketingovej komunikacie v kontexte spodnej viny a technologickej interferencie = Current
determinants of marketing communication in the context of the groundswell and technological interference / Peter
Krajcovic.

In: Socialni dilema 2021. Nové pfistupy k managementu znalosti a ochran€ na internetu : recenzovany sbornik prispévka
interdisciplinarni mezindrodni védecké konference konané dne 5. 11. 2021 v Brn¢ / ed. Jan Horecky, Lenka Sochorova. -
Brno : Pravni institut, 2021. - ISBN 978-80-908357-0-2. - s. 249-257.

Moznosti vyuzitia dat zo socialnych sieti pri manazmente spodnej viny v ramci marketingovej komunikacie ekoinovacii =
Possibilities of using data from social networks in the management of the groundswell in the marketing communication of
eco-innovations / Peter Krajcovic.

In: Socialni dilema 2021. Nové ptistupy k managementu znalosti a ochrané na internetu : recenzovany sbornik piispévka
interdisciplinarni mezinarodni védecké konference konané dne 5. 11. 2021 v Brné / ed. Jan Horecky, Lenka Sochorova. -
Brno : Pravni institut, 2021. - ISBN 978-80-908357-0-2. - 5. 278-284.

Creativity in media planning / Peter Krajcovi¢. (Prispevok je indexovany v databaze WoS CC).
In: Creative strategy / strategy of creativity : trends in creative marketing communication / editors: DuSan Pavld, Petr
Majerik. - Praha : Professional Publishing, 2019. - ISBN 978-80-88260-38-7, 978-80-907526-5-8. - s. 59-67 .

The impact of digitization on advertising in print media / Cudmila Cabyova, Peter Krajéovi¢, Jakub Ptacin.
In: Psychology and psychiatry, sociology and healthcare, education : sociology and healthcare : conference proceedings.
Volume II. - Sofia : STEF92 Technology, 2014. - ISBN 978-619-7105-23-0. - ISSN 2367-5659. - S. 969-976.

Ohlasy:

2014 [4] VISNOVSKY, Jan. Inovacie v Zzurnalistike a ich vyznam v ére digitalnych médii. In KUSA, A., PAVLU, D.
(eds.) Marketing Identity 2014 : Inovacie v marketingu a komunikécii & Inovacie v médiach. 2014. ISBN
978-80-8105-667-3, s. 154, 166.

2015 [1] PREDMERSKA, A., SCHMIDTOVA, M. Comparison of the opinion genres of the English written journalism
editorial, column and review/criticism. In: European Journal of Science and Theology. 2015, vol. 11, no. 6, pp.
107-117. ISSN 1841-0464.

[1] ZAUSKOVA, A., BEZAKOVA, Z., GRIB, L. Marketing Communication in Eco-innovation Process. In:
Procedia Economics and Finance [online]. 2015, vol. 34, p. 675 [2016-03-14]. ISSN 2212-5671. Dostupné na:
www.sciencedirect.com
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AFC

2016 [1] VISNOVSKY, Jan. Anticipation of media audiences " attitude towards the press and online newspapers. In:
SGEM 2016. Sofia: STEF92 Technology, 2016, s. 148. Psychology and psychiatry, sociology and healthcare,
education, vol. 2. ISBN 978-619-7105-71-1.

[4] VISNOVSKY, Jan. Tri podoby jednej znacky. Dennik SME, spravodajsky portdl www.sme.sk a mobilna aplikicia SME.
In: Marketing Identity 2016: znacky, ktoré milujeme. Trnava: FMK UCM, 2016, s. 282, 293. ISBN 978-80-8105-839-4.

2017 [3] DEWENTER, R., HEIMESHOFF, U., LOW, F. Market Definition of Platform Markets. Hamburg: Helmut Schmidt
Univetrsitat, 2017. s. 35.

2020 [3] MALYUGA, E.N., PONOMARENKO, E.V., MINAYEVA, A.V. Stylistic devices as means of forming discursive features
of advertising minitexts (exemplified by English economic and political media sources). In: Vestnik of Samara University.
History, Pedagogics, Phhilology. 2020, 26(4), pp. 82-87. ISSN 2542-0445.

2022 [01] CATAPANO, R., SHENNIB, F., LEVAYV, J. Preference Reversals Between Digital and Physical Goods. In: Journal of
marketing research. 2022, 59(2), pp. 353-373.

2024 [02] UNGUREANU, Andrei. A Micro Economic Analysis of the Romanian Online Advertising Market-Toward More Fair
Value Sharing? In: Economic Growth, Prosperity and Sustainability in the Economies of the Balkans and Eastern European
Countries. Springer, 2024, s. 169-188.

The Impact of the Internet on the Readership of Periodical Press / Pudmila Cabyova, Peter Krajéovi¢. (Prispevok je
indexovany v databaze Web of Science).

In: ICASSR 2015 [elektronicky zdroj] : 3rd International Conference on Applied Social Science Research : May 22-23,
2015 Beijing, China / edited by: Li Chen. - Paris : Atlantis Press, 2016. - (Advances in Intelligent Systems Research, ISSN
1951-6851 ; vol. 105). - ISBN 978-94-6252-148-3. - S. 236-239 [online]. - Popis urobeny: 1. 2. 2016. - Spdsob pristupu:
http://www.atlantis-press.com.

Ohlasy:

2016 [1] RADOSINSKA, Jana. Media audiences and the entertainment industry: new perspectives. In: SGEM 2016.
Sofia: STEF92 Technology, 2016, s. 631. Psychology and psychiatry, sociology and healthcare, education, vol. 2.
ISBN 978-619-7105-71-1.

Medialny trh a moznosti jeho inovacii / Dasa Mendelova, Peter Krajcovi¢, Eva Kretikova.

In: MMK 2014 [elektronicky zdroj] : mezindrodni Masarykova konference pro doktorandy a mladé védecké pracovniky :
sbornik ptispévki z mezinarodni védecké konference. - Hradec Kralové : Magnanimitas, 2014. - ISBN 978-80-87952-07-8.
- S. 642-650 [CD-ROM].

Use of Social Media for Marketing Communication of Socially Responsible Business Activities in Slovakia / Peter
Kraj¢ovi¢, Cudmila Cabyova. (Prispevok je indexovany v Scopus).

In: Proceedings of the 7th European Conference on Social Media ECSM 2020 / edited by Christos Karpasitis, Christiana
Varda. - Reading : Academic Conferences and Publishing International, 2020. - ISBN 978-1-912764-63-1. - ISSN
2055-7213. - s. 135-143.

Ohlasy:

2021 [1]KUSA, A., et al. Testing of Standardized Advertising Slogans Within the Marketing Communication of
Sustainable and Local Foods in Order to Reveal Consumer Preferences. In: Frontiers in Sustainable Food Systems.
2021, 5, art. no. 703223.
[01] SULICH, A., SOLODUCHO,-PELC, L., FERASSO, M. Management styles and decision-making:
Pro-ecological strategy approach. In: Sustainability. 2021, ro¢. 13, €. 4, s. 1-18.
[4] URMINOVA, M., DARAZS, T. Marketingova komunikacia udrzatePnych a lokalnych potravin. In: Quo vadis
marketing. Trnava: FMK UCM, 2021. s. 178. ISBN 978-80-572-0196-0.

2025 [02] SALGOVICOVA, J.; DARAZS, T. In: Globalization and Its Socio-Economic Consequences. Volume 2.
Berlin: Peter Lang, 2025, s. 793. ISBN 978-3-631-92466-2.

AFD Publikované prispevky na domacich vedeckych konferenciach

AFD

Reflection of the 30th anniversary of the velvet revolution in the media / Peter Kraj¢ovi¢, Marianna Urminova.

In: Megatrends and Media [elektronicky zdroj] : On the Edge : Conference Proceedings from the International Scientific
Conference / editors: Zuzana Kvetanova, Martin Solik. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2020.
- ISBN 978-80-572-0062-8. - ISSN 2729-7403. - 5. 334-341. - Spdsob pristupu: https://fmk.sk/veda-a-vyskum/zborniky/.
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AFD

AFD

AFD

Dezinformacie a média v case pandémie = Misinformation and Media at Pandemic Time / Peter KrajCovic.

In: Megatrendy a média 2020: On the Edge [elektronicky zdroj] / editori zbornika: Zuzana Kvetanova, Martin Graca. -
Trnava : Fakulta masmedialnej komunikédcie UCM v Trnave, 2020. - ISBN 978-80-572-0063-5. - s. 56-61. - Spdsob
pristupu: https://fimk.sk/veda-a-vyskum/zborniky/.

Ohlasy:

2020 [4] VISNOVSKY, J., MINARIKOVA, J. Pandémia Covid-19 a slovensky medialny trh. In: Marketing identity 2020:
Covid-2.0. Trnava: FMK UCM, 2020, s. 185. ISBN 978-80-572-0108-3.
[3] VISNOVSKY, Jan. Strategies for imposing a charge on online news content during the Covid-19 pandemic. In: NORDSCI
International Conference. Sofia: Saima Consult, 2020, s. 65-73. ISBN 978-619-7495-14-0.

2021 [4] MATHIASOVA, Alexandra. Infodémia. In: Slovnik vybranych pojmov z masmedialnej a marketingovej komunikacie.
Trnava: FMK UCM, 2021, s. 44. ISBN 978-80-572-0162-5.
[4] SKARBA, Tomas. Falo§né spravy. In: Slovnik vybranych pojmov z masmedidlnej a marketingovej komunikacie. Trnava:
FMK UCM, 2021, s. 27. ISBN 978-80-572-0162-5.
[4] SKARBA, Tomas. Hoax. In: Slovnik vybranych pojmov z masmedialnej a marketingovej komunikécie. Trnava: FMK
UCM, 2021, s. 33. ISBN 978-80-572-0162-5.
[3] VISNOVSKY, J., ROSINSKA, N., MINARIKOVA, J. Coronavirus reporting and fake news about the pandemic in Slovak
online media. In: NORDSCI International Conference. Sofia: Saima Consult, 2021, s. 197-204. ISBN 978-619-7495-21-8.

Media in the time of the pandemic / Peter Kraj¢ovic, Marianna Urminova. (Prispevok je indexovany v databaze WoS CC).
In: Marketing identity [elektronicky zdroj] : COVID-2.0 : conference proceedings from the international scientific
conference / editors: Zuzana Kvetanova, Zuzana Bezakova, Adam Madlendk. - Trnava : Fakulta masmedialnej komunikacie,
2020. - ISBN 978-80-572-0107-6. - ISSN 2729-7527. - 5. 290-299 [online]. - Spdsob pristupu:
https://fmk.sk/download/Marketing-Identity-2020-eng.pdf.

Ohlasy:

2021 [02] KUSA, A., PATIK, L. In: Marketing Identity. Trnava: FMK UCM, 2021, s. 435-447. ISBN
978-80-572-0220-2.

2024 [02] HUDAKOVA, B.; HLADIKOVA, V. Etické aspekty komunikacie témy COVID-19 v digitalnom prostredi. In:
SVOAUK 2024. Trnava: FMK UCM, 2024, s. 25-39. ISBN 978-80-572-0478-7.

Socialne média a falo$né spravy v ¢ase pandémie Covid-19 = Social media and fake news during the Covid-19 pandemic /
Peter Krajcovic.

In: Megatrendy a média 2021: Home Officetainment / editori zbornika: Andrej Brnik, Martin Graca, Monika Prostinakova
Hossova, Martin Solik. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2021. - ISBN 978-80-572-0184-7. - s.
59-68.

Public relations a kultirne institacie. Ako efektivne komunikovat’ s médiami a budovat’ dobré meno na verejnosti = Public
relations and cultural institutions. How to communicate with the media effectively and build a goodwill in the public / Peter
Krajcovic.

In: IJ\/Iarketing Identity 2019 [elektronicky zdroj] : Offline Is the New Online - aktudlne vyzvy onlinovej a offlinovej
komunikacie / editori: Ludmila Cabyové, Zuzana Bezakova, Dasa Mendelova. - Trnava : Fakulta masmedialnej komunikécie
UCM v Trnave, 2019. - ISBN 978-80-572-0039-0 (online). - s. 386-401. - Spdsob pristupu:
https://fmk.sk/veda-a-vyskum/zborniky/.

Elektronické informacné systémy a internet ako sucast’ marketingovej komunikacie vo farmaceutickom priemysle / Peter
Kraj¢ovi¢, Cudmila Cabyova.

In: Zbornik prac zo Studentskej vedecko-odbornej a umeleckej konferencie 2010 [elektronicky zdroj] / Jozef Matds. -
Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2010. - ISBN 978-80-8105-184-5. - S. 122-138.

strana: 10



AFD

AFD

AFD

Medidlny trh a sicasné aspekty predaja reklamného priestoru v printovych médiach = A Media Market and Current Aspects
of the Print Advertising Sale in Newspapers and Magazines / Peter Krajcovic.

In: Globalizacia marketingu a zratenie ¢asopriestoru v médiach - Megatrendy a média 2014 / editori zbornika: Dana
Petranova, Slavomir Magal, Ludmila Cabyova. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2014. - ISBN
978-80-8105-585-0. - S. 97-113.

Market analysis / Peter Krajcovic¢, Zlata Zelenska.

In: Zbornik prac zo Studentskej vedecko-odbornej a umeleckej konferencie 2009 [elektronicky zdroj] / editori: Jozef Matus,
Hana Pravdova. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2010. - ISBN 978-80-8105-192-0. - S.
220-244.

Onlinové média a vplyv spodnej viny na zvySovanie povedomia o ekoinovaciach / Peter Krajéovic.

In: Marketing Identity [elektronicky zdroj] : nové zmeny, nové Sance : zbornik z Medzinarodnej vedeckej konferencie 9.
november 2021 / editori: Zuzana Bezakova, Daniela Kollarova, Peter Krajéovi€. - Trnava : Fakulta masmedialnej
komunikacie UCM v Trnave, 2021. - ISBN 978-80-572-0219-6. - s. 74-83 [online]. - Spdsob pristupu:
https://fmk.sk/download/MI 2021 SK FINAL.pdf.

Ohlasy:

2022 [02] PAVELEKOVA, J. Blog ako vystup vyjadrenia posobenia spodnej viny v slovenskom digitdlnom priestore.
In: Socidlne média a marketingova komunikacia: eko-evoltcia alebo eko-revolucia? [textovy dokument (print)] :
zbornik vedeckych prac k projektu Vedeckej grantovej agentiry Ministerstva $kolstva, vedy, vyskumu a $portu
Slovenskej republiky a Slovenskej akadémie vied (VEGA, ¢. 1/0458/21) s ndzvom Manazment konceptu "spodnej
viny" zo strany podnikatel'skych subjektov pri propagacii environmentalne vhodnych produktov v case
technologickej interferencie. — Praha (Cesko) : NOL - Nakladatelstvi odborné literatury, 2022. — ISBN
978-80-907764-9-4, s. 137-143 [tlacena forma]

Consumer behavior of generation Y on the print media market / Cudmila Cdbyova, Peter Krajéovié.

In: Marketing identity : design that sells : Conference Proceedings from International Scientific Conference 4th - 5th
November 2013 Congress Hall of the Slovak Academy of Science Smolenice, Slovak Republic / editors: Jozef Matis, Dana
Petranova. - Trnava : University of Ss. Cyril and Methodius in Trnava, Faculty of Mass Media Communication, 2013. -
ISBN 978-80-8105-546-1. - ISSN 1339-5726. - S. 119-136.

Ohlasy:

2015 [2] KUSA, A., ZAZIKOVA, Z. Trends in mobile applications from the perspective of digital consumers. In:
Marketing Identity: Digital Life - part II. Trnava: FMK UCM, 2015, s. 127, 137. ISBN 978-80-8105-780-9.

2018 [2] KUSA, A., ZAZIKOVA, Z. Consumers ~ shopping behaviour in digital era. In: Marketing Identity: Digital
Mirrors - part I. Trnava: FMK UCM, 2018, s. 381, 389. ISBN 978-80-8105-984-1.
[4] ZAZIKOVA, Zuzana. Aktualne trendy v onlinovom nakupovani. In: Quo vadis massmedia, quo vadis
marketing [online]. Trnava: FMK UCM, 2018, s. 70 [2019-02-15]. ISBN 978-80-8105-974-5. Dostupné na:
https://fmk.sk/download/Quo-Vadis-Massmedia-Quo-Vadis-Marketing 2018 SVK.pdf

Reklamny medialny trh na Slovensku = Advertising Media Market in the Slovak Republic / Peter Kraj¢ovic.

In: Quo vadis massmedia, quo vadis marketing [elektronicky zdroj] : zbornik z medzindrodnej vedeckej konferencie
doktorandov ... / editori: Dana Petranova, Hana Pravdova. - Trnava : Fakulta masmedialnej komunikacie, Univerzita sv.
Cyrila a Metoda v Trnave, 2014. - ISBN 978-80-8105-578-2. - S. 199-206 [CD-ROM].

Media relations ako sucast’ marketingového komunika¢ného mixu vzdelavacich institiciach = Media relations as a part of
the marketing communication mix of the educational institutions / Peter Krajcovic.

In: Megatrendy a média 2019 [elektronicky zdroj] : Digital Universe / editori zbornika: Zuzana Buckova, Anna Kacincova
Predmerska, Lenka Rusnakova. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2019. - ISBN
978-80-572-0014-7 (online). - s. 523-532. - Spdsob pristupu: https://fmk.sk/megatrends_and _media2019/.
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AFD

AFD

Innovation in printed media / Peter Krajcovic. (Prispevok je indexovany vo WoS).

In: Marketing Identity : Explosion of Innovations : Conference Proceedings from International Scientific Conference 4th -
5th November 2014, Congress Hall of the Slovak Academy of Science Smolenice, Slovak Republic / editors: Jozef Matus,
Dana Petranova. - Trnava : Faculty of Mass Media Communication, University of Ss. Cyril and Methodius in Trnava, 2014.
- ISBN 978-80-8105-666-6. - ISSN 1339-5726. - S. 406-421.

Who forms the image of Slovak universities? (Ranking impact on the image of the universities) / Cudmila Cabyova, Peter
Krajcovié. (Prispevok je indexovany vo WoS).

In: Marketing Identity : Explosion of Innovations : Conference Proceedings from International Scientific Conference 4th -
5th November 2014, Congress Hall of the Slovak Academy of Science Smolenice, Slovak Republic / editors: Jozef Matus,
Dana Petranova. - Trnava : Faculty of Mass Media Communication, University of Ss. Cyril and Methodius in Trnava, 2014.
- ISBN 978-80-8105-666-6. - ISSN 1339-5726. - S. 364-372.

Vplyv znacky na spotrebitel’ské spravanie na medidlnom trhu / Peter Krajcovic.

In: Marketing Identity 2016 : znacky, ktoré¢ milujeme : zbornik z medzinarodnej vedeckej konferencie Kongresové centrum
SAV, Smolenicky zamok 8. - 9. november 2016 / editori: Vladimira JuriSova, Martin Klementis, Jana RadoSinska. - Trnava :
Fakulta masmedialnej komunikacie UCM v Trnave, 2016. - ISBN 978-80-8105-839-4. - S. 86-97.

Nakupné spravanie generacie Millennials a vyuZitie nastrojov SoLoMo marketingu v marketingovej komunikacii = Buying
behaviour of the use of SoLoMo marketing in the marketing communication / Peter Krajcovic.

In: Megatrendy a média 2019 [elektronicky zdroj] : Digital Universe / editori zbornika: Zuzana Buckova, Anna Kacincova
Predmerska, Lenka Rusnakova. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2019. - ISBN
978-80-572-0014-7 (online). - s. 534-543. - Spdsob pristupu: https://fmk.sk/megatrends_and media2019/.

BDB Hesla v odbornych terminologickych slovnikoch a encyklopédiach vydanych v domacich
vydavatel’stvach

BDB

BDB

BDB

BDB

Socialne média / Peter Kraj¢ovic.

In: Slovnik vybranych pojmov z masmedialnej a marketingovej komunikacie [elektronicky zdroj] / editori: Peter Krajcovic,
Jana Radosinska, Jan Visiovsky. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2021. - ISBN
978-80-572-0162-5. - 5. 109-112 [CD-ROM].

Solomo / Peter Krajcovic.

In: Slovnik vybranych pojmov z masmedialnej a marketingovej komunikécie [elektronicky zdroj] / editori: Peter Krajcovic,
Jana Radosinskd, Jan Vistovsky. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2021. - ISBN
978-80-572-0162-5. - 5. 113-116 [CD-ROM].

Medialny trh / Peter Krajcovic.

In: Slovnik vybranych pojmov z masmedialnej a marketingovej komunikacie [elektronicky zdroj] / editori: Peter Krajcovic,
Jana Radosinska, Jan Visiovsky. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2021. - ISBN
978-80-572-0162-5. - 5. 71-73 [CD-ROM].

Vyskum medialneho trhu / Peter Krajcovic.

In: Slovnik vybranych pojmov z masmedialnej a marketingovej komunikécie [elektronicky zdroj] / editori: Peter Krajcovic,
Jana Radosinskd, Jan Vistovsky. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2021. - ISBN
978-80-572-0162-5. - s. 138-140 [CD-ROM].
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BDB

BDB

BDB

BDB

BDB

BDB

Vztahy s médiami / Peter KrajCovic.

In: Slovnik vybranych pojmov z masmedialnej a marketingovej komunikacie [elektronicky zdroj] / editori: Peter Krajcovic,
Jana Radosinska, Jan Visiovsky. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2021. - ISBN
978-80-572-0162-5. - 5. 144-146 [CD-ROM].

Tlacova sprava / Peter Krajcovic.

In: Slovnik vybranych pojmov z masmedialnej a marketingovej komunikacie [elektronicky zdroj] / editori: Peter Krajcovic,
Jana Radosinska, Jan Visiovsky. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2021. - ISBN
978-80-572-0162-5. - 5. 128-130 [CD-ROM].

Medidlna agentura / Peter KrajCovic.

In: Slovnik vybranych pojmov z masmedialnej a marketingovej komunikacie [elektronicky zdroj] / editori: Peter Krajcovic,
Jana Radosinska, Jan Visiovsky. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2021. - ISBN
978-80-572-0162-5. - 5. 57-59 [CD-ROM].

Koncentracia médii / Peter Krajéovic.

In: Slovnik vybranych pojmov z masmedialnej a marketingovej komunikacie [elektronicky zdroj] / editori: Peter Krajcovic,
Jana Radosinska, Jan Visiovsky. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2021. - ISBN
978-80-572-0162-5. - 5. 54-56 [CD-ROM].

Inovacie v médiach / Peter Krajcovic.

In: Slovnik vybranych pojmov z masmedialnej a marketingovej komunikacie [elektronicky zdroj] / editori: Peter Krajcovic,
Jana Radosinska, Jan Visinovsky. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2021. - ISBN
978-80-572-0162-5. - 5. 46-49 [CD-ROM].

Ohlasy:
2021 [02] BIELIK, P., KUBOVICS, M. Visualization of data and keywords in online journalism. In: Marketing Identity:
New Changes, New Challenges. Trnava: FMK UCM, 2021, s. 121-133. ISBN 978-80-572-0220-2.

Medialny plan / Peter Krajcovic.

In: Slovnik vybranych pojmov z masmedialnej a marketingovej komunikécie [elektronicky zdroj] / editori: Peter Krajcovic,
Jana Radosinska, Jan Visnovsky. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2021. - ISBN
978-80-572-0162-5. - 5. 63-65 [CD-ROM].

BDF Odborné prace v ostatnych domacich ¢asopisoch

BDF

BDF

Pozor na spodnu vinu / Peter Krajcovic.
In: Lekarnické listy : odborno-informac¢ny ¢asopis Slovenskej lekarnickej komory. - ISSN 1335-5821. - Ro¢. 23, ¢. 7-8
(2021), s. 3-3.

Analyza medialnych vystupov a vysledkov vyhl'adédvania na tému koronavirus / Peter Krajcovic.
In: Mediamatika a kultirne dedi¢stvo [elektronicky zdroj] : revue o novych médiach a kultirnom dedi¢stve. - ISSN
1339-777X. - Ro€. 8, ¢. 1 (2021), s. 1-6 [online]. - Sposob pristupu: https://thv.uniza.sk/mkd revue/01 2021.html.

Ohlasy:
2023 [02] TOMKOVA, Simona. Casovy aspekt medialneho informovania o pandémii Covid-19. In: Marketing & Media
Identity. Trnava: FMK UCM, 2023, s. 119-128. ISBN 978-80-572-0416-9.
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BDF

BDF

BDF

BDF

BDF

BDF

Analyza poctu sledovatel'ov a reakcii na prispevky vybranych politikov na socidlnej sieti Facebook / Peter Krajéovic.
In: Mediamatika a kultirne dedi¢stvo [elektronicky zdroj] : revue o novych médiach a kultirnom dedi¢stve. - ISSN
1339-777X. - Roc¢. 8, €. 1 (2021), s. 1-6 [online]. - Spdsob pristupu: https://thv.uniza.sk/mkd revue/01 2021.html.

Mediélna analyza a analyza reklamnych vydavkov lidrov vybranych politickych stran na socialnej sieti Facebook / Peter
Krajcovic.

In: Mediamatika a kultirne dedicstvo [elektronicky zdroj] : revue o novych médiach a kultirnom dedicstve. - ISSN
1339-777X. - Roc. 8, €. 1 (2021), s. 1-6 [online]. - Spdsob pristupu: https://thv.uniza.sk/mkd revue/01 2021.html.

Jan Halasa: Zivot cez objektiv / Peter Krajcovic.
In: Slovensky lekarnik : odborny ¢asopis slovenského lekarnictva. - ISSN 2453-8973. - €. 1 (2019), s. 12-19.

Cakanie na zazrak / Peter Krajéovic.
In: Slovensky lekarnik : odborny ¢asopis slovenského lekarnictva. - ISSN 2453-8973. - €. 1 (2016), s. 30-33.

Samuel Bul'ovsky, vyznamny slovensky lekarnik, publicista a narodovec / Peter Krajcovic.
In: Slovensky lekarnik : odborny casopis slovenského lekarnictva. - ISSN 2453-8973. - ¢. 2 (2017), s. 22-27.

Covid-19 a dezinformacie: infodémia planetarnych rozmerov / Peter Kraj¢ovic.
In: Lekarnické listy : odborno-informacény casopis Slovenskej lekarnickej komory. - ISSN 1335-5821. - Ro¢. 23, ¢. 12
(2021), s. 38-39.

BED Odborné prace v domacich recenzovanych zbornikoch (do roku 2012)

BED

BED

Délezitost’ corporate identity v procese pripravy a organizacie podujatia / Peter Krajcovic ... [et al.].

In: Zbornik prac z fakultnej Studentskej vedecko-odbornej a umeleckej konferencie 2011 [elektronicky zdroj] / editori:
Dana Petranova, Hana Pravdova. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2011. - ISBN
978-80-8105-263-7. - S. 206-221.

[Spoluautori: Stefan Mazuch - Katarina Durkova - Maria Me§tankova]

ProgressLetter Special: "manazérsky zurnal pre budovanie komunikécie a lojality" / Stefan Maziich, Peter Krajéovi¢,
Katarina Durkova.

In: Zbornik prac z fakultnej Studentskej vedecko-odbornej a umeleckej konferencie 2011 [elektronicky zdroj] / editori:
Dana Petranova, Hana Pravdova. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2011. - ISBN
978-80-8105-263-7. - S. 195-205.

BEF Odborné prace v domacich zbornikoch (konferen¢nych aj nekonferenénych)

BEF

Vyuzitie nastrojov zeleného marketingu v potravinarskom priemysle / Anezka Vargova, Peter Krajcovic.

In: SVOAUK 2021 [elektronicky zdroj] : sekcia marketingovej komunikécie / editori Katarina Durkova, Jana Cerna. -
Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2021. - ISBN 978-80-572-0205-9. - s. 330-346 [online]. -
Sposob pristupu: https://fimk.sk/download/SCC8CVOAUK 2021 MARK.pdf.
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BEF Crisis communication of "Blizzard Entertainment" / Andrii Kushnarevych, Peter Krajcovic.
In: SVOAUK 2020 [elektronicky zdroj] : sekcia marketingovej komunikéacie : zbornik SVOaUK / editori Vladimira
JuriSova, Peter KrajCovi¢, Natalia Augustinova. - Trnava : Univerzita sv. Cyrila a Metoda v Trnave, 2020. - ISBN
978-80-572-0047-5 (online). - s. 289-308. - Spdsob pristupu: https://fmk.sk/veda-a-vyskum/zborniky/.

FAI Zostavovatel’ské prace knizného charakteru (bibliografie, encyklopédie, katalégy, slovniky,
zborniky, atlasy...)

FAI Marketing Identity [elektronicky zdroj] : nové zmeny, nové Sance : zbornik z Medzinarodnej vedeckej konferencie 9.
november 2021 / editori: Zuzana Bezdkova, Daniela Kollarova, Peter Kraj¢ovi€. - 1. vyd. - Trnava : Fakulta masmedialne;j
komunikacie UCM v Trnave, 2021. - 130 s. [online]. - ISBN 978-80-572-0219-6. - Spdsob pristupu:
https://fmk.sk/download/MI_2021 SK_ FINAL.pdf.

FAI 25 rokov rastieme spolu : SLeK 1990 - 2015 / zostavili: Ondrej Sukel’, Peter Krajcovi€. - 1. vyd. - [Bratislava] : Slovenska
lekarnicka komora, 2015. - 90 s. - ISBN 978-80-972124-0-7.

FAI SVOAUK 2018 [elektronicky zdroj] : sekcia marketingovej komunikécie / zostavovatelia: Jarmila Salgovi¢ova, Jana Cerna,
Peter Krajcovi¢; interni recenzenti: Andrej Trnka, Tomas Fasiang. - 1. vyd. - Trnava : Fakulta masmedialnej komunikacie
UCM v Trnave, 2018. - 444 s. - Online zbornik. - ISBN 978-80-8105-977-3. - Spdsob pristupu:
https://fmk.sk/download/SVOaUK-2018-Sekcia-marketingovej-komunikacie.pdf.

FAI Slovnik vybranych pojmov z masmedidlnej a marketingovej komunikacie [elektronicky zdroj] / editori: Peter Krajcovic,
Jana Radosinska, Jan Visnovsky; vedecki recenzenti: Zora Hudikova, Peter Mikulds. - 1. vyd. - Trnava : Fakulta
masmedialnej komunikacie UCM v Trnave, 2021. - 150 s. [CD-ROM]. - ISBN 978-80-572-0162-5.

Ohlasy:

2021 [02] PROSTINAKOVA HOSSOVA, M., HEKELJ, M. Educational dimension of social media: Analysis of
selected educational profiles on Instagram. In: Marketing Identity. Trnava: FMK UCM, 2021, s. 526-537. ISBN
978-80-572-0220-2.

2022 [02] ZAUSKOVA, A., SCEPKOVA, S. Groundswell: The cornerstone of interactive communication on social
media. Budapest: Wolters Kluwer, 2022. ISBN 978-963-594-139-1. s. 108.

FAI SVOAUK 2020 [elektronicky zdroj] : sekcia marketingovej komunikécie : zbornik SVOaUK / editori Vladimira JuriSova,
Peter Krajcovié¢, Natalia Augustinova; recenzenti Alena Kusa, Tomas Fasiang, Zuzana Bezakova, Marek Drimal. - 1. vyd. -
Trnava : Univerzita sv. Cyrila a Metoda v Trnave, 2020. - 385 s. [online]. - Online zbornik. - ISBN 978-80-572-0047-5
(online). - Spdsob pristupu: https://fmk.sk/veda-a-vyskum/zborniky/.

GII Rézne publikicie a dokumenty, ktoré nemoZno zaradit’ do Ziadnej z predchadzajucich kategérii

GIl Neuromarketing - A New Possibility in Marketing Research at FMK UCM in Trnava / Peter Krajcovi¢, Tamas Darazs.
In: Communication Today. - ISSN 1338-130X. - Ro¢. 12, ¢. 2 (2021), s. 196-197.

Ohlasy:
2023 [01] MARKO, M., KUSA, A. Greenwashing and the nature of education in relation to consumer trust in fast
fashion marketing communication. In: Communication Today. 2023, 14(1), s. 86-99.
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[01] MURAR, P.; KUBOVICS, M. Using Al to Create Content Designed for Marketing Communications. In:
Proceedings of the 18th European Conference on Innovation and Entrepreneurship (1. part.) / Moreira, Fernando
[Zostavovatel, editor] ; Jayantilal, Shital [Zostavovatel’, editor].1. vyd. — Ro¢. 1. — Reading (Vel'ka Britania) :
Academic Conferences International Limited, 2023. — ISBN 978-1-914587-82-5. — ISBN (elektronické)
978-1-914587-83-2. — ISSN 2049-1050. — ISSN (online) 2049-1069, s. 660-668.

2024 [01] Ecoproducts in the dynamic era of digital communication: A neuromarketing study of users' emotional reactions on social
media / géepkové, Simona; Zauskova, Anna. DOI 10.34135/communicationtoday.2024.Vol.15.No.2.6. In: Communication
Today. ISSN 1338-130X. — Ro¢. 15, ¢. 2 (2024), s. 84-111.
[02] KUBOVICS, Michal. The current state of the bibliographic pool of artificial intelligence in comparison with humans. In:
Marketing Identity: Human vs. Artificial. Trnava: UCM, 2024, s. 377-386. ISBN 978-80-572-0487-9.

2025 [02] GOYAL, M et al. Mapping the landscape of neuromarketing: a bibliometric analysis. In: Informing Science: the
International Journal of an Emerging Transdiscipline. 2025, 28, art. no. 15, s. 1-15.
[02] Perspective Chapter: Artificial Intelligence in Slovak Radio Industry — The Present and the Future of Broadcasting /
Furtakova, Lucia; Janackova, Lubica; Brnik, Andrej. DOI 10.5772/intechopen.1009568. In: Emotions in Code - The Al
Frontier of Sentiment Analysis. Londyn: IntechOpen, 2025. (Artificial Intelligence ; Volume 39). ISBN 978-1-83634-811-5.
ISBN 978-1-83634-812-2. ISBN (elektronické) 978-1-83634-813-9. ISSN 2633-1403, s. 109-128.

I1 Iny vystup publikacnej ¢innosti ako celok — publikacie, ktoré nemoZzno zaradit’ do kategérie V, O, P,
U alebo D

I1

Slovakia: Bibliographical database of Slovakian journalism and media research related to risks and opportunities for
deliberative communication (2000-2020) [elektronicky zdroj] / Slavomir Galik ... [et al.]. - Cislo projektu: 101004811
Mediadelcom. - 1. vyd. - Tartu : University of Tartu, 2023. - 23 s. [online]. - Kategodria do roku 2021 GII. - Spdsob pristupu:
https://datadoi.ee/handle/33/524.

[Spoluautori: Sabina Galikova Tolnaiova - Norbert Vrabec - Cudmila Cabyova - Hana Pravdova - Zora Hudikova -
Magdaléna Svecova - Andrej Brnik - Peter Krajcovic€ - Julidna Minarikova - Jana RadoS$inska - Jan Visiiovsky]

12 Iny vystup publikacnej ¢innosti ako ¢ast’ publikacie alebo zbornika — ¢asti, ktoré nemoZzno zaradit’ do
kategorie V, O, P, U alebo D

12

CS1. Studies on national media research capability as a contextual domain of the sources of ROs : Slovakia : Risks and
opportunities related to media and journalism studies (2000-2020). Case study on the national research and monitoring
capabilities / Slavomir Galik ... [et al.]. (Kategdria do roku 2021 GHG).

In: Approaching deliberative communication : studies on monitoring capabilit and on critical junctures of media
development in 14 EU countries [electronic] : two case studies per country / [bez zostavovatela]. - [S.1.] : Mediadelcom,
2022. - s. 409-430 [online]. - Sposob pristupu: https://www.mediadelcom.eu/publications/d2 1-case-study-1/svk/.

[Spoluautori: Norbert Vrabec - Sabina Galikovéa Tolnaiova - Ludmila Cabyova - Hana Pravdova - Zora Hudikova - Julidna
Minarikova - Jana RadoSinska - Magdaléna Svecova - Peter Krajcovi¢ - Andrej Brnik - Jan Visinovsky]

Ohlasy:

2024 [01] HARRO-LOIT, H.; EBERWEIN, T. News Media Monitoring Capabilities in 14 European Countries:
Problems and Best Practices. DOI 10.17645/mac.7199. In: Media and Communication. ISSN (online) 2183-2439.
Ro¢. 12 (2024).
[01] KREUTLER, M.; FENGLER, S. Media Accountability: Global Trends and European Monitoring Capabilities.
DOI 10.17645/mac.7256. In: MEDIA AND COMMUNICATION. ISSN 2183-2439. Ro¢. 12 (2024).

I3 Iny vystup publikacnej ¢innosti z ¢asopisu — ¢lanky, ktoré nemozno zaradit’ do kategérie V, O, P, U
alebo D

13

Ako sa chranit’ pred dezinformaciami / Peter Krajcovi¢. (Kategoria do roku 2021 BDF).
In: Lekarnické listy : odborno-informac¢ny ¢asopis Slovenskej lekarnickej komory. - ISSN 1335-5821. - Ro¢. 24, ¢. 7-8
(2022), s. 14-14.
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02 Odborny vystup publika¢nej ¢innosti ako ¢ast’ kniZznej publikacie alebo zbornika kapitola,
prispevok, abstrakt, abstrakt z podujatia, poster z podujatia, prispevok z podujatia, recenzia, heslo

02

02

02

Linguistic structures and mechanisms of disinformation materials in Slovakia / Peter Krajcovi¢ ... [et al.]. (Kategoria do roku
2021 BEE).

In: CEDMO reports on disinformation 2021-2024 / compiled by Karina Stasiuk-Krajewska. - Rzeszow : Newsline, 2024. -
ISBN 978-83-965447-9-7. - s. 67-72.

[Spoluautori: Cubos Gregus - Jana RadoSinska - Lenka Labudova - Martin Solik - Jan Visnovsky]

Ohlasy:
2024 [02] FICHNOVA, K.; PERACKOVA, V. Human creativity, perceptual rigidity, the media and conspiracy theories in the age of
Al In: Marketing Identity: Human vs. Artificial. Trnava: UCM, 2024, s. 131-143. ISBN 978-80-572-0487-9.

Sloboda prejavu a pravo na informacie na Slovensku ako kI"i€¢ové prvky rozvoja deliberativnej komunikacie / Peter
Krajcovi¢, Andrej Brnik. (Kategoria do roku 2021 BEE).

In: K riadeniu médii zalozenom na vedomostiach [electronic] = Towards a Knowledge-Based Media Governance The
Mediadelcom Method : metdda Mediadelcom / ed. Petra Szavai. - Budapest’ : Mediadelcom, 2023. - ISBN 9789916371763
(online). - s. 42-43 [online]. - Spdsob pristupu: https://dspace.ut.ce/items/44adce02-1c0e-4f04-9a40-3eee91e640cd/full.

Marketing communication of educational institutions / Adam Madlenak, Peter Krajcovi¢. (Kategoria do roku 2021 BBA).
In: Decision-making processes in the field of communication strategy / editors Cudmila Cabyova, Denis Javoriik. - Budapest
: Wolters Kluwer, 2025. - ISBN 978-963-594-545-0. - s. 48-82 [2,169 AH ].

V1 Vedecky vystup publika¢nej ¢innosti ako celok — monografia, kriticka pramenna edicia, kriticky
komentovany preklad, kartografické dielo, katalog umeleckych diel, editovana kniha, zbornik

V1

The impact of the groundswell on environmental consumer behaviour and advertising literacy [elektronicky zdroj] / Peter
Krajéovi¢, Ludmila Cabyova, Viktoria Hudakova; reviewers: Zbigniew Widera, Mohamad Saleeh Rahamad, Slavka
Pitonidkova. - Cislo projektu: VEGA 1/0458/21 Manazment konceptu "spodnej viny" zo strany podnikatel'skych subjektov
pri propagacii environmentalne vhodnych produktov v Case technologickej interferencie. - 1. vyd. - Budapest’ : Wolters
Kluver Hungary, 2023. - 124 s. [online]. - Kategoéria do roku 2021 AAA. - ISBN 978-963-594-240-4 (online).

Ohlasy:

2023 [02] HLADIKOVA, V., MADLENAK, A. The Infodemic Era: Understanding Social Media Communication
Amidst Technological Interference. Budapest: Wolters Kluwer, 2023. ISBN 978-963-594-293-0. s. 117.
[02] MADLENAK, A., HLADIKOVA, V. The Groundswell: Understanding the Role of Online Customer
Experiences on Social Media. Budapest: Wolters Kluwer, 2023. ISBN 978-963-594-294-7. s. 98.

2024 [02] JAVORIK, D.; MARCIN, T. Social media as the main communication platform of private schools in the era of
Al In: Marketing Identity: Human vs. Artificial. Trnava: UCM, 2024, s. 281-290. ISBN 978-80-572-0487-9.
[01] MAJERSKY, M.; KACINOVA, V. How Does the Media Communicate Information about Climate Change?
Analysis of Slovak Mainstream Media in 2019-2024. DOI 10.34135/mlar-24-02-03. In: Media Literacy and
Academic Research. ISSN 2585-8726. ISSN (online) 2585-9188. Ro¢. 7, €. 2 (2024), s. 38-52.
[01] PATIK, Ladislav. THE CURRENT POSITION OF NEUROMARKETING AS A TOOL OF MARKETING
AND COMMUNICATION STRATEGY. DOI 10.34135/communicationtoday.2024.Vol.15.No.2.10. In:
COMMUNICATION TODAY. ISSN 1338-130X. Ro¢. 15, ¢. 2 (2024), s. 164-185.
[01] PITONAKOVA, Slavka. Media production as an option for enhancing cultural (heritage) literacy. DOI
10.34135/mlar-24-02-15. In: Media Literacy and Academic Research. ISSN 2585-8726. ISSN (online) 2585-9188.
Roc. 7, €. 2 (2024), s. 242-257.

2025 [02] JAVORIK, Denis. Advertising literacy of Gen Z in the context of social media marketing. In: 11th
International New York Conference on Evolving Trends in Interdisciplinary Research & Practices: Proceedings
Book, 2025, s. 59-66. ISBN 979-8-89695-019-6.
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abstrakt, abstrakt z podujatia, poster z podujatia, prispevok z podujatia

V2 The use of the social network TikTok in the marketing communication of educational institutions / Peter Krajcovic, Adam
Madlenak. (Kategoria do roku 2021 AFC).
In: AHI EVRAN [electronic] : 4. International Congress on Scientific Research : Proceedings Book / editors Ahmet
Kazankaya, Mevliide Alev Ates. - [s.1.] : IKSAD international publishing house, 2024. - ISBN 978-625-367-709-1 (online).
- 5. 538-547 [online].

Ohlasy:

2024 [01] CABYOVA, Cudmila. Research on Online Communication of Educational Institutions. In: Communication Today. 2024,
15(2), s. 236-238.
[02] KUBOVICS, M.; CABYOVA, I.; GALERA MATUSOVA, J. Instagram as Part of SMM Innovation in Educational
Institutions. In: Proceedings of 19th European Conference on Innovation and Entrepreneurship. Ro¢. 19, €. 1. Academic
Conferences International Limited, 2024. ISSN 2049-1050, s. 370-376.

2025 [02] CABYOVA, Cudmila. Communication strategy for educational institutions. In: Decision-making processes in the field of
communication strategy. Budapest: Wolters Kluwer, 2025, s. 7-31. ISBN 978-963-594-545-0.

%) Monitoring media user competencies / Slavomir Galik ... [et al.]. (Kategoéria do roku 2021 AEC).
In: Monitoring Mediascapes [print, electronic] : A Premise of Wisdom-Based EU Media Governance / editors Epp Lauk,
Martin Oller Alonso, Halliki Harro-Loit. - Tartu : Tartu Ulikooli Kirjastus, 2024. - ISBN 978-9916-27-459-0. - s. 162-187.

[Spoluautori: Norbert Vrabec - loana Avandi - Anda Rozukalne - IIva Skulte - Alnis Stakle - Filip Trbojevi¢ - Peter
Krajcovi¢ - Lora Metanova]

V2 Linguistic Structures of Disinformation Messages in the Form of Fake News in Poland, Czech Republic and Slovakia /
Karina Stasiuk-Krajewska ... [et al.]. (Kategoria do roku 2021 AEC. Prispevok je indexovany v Scopus).
In: Disinformation in Central Europe [print, electronic] : actors, structure, impact / edited by Michal Wenzel, Karina
Stasiuk-Krajewska. - Cham : Palgrave Macmillan, 2025. - ISBN 978-3-031-76870-5, 978-3-031-76871-2 (online). - s.
89-146.

[Spoluautori: Peter Kraj¢ovi¢ - Jan Visnovsky - Jana RadoSinska - Martin Solik - Lenka Labudova - Cubo$ Gregus - Klara
Zubkova - Lucia Furtdkova]

%) Perspective Chapter: The Risks and Opportunities Associated with Social Media during the COVID-19 Pandemic and the
War in Ukraine / Peter Krajcovic. (Kategoria do roku 2021 AEC).
In: Social Media - Opportunities and Risks [print, electronic] / edited by Shafizan Mohamed, Shazleen Mohamed. - Londyn
: Intech, 2024. - ISBN 978-1-83768-038-2, 978-1-83768-039-9 (online). - s. 79-95.

V2 The Impact of Artificial Intelligence on Social Media / Peter Krajcovié¢. (Kategoria do roku 2021 AFC).
In: Proceedings of the 11th European Conference on Social Media ECSM 2024 [print, electronic] / Panagiotis Fotaris. -
Reading : Academic Conferences International Limited, 2024. - ISBN 978-1-917204-00-2, 978-1-917204-01-9 (online). -
ISSN 2055-7213. -'s. 103-110.

Ohlasy:

2024 [01] Adoption of artificial intelligence in marketing: Legal and ethical perspectives / Kaur, Surinder; Singh,
Gurmeet. DOI 10.4018/979-8-3693-8222-6.ch001. In: Neurosensory and Neuromarketing Impacts on Consumer
Behavior. IGI Global, 2024. ISBN [9798369382226, 9798369382240], s. 1-32.

[02] CABYOVA, 'udmila. The importance of Al literacy and advertising literacy in the dynamic environment of
marketing communications. In: Marketing Identity: Human vs. Artificial. Trnava: UCM, 2024, s. 41-50. ISBN
978-80-572-0487-9.

[02] KUBOVICS, M.; CABYOVA, ’.; GALERA MATUSOVA, J. Instagram as Part of SMM Innovation in
Educational Institutions. In: Proceedings of 19th European Conference on Innovation and Entrepreneurship. 1. vyd.
—Ro¢. 19, ¢. 1. — [s.1.] (Franctzsko) : Academic Conferences International Limited, 2024. — ISSN 2049-1050, s.
370-376.
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2025 [01] Autonomous Al Agents for Multi-Platform Social Media Marketing: A Simultaneous Deployment Study /
Ahn, Joongho; Kim, Moonsoo. DOI 10.3390/electronics14214161. In: Electronics. ISSN (online) 2079-9292. Roc¢.
14, ¢. 21 (2025).

[01] KONECNY, M.; MALIKOVA, P.; KOSTIUK, Y.; CHAMRADA, D. The use of ertificial intelligence in marketing: a case
study from the Czech Republic. In: Strategic Management. 2025. ISSN 1821-3448.

[02] KUBOVICS, M.; PIATROV, 1. Websites in the marketing communications of educational institutions. In:
Decision-making in the field of communication strategy. Budapest: Wolters Kluwer, 2025, s. 83-106. ISBN
978-963-594-545-0.

[01] Leveraging Artificial Intelligence in Social Media Analysis: Enhancing Public Communication Through Data Science /
Taha, Sawsan ; Abdallah, Rania Abdel Qader. DOI 10.3390/journalmedia6030102. In: Journalism and Media. ISSN (online)
26735172. Ro¢. 6, €. 3 (2025).

[02] LLMs as Historical Actors: How Al Systems Influence theWeb's Evolution / Naseem, Usman; Rashid, Junaid; Kim,
Jungeun; Beheshti, Amin; Yang, Jian; Dras, Mark. DOI 10.1145/3701716.3716842. In: Www Companion 2025: Companion
proceedings of the ACM Web Conference 2025. 1. vyd. New York: Association for Computing Machinery, 2025. ISBN
9798400713316, s. 841-844.

[02] SANDU, S.; JAISWAL, A.; DHINUWA, R.; KOTESHWAR, S.S. A study on how artificial intelligence impacts social
media. In: Journal Publication of International Research for Engineering and Management. 2025, 5(4), s. 1-7.

2026 [02] AKINFALA OLALEKAN, Victor. Exploring the Impact of Social Media Marketing on Customer Loyalty Among B2C
eCommerce Firms in Nigeria. In: International Journal of Innovative Science and research Technology. 2026, 11(4), s.
1046-1058. ISSN 2456-2165.

[02] PALACIOC SHININ, F.J.; VACA CARDENAS, A.N.; MURILLO PINOS, A.S.; ERAZO TAPIA, C.P. Inteligencia
artificial y herramientas de edicion de imagenes. In: ConcienciaDigital. 2026, 9(1), s. 65-96. ISSN 2600-5859.

Communication strategies of eco-brands on social media: Analysis of trends and effective approaches [electronic] / Peter
Krajcovi€. (Kategoria do roku 2021 AFC).

In: 6. International Liberty Interdisciplinary Studies Conference [electronic] / editors Aslihan Ada, Kenan Besalti. - New
York : Liberty Academic Publishers, 2024. - ISBN 979-8-89695-000-4 (online). - s. 528-533 [online].

The integration of the design thinking method in the educational models of the marketing communication: human innovation
in the age of artificial intelligence / Peter Kraj¢ovi¢, Vladimira JuriSova, Martin Klementis. (Kategoria do roku 2021 AFD).
In: Marketing Identity [elektronicky zdroj] : Human vs. Artificial : Conference Proceedings from the International Scientific
Conference / editors: Monika Prostindkova Hossova, Martin Solik, Matej Martovi€. - Trnava : Univerzita sv. Cyrila a
Metoda v Trnave, 2024. - ISBN 978-80-572-0487-9 (online). - s. 339-348 [online]. - Spdsob pristupu:
https://mmidentity.fmk.sk/wp-content/uploads/2025/01/MI_2024 ENG.pdf.

TikTok as an innovative tool for marketing communication of educational institutions and promotion of educational content
/ Peter Krajcovic¢. (Kategoria do roku 2021 AFC).

In: 13th International "Communication in the new World" Congress [electronic] : Proceedings Book / edited by Deniz
Yengin, Hasan Ciftci, Tamer Bayrak. - Canakkale : IKSAD international publishing house, 2024. - ISBN
978-625-367-866-1 (online). - s. 562-569 [online].

Ohlasy:
2024 [01] CABYOVA, Cudmila. Research on Online Communication of Educational Institutions. In: Communication
Today. 2024, 15(2), s. 236-238.

Disinformation in Slovakia: The Spread and Media Behaviour / Peter Krajéovi¢. (Kategéria do roku 2021 AEC).

In: Disinformation [print, electronic] : Social and Media Contexts / Karina Stasiuk-Krajewska, Michal Wenzel, Katarzyna
Bakowicz (eds.). - Berlin : Peter Lang, 2024. - ISBN 978-3-631-91815-9, 978-3-631-92318-4 (online). - ISSN 2197-1625. -
s. 121-129.

Ohlasy:

2025 [02] HROMADA, Viktor. Deti a média pod drobnohl'adom: nalezy Komisie na ochranu maloletych v rokoch
2023-2025. In: Konference doktorandu na Vysoké Skole finan¢ni a spravni 2025. Praha: Vysoka skola finan¢ni a
spravni, 2025, s. 53-65. ISBN 978-80-7408-290-0.

[02] KRAMARA JONISOVA, E.; OPRALA, B.; RADOSINSKA, J. Platformization in the journalism industry:
Starting points, trends, and consequences. Praha: Wolters Kluwer, 2025. ISBN 978-286-0457-8. s. 69.
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The potential of digital social media platforms as a tool for effective promotion and awareness building of eco-oriented
brands / Peter Krajcovic. (Kategoria do roku 2021 AFC).

In: Conference Proceedings Book [electronic] : 8th International Conference on Global Practice of Multidisciplinary
Scientific Studies / editors Mehmet Firat Baran, Seyithan Seydosoglu. - Gélbasi : IKSAD international publishing house,
2024. - ISBN 978-625-367-870-8 (online). - s. 1228-1237 [online].

Perspective Chapter: The TikTok Phenomenon - Harnessing Opportunities, Assessing Risks and Marketing Insights /
Ludmila Cabyova, Peter Krajéovi¢. (Kategoria do roku 2021 AEC).

In: Social Media and Modern Society : How Social Media Are Changing the Way We Interact with the World Around /
edited by Jan Visnovsky, Jana Majerova. - Londyn : IntechOpen, 2024. - ISBN 978-1-83769-841-7, 978-1-83769-840-0
(online). - s. 131-148.

Ohlasy:

2025 [02] HERMAWAN, E.S.; ASFAR, M.; WAHYU WICAKSANA, L.G. Information Credibility Mediates Selective
Exposure and Algorithmic Personalization Effects on Youths' #IndonesiaGelap Issue Engagement. In: The Journal
of Society and Media. 2025, 9(2), s. 626-660. ISSN 2721-0383.
[02] JAMIL, M.; KHUSAIRI, A. TikTok Algorithms and the Escalation of Interfaith Conflict in Indonesia. In:
Analisa: Journal od Social Science and Religion. 2025, 10(1), s. 41-57.
[02] KRAMARA JONISOVA, E.; OPRALA, B.; RADOSINSKA, J. Platformization in the journalism industry:
Starting points, trends, and consequences. Praha: Wolters Kluwer, 2025. ISBN 978-286-0457-8. s. 68.
[02] NOVANSKA SKRIPCOVA, L.; VITEKOVA, L. Problematic Short-Form Video Use, Instant Gratification,
Impulsivity, and Psychological Distress Among Slovak University Students. In: Studies in Media and
Communication. 2025, 13(4), s. 326-340. ISSN 2325-8071.

2026 [02] DONIAN, Jennalee. Reading Khaby Lame's Silent Comedy as a Critique of Racial Capitalism on Tiktok. In:
Critical Arts. 2026, s. 1-16.
[02] NALAYOG, S.P.M. et al. Factors Affecting Graduates' Intent to Use TikTok as an Alternative to Corporate
Employment. In: Proceedings of the International Conference on Industrial Engineering and Operations
Management. [IEOM Society, 2026, s. 1-10.

Media relations a Covid-19 / Miriam Cékova, Peter Krajcovic. (Kategoria do roku 2021 AFD).

In: Zbornik SVOaUK 2022 [elektronicky zdroj] : zbornik z konferencie : sekcia marketingovej komunikécie / editori Dusan
Blahut, Denisa JanoSova, Igor Piatrov. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2022. - ISBN
978-80-572-0282-0 (online). - s. 6-20 [online]. - Spdsob pristupu: https://fmk.sk/veda-a-vyskum/zborniky/.

Impact of the Covid-19 pandemic on marketing communication of brands on social sites / Peter Krajc¢ovi¢, Dasa Franic¢.
(Kategoria do roku 2021 AFD).

In: Marketing Identity. Metaverse is the new Universe [elektronicky zdroj] : Conference Proceedings from the International
Scientific Conference / editors: Monika Prostinakova Hossova, Martin Graca, Martin Solik. - Trnava : Fakulta
masmedialnej komunikacie UCM v Trnave, 2022. - ISBN 978-80-572-0297-4 (online). - ISSN 2729-7527 (online). - s.
169-180 [online].

Communicating Eco-Friendly Products on the Social Network Facebook and Groundswell Management / Peter Krajcovic.
(Kategoria do roku 2021 AFC).

In: Proceedings of the 9th European Conference on Social Media : A Virtual Conference hosted by Pedagogical University
of Krakow Poland 12-13 May 2022 / ed. Iwona Lupa-Wo6jcik, Marta Czyzewska. - Reading : Academic Conferences
International Limited, 2022. - ISBN 978-1-914587-30-6, 978-1-914587-31-3 (online). - ISSN 2055-7213. - 5. 82-87.
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Covid-19 a média - 3 viny pandémie v medidlnom priestore = Covid-19 and the Media - Three pandemic Waves in the
Media Outputs / Peter Krajcovic. (Kategoria do roku 2021 AFD).

In: Quo vadis massmedia, quo vadis marketing [elektronicky zdroj] : zbornik z vedeckej konferencie doktorandov a
mladych vedeckych pracovnikov Quo vadis masmedia & marketing organizovanej Fakultou masmedialnej komunikacie
UCM v Trnave / editori: Lucia Magalova, Miroslav Macak, Patrik Kolencik. - Trnava : Fakulta masmedialnej komunikacie
UCM v Trnave, 2022. - ISBN 978-80-572-0252-3. - s. 318-329 [online].

Potencial socialnych médii v procese zvySovania povedomia verejnosti o environmentalnych témach v ase technologickej
interferencie a spodnej viny = The potential of social media in the process of raising public awareness of environmental
topics in times of technological interference and the groundswell / Peter Krajcovi¢. (Kategoria do roku 2021 AED).

In: Socialne média a marketingova komunikacia: eko-evoltcia alebo eko-revolucia? : zbornik vedeckych prac k projektu
Vedeckej grantovej agentury Ministerstva Skolstva, vedy, vyskumu a $portu Slovenskej republiky a Slovenskej akadémie
vied (VEGA, ¢. 1/0458/21) s nazvom Manazment konceptu "spodnej viny" zo strany podnikatel'skych subjektov pri
propagacii environmentalne vhodnych produktov v ¢ase technologickej interferencie / editori: Vladimira Hladikova, Adam
Madlendk, Vaclav Kupec. - Praha : NOL - Nakladatelstvi odborné literatury, 2022. - ISBN 978-80-907764-9-4. - s. 8-16.

Medidlny marketing a spdsob vyuzitia reklamného priestoru v médidch / Dominika Danovicova, Peter Krajcovic. (Kategoria
do roku 2021 AFD).

In: Zbornik SVOaUK 2022 [elektronicky zdroj] : zbornik z konferencie : sekcia marketingovej komunikacie / editori Dugan
Blahut, Denisa Janosova, Igor Piatrov. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2022. - ISBN
978-80-572-0282-0 (online). - s. 21-37 [online]. - Spdsob pristupu: https://fmk.sk/veda-a-vyskum/zborniky/.

Medialna analyza vybranych politickych stran a ich predstavitel'ov v obdobi po vol'bach do NR SR / Peter Krajcovic, Matej
Martovi¢, Adam Madlenak. (Kategoéria do roku 2021 AFD).

In: Marketing Identity. Metaverse je novy vesmir [elektronicky zdroj] : zbornik z medzinarodnej vedeckej konferencie /
editori: Monika Prostinakova Hossova, Lenka Labudova, Matej Martovic. - Trnava : Fakulta masmedialnej komunikacie
UCM v Trnave, 2022. - ISBN 978-80-572-0294-3 (online). - s. 66-80 [online].

Prejavy spodnej viny pri vyhl'adavani informacii o eko-produktoch = Groundswell manifestation in searching information
about eco-products / Peter Krajcovic. (Kategoria do roku 2021 AFD).

In: Digitalne platformy a digitalna transformdcia [elektronicky zdroj] : recenzovany zbornik vedeckych prispevkov
interdisciplinarnej medzinarodnej vedeckej konferencie konanej diia 13. septembra 2023 v Bratislave / editori: Adam
Madlenak, Marek Svec, Vaclav Kupec. - Bratislava : Wolters Kluwer, 2023. - ISBN 978-80-571-0646-3 (online). - s. 89-98
[online].

The influence of social media on the young generation's consumer behaviour of eco-innovations / Peter Kraj¢ovic.
(Kategoria do roku 2021 AFD).

In: Globalization and its socio-economic consequences [electronic] : 22th international scientific conference / Tomas
Kliestik. - Zilina : Zilinsk4 univerzita v Ziline, 2022. - ISBN 978-80-8154-332-6 (online). - s. 771-779 [online]. - Spdsob
pristupu: https://globalizacia.com/wp-content/uploads/2023/02/Globalizacia 2022.pdf.

Manifestations of the Groundswell in the Online Environment and its Impact on the Electric Cars Sales / Peter Kraj¢ovic.
(Kategoria do roku 2021 AFC).

In: Proceedings of the 10th European Conference on Social Media [print, electronic] / edited by Iwona Lupa-Wojcik, Marta
Czyzewska. - Reading : Academic Conferences International Limited, 2023. - ISSN 2055-7213. - 5. 103-108. - Sposob
pristupu: https://papers.academic-conferences.org/index.php/ecsm/issue/view/18.
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Regulationsin the Slovak media system in context of deliberative communication / Peter Kraj¢ovic ... [et al.]. (Kategoria do
roku 2021 AFC).

In: Problemi Zurnalistskoi osviti ta praktiki: ukrainskij ta svitovij dosvid = Problems of journalism Education and Practice:

ukrainian and international Experience : zbirnik materialiv Miznarodnoi naukovo-prakti¢noi konferencii / O.I. Gocur, Ju.R.
Kazimova. - Cvov : FOP Pi¢a Ju.V., 2023. - ISBN 978-966-969-161-3, 978-966-801-910-4. - s. 174-199 .

[Spoluautori: Pudmila Cdbyova - Andrej Brnik - Magdaléna Svecova - Jana Radoinska - Julidna Minarikova]

The Use of Artificial Intelligence in the Marketing Communications of Micro-enterprises / Peter Krajéovic. (Kategoria do
roku 2021 AFD).

In: Globalization and its socio-economic consequencess [print, electronic] : 23rd international scientific conference
proceedings. Volume 1 / ed. Tomas Kliestik, Elvira Nica. - Berlin : Peter Lang, 2025. - ISBN 978-3-631-92465-5,
978-3-631-92474-7 (online). - s. 233-244.

Transforming Social Media Usage Paradigms Among Millennials: Analysing Preferences, Behaviours, and Strategic
Implications / Peter Krajcovic. (Kategoria do roku 2021 AFC).

In: Proceedings of the 12th European Conference on Social Media [print, electronic] / Susana Pinto. - Reading : Academic
Conferences International Limited, 2025. - ISBN 978-1-917204-39-2 (online), 978-1-917204-38-5. - ISSN 2055-7221
(online). - s. 132-140 [online, print].

The Importance and the Role of Technology in the Education of Generation Z / Igor Piatrov, Peter Kraj¢ovic. (Kategoria do
roku 2021 AFC).

In: Proceedings of the 2nd International Conference on Education Research ICER 2025 [print, electronic] / [bez
zostavovatela]. - Reading : Academic Conferences and Publishing International Limited, 2025. - ISBN 978-1-917204-64-4
(online), 978-1-917204-65-1. - ISSN 3049-5636. - s. 138-146.

Educational Paradigm Shifts Among Generation Z University Students / Peter Krajéovi¢, Vladimira JuriSova. (Kategoria do
roku 2021 AFC).

In: Proceedings of the 2nd International Conference on Education Research ICER 2025 [print, electronic] / [bez
zostavovatel’a]. - Reading : Academic Conferences and Publishing International Limited, 2025. - ISBN 978-1-917204-64-4
(online), 978-1-917204-65-1. - ISSN 3049-5636. - s. 78-86.

Determinanty spotrebitel’ského spravania Generacie Z pri nakupe ekologickych produktov = Determinants of Generation Z's
organic purchasing behaviour / Peter Krajcovi¢. (Kategoria do roku 2021 AEC).

In: Ekomorféza: Transformacia marketingovej komunikacie a environmentalne zodpovedné spotrebitel'ské spravanie
[elektronicky zdroj] / editori Renata Miklen&i¢ova, Adam Madleniak, Michal Kubovics. - Praha : Wolters Kluwer CR, 2025.
- ISBN 978-80-286-0402-8. - 5. 113-123 .

Segmentation and quantitative analysis of eco-oriented Slovak influencers on Instagram [electronic] / Peter Krajcovic.
(Kategoria do roku 2021 AFD. Prispevok je indexovany vo WoS CC).

In: Marketing Identity [electronic] : The Power(s) of Communication : Conference Proceedings from the International
Scientific Conference / editors: Bianka Francistyova, Lucia Furtakova, Monika Prostinakova Hossova. - Trnava : Univerzita
sv. Cyrila a Metoda v Trnave, 2025. - ISBN 978-80-572-0555-5. - s. 421-430 [online].

Determinants and Prerequisites for the Implementation of Artificial Intelligence in the Marketing Communication of
Educational Institutions / Peter Krajcovic. (Kategéria do roku 2021 AEC).

In: Big Data: Modern Tools and Techniques / ed. Bahaaeddin Alareeni. - Cham : Springer Nature, 2026. - (Studies in Big
Data, ISSN 2197-6503 ; Volume 182). - ISBN 978-3-032-08764-5, 978-3-032-08765-2 (online). - s. 367-377. - Spdsob
pristupu: https://link.springer.com/chapter/10.1007/978-3-032-08765-2_34.
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%) The adoption of artificial intelligence in the business environment / Peter Krajcovic. (Kategoria do roku 2021 AEC).
In: Theoretical Foundations and Data for Communication Strategy [elektronicky zdroj] / editors Tomas Fasiang, Paulina
Sivoniova, Andrea Tomankova. - Budapest’ : Wolters Kluwer, 2026. - ISBN 978-963-594-610-5. - s. 245-255 [online].

A\ Evaluating Eco-Brand Communication Strategies on Facebook and Instagram: A Quantitative and Segmental Approach /
Peter Krajcovié. (Kategoria do roku 2021 AFC).
In: Proceedings of the 13th European Conference on Social Media ECSM 2026 [print, electronic] / Christos Karpasitis,
Lambros Ioannou. - Reading : Academic Conferences and Publishing International, 2026. - ISBN 978-1-917204-76-7,
978-1-917204-77-4 (online). - ISSN 2055-7213. - s. 102-111.

V3 Vedecky vystup publikac¢nej ¢innosti z ¢asopisu — abstrakt, ¢lanok, abstrakt z podujatia, poster z
podujatia, ¢lanok z podujatia

V3 Téma pandémie Covid-19 v médiach a na internete v rokoch 2020-2021 = The topic of the Covid-19 pandemic in the media
and on the internet in 2020-2021 / Peter Kraj¢ovic. (Kategoria do roku 2021 AED).
In: Analyza a vyskum v marketingovej komunikacii [print, electronic] . - ISSN 2989-3208 (online). - Ro¢. 9, €. 1 (2022), s.
19-25.

V3 The Media in Times of the Pandemic - Comparing Viewing Figures and Interactions of Serious, Tabloid and Conspiracy
Media on Facebook During the Covid-19 Pandemic / Peter Krajcovic. (Kategoria do roku 2021 ADN).
In: Media Literacy and Academic Research. - ISSN 2585-8726. - Ro¢€. 5, €. 2 (2022), s. 212-224.

Ohlasy:

2023 [01] FRANCISTYOVA, B., VISNOVSKY, J. Journalism in Slovakia Five Years After the Murder of Jan Kuciak.
In: Media Literacy and Academic Research. 2023, 6(2), s. 126-137.

[01] MORAVCIKOVA, E., et al. Holocaust Reminiscenses in Digital Media Culture and Cultural Institutions
(Development of Critical Thinking and Media Literacy. In: MLAR. 2023, 6(1), s. 139-152.

[01] OSOVSKA, 1., VISNOVSKY, J. The post-war vision in the collective cognitive space of Ukrainians and
Europeans (based on contemporary mass media discourse. In: Lege Artis. 2023, 8(2), s. 15-34. ISSN 2453-8035.
[02] VISNOVSKY, J., FRANCISTYOVA, B. Queer and Slovak Society: How Slovak Media Reported on
LGBTIQ People in the Context of the Terrorist Attack in Bratislava. In: Gender Differences in Language, Rights
and Society. Lago: Il Sileno Edizioni, 2023, s. 47-71. ISBN 979-12-80664-55-4.

2026 [02] TURKOVA, K. et al. Trust in Information Sources in Czechia and Slovakia Using the Example of COVID-19
Vaccination. In: Threats, Disinformation, and Regulations in the European Digital Environment: the Inseparable
Issues. 1. vyd. New York: Bloomsbury Publishing, 2026. ISBN 978-1-6669-7208-5. ISBN (elektronické)
979-8-216-26526-9. ISBN (elektronické) 978-1-9787-5969-5, s. 3-22.

V3 Legal and Ethical Regulation in Slovakia and Its Relation to Deliberative Communication / udmila Cabyova ... [et al.].
(Kategoria do roku 2021 ADC).
In: Media and Communication [electronic] . - ISSN 2183-2439 (online). - Ro¢. 12 (2024), s. 1-19 [online]. - Sposob
pristupu: https://www.cogitatiopress.com/mediaandcommunication/article/view/7257.

[Spoluautori: Peter Krajéovi¢ - Magdaléna Svecova - Jana Radoginska - Andrej Brnik - Juliana Minarikova]

Ohlasy:

2024 [01] AI IN COMMUNICATION: THEORETICAL PERSPECTIVES, ETHICAL IMPLICATIONS, AND
EMERGING COMPETENCIES / Mirek-Rogowska, Aleksandra; Kucza, Wojciech; Gajdka, Krzysztof. DOI
10.34135/communicationtoday.2024.Vol.15.No.2.2. In: Communication Today. ISSN 1338130X. ISSN (online)
2730051X. — Ro¢. 15, €. 2 (2024), s. 16-28.

[01] GREGUS, L.; PISONOVA, N. Gatekeeping in a News Agency - A Way of Influencing News Coverage
Across Media. DOI 10.34135/mlar-24-02-13. In: Media Literacy and Academic Research. ISSN 2585-8726. ISSN
(online) 2585-9188. Ro¢. 7, €. 2 (2024), s. 204-220.
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V3

V3

V3

V3

[01] HABINAK, Andrej. Press under pressure: Framing of the Russian-Ukrainian conflict in the Slovak Press. DOI
10.34135/communicationtoday.2024.Vol.15.No.2.12. In: Communication Today. ISSN 1338-130X. — Ro¢. 15, €. 2
(2024), s. 200-217.

[01] LAUK, E., BERGLEZ, P. Can Media Enhance Deliberative Democracy? Exploring Media Monitoring Capabilities in 14
EU - Countries. In: Media and Communication. 2024, 12, art. no. 7888. ISSN 2183-2439.

[01] MORAVCIKOVA, E.; JAKUBOVSKA, V.; JAKUBOVSKA, K. Man vs. technology (forms and transformations of
virtualisation of everyday life in the era of transhumanism). DOI 10.34135/communicationtoday.2024.Vol.15.No.2.1. In:
Communication Today. ISSN 1338-130X. Ro¢. 15, ¢. 2 (2024), s. 4-15.

[02] VISNOVSKY, J.; FRANCISTYOVA, B.; DUBRAVSKA, O. Profesionalita v televizii: gtandardy, postupy a prax v
spravodajstve komercnej televizie. In: Fenomén 2024. Bratislava: UK, 2024, s. 26-36. ISBN 978-80-223-5957-3.

2025 [02] HROMADA, Viktor. Deti a média pod drobnohl'adom: nalezy Komisie na ochranu maloletych v rokoch 2023-2025. In:
Konference doktorandu na Vysoké $kole finan¢ni a spravni 2025. Praha: Vysoka skola finan¢ni a spravni, 2025, s. 53-65. ISBN
978-80-7408-290-0.

[02] HROMADA, Viktor. Jednotny systém oznacovania televizneho obsahu ako nastroj ochrany maloletych v medialnom
priestore. In: Quo Vadis 2025. Trnava: FMK UCM, 2025, s. 22-35. ISBN 978-80-572-0525-8.

[01] SOLCOVA, J.; SEBEN ZATKOVA, T.; FRANTA, A.; TOKOVSKA, M. Enhancing Old Age: Smart and Welfare
Technologies Use Among Older Adults. In: TEM Journal. 2025, 14(1), s. 139-148. ISSN 2217-8309.

[02] VISNOVSKY, J.; HROMADA, V.; GREIFOVA, M. Television services in Slovakia and their regulation in the context of
European standards and digital transformation with a focus on immigration. In: Media images of migration: Power struggles,
contempt, and misrecognition. Praha: Wolters Kluwer, 2025, s. 66-86. ISBN 978-80-286-0492-9.

Temporal Patterns and Behavioural Dynamics of Mobile Device Usage: Analyzing Smartphone Habits, Social Media Usage
and News Consumption among Young Adults / Peter Kraj¢ovi€ ... [et al.]. (Kategoria do roku 2021 ADN).
In: Media Literacy and Academic Research [print, electronic] . - ISSN 2585-8726. - Ro¢. 8, €. 1 (2025), s. 194-204.

[Spoluautori: Vladimira Juri§ové - Peter Murér - Katarina Durkova - Daniela Kollarové]

Ohlasy:

2025 [01] Health disinformation: a call to action for the hemostasis and thrombosis community / Smadja, David M. DOI
10.1016/j.rpth.2025.103272. In: RESEARCH AND PRACTICE IN THROMBOSIS AND HAEMOSTASIS. ISSN
(online) 2475-0379. Ro¢. 9, ¢. 8 (2025).

The use of artificial intelligence and the development of digital competences of educational institutions employees as a key
factor for the implementation of modern technologies and innovative methods in pedagogical and communication strategies

[print] / Peter Kraj¢ovic, Adam Madlenak. (Kategoria do roku 2021 ADM).
In: International journal of innovative research and scientific studies [electronic] . - ISSN 2617-6548. - Ro¢. 8§, ¢. 4 (2025),

s. 1696-1704 [online]. - Spdsob pristupu: http://www.ijirss.com/index.php/ijirss/article/view/8213.

Visual Narratives and Artistic Elements in the Communication of Small and Medium-Sized Enterprises on Instagram / Peter
Krajcovi¢, Dasa Frani¢. (Kategoria do roku 2021 ADN).

In: European Journal of Media, Art and Photography [print, electronic] . - ISSN 1339-4940. - Ro¢. 14, ¢. 1 (2026), s.
120-129.

The modern Slovak family: Young people's expectations versus reality as reflected in media and statistical data / Nataliya
Panasenko ... [et al.]. (Kategdria do roku 2021 ADN).
In: Communication Today [print, electronic] . - ISSN 1338-130X. - Ro¢. 17, €. 1 (2026), s. 214-235.

[Spoluautori: Magdaléna Svecova - Peter Krajéovié - Michal Kubovics - Anna Hurajova - Marija Mihalekova]
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Statistika publikacii:

AAA Vedecké monografie vydané v zahrani¢nych vydavatel'stvach: 1

AAB Vedecké monografie vydané v domacich vydavatel'stvach: 2

ABB Studie charakteru vedeckej monografie v ¢asopisoch a zbornikoch vydané v domacich vydavatel’stvach: 1

ACB Vysokoskolské u¢ebnice vydané v domacich vydavatel'stvach: 2

ACD Kapitoly vo vysokoskolskych ucebniciach vydané v domacich vydavatel'stvach: 1

ADM Vedecké prace v zahrani¢nych ¢asopisoch registrovanych v databazach Web of Science alebo SCOPUS: 2

ADN Vedecké prace v domacich ¢asopisoch registrovanych v databazach Web of Science alebo SCOPUS: 4

AEC Vedecké prace v zahrani¢nych recenzovanych vedeckych zbornikoch, monografiach: 1

AED Vedecké prace v doméacich recenzovanych vedeckych zbornikoch, monografiach: 4

AFC Publikované prispevky na zahrani¢nych vedeckych konferenciach: 7

AFD Publikované prispevky na domacich vedeckych konferenciach: 16

BDB Hesla v odbornych terminologickych slovnikoch a encyklopédiach vydanych v domacich vydavatel'stvach: 10

BDF Odborné prace v ostatnych domacich casopisoch: 8

BED Odborné prace v domacich recenzovanych zbornikoch (do roku 2012): 2

BEF Odborné prace v doméacich zbornikoch (konferenénych aj nekonferenénych): 2

FAI Zostavovatel'ské prace knizného charakteru (bibliografie, encyklopédie, kataldgy, slovniky, zborniky, atlasy...): 5

GII Roézne publikacie a dokumenty, ktoré nemozno zaradit’ do ziadnej z predchadzajicich kategorii: 1

I1 Iny vystup publikacnej ¢innosti ako celok — publikacie, ktoré nemozno zaradit’ do kategorie V, O, P, U alebo D: 1

12 Iny vystup publikacnej ¢innosti ako Cast’ publikacie alebo zbornika — Casti, ktoré nemozno zaradit’ do kategorie V, O, P, U alebo D:
1

I3 Iny vystup publikacnej ¢innosti z ¢asopisu — €lanky, ktoré nemozno zaradit’ do kategoérie V, O, P, U alebo D: 1

02 Odborny vystup publikacnej ¢innosti ako ¢ast’ kniznej publikacie alebo zbornika kapitola, prispevok, abstrakt, abstrakt z
podujatia, poster z podujatia, prispevok z podujatia, recenzia, heslo: 3

V1 Vedecky vystup publikacnej ¢innosti ako celok — monografia, kritickd pramenna edicia, kriticky komentovany preklad,
kartografické dielo, katalog umeleckych diel, editovana kniha, zbornik: 1

V2 Vedecky vystup publikacnej ¢innosti ako cast’ editovanej knihy alebo zbornika — kapitola, prispevok, abstrakt, abstrakt z podujatia,
poster z podujatia, prispevok z podujatia: 31

V3 Vedecky vystup publikacnej ¢innosti z ¢asopisu — abstrakt, ¢lanok, abstrakt z podujatia, poster z podujatia, ¢lanok z podujatia: 7

Spolu: 114
Statistika ohlasov:

Statistika ohlasov Vyhlaska 456/2012:

[1] Citacie, resp. recenzie v zahr. publ. registrované v cit. indexoch (WoS, Scopus): 9

[2] Citacie, resp. recenzie v domacich publ., registrované v cit. indexoch (WoS, Scopus): 15
[3] Citécie v zahr. publikaciach, neregistrované v cit. indexoch: 20

[4] Citacie v domécich publ., neregistrované v cit. indexoch: 23

Statistika ohlasov Vyhlaska 397/2020:
[01] Citacia v publikacii registrovana v citacnych indexoch: 53
[02] Citacia v publikacii vratane citacie v publikacii registrovanej v inych databazach okrem citaénych indexov: 77

Spolu: 197
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Zoznam publikacnej Cinnosti
Dasa Frani¢ - 2026

AAB Vedecké monografie vydané v domacich vydavatel’stvach

AAB

Inovacie v slovenskej reklame / Daga Mendelova, Anna Zauskova; recenzenti: Anna Krizanova, DLudmila Cabyova, Ales
Hes. - 1. vyd. - Trnava : Univerzita sv. Cyrila a Metoda v Trnave, 2015. - 142 s. - ISBN 978-80-8105-782-3.

Ohlasy:

2016

2018

2019

2020

[1] MINAR, Pavol. Abundance vs. deficit in contemporary advertising. In: European Journal of Science and
Theology. 2016, vol. 12, no. 5, pp. 237-248. ISSN 1841-0464.

[4] KUPKOVICOVA, A., SOLIK, M. Hudobny priemysel a jeho zmeny. In: Megatrendy a média 2018: Realita a
medialne bubliny. Trnava: FMK UCM, 2018, s. 515. ISBN 978-80-8105-953-7.

[4] KOTLARIKOVA, N., SCASNOVICOVA, 1. Siitazné projekty reklamnych agentiir s perspektivou naboru
novych zamestnancov. In: SVOAUK 2019 [CD-ROM]. Trnava: UCM, 2019, s. 130, 147. ISBN
978-80-572-0008-6.

[4] RADOSINSKA, Jana. Propedeutika (mas)medialnych $tadii [CD-ROM]. Trnava: FMK UCM, 2019. ISBN
978-80-572-0006-2. s. 139.

[4] RYBANSKY, F., CAMBAL, M. Inovécie v kontexte kruhovej ekonomiky. In: Marketingova komunikécia v
manazérskych procesoch kruhovej ekonomiky II. [CD-ROM]. Trnava: FMK UCM, 2019, s. 101. ISBN
978-80-572-0041-3.

[2] JONISOVA, E. Quarantine - the modern camera obscura? Aspects of the medium of photography within the
context of the pandemic. In: Marketing Identity: COVID-2.0 [online]. Trnava: FMK UCM, 2020, s. 224. ISBN
978-80-572-0107-6.

[4] JONISOVA, Eva. Fenomén tvorivosti a novosti v médiu forografie. In: Quo vadis massmedia. Trnava: FMK
UCM, 2020, s. 112. ISBN 978-80-572-0053-6.

ACB Vysokoskolské uéebnice vydané v domacich vydavatel’stvach

ACB

Prakticka implementacia nastrojov marketingovej komunikacie / Peter Krajcovi¢, Matej Martovi¢, Dasa Mendelova;
recenzenti: Katarina Durkova, Martin Klepek. - Cislo projektu: FPPV 12-2019 Praktick4 implementacia nastrojov
marketingovej komunikacie. - 1. vyd. - Trnava : Fakulta masmedialnej komunikacie, 2019. - 164 s. - ISBN
978-80-572-0033-8.

Ohlasy:

2020
2021

2022

2023

2025

2026

[4] KLEMENTIS, Martin. Praktikum reklamnej tvorby. Trnava: UCM, 2020. ISBN 978-80-572-0078-9.

[02] DURKOVA, K. Sponzoring. In: Public relations - teéria a prax. Trnava: FMK UCM, 2021. ISBN
978-80-572-0218-9. s. 65.

[02] DURKOVA, K. Vztahy s médiami. In: Public relations - tedria a prax. Trnava: FMK UCM, 2021. ISBN
978-80-572-0218-9. s. 35.

[02] KOLLAROVA, D., KRAZOVICOVA, D. Selected issues of marketing and marketing communication:
specialized academic textbook in English. Trnava: FMK UCM, 2022. ISBN 978-80-572-0277-6. s. 80.

[01] KUSA, A., FASIANG, T., KOLLAROVA, D. Retail Marketing Communication and the Consumer Behaviour
of Selected Generations. Oxford: Peter Lang, 2022. ISBN 978-1-80079-855-7. s. 184.

[02] SIMEKOVA, T., NAGYOVA, N. Marketingova komunikécia vybraného subjektu. In: Zbornik SVOaUK
2022. Trnava: FMK UCM, 2022, s. 121. ISBN 978-80-572-0282-0.

[02] UNGEROVA, M., SKVARENINOVA, O. Media relations and communication: specialized academic
textbook in English. Trnava: FMK UCM, 2022. ISBN 978-80-572-0281-3. s. 23.

[02] KOLLAROVA, D., KOLISCAKOVA, M. Marketing I. Trnava: UCM, 2023. ISBN 978-80-572-0342-1. s.
114.

[01] DURKOVA, K.; KOLLAR, J.; HABINAKOVA, E. Promotional campaigns within the retail network. In:
Marketing identity: The power(s) of communication. Trnava: UCM, 2025, s. 807-815. ISBN 978-80-572-0555-5.
[02] KOLLAROVA, D.; UNGEROVA, M. Limits of marketing communicationin small and medium-sized
enterprises. In: Theoretical Foundations and Data for Communication Strategy. Budapest: Wolters Kluwer, 2026,
s. 236-244. ISBN 978-963-594-610-5.
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ACB

Kreativny projektovy manazment / Anna Zauskova ... [et al.]; recenzenti: Rudolf Rybansky, Michal Vanék, Martin Solik. -
1. vyd. - Trnava : Univerzita sv. Cyrila a Metoda v Trnave, 2014. - 192 s. - ISBN 978-80-8105-555-3.

[Spoluautori: Zuzana Bezdkova - Adam Madlendk - Dasa Mendelova]

Ohlasy:

2014 [2] MIKLOSIK, Andrej. Improving positions in search engines as the centre of consumer-oriented marketing campaings. In
MATUS, J., PETRANOVA, D. (eds.) Marketing Identity : Explosion of Innovations. 2014. ISBN 978-80-8105-666-6, s. 326,
333.

2015 [4] MIKLOSIK, Andrej. Informaéné systémy v manazmente znalosti. Bratislava : Ekoném, 2015. ISBN 978-80-225-4051-3. s.
11, 83.

[4] MIKLOSIK, Andrej. Riadenie projektov informaéno-komunikaénych technoldgii. Bratislava : Ekonom, 2015. ISBN
978-80-225-4107-7. s. 62, 267.

2018 [4] DOMANSKY, J., REZNICKOVA, M. Recyklator 3000. In: SVOAUK 2018 [online] : sekcia umeleckej komunikacie.
Trnava: FMK UCM, 2018, s. 68 [2019-04-09]. ISBN 978-80-8105-982-7. Dostupné na:
https://fmk.sk/download/SVOaUK-2018-Sekcia-umeleckej-komunikacie.pdf
[4] SONLAJTNER, T., et al. Ekomon. In: SVOAUK 2018 [online] : sekcia marketingovej komunikécie. Trnava: FMK UCM,
2018, s. 101 [2019-04-09]. ISBN 978-80-8105-977-3. Dostupné na:
https://fmk.sk/download/SVOaUK-2018-Sekcia-marketingovej-komunikacie.pdf

2019 [4] LUKOVIC, S., et al. Eko-inovécia vo vybranom podniku. In: SVOAUK 2019 [CD-ROM]. Trnava: UCM, 2019, s. 37.
ISBN 978-80-572-0008-6.

[4] SKLENAROVA, L., STANKOVA, A., REZNICKOVA, M. Ekologicka inovécia aplikovana na restauraciu Pizza Kitty. In:
SVOAUK 2019 [CD-ROM]. Trnava: UCM, 2019, s. 219. ISBN 978-80-572-0008-6.

2021 [4] OCHMIROVA, V., et al. Inovacie marketingovej komunikécie spoloénosti Bezobalovo. In: SVOAUK 2021: sekcia
marketingovej komunikacie. Trnava: FMK UCM, 2021, s. 189-190. ISBN 978-80-572-0205-9.

2023 [02] CABUKOVA, A., KUSHNAREVYCH, A. Spdsoby inovacie kampane Podravka do vrecka. In: SVOAUK 2023. Trnava:
FMK UCM, 2023, s. 136. ISBN 978-80-572-0351-3.

[02] KOLLAROVA, D., KOLISCAKOVA, M. Marketing I. Trnava: UCM, 2023. ISBN 978-80-572-0342-1. s. 59.

[02] KRUPANSKA, B., SCEPKOVA, S. Inovécia kampane Telekom "Nekoneéné krasy Slovenska". In: SVOAUK 2023.
Trnava: FMK UCM, 2023, s. 187. ISBN 978-80-572-0351-3.

[02] PALIDEROVA, T., SCEPKOVA, S. Inovativna marketingova kampaii Absolut - laska pre vietkych. In: SVOAUK 2023.
Trnava: FMK UCM, 2023, s. 206. ISBN 978-80-572-0351-3.

[02] POKORNA, M., SCEPKOVA, S. Inovacia komunikaénej kampane Podravka do vrecka. In: SVOAUK 2023. Trnava:
FMK UCM, 2023, s. 227. ISBN 978-80-572-0351-3.

[02] STRANSKA, R., et al. Inovacia kampane "Lesna nabijacka". In: SVOAUK 2023. Trnava: FMK UCM, 2023, s. 109. ISBN
978-80-572-0351-3.

2026 [02] DOBIASOVA, Eliska. Navrh implementacie chatbota v online komunikécii vybraného podniku s vyuZitim pétfazového
modelu projektového manazmentu. In: Mlada veda. 2026, 14(3), s. 167-178. ISSN 1339-3189.

ACD Kapitoly vo vysokoskolskych uc¢ebniciach vydané v domacich vydavatel’stvach

ACD

ACD

Uvod do problematiky PR / Daga Franié. 5
In: Public relations - tedria a prax [elektronicky zdroj] / editori: Katarina Durkova, Désa Frani¢. - Trnava : Fakulta
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[elektronicky zdroj] : zbornik vedeckych prac k projektu Vedeckej grantovej agentiry Ministerstva Skolstva, vedy, vyskumu
a Sportu Slovenskej republiky a Slovenskej akadémie vied (VEGA, ¢. 1/0708/18) s nazvom Aspekty vyuZivania koncepcie
SoLoMo marketingu na zvy$enie povedomia o ekoinovaciach / editor: Adam Madlenak. - Trnava : Fakulta masmedialne;j
komunikcie UCM v Trnave, 2018. - ISBN 978-80-8105-975-9. - S. 26-34.

Ohlasy:
2020 [3] CABYOVA, L., KRAJCOVIC, P. The role of SoLoMo marketing and media in the communication of
eco-innovations. Budapes$t: Wolters Kluwer, 2020. ISBN 978-963-295-952-8. s. 162.

AED Inovécie a inova¢na vykonnost’ na slovenskom medialnom trhu = Innovations and innovation performance on the Slovak
media market / Dasa Mendelova.
In: Otvoreny inovaény proces [elektronicky zdroj] : podpora Sirenia vedomosti a vytvarania hodnét v podnikatel’'skych
subjektoch : zbornik vedeckych prac z vedeckého grantu VEGA €. 1/0900/12: ZvySovanie inovaénej vykonnosti a
inovativnosti podnikatel'skych subjektov prostrednictvom systému otvorenych inovacii za podpory integrovane;j
marketingovej komunikacie / editori: Anna Zauskova, Adam Madlenak, Renata Miklenci¢ova. - Trnava : Fakulta
masmedialnej komunikacie, Univerzita sv. Cyrila a Metoda v Trnave, 2014. - ISBN 978-80-8105-615-4. - S. 199-206
[CD-ROM].

Ohlasy:

2014 [2] MIKLOSIK, Andrej. Improving positions in search engines as the centre of consumer-oriented marketing
campaings. In MATUS, J., PETRANOVA, D. (eds.) Marketing Identity : Explosion of Innovations. 2014. ISBN
978-80-8105-666-6, s. 324, 332.

AFC Publikované prispevky na zahrani¢nych vedeckych konferenciiach

AFC Slovak journalistic sphere: Development tendencies and innovations / Jana RadoSinska, Jan ViSilovsky, DaSa Mendelova.
In: Mediji i medijska kultura : europski realiteti / recenzenti Dubravka Pekanov Staréevi¢, Anita Dremel, Tatjana Iles. -
Osijek : Akademija za umjetnost i kulturu, 2018. - ISBN 978-953-8181-09-2, 978-953-8181-17-7 (online). - s. 123-137.

AFC Promotion of sacral sights in Trnava region / Dasa Mendelova. (Prispevok je indexovany v databaze Web of Science).
In: ESRARC 2016 : 8th European Symposium on Religious Art, Restoration & Conservation : Proceedings book / edited by
Claudia Pelosi ... [et al.]. - [Firenze] : Nardini Editore, 2016. - (kermesquaderni, ISSN 2036-1122). - ISBN
978-88-404-4377-5. - S. 154-157.

Ohlasy:

2017 [1] CERNA, Jana. The Legacy of Ss. Cyril and Methodius as Reflected in Institutions (In the City of Trnava). In:
ESRARC 2017: 9th European Symposium on Religious Art, Restoration & Conservation. Torino: Lexis
Compagnia Editoriale, 2017, p. 137, 138. ISBN 978-88-94206-44-9.
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AFC

AFC

AFC

AFC

[1] KOLLAROVA, Daniela. Religious Buildings as Subjects of Tourist Industry. In: ESRARC 2017: 9th European
Symposium on Religious Art, Restoration & Conservation. Torino: Lexis Compagnia Editoriale, 2017, p. 149.
ISBN 978-88-94206-44-9.

Significance of Religious Events in the Town of Trnava / Dasa Mendelova. (Prispevok je indexovany v databaze Web of
Science).

In: ESRARC 2017 : 9th European Symposium on Religious Art, Restoration & Conservation : Proceedings book / edited by
Tulian Rusu ... [et al.]. - Torino : Lexis Compagnia Editoriale, 2017. - ISBN 978-88-94206-44-9. - ISSN 2532-4381. - S.
154-157.

Ohlasy:

2018 [1] KOLLAROVA, D., KRALOVICOVA, D. Pope in welter of social media. In: ESRARC 2018: 10th European
Symposium on Religious Art, Restoration & Conservation. Torino: Kermes, 2018, s. 205, 206. ISBN
978-88-942064-8-7.

2019 [4] KRAJCOVIC, Peter. Public relations a kultarne institicie. Ako efektivne komunikovat’ s médiami a budovat’
dobré meno na verejnosti. In: Marketing Identity 2019: Offline Is the New Online. Trnava: FMK UCM, 2019, s.
399. ISBN 978-80-572-0039-0.

Medidlny trh a moznosti jeho inovacii / Dasa Mendelova, Peter Krajcovic, Eva Kretikova.

In: MMK 2014 [elektronicky zdroj] : mezinarodni Masarykova konference pro doktorandy a mladé védecké pracovniky :
sbornik ptispévki z mezinarodni védecké konference. - Hradec Kralové : Magnanimitas, 2014. - ISBN 978-80-87952-07-8.
- S. 642-650 [CD-ROM].

Co sa nam padi a ¢o nie alebo inovécie v dizajne = What do we like and what don't or innovation in design / Daga
Mendelova.

In: Marketingova komunikace a spolecnost [elektronicky zdroj] = Marketing communications and society : sbornik 2.
mezinarodni védecké konference / editor: Dusan Pavll. - Praha : Vysoka $kola financni a spravni, 2014. - ISBN
978-80-7408-097-5. - S. 377-386 [CD-ROM].

Online communication of the Church of Jesus Christ of Latter-day Saints / Zuzana Bezakova, Dasa Mendelova. (Prispevok
je indexovany v databaze Web of Science Core Collection).

In: ESRARC 2018 : 10th European Symposium on Religious Art, Restoration & Conservation : Proceedings book / edited
by Slavomir Magal, Dasa Mendelova, Dana Petranova, Nicolae Apostolescu. - Torino : Kermes, 2018. - (Kermes Books,
ISSN 2532-4381). - ISBN 978-88-942064-8-7. - S. 183-186.

The possibilities of using social media and social networks in religion / Zuzana Bezakova, Dasa Mendelova. (Prispevok je
indexovany v databaze Web of Science Core Collection).

In: ESRARC 2019 : 11th European Symposium on Religious Art, Restoration & Conservation : Proceedings Book / Maria
Luisa Vazquez de Agredos-Pascual, Tulian Rusu, Claudia Pelosi. - Torino : Kermes, 2019. - (Kermes Books, ISSN
2532-4381). - ISBN 978-88-32029-11-6. - 5. 309-311 .

Papier, polygrafia, tla¢ / Dasa Mendelova.
In: (Ko)media [elektronicky zdroj] : Praha, 11. fijna 2012 : védecky sbornik z mezinarodni konference / editor: DuSan
Pavli. - Praha : Vysoka Skola financni a spravni, 2013. - ISBN 978-80-7408-067-8. - [5 s.] [CD-ROM].

Ohlasy:

2013 [4] SOLIK, Martin. Inovécie v oblasti mobilnych technologii - rizika pre kognitivne procesy? In PETRANOVA,
D., MATUS, J., CABYOVA, L. (eds.) Zvi¢senina: média ako komodita - Megatrendy a média 2013. 2013. ISBN
978-80-8105-479-2, s. 268.

[4] SOLIK, martin. Ked’ dizajn neznamena len to, Ze veci musia nejako vyzerat. In CABYOVA, ., KUSA, A.
(eds.) Marketing identity : dizajn, ktory predava. 2013. ISBN 978-80-8105-553-9, s. 149.
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2014 [4] SOLIK, Martin. Inovécia komunikacie vedeckého Casopisu. In ZAUSKOVA, A., MADLENAK, A.,
MIKLENCICOVA, R. (eds.) Otvoreny inovaény proces [CD-ROM]. Trnava : UCM, 2014. s. 263. ISBN
978-80-8105-615-4.

[3] SOLIK, Martin. We move to the smart world (k problému digitalnych technologii a kognitivnych procesov). In
Marketingova komunikace a spole¢nost [CD-ROM]. Praha : Vysoka $kola finanéni a spravni, 2014. s. 186. ISBN
978-80-7408-097-5.

AFD Publikované prispevky na domacich vedeckych konferenciach

AFD

AFD

AFD

Ability to create and adopt innovative concepts on Slovak advertising market / Dasa Mendelova. (Prispevok je indexovany
vo WoS).

In: Marketing Identity : Explosion of Innovations : Conference Proceedings from International Scientific Conference 4th -
5th November 2014, Congress Hall of the Slovak Academy of Science Smolenice, Slovak Republic / editors: Jozef Matus,
Dana Petranova. - Trnava : Faculty of Mass Media Communication, University of Ss. Cyril and Methodius in Trnava, 2014.
- ISBN 978-80-8105-666-6. - ISSN 1339-5726. - S. 123-133.

Ohlasy:

2015 [2] KRAJCOVIC, Peter. Strategies in media planning. In: Communication Today. 2015, vol. 6, no. 2, p. 22, 30.
ISSN 1338-130X.
[1] ZAUSKOVA, A., BEZAKOVA, Z., GRIB, L. Marketing Communication in Eco-innovation Process. In:
Procedia Economics and Finance [online]. 2015, vol. 34, p. 671, 675 [2016-03-14]. ISSN 2212-5671. Dostupné na:
www.sciencedirect.com

2017 [1]KRAJCOVIC, P., CABYOVA, L. Influence of selected factors on the effectiveness of print media advertising.
In: European Journal of Science and Theology. 2017, vol. 13, no. 6, pp. 133-144. ISSN 1841-0464.

2020 [3] CABYOVA, L., KRAJCOVIC, P. The role of SoLoMo marketing and media in the communication of
eco-innovations. Budapes$t: Wolters Kluwer, 2020. ISBN 978-963-295-952-8. s. 162.

Neuromarketing - manipulécia ¢i snaha o porozumenie? = Neuromarketing - manipulation or effort to understanding? / Dasa
Mendelova.

In: Interakcia masmedialnej a marketingovej komunikacie [elektronicky zdroj] : zbornik z medzinarodnej vedecke;j
konferencie Nové trendy v marketingu: ZvySovanie konkurencieschopnosti Slovenska, regionov a firiem ... / Dana
Petranova, Rudolf Rybansky. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2011. - ISBN
978-80-8105-334-4. - S. 243-255. - Popis urobeny: 21. 12. 2011. - Spdsob pristupu: http://fmk.sk.

Ohlasy:

2013 [4] SOLIK, Martin. Inovécie v oblasti mobilnych technologii - rizika pre kognitivne procesy? In PETRANOVA,
D., MATUS, J., CABYOVA, L. (eds.) Zvi¢senina: média ako komodita - Megatrendy a média 2013. 2013. ISBN
978-80-8105-479-2, s. 268.

[4] SOLIK, Martin. Ked’ dizajn neznamena len to, Ze veci musia nejako vyzerat. In CABYOVA, L., KUSA, A.
(eds.) Marketing identity : dizajn, ktory predava. 2013. ISBN 978-80-8105-553-9, s. 149.

2014 [4] NAGYOVA, L. a kol. Marketingova komunikacia. Nitra, 2014. s. 390.

[4] SOLIK, Martin. Inovécia komunikacie vedeckého casopisu. In ZAUSKOVA, A., MADLENAK, A.,
MIKLENCICOVA, R. (eds.) Otvoreny inovaény proces [CD-ROM]. Trnava : UCM, 2014. s. 263. ISBN
978-80-8105-615-4.

[3] SOLIK, Martin. We move to the smart world (k problému digitalnych technolégii a kognitivnych procesov). In
Marketingova komunikace a spole¢nost [CD-ROM]. Praha : Vysoka $kola finan¢ni a spravni, 2014. s. 186. ISBN
978-80-7408-097-5.

Nie je text ako text = The text is not always only a text / Dasa Mendelova, Dasa Muzikova.

In: Quo vadis massmedia, Quo vadis marketing [elektronicky zdroj] : zbornik z medzinarodnej vedeckej konferencie Quo
Vadis masmedia/Quo Vadis marketing - II. ¢ast’: sekcia marketingovej komunikécie / editori: Dana Petranova, Renata
Novakova, Hana Pravdova. - ISBN 978-80-8105-384-9. - S. 142-147 [CD-ROM].
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AFD

AFD

Vyuzitie onlinového prostredia v procese realizacie ekoinovacii / Zuzana Bezakova, Dasa Mendelova.

In: Marketing Identity 2017 : onlinové pravidla : zbornik z medzinarodnej vedeckej konferencie Kongresové centrum SAV,
Smolenicky zdmok 7. - 8. november 2017 / editori: Vladimira JuriSova, Martin Klementis, Jana RadoS$inska. - Trnava :
Fakulta masmedialnej komunikacie UCM v Trnave, 2017. - ISBN 978-80-8105-919-3. - S. 19-27.

Ohlasy:

2018 [2] MUSOVA, Z., POLIACIKOVA, E. Consumers * percpetion of digital marketing tools. In: Marketing Identity: Digital
Mirrors - part I. Trnava: FMK UCM, 2018, s. 432, 439. ISBN 978-80-8105-984-1.

2019 [4] PAVELEKOVA, Jana. Vyuzitie onlinovej marketingovej komunikécie pri propagécii knih na slovenskom kniznom trhu. In:
Marketing Identity 2019: Offline Is the New Online - aktualne vyzvy onlinovej a offlinovej komunikacie. Trnava: FMK UCM,
2019, s. 164. ISBN 978-80-572-0039-0.

Fenomén patentovanej mediciny v dejinach reklamy = The phenomenon of patent medicine in advertising history / Dasa
Mendelova.

In: Marketing Identity 2019 [elektronicky zdroj] : Offline Is the New Online - aktualne vyzvy onlinovej a offlinovej
komunikacie / editori: Ludmila Cabyové, Zuzana Bezakova, Dasa Mendelova. - Trnava : Fakulta masmediélnej komunikécie
UCM v Trnave, 2019. - ISBN 978-80-572-0039-0 (online). - s. 112-119. - Spdsob pristupu:
https://fmk.sk/veda-a-vyskum/zborniky/.

K problematike tvorby a realizécie prvej Casti ekoinovacného procesu = The problems of realisation and implementation of
the first phase of the eco-innovations process / Zuzana Bezakova, Dasa Mendelova.

In: Eko-inovacie ako nastroj konkurencieschopnosti : aktualne trendy a nové vyzvy na ceste k digitdlnemu marketingu :
zbornik prispevkov z vedeckej konferencie realizovanej v ramci rieSenia projektu Vedeckej grantovej agentury Ministerstva
Skolstva, vedy, vyskumu a $portu Slovenskej republiky a Slovenskej akadémie vied (VEGA, €. 1/0640/15) s nazvom
Koncepcia Phygital a jej uplatnenie v udrzatel'nom integrovanom environmentalnom manazmente podnikov / editori: Adam
Madlenak, Renata Miklencicova. - Trnava : Univerzita sv. Cyrila a Metoda v Trnave, Fakulta masmedialnej komunikacie,
2017. - ISBN 978-80-8105-901-8. - S. 7-23.

Ohlasy:

2020 [3] CABYOVA, I., KRAJICOVIC, P. The role of SoLoMo marketing and media in the communication of
eco-innovations. Budapest: Wolters Kluwer, 2020. ISBN 978-963-295-952-8. s. 160.
[3] CABYOVA, L., KRAJCOVIC, P. The role of SoLoMo marketing and media in the communication of
eco-innovations. Budapest: Wolters Kluwer, 2020. ISBN 978-963-295-952-8. s. 160.
[1] KRAJCOVIC, P., CABYOVA, I'. Use of Social Media for Marketing Communication of Socially Responsible
Business Activities in Slovakia. In: Proceedings of the 7th European Conference on Social Media ECSM 2020.
Reading: ACPI, 2020, s. 143. ISBN 978-1-912764-63-1.

Inovacie v kontexte trvalo udrzate'ného rozvoja = Inovation in the context of sustainable development / Anna Zauskova,
Dasa Mendelova, Zuzana Bezakova.

In: Podnikova ekonomika a manazment [elektronicky zdroj] : globalizacia a jej socialno-ekonomické dosledky 13 :
recenzovany zbornik z medzinarodnej vedeckej konferencie vydany ako mimoriadne ¢islo elektronického ¢asopisu .... -
ISSN 1336-5878. - Mimoriadne ¢islo (2013), s. 838-844 [online]. - Popis urobeny: 18. 11. 2013. - Spdsob pristupu:
http://www.scss.sk/.

Ohlasy:

2014 [4] CABYOVA, L., KRAJCOVIC, P. Vyuzitie inovativnych foriem inzercie v printovych médiach na budovanie a
posilnenie znacky. In ZAUSKOVA, A., MADLENAK, A., MIKLENCICOVA, R. (eds.) Otvoreny inovaény
proces [CD-ROM]. Trnava : UCM, 2014. s. 49. ISBN 978-80-8105-615-4.

2016 [4] MIKLENCICOVA, Renéta. Vplyv znaciek na spotrebitel'ov. In: Podnikova ekonomika a manazment [online].
2016, ¢. 2,s. 95 [2017-06-30]. ISSN 1336-5878. Dostupné na: http://ke.uniza.sk/el-casopis/
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AFD

Drazovce - historicky poklad pri Nitre (Navrh projektu na zvel'adenie a upravu kultirnej pamiatky) = Drazovce - historical
treasure near Nitra (Project suggestion of culture monuments modification and improvement) / Dasa Mendelova, Anna
Zauskova.

In: Zbornik prac zo Studentskej vedecko-odbornej a umeleckej konferencie 2010 [elektronicky zdroj] / Jozef Matis. -
Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2010. - ISBN 978-80-8105-184-5. - S. 93-121.

Outdoor inymi ocami / Natalia Koslabova, Dasa Mendelova, Daniela Kollarova. (Prispevok je uverejneny aj v Zborniku
prac z medziuniverzitnej Studentskej vedecko-odbornej a umeleckej konferencie [CD-ROM]. Trnava : FMK UCM, 2010. s.
187-237. ISBN 978-80-8105-175-3).

In: Zbornik prac zo Studentskej vedecko-odbornej a umeleckej konferencie 2009 [elektronicky zdroj] / editori: Jozef Matus,
Hana Pravdova. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2010. - ISBN 978-80-8105-192-0. - S.
175-219.

Doska: Dizajn. Online. Sut'az. Kreativita. Aplikacia = Doska: Design. Online. Competition. Creativity. Application / Dasa
Mendelova ... [et al.].

In: Marketing vzdeldvania a on-line vzdelavania - Megatrendy a média 2012 / editori zbornika: Dana Petranova, Slavomir
Magal, Jozef Matus. - Trnava : Fakulta masmedialnej komunikacie UCM, 2012. - ISBN 978-80-8105-392-4. - S. 63-68.

[Spoluautori: Dasa Muzikova - Mati§ Hliboky - Branislav Macko]

Inovacie - kam nds privedu? = Paper title in English / DaSa Mendelova.

In: Quo vadis massmedia, Quo vadis marketing [elektronicky zdroj] : zbornik z medzinarodnej vedeckej konferencie
doktorandov ... / editori: Dana Petranova, Hana Pravdova. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave,
2013. - ISBN 978-80-8105-486-0. - S. 115-121 [CD-ROM].

Ohlasy:

2016 [1] DURKOVA, Katarina. Activities for increasing interest in religious monuments by residents of a particular city.
In: ESRARC 2016: 8th European symposium on religious art, restoration & conservation. Fiesole: Nardini Editore,
2016, pp. 148-149. ISBN 978-88-404-4377-5.

Kreativita ako jeden z vychodiskovych prvkov dizajnu = Creativity as one of the fundamental design elements / Dasa
Mendelova.

In: Marketing identity : dizajn, ktory preddva : zbornik z medzinarodnej vedeckej konferencie, Kongresové centrum SAV,
Smolenicky zamok, 4. - 5. november 2013 / editori: Ludmila Cdbyové, Alena Kusa. - Trnava : Univerzita sv. Cyrila a
Metoda v Trnave, 2013. - ISBN 978-80-8105-553-9. - S. 107-117.

Kreativita a tvorivost’ ako vychodisko k inovaciam / Dasa Mendelova.

In: Podnikanie a inovacie podnikatel'skych aktivit VIII. : zbornik prispevkov z medzinarodnej vedeckej konferencie Vysokej
Skoly medzinarodného podnikania ISM Slovakia v PreSove usporiadanej dita 25. a 26. aprila 2013 v PreSove / editor Jozef
Gajdos. - Presov : Vysoka skola medzinarodného podnikania, 2013. - ISBN 978-80-89372-50-8. - S. 67-72.

Ohlasy:

2013 [4] KOLLAROVA, Daniela. Marketing a spoloénost’ I. Trnava : UCM, 2013. ISBN 978-80-8105-520-1. s. 82, 83.

2014 [4] DURKOVA, Katarina. Integrovana marketingova komunikacia s vyuzitim prvkov advergamingu. In
ZAUSKOVA, A., MADLENAK, A., MIKLENCICOVA, R. (eds.) Otvoreny inovaény proces [CD-ROM]. Trnava :
UCM, 2014. s. 79. ISBN 978-80-8105-615-4.
[1]1 ZAUSKOVA, A., BEZAKOVA, Z. The specifics of eco-innovation process in the context of sustainability. In:
Political sciences, law, finance, economics and tourism. Sofia: Step92 Technology, 2014, pp. 813-820.
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AFG Abstrakty prispevkov zo zahraniénych vedeckych konferencii

AFG Inovacije u slovackom medijskom okruzenju = Innovations in Slovak media environment / Jan Visiiovsky, Jana Radosinska,
Désa Mendelova.
In: Mediji i medijska kultura - europski realiteti : medunarodni interdisciplinarni znanstveni skup : knjiga sazetaka / urednici
(editors): Ivana Zuzul, Zeljko Pavi¢, Ivana Bestvina Bukvié. - Osijek : Sveuéiliste Josipa Jurja Strossmayera, Odjel za
kulturologiju, 2017. - ISBN 978-953-8154-02-7. - S. 124-125.

BDF Odborné prace v ostatnych domacich ¢asopisoch

BDF Marketing cez mobily stale trendom : konferencia Mobilny marketing 2012 opét’ skveld / Martin Solik, Dasa Mendelova.
In: progressLetter. - ISSN 1338-3191. - Ro¢. 10, ¢. 10 (2012), s. 12-13.

BDF Biokvalita si hl'ada spotrebitel'ov len pomalicky : presvedCovanie I'udi si vyziada este ¢as / Dasa Mendelova.
In: progressLetter. - ISSN 1338-3191. - Ro¢€. 9, €. 6 (2011), s. 8.

BDF Nereflektujeme zmeny v komunikdcii / D4Sa Mendelova.
In: Stratégie : o marketingu, reklame, online, médiach a out-of-home. - ISSN 1335-2016. - priloha Vystavnictvo, november
2012, s. 13.

BDF Skratka MICE pre Slovensko prinosom : incentivna turistika zvySuje prestiz krajiny / Dasa Mendelova.
In: progressLetter. - ISSN 1338-3191. - Ro¢. 9, ¢. 4 (2011), s. 6.

BDF Trendy praju e-learningu : nova generacia nema problém s elektronizaciou vzdelavania / D4sa Mendelova.
In: progressLetter. - ISSN 1338-3191. - Ro¢. 9, €. 2 (2011), s. 19.

BDF Firmy sa vzdelavaniu zbytocne bréania : krok po kroku smerom k stratégii / DaSa Mendelova.
In: progressLetter. - ISSN 1338-3191. - Ro¢. 9, €. 2 (2011), s. 10-11.

Ohlasy:
2013 [3] KOLLAROVA, D., UNGEROVA, M. Quality in schools. In Review of Applied Socio-Economic Research
[online]. 2013, ro¢. 5, €. 1 [2013-07-10]. Dostupné na internete: <http://www.reaser.eu>. ISSN 2247-6172.

BDF Klastre - silni hraci cestovného ruchu : ale i beh na dlhu trat’ / DaSa Mendelova.
In: progressLetter. - ISSN 1338-3191. - Ro¢. 9, ¢. 4 (2011), s. 8.

BED Odborné prace vdomacich recenzovanych zbornikoch (do roku 2012)

BED Néavrh reklamnej kampane pre novy produkt / Maria Micheléikova ... [et al.].
In: Zbornik prac zo Studentskej vedecko-odbornej a umeleckej konferencie 2012 [elektronicky zdroj] . II. ¢ast’: Sekcia
marketingovej a masmedialnej komunikacie / editori: Milan Rajc¢ak, Dana Petranova, Hana Pravdova. - Trnava : Fakulta
masmedidlnej komunikdcie UCM v Trnave, 2012. - ISBN 978-80-8105-378-8. - S. 89-106 [DVD-ROM].

[Spoluautori: Vladimira Krasiniska - Nikoleta MitoSinkova - Adam Ulbrich - D4sa Mendelova]
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BED

[Fokjus on nju:z] / Erika Brindzova, Dasa Mendelova, Jaroslav Bednarik.

In: Zbornik prac z fakultnej Studentskej vedecko-odbornej a umeleckej konferencie 2011 [elektronicky zdroj] / editori:
Dana Petranova, Hana Pravdova. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2011. - ISBN
978-80-8105-263-7. - S. 299-327.

EDI Recenzie v ¢asopisoch a zbornikoch

EDI

Chovani zékaznika / DaSa Mendelova.

In: Communication Today. - ISSN 1338-130X. - Ro¢. 2, €. 2 (2011), s. 111-112.

Rec. na: Chovani zakaznika : jak odkryt tajemstvi ,,Cerné skiinky* / Jitka Vysekalova a kolektiv. - Praha : Grada Publishing,
2011. - ISBN 978-80-247-3528-3. - 360 s.

FAI Zostavovatel’ské prace kniZzného charakteru (bibliografie, encyklopédie, katalogy, slovniky,
zborniky, atlasy...)

FAI

FAI

FAI

FAI

FAI

FAI

Quo vadis marketing [elektronicky zdroj] : zbornik z vedeckej konferencie doktorandov a mladych vedeckych pracovnikov
Quo vadis massmedia & marketing organizovanou Fakultou masmedialnej komunikacie UCM v Trnave / editori: Vladimira
JuriSové, Dasa Frani¢, Marianna Urminova; recenzenti: Adam Madlenak, Matej Martovic. - 1. vyd. - Trnava : Fakulta
masmedialnej komunikacie UCM v Trnave, 2021. - 204 s. [online]. - ISBN 978-80-572-0196-0. - Spdsob pristupu:
https://fmk.sk/veda-a-vyskum/zborniky/.

Ohlasy:
2022 [02] MIKULOVA, S., LABUDOVA, L. Pritomnost konkrétnych atribatov vo viralnych videach na socialne sieti
Instagram. In: Zbornik SV0aUK 2022. Trnava: FMK UCM, 2022, s. 139. ISBN 978-80-572-0282-0.

Public relations - tedria a prax [elektronicky zdroj] / editori: Katarina Durkova, Dasa Frani¢; recenzenti: Andrej Brnik,
Katetina Matus$inska. - 1. vyd. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2021. - 186 s. [CD-ROM]. -
ISBN 978-80-572-0218-9.

Marketing Identity 2019 [elektronicky zdroj] : Offline Is the New Online - aktualne vyzvy onlinovej a offlinovej
komunikacie / editori: Ludmila Cabyova, Zuzana Bezakova, Dasa Mendelova. - 1. vyd. - Trnava : Fakulta masmedialnej
komunikacie UCM v Trnave, 2019. - 459 s. [online]. - ISBN 978-80-572-0039-0 (online). - Sposob pristupu:
https://fmk.sk/veda-a-vyskum/zborniky/.

Marketing identity 2015 : Digitalne hry & digitalne média : zbornik z medzinarodnej vedeckej konferencie, Kongresové
centrum SAV, Smolenicky zdmok 10. - 11. november 2015 / editori: Slavomir Magal, Dasa Mendelova, Rudolf Rybansky;
recenzenti: Andrej Trnka, Michal Lukag. - 1. vyd. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2015. -
220 s. - ISBN 978-80-8105-777-9.

ESRARC 2018 : 10th European Symposium on Religious Art, Restoration & Conservation : Proceedings book / edited by
Slavomir Magal, Dasa Mendelova, Dana Petranova, Nicolae Apostolescu; index of reviewers Giorgia Agresti, Oana Adriana
Cuzman. - 1. vyd. - Torino : Kermes, 2018. - 218 s. - (Kermes Books, ISSN 2532-4381). - ISBN 978-88-942064-8-7.

Marketing Identity : Online rules - part I. : Conference Proceedings from International Scientific Conference 7th - 8th
November 2017 Congress Hall of the Slovak Academy of Sciences, Smolenice, Slovak Republic / editors: Dana Petranova,
Rudolf Rybansky, Dasa Mendelova. - 1. vyd. - Trnava : Faculty of Mass Media Communication, University of Ss. Cyril and
Methodius in Trnava, 2017. - 448 s. - ISBN 978-80-8105-917-9. - ISSN 1339-5726.
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FAI Megatrendy a média 2017: Budicnost’ médii II. : buducnost’ medialnej vychovy : budicnost’ marketingu v kontexte médii :
budtcnost’ hier / editori zbornika: Dana Petranova, Dasa Mendelova, Jana Radosinsk4; recenzenti zbornika: Jan Visinovsky,
Zuzana PaloviCova. - 1. vyd. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2017. - 235 s. - ISBN
978-80-8105-863-9.

FAI Marketing Identity : Brands we love - part I. : Conference Proceedings from International Scientific Conference 8th - 9th
November 2016, Congress Hall of the Slovak Academy of Sciences, Smolenice, Slovak Republic / editors: Dana Petranova,
Jozef Matus, Dasa Mendelova. - 1. vyd. - Trnava : Faculty of Mass Media Communication, University of Ss. Cyril and
Methodius in Trnava, 2016. - 475 s. - ISBN 978-80-8105-840-0. - ISSN 1339-5726.

FAI Megatrendy a média 2016: Kritika v médiach, kritika médii II : média a spoloCnost’ : média a politika : média a marketing /
editori zbornika: Dana Petranova, Julidna Minarikova, Dasa Mendelova; recenzenti zbornika: Martin Solik, Zuzana
PaloviCova. - 1. vyd. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2016. - 297 s. - ISBN
978-80-8105-798-4.

FAI Marketing identity 2018 : digitalne zrkadla / editori: Jarmila Salgovi¢ova, Zuzana Buckova, Dasa Mendelova. - 1. vyd. -
Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2018. - 334 s. - ISBN 978-80-8105-986-5.

GII Rozne publikicie a dokumenty, ktoré nemoZno zaradit’ do Ziadnej z predchadzajucich kategorii

GII Trnava Tourism: musime t'ahat’ za jeden povraz / [dotazovany Andrej Kotlarik]; [dotazovatel’ Dasa Mendelova].
In: progressLetter. - ISSN 1338-3191. - Ro¢. 10, €. 6 (2012), s. 8.

GII Nové portaly pre podnikatel'ov z dielne Vladimira Tomeka / [dotazovany Vladimir Tomek]; [dotazovatel’ Dasa Mendelova].
In: progressLetter. - ISSN 1338-3191. - Ro¢. 10, €. 8 (2012), s. 16-17.

P1 Pedagogicky vystup publika¢nej ¢innosti ako celok — uéebnica pre vysoké §koly, ucebnica pre stredné
Skoly, u¢ebnica pre zakladné Skoly, skriptum, uc¢ebny text, pracovny zosit, didakticka prirucka

P1 Spotrebitel’ a spotrebitel'ské spravanie / editori: Alena Kusa, Dasa Franié; recenzenti: Erika Louc¢anova, Margaréta
Nadanyiova. - Cislo projektu: VEGA 1/0606/21 Zmena preferencii v nakupnom spravani spotrebitelov v kontexte
dynamiky vyvoja nastrojov marketingovej komunikécie. - 1. vyd. - Bratislava : Letra Edu, 2023. - 161 s. [print]. - Kategoria
do roku 2021 FAL - ISBN 978-80-69021-07-5.

Ohlasy:

2025 [02] GALERA MATUSOVA, Jana. Specific characteristics of Generaration Z as potential clients of educational
institutions. In: Decision-making processes in the field of communication strategy. Budapest: Wolters Kluwer,
2025, s. 31-47. ISBN 978-963-594-545-0.

P1 Media relations : techniky, nastroje a tipy na budovanie vztahov s médiami / Jana Galera Mattsova ... [et al.]; recenzenti:
Eva Hanulakova, Zuzana Ihnatova. - 1. vyd. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2022. - 221 s. -
Kategoria do roku 2021 ACB. - ISBN 978-80-572-0283-7.

[Spoluautori: udmila Cébyova - Katarina Durkova - Dasa Frani¢ - Matej Martovi¢ - Jan Vishovsky]

Ohlasy:
2023 [02] KOLLAROVA, D., KOLISCAKOVA, M. Marketing I. Trnava: UCM, 2023. ISBN 978-80-572-0342-1. 5. 78.
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P2 Pedagogicky vystup publikacnej ¢innosti ako ¢ast’ ucebnice alebo skripta — kapitola

P2 Uvod do problematiky spotrebitel'ského spravania / Dasa Frani¢. (Kategéria do roku 2021 ACD).
In: Spotrebitel’ a spotrebitel'ské spravanie / editori: Alena Kusa, Dasa Frani¢. - Bratislava : Letra Edu, 2023. - ISBN
978-80-69021-07-5. - s. 5-22 [print].

Ohlasy:
2025 [02] CABYOVA, Cudmila. Communication strategy for educational institutions. In: Decision-making processes in the field of
communication strategy. Budapest: Wolters Kluwer, 2025, s. 7-31. ISBN 978-963-594-545-0.

V2 Vedecky vystup publika¢nej ¢innosti ako ¢ast’ editovanej knihy alebo zbornika — kapitola, prispevok,
abstrakt, abstrakt z podujatia, poster z podujatia, prispevok z podujatia

V2 Impact of the Covid-19 pandemic on marketing communication of brands on social sites / Peter Krajcovi¢, Dasa Franic.
(Kategoria do roku 2021 AFD).
In: Marketing Identity. Metaverse is the new Universe [elektronicky zdroj] : Conference Proceedings from the International
Scientific Conference / editors: Monika Prostinakova Hossova, Martin Graca, Martin Solik. - Trnava : Fakulta
masmedialnej komunikacie UCM v Trnave, 2022. - ISBN 978-80-572-0297-4 (online). - ISSN 2729-7527 (online). - s.
169-180 [online].

A\ Patent medicine in the history of advertising - parallels and connections with the Covid-19 pandemic or which false reports
about the Coronavirus are still believed in the 21st century / Dasa Frani¢, Jan Visnovsky. (Kategoria do roku 2021 AFD).
In: Marketing Identity. Metaverse is the new Universe [elektronicky zdroj] : Conference Proceedings from the International
Scientific Conference / editors: Monika Prostinakova Hossova, Martin Graca, Martin Solik. - Trnava : Fakulta
masmedialnej komunikacie UCM v Trnave, 2022. - ISBN 978-80-572-0297-4 (online). - ISSN 2729-7527 (online). - s.
49-60 [online].

V2 Generationally differentiated use of Instagram: Format preferences, motives for watching short videos and time spent
[electronic] / Dasa Frani¢, Matej Martovic¢. (Kategoria do roku 2021 AFD. Prispevok je indexovany vo WoS CC).
In: Marketing Identity [electronic] : The Power(s) of Communication : Conference Proceedings from the International
Scientific Conference / editors: Bianka Francistyova, Lucia Furtakova, Monika Prostinakova Hossova. - Trnava : Univerzita
sv. Cyrila a Metoda v Trnave, 2025. - ISBN 978-80-572-0555-5. - s. 826-834 [online].

V2 Consumer behaviour of teenagers / Dasa Frani¢, Lucia SoviSova. (Kategoéria do roku 2021 AEC).
In: Theoretical Foundations and Data for Communication Strategy [elektronicky zdroj] / editors Tomas Fasiang, Paulina
Sivonova, Andrea Tomankova. - Budapest’ : Wolters Kluwer, 2026. - ISBN 978-963-594-610-5. - s. 113-122 [online].

V3 Vedecky vystup publika¢nej ¢innosti z ¢asopisu — abstrakt, ¢lanok, abstrakt z podujatia, poster z
podujatia, ¢lanok z podujatia

V3 Mind, Body, Firewall: Health and Security in Times of Continuous Connection / Dasa Frani¢, Matej Martovi¢, Magdaléna
Ungerova. (Kategoria do roku 2021 ADN).
In: Media Literacy and Academic Research [print, electronic] . - ISSN 2585-8726. - Ro¢. 8, €. 2 (2025), s. 123-139.

V3 Visual Narratives and Artistic Elements in the Communication of Small and Medium-Sized Enterprises on Instagram / Peter
Krajcovi¢, Déasa Frani¢. (Kategoria do roku 2021 ADN).
In: European Journal of Media, Art and Photography [print, electronic] . - ISSN 1339-4940. - Ro¢. 14, ¢. 1 (2026), s.
120-129.
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Statistika publikacii:

AAB Vedecké monografie vydané v domacich vydavatel'stvach: 1

ACB Vysokoskolské ucebnice vydané v domacich vydavatel'stvach: 2

ACD Kapitoly vo vysokoskolskych uc¢ebniciach vydané v domacich vydavatel'stvach: 2

ADC Vedecké prace v zahrani¢nych karentovanych ¢asopisoch: 1

ADM Vedecké prace v zahrani¢nych ¢asopisoch registrovanych v databazach Web of Science alebo SCOPUS: 2

ADN Vedecké prace v domacich ¢asopisoch registrovanych v databazach Web of Science alebo SCOPUS: 2

AEC Vedecké prace v zahrani¢nych recenzovanych vedeckych zbornikoch, monografiach: 1

AED Vedecké prace v doméacich recenzovanych vedeckych zbornikoch, monografiach: 2

AFC Publikované prispevky na zahrani¢nych vedeckych konferenciach: 8

AFD Publikované prispevky na domacich vedeckych konferenciach: 13

AFG Abstrakty prispevkov zo zahrani¢nych vedeckych konferencii: 1

BDF Odborné prace v ostatnych domacich casopisoch: 7

BED Odborné prace v domacich recenzovanych zbornikoch (do roku 2012): 2

EDI Recenzie v ¢asopisoch a zbornikoch: 1

FAI Zostavovatel'ské prace knizného charakteru (bibliografie, encyklopédie, kataldgy, slovniky, zborniky, atlasy...): 10

GII Roézne publikacie a dokumenty, ktoré nemozno zaradit’ do ziadnej z predchadzajtcich kategorii: 2

P1 Pedagogicky vystup publikac¢nej ¢innosti ako celok — ucebnica pre vysoké skoly, u¢ebnica pre stredné skoly, ucebnica pre zakladné
Skoly, skriptum, ucebny text, pracovny zosit, didakticka prirucka: 2

P2 Pedagogicky vystup publikacnej Cinnosti ako ¢ast’ u¢ebnice alebo skripta — kapitola: 1

V2 Vedecky vystup publikacnej ¢innosti ako Cast’ editovanej knihy alebo zbornika — kapitola, prispevok, abstrakt, abstrakt z podujatia,
poster z podujatia, prispevok z podujatia: 4

V3 Vedecky vystup publika¢nej ¢innosti z ¢asopisu — abstrakt, ¢lanok, abstrakt z podujatia, poster z podujatia, ¢lanok z podujatia: 2

Spolu: 66
Statistika ohlasov:

Statistika ohlasov Vyhlaska 456/2012:

[1] Citacie, resp. recenzie v zahr. publ. registrované v cit. indexoch (WoS, Scopus): 33

[2] Citacie, resp. recenzie v domacich publ., registrované v cit. indexoch (WoS, Scopus): 36
[3] Citacie v zahr. publikaciach, neregistrované v cit. indexoch: 16

[4] Citacie v doméacich publ., neregistrované v cit. indexoch: 43

Statistika ohlasov Vyhlaska 397/2020:
[01] Citacia v publikacii registrovana v cita¢nych indexoch: 10
[02] Citacia v publikacii vratane citacie v publikacii registrovanej v inych databazach okrem cita¢nych indexov: 23

Spolu: 161
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Ballinll Univerzita sv. Cyrila a Metoda v Trnave
Fakulta masmedialnej komunikacie
u | m I: ‘ ‘ \ |—< Namestie Jozefa Herdu 2
917 01 Trnava

Zverejnenie vysledku vyberového konania zo dia 27.4.2026

v zmysle zakona 131/2002 Z. z. o vysokych skolach v zneni neskorsich predpisov

Univerzita sv. Cyrila a Metoda v Trnave, Fakulta masmedialnej komunikacie zverejiuje podla §
77 ods. 7 zakona €. 131/2002 Z. z. o vysokych Skolach a o zmene a doplneni niektorych zakonov
v zneni neskorsich predpisov informacie o vyberovom konani na obsadenie 6 pracovnych miest
vysokoskolského ucitela na funkénom mieste docent v Studijpom odbore medialne
a komunikacéné stadia, ktoré sa uskutoc¢nilo dna 27.4.2026:

Zoznam ¢lenov vyberovej komisie:
Predseda vyberovej komisie: doc. PhDr. Ludmila Cabyova, PhD.
Clenovia vyberovej komisie: prof. PhDr. Hana Pravdova, PhD.
doc. PhDr. Jana Radosinska, PhD.
prof. Mgr. Katarina Fichnova, PhD.
doc. PhDr. Daniela Kollarova, PhD.
Bc. Eleondra Maticsekova - zastupca Studentov

Udaje vybraného uchadzaéa: vid prilohy ¢&.1a 2

Zdenko Mago, rodeny Mago

Udaje netspesnych uchadzacov: vid prilohy ¢.1a 2

Nazov $tudijného odboru, v ktorom ma vybrany uchadzaé pdsobit:

medialne a komunikac¢né studia

Pocet uchadzacov: 6

Priloha ¢. 1

Vedecko /umelecko-pedagogicka charakteristika osoby

Mago Zdenko, doc. Mgr., PhD.

Priloha ¢é. 2

Zoznam publikaénej ¢innosti a ohlasov

+421 33 5565 424 www.fmk.sk
info.fmk@ucm.sk


https://ais2.ucm.sk/repo2/repository/default/ais/zamestnanec/FMK_UCM/SK/zdenko.mago.ucm.sk.html




Zoznam publikacnej Cinnosti
Zdenko Mago - 2026

AAB Vedecké monografie vydané v domacich vydavatel’stvach

AAB World of Advergaming : digitalne hry ako nastroje reklamy / Zdenko Mago; recenzenti: Jaroslav Svétlik, Dusan Pavlu, Peter
Mikulas. - 1. vyd. - Trnava : Fakulta masmedialnej komunikacie, Univerzita sv. Cyrila a Metoda v Trnave, 2016. - 99 s. -
ISBN 978-80-8105-814-1.

Ohlasy:

2016 [6] PAVLU, Dugan. World of gaming. In: Dot.comm. 2016, 4(1-2), s. 53-54. ISSN 1339-5181.

2018 [4] ALFOLDIOVA, Alexandra. Ekokomunita vo virtudlnom svete second life. In: Integracia socialnych médii,
geolokacénych sluzieb a mobilnych zariadeni v zdujme podpory environmentalnych inovacii. Trnava: FMK UCM,
2018, s. 110, 115. ISBN 978-80-8105-975-9.
[4] TAKAC, M., DURISOVA, L. Marketing spolo¢nosti Lidl a integrovany marketing kampane Zihadielko. In:
SVOAUK 2018 [online] : sekcia marketingovej komunikacie. Trnava: FMK UCM, 2018, s. 348 [2019-04-09].
ISBN 978-80-8105-977-3. Dostupné na:
https://fmk.sk/download/SVOaUK-2018-Sekcia-marketingovej-komunikacie.pdf
[2] ZAUSKOVA, A., ALFOLDIOVA, A. Ecocommunity in the virtual world second life. In: Marketing Identity:
Digital Mirrors - part I. Trnava: FMK UCM, 2018, s. 222, 227. ISBN 978-80-8105-984-1.

2019 [4] RADOSINSKA, Jana. Propedeutika (mas)medialnych $tudii [CD-ROM]. Trnava: FMK UCM, 2019. ISBN
978-80-572-0006-2. s. 139.

2020 [2] MACAK, M. How Pokémon go deals with Covid-19: the lockdown conundrum. In: Marketing Identity:
COVID-2.0 [online]. Trnava: FMK UCM, 2020, s. 382. ISBN 978-80-572-0107-6.

2021 [2] PRAVDOVA, H., HUDIKOVA, Z. Correlations of culture, game principles and media productions. In:
Communication Today. 2021, 12(2), s. 4-19.

2022 [02] BALAZIKOVA, M. Vybrané kapitoly posobenia digitalnych hier. Trnava: UCM, 2022. ISBN
978-80-572-0269-1. s. 163.
[02] KOLLAROVA, D., KRALOVICOVA, D. Selected issues of marketing and marketing communication:
specialized academic textbook in English. Trnava: FMK UCM, 2022. ISBN 978-80-572-0277-6. s. 81.

2024 [02] MACAK, Miroslav. Pokémon TCG Live: A Game without Monetization and Its Place in the Gaming Industry.
In: Acta Ludologica. 2024, 7(1), s. 74-84.

ABA Studie charakteru vedeckej monografie v ¢asopisoch a zbornikoch vydané v zahraniénych
vydavatel’stvach

ABA Reklama a digitalni média / Zdenko Mago.
In: Reklama [elektronicky zdroj] : teorie, koncepce, modely / Jaroslav Svétlik a kolektiv. - Rzeszow : WSIZ, 2017. - ISBN
978-83-64286-71-1. - s. 245-349. - Popis urobeny: 8. 1. 2019. - Spdsob pristupu:
http://www.marketingsvetlik.cz/knihy/Reklama-Jaroslav_Svetlik.pdf.

[Spoluautori: Zdenko Mago - Peter Mikulas - Jaroslav Svétlik]

ABD Kapitoly vo vedeckych monografiach vydané v domacich vydavatel’stvach

ABD Hraci pocitacovych hier ako ciel'ova skupina marketingovej komunikacie / Peter Mikulas, Zdenko Mago.
In: Analyza a vyskum v marketingovej komunikacii [print] / Milan DZupina a kol; recenzent: Blandina Sramov4, Katarina
Fichnova, DuSan Pavlu. - Nitra : Univerzita KonStantina Filozofa v Nitre, 2012. - ISBN 978-80-558-0263-3. - s. 209-234
[1,2 AH] [print].

Ohlasy:
2022 [02] BALAZIKOVA, M. Vybrané kapitoly posobenia digitalnych hier. Trnava: UCM, 2022. ISBN
978-80-572-0269-1. s. 163.
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ACB Vysokoskolské uéebnice vydané v domacich vydavatel’stvach

ACB

Uvod do §tadia digitalnych hier 1. / Zdenko Mago; recenzenti: Juraj Mali¢ek, Michal Kabat. - Cislo projektu:
FPPV-06-2020 Teoreticky ramec stadia digitalnych hier. - 1. vyd. - Trnava : Univerzita sv. Cyrila a Metoda v Trnave,
Fakulta masmedialnej komunikacie, 2020. - 140 s. [6,04AH]. - ISBN 978-80-572-0069-7.

Ohlasy:

2020 [6] MACAK, Miroslav. Introduction to Digital Game Studies (Part One). In: Communication Today. 2020, 11(2), pp. 182-184.

2021 [4] MACAK, Miroslav. Nové genercia digitalnych hier (nie) je medzi nami. Vplyv covidu-19 na vydanie deviatej konzolovej
generacie. In: Fenomén 2021: Pandémia covidu-19 a média. Bratislava: UK, 2021, s. 364-373. ISBN 978-80-223-5250-5.

2022 [02] RADOSINSKA, J., TOCENA, Z., MACAK, M. Synergia odvetvi globalizovaného medialneho priemyslu. Praha: Wolters
Kluwer, 2022. ISBN 978-80-7676-586-3. s. 174.

2023 [01] DOLNIAKOVA, Maria. Beyond the age ratings: exploring the educational and empatjetic benefoty of this war of mine for
adolescents. In: Marketing Identity: Al - The Future of Today. Trnava: FMK UCM, 2023, s. 38-47. ISBN 978-80-572-0415-2.
[02] MINARIKOVA, I., RADOSINSKA, J., VISNOVSKY, J. Vychodiska vyskumu v medialnych a komunikaénych $tadiach.
Trnava: FMK UCM, 2023. ISBN 978-80-572-0355-1. s. 120.

2024 [02] DOLNIAKOVA, Maria. Ratingové hodnotenie digitdlnych hier na Slovensku. In: Quo Vadis 2024: Community. Trnava:
FMK UCM, 2024, s. 26-35. ISBN 978-80-572-0450-3.
[02] PRAVDOVA, H.; HUDIKOVA, Z.; MACAK, M. Digitalisation as the Tsunami of a New Civilization: Industries, Digital
Games, Players. Praha: Wolters Kluwer, 2024. ISBN 978-80-286-0082-2. s. 243.

2025 [02] SEDLAK, Denis. Media Ownership from a User Perspective: Let's Get Physical. In: Acta Ludologica. 2025, 8(2), s.
152-155.

ADE Vedecké prace v ostatnych zahrani¢nych ¢asopisoch

ADE

ADE

The Use of Computer Games for Promotional Purposes / Zdenko Mago, Peter Mikulas.
In: Journalism and Mass Communication. - ISSN 2160-6579. - Vol. 3, no. 1 (2013), pp. 48-57.

Ohlasy:

2013 [3] FICHNOVA, Katarina. Psychology of creativity for marketing communication. Noailles: Editeur AAFS, 2013.
ISBN 978-2-9536153-5-7. 5. 92.

2014 [2] KOSZEMBAR-WIKLIK, M. Marketing comunication with generation Y - advertising, games and social
networking. In: Marketing Identity: Explosion of Innovations. Trnava: FMK UCM, 2014, s. 301, 308. ISBN
978-80-8105-666-6.

2021 [1] Ming-Tak Chew, M., Wang, Y. How propagames work as a part of digital authoritarianism: an analysis of a
popular Chinese propagame. in: Media, Culture & Society. 2021, s. 1-18.
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(2016), s. 125-141.

Edukacény potencial digitalnych hier = Educational potencial of digital games / Zdenko Mago.
In: Analyza a vyskum v marketingovej komunikacii. - ISSN 1339-3715. - Ro¢. 4, ¢. 1 (2016), s. 45-51.

The Concept of Timelessness Applied to Advergames / Zdenko Mago.
In: Acta Ludologica. - ISSN 2585-8599. - Ro¢. 1, €. 2 (2018), s. 18-33.

Ohlasy:

2019 [2] ROKOSNY, Ivan. Genres vs. tags: problems with taxonomy of digital games. In: Megatrends and Media:
Digital Universe [online]. Trnava: FMK UCM, 2019, s. 447. ISBN 978-80-572-0015-4.

2020 [4] JUKIC, Dinko. To Brand or Not to Brand: The Perception of Brand Image in the Digital Games Industry. In:
Acta Ludologica. 2020, 3(2), s. 22-34.
[2] KVETANOVA, Z., RADOSINSKA, J. Expressions of Postmodernism Within the Dimension of Digital Games.
In: Ejmap. 2020, 8(1), s. 84-95. ISSN 1339-4940.
[2] RADOSINSKA, J., KVETANOVA, Z., VISNOVSKY, J. To thrive means to entertain: the nature of today's
media industries. In: Communication Today. 2020, 11(1), s. 4-21. ISSN 1338-130X.

2021 [3] TURAFY, A. Designing Advergames For Awareness Campaigns: An Engaging Tool. In: Journal of
Architecture, Arts and Humanistic Sciences. 2021, 6(27), pp. 660-687. ISSN 2356-9654.

2022 [02] HANBAZAZAH, A., REEVE, C., ABULJADAIL, M. Influence of Advergames on Brand Outcomes and
Cross-Cultural Consumer Behaviour. In: International Business research. 2022, 15(8), s. 1-8. ISSN 1913-9004.
[02] JUKIC, D. Marketing Semiotics in Digital Games: Myth's Analysis in The Walking Dead and Heavy Rain. In:
Acta Ludologica. 2021, 4(2), s. 4-30.
[02] JUKIC, D. Why Do We Play Digital Games? Anthropological-philosophical-pedagogical Aspects. In: Acta
Ludologica. 2022, ro¢€. 5, €. 2, s. 30-56.
[01] NAGYOVA, N., BEDNARIK, J. Position of Corporate Responsibility in a Corporate Design. In: Ejmap.
2022, 10(2), pp. 110-119.

2023 [02] Da Silva Carneiro, Jordana. Do Arcade ao Metaverso: Jogos Eletronicos Como Midia Publicitaria. In: XIV
Encontronacional de Historia da Midia. 2023. ISSN 2175-6945.
[02] JUKIC, D. Educational and marketing values of the digital hero. In: Quo Vadis 2023. Trnava: FMK UCM,
2023, s. 381. ISBN 978-80-572-0330-8.
[01] JUKIC, Dinko. Educational Values in Digital Games. In: Media Literacy and Academic Research. 2023, 6(2),
s. 157-175.
[02] KUSA, A., et al. The Impact of Visual Product Communication on Customers' Irrational Buying Behaviour.
In: Ejmap. 2023, 11(2), s. 106-115. ISSN 1339-4940.

2024 [02] JUKIC, Dinko. The Phenomenon of Trophics in Digital Games. In: Acta Ludologica. 2024, 7(1), s. 50-71.

2025 [01] CIHLAROVA, M.: PRAVDOVA, H. Cultural realities of digital games in the context of historical and
ideological meanings. In: Marketing identity: the power(s) of communication. Trnava: UCM, 2025, s. 910-920.
ISBN 978-80-572-0555-5.
[02] DUENAS CHACALTANA, M.D.C.; SANCHEZ BENAVIDES, O. Perceptions and Behaviors of Law
Students About Mobile Game Advertising and Their Gameplays. In: 2024 IEEE 4th International Conference on
Advanced Learning Technologies on Education & Research (ICALTER). Piscataway: IEEE, 2025.
[02] JUKIC, Dinko. Assassin's Creed: From Leap of Faith to Brand Value. In: Acta Ludologica. 2025, 8(2), s.
76-94.

strana: 3



ADF

Vychova k respektovaniu 'udskych prav a prosocidlne aspekty digitalnych hier = Education to respect human rights and
prosocial aspects of digital games / Lenka Magova, Zdenko Mago.
In: Dot.comm [elektronicky zdroj] . - ISSN 1339-5181. - Ro¢. 3, €. 2 (2015), s. 49-56.

Ohlasy:
2017 [1] WOJCIECHOWSKI, L.P. (No)future notes on media. In: European Journal of Science and Theology. 2017, vol. 13, no. 6,
pp. 101-106. ISSN 1841-0464.

Easter Eggs in Digital Games as a Form of Textual Transcendence (Case Study) / Zdenko Mago.
In: Acta Ludologica. - ISSN 2585-8599. - Ro¢. 2, €. 2 (2019), s. 48-57.

Ohlasy:

2020 [4] MACAK, Miroslav. Vyvoj trendu "game as a service" a jeho vplyv na japonski digitalno-herna sféru. In:
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AFC Publikované prispevky na zahrani¢nych vedeckych konferenciiach

AFC

AFC

AFC

Cielova skupina hracov poc¢iracovych (video) hier a jej vnimanie in-game advertisingu / Zdenko Mago.
In: Herni studia : sbornik z CONference 2013 / editofi: Veronika Durkova, David Smehlik. - Brno : Flow, 2014. - ISBN
978-80-905480-6-0. - S. 94-107.

Ohlasy:
2017 [4] MIKULAS, Peter. Formy digitalneho a mobilného marketingu. Nitra: UKF, 2017. ISBN 978-80-558-1175-8. s. 76.

Advergaming - marketingovo-komunikacné vyuzitie pocitacovych hier / Zdenko Mago.
In: (Ko)media [elektronicky zdroj] : Praha, 11. fijna 2012 : védecky sbornik z mezinarodni konference / editor: Dusan
Pavli. - Praha : Vysoka skola finanéni a spravni, 2013. - ISBN 978-80-7408-067-8. - S. 26-32.

Ohlasy:
2017 [4] MIKULAS, Peter. Formy digitalneho a mobilného marketingu. Nitra: UKF, 2017. ISBN 978-80-558-1175-8. s.
76.

Increasing Awareness and Learning About Eco-Innovations Through Digital Games / Zdenko Mago. (Prispevok je
indexovany v databaze Scopus a WoS CC).

In: The Proceedings of the 13th International Conference on Game Based Learning ECGBL 2019 / edited by Lars Elbaek,
Gunver Majgaard, Andrea Valente. - Reading : Academic Conferences and Publishing International, 2019. - ISBN
978-1-912764-38-9, 978-1-912764-37-2 (online). - ISSN 2049-0992. - 5. 1013-1015.

Ohlasy:
2021 [1] MYLONAS, G., et al. Designing Effective Playful Experiences for Sustainability Awareness in Schools and
Makerspaces. In: FabLearn. 2021.

Tetris and Gamification in Marketing Communication / Zdenko Mago. (Prispevok je indexovany v databaze Web of
Science).

In: New Perspectives in Game Studies: Proceedings of the Central and Eastern European Game Studies Conference Brno
2014 / edited by Tomas Bartek, Jan Miskov, Jaroslav Svelch. - Brno : Masaryk University, 2015. - ISBN
978-80-210-8044-7. - S. 91-107.

Ohlasy:

2016 [3] WOJCIECHOWSKI, L.P. Ambient marketing + case studies in V4 countries. Krakow: Towarzystwo Stowakow
w Polsce, 2016. ISBN 978-83-7490-953-2. 5. 115, 142.

2017 [1] MAGAL, S., PETRANOVA, D. Innovations in Education Provision. In: International Conference on Advanced
Education and Management Science AEMS 2017. Lancaster: DEStech, 2017, s. 14. ISBN 978-1-60595-438-7.

2020 [1] KUKUMBERGOVA, A., KABAT, M. Is larp the answer to the gamification of events and education? A case
study of the ongoing implementation of quests and coins to the core of the festival. In: Ad Alta. 2020, 10(2), s.
224-227.

Marketing based on computer (video) games / Zdenko Mago.

In: QUAERE 2013 [elektronicky zdroj] : recenzovany sbornik piispévkt védecké interdisciplinarni mezinarodni védecké
konference doktorandd a odbornych asistenti : 20. - 24. kvétna 2013 Hradec Kralové, Ceska republika. Vol. III / recenzenti:
Jifi Kralik, Milan Muska. - Hradec Kralové : Magnanimitas, 2013. - ISBN 978-80-905243-7-8. - S. 331-338 [CD-ROM].

Ohlasy:

2013 [3] FICHNOVA, Katarina. Psychology of creativity for marketing communication. Noailles: Editeur AAFS, 2013.
ISBN 978-2-9536153-5-7. 5. 92.

2015 [4] POLAKEVICOVA, Ivana. On-line generéacia: novy demograficky segment v marketingu. In: Socialne posolstvo
Jana Pavla II. pre dnes$ny svet. 2015, s. 783. ISBN 978-80-561-0246-6.
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AFD Publikované prispevky na domacich vedeckych konferenciach

AFD

AFD

AFD

AFD

Self- and cross-promotion within digital games / Zdenko Mago. (Prispevok je indexovany v databaze Web of Science Core
Collection).

In: Marketing Identity : Brands we love - part I. : Conference Proceedings from International Scientific Conference 8th - 9th
November 2016, Congress Hall of the Slovak Academy of Sciences, Smolenice, Slovak Republic / editors: Dana Petranova,
Jozef Matus, Dasa Mendelova. - Trnava : Faculty of Mass Media Communication, University of Ss. Cyril and Methodius in
Trnava, 2016. - ISBN 978-80-8105-840-0. - ISSN 1339-5726. - S. 336-345.

Ohlasy:

2024 [02] KEPKA, P.; STRZELECKI, A. Exploring the Factors Influencing Motivation and Satisfaction of Video Game Players. In:
Journal of Electronic Gaming and Esports. 2024,2, s. 1-14.

2025 [02] BALTEZAREVIC, R.; BALTEZAREVIC, I. The Effect of AI-Driven Personalisation in In-Game Advertising on Player
Engagement and Purchase Intentions. In: Acta Ludologica. 2025, 8(2), s. 44-59.
[02] JUKIC, Dinko. Assassin's Creed: From Leap of Faith to Brand Value. In: Acta Ludologica. 2025, 8(2), s. 76-94.

Storytelling v pocitacovych hrach ako sucast’ advergamingu / Zdenko Mago.
In: Stimrak médii : problematika naracie v médiach : zbornik prispevkov z vedeckej konferencie konanej diia 28. novembra
2012 na Zilinskej univerzite v Ziline. - Zilina : Zilinsk4 univerzita, 2013. - ISBN 978-80-554-0759-3. - S. 76-84.

Advergaming - hrac¢ ako ciel'ova skupina / Zdenko Mago, Peter Mikulas.
In: SVOUK 2011 : zbornik z medziuniverzitnej Studentskej vedecko-odbornej a umeleckej konferencie, Trnava 10.
decembra 2010. - Trnava : UCM, 2011. - ISBN 978-80-8105-258-3. - S. 168-199.

In-game advertising within Alan Wake and its perception (case study) / Zdenko Mago, Jarmila Knapcova. (Prispevok je
indexovany v databaze Web of Science).

In: Marketing Identity : Digital Life - part I. : Conference Proceedings from International Scientific Conference 10th - 11th
November 2015, Congress Hall of the Slovak Academy of Science Smolenice, Slovak Republic / editors: Ludmila Cabyova,
Dana Petranova. - Trnava : Faculty of Mass Media Communication, University of Ss. Cyril and Methodius in Trnava, 2015.
- ISBN 978-80-8105-779-3. - ISSN 1339-5726. - S. 491-502.

Ohlasy:

2020 [3] KOSTOV, Andrej. Use of photogrammetry in brand positioning. In: Economic science, education and the real
economy: development and interactions in the digital age. Varna: University publishing house "Science and
Economics", 2020, s. 689. ISBN 978-954-21-1037-8.

2022 [02] GARCIA, Andry. Archetype and Individuation Process in Alan Wake (2010) Video Game. In: Journal of
Games, Game Art, and Gamification. 2022, 7(2), s. 1-10.

2025 [02] BALTEZAREVIC, R.; BALTEZAREVIC, 1. The Effect of Al-Driven Personalisation in In-Game Adpvertising
on Player Engagement and Purchase Intentions. In: Acta Ludologica. 2025, 8(2), s. 44-58.

Advertainment - the relation between guerrilla marketing and digital games / Lukasz P. Wojciechowski, Zdenko Mago.
(Prispevok je indexovany v databaze Web of Science Core Collection).

In: Marketing Identity : Online rules - part I. : Conference Proceedings from International Scientific Conference 7th - 8th
November 2017 Congress Hall of the Slovak Academy of Sciences, Smolenice, Slovak Republic / editors: Dana Petranova,
Rudolf Rybansky, Dasa Mendelova. - Trnava : Faculty of Mass Media Communication, University of Ss. Cyril and
Methodius in Trnava, 2017. - ISBN 978-80-8105-917-9. - ISSN 1339-5726. - S. 437-447.

Ohlasy:

2019 [1] FICHNOVA, K. Creativity in marketing communications as a subject of scientific research. In: Creative
strategy / strategy of creativity. Praha: Professional Publishing, 2019, pp. 9-27. ISBN 978-80-88260-38-7.

2022 [02] CIL, E., NARDAU, S. Interactive e-guerilla marketing activities in digital era. In: Akademik Yaklasimlar
Dergisi. 2022.
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[02] FICHNOVA, K., PUCHOVSKA, O., VILIM, E. Methodology and Specific Methods in Social Sciences with
an Accent on Marketing Communication. Katowice: European Institute of Education and Media, 2022. ISBN
978-83-964060-0-2. s. 142.

2023 [02] KOZLOVETS, M.A., et al. Myth-making and social suggestion in modern advertising: Worldview-communicative aspect.
In: Zhytomyr Ivan Franko State University Journal. Philosophical Sciences. 2023, 1(93), s. 41-49. ISSN 2663-7650.

2025 [01] DRAXLER, S.; MAGO, Z. Communication strategies for horror digital games of independent production. In: Marketing
identity: The power(s) of communication. Trnava: UCM, 2025, s. 85-95. ISBN 978-80-572-0555-5.

AFD Pocita¢ové hry ako marketingovo-komunikaéné média (pripadova §tadia) = Computer games as a marketing and
communication media (case study) / Zdenko Mago, Peter Mikulas.
In: Nové vyzvy masmedialnej a marketingovej komunikacie 2011 = Computer games as a marketing and communication
media (case study) / Edita Strbovéa, Gyorgyi Kapusta. - Nitra : UKF, 2012. - ISBN 978-80-558-0116-2. - S. 76-82.

AFD Game jams as a source of creativity in promoting eco-innovations / Zdenko Mago, Michal Kabat, Alexandra Alféldiova.
(Prispevok je indexovany v databaze WoS Core Collection).
In: Megatrends and Media [elektronicky zdroj] : Digital Universe / editors: Zuzana Buckova, Lenka Rusnakova, Martin
Solik. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2019. - ISBN 978-80-572-0015-4 (online). - s.
386-398 [online]. - Spdsob pristupu: https://fmk.sk/megatrends_and media2019/.

AFD Advergaming - reklama vo video a pocitacovych hrach / Peter Mikulas, Zdenko Mago.
In: Zbornik prac z medziuniverzitnej Studentskej vedecko-odbornej a umeleckej konferencie : konferencny zbornik, Trnava
10.12.2009. - Trnava : Trnavska univerzita, 2009. - ISBN 978-80-8105-175-3. - S. 4-19.

AFD Nasilie v digitalnych hrach: 'udskopravne aspekty v kontexte etickej vychovy / Zdenko Mago, Lenka Magova.
In: Globalizovana sucasnost’, jej moralne a osobnostné vyzvy v kontexte etickej vychovy : zbornik $tiidii z medzinarodne;j
vedeckej konferencie / editor: Jan Kalisky. - Banska Bystrica : Belianum, 2016. - ISBN 978-80-557-1167-6. - S. 144-152.

Ohlasy:
2019 [2] FICHNOVA, K., WOJCIECHOWSKI, L.P., SZABO, P. A reflection on the Citizens " attitudes to the political
situation (And Their Creative Renditions). In: Communication today. 2019, 10(1), pp. 76-92. ISSN 1338-130X.

AFD Poznamky ku konvergenénym trendom v medidlnom marketingu (so zameranim na televiziu a internet) = On convergence
trends in media marketing (focused on TV and internet) / Peter Mikulas, Zdenko Mago.
In: Nové vyzvy masmedialnej a marketingovej komunikacie 2011 = On convergence trends in media marketing (focused on
TV and internet) / Edita Strbova, Gyorgyi Kapusta. - Nitra : UKF, 2012. - ISBN 978-80-558-0116-2. - S. 83-86.

AFD Reflection of Marvel's Spider-man games in the context of current and upcoming media trends / Zdenko Mago.
In: Megatrends and Media: Home Officetainment : Conference Proceedings from the International Scientific Conference
“Megatrends and Media: Home Officetainment”, 21st April 2021 / editors: Monika Prostinakova Hossova, Jana
Radosinska, Martin Solik. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2021. - ISBN 978-80-572-0183-0.
- ISSN 2729-7403. - 5. 551-562.

Ohlasy:

2023 [02] JUKIC, D. Educational and marketing values of the digital hero. In: Quo Vadis 2023. Trnava: FMK UCM,
2023, s. 381. ISBN 978-80-572-0330-8.
[02] RADOSINSKA, J., RUSNAKOVA, L. Medialny diskurz I. Praha: Wolters Kluwer, 2023. ISBN
978-80-7676-870-3. s. 127.
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AFD Celebrity endorsement within digital games commercials / Ol'ga Pichovska, Zdenko Mago. (Prispevok je indexovany v

databaze Web of Science Core Collection).
In: Marketing Identity : Digital Mirrors - part II. / editors: Alena Kusd, Anna Zauskova, Lenka Rusndkova. - Trnava :
Fakulta masmedialnej komunikacie UCM v Trnave, 2018. - ISBN 978-80-8105-985-8. - ISSN 1339-5726. - s. 153-167.

Ohlasy:

2020 [02] MIKULAS, Peter. Celebrity v medialnej a marketingovej komunikécii. Nitra: UKF, 2020. ISBN 978-80-558-1573-2. s.
151.

2025 [02] WOJCIECHOWSKI, L.; RADOSINSKY, M.; FICHNOVA, K. Al (Artificial Influencer) - Personality, Contexts, and
Trust. In: Annales Universitatis Paedagogicae Cracoviensis 432. 2025, 17(3), s. 119-142. ISSN 2083-7275.

AFD Bringing reality closer to gamers / Zdenko Mago. (Prispevok je indexovany v databaze Web of Science Core Collection).
In: Megatrends and Media : Reality and Media Bubbles : Conference Proceedings from the International Scientific
Conference / editors: Martin Solik, Rudolf Rybansky. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2018. -
ISBN 978-80-8105-952-0. - ISSN 2453-6474. - S. 81-94.

Ohlasy:

2020 [1] ZAUSKOVA, A., REZNICKOVA, M. SoLoMo marketing as a global tool for enhancing awareness of
eco-innovations in Slovak business environment. In: Equilibrium. Quarterly Journal of Economics and Economic
Policy. 2020, 15(1), pp. 133-150. ISSN 1689-765X.

2021 [2] SVECOVA, M., KACINCOVA PREDMERSKA, A., KANUKOVA, N. Digital Skills and the Awareness of
Seniors about Virtual Reality. In: Media Literacy and Academic Research. 2021, 4(2), s. 119-130. ISSN
2585-8726.

AFH Abstrakty prispevkov z domacich vedeckych konferencii

AFH Storytelling v pocitacovych hrach ako sucast’ advergamingu / Zdenko Mago. y y
In: Stimrak médii : zbornik abstraktov z odbornej konferencie, Zilina 28. november 2012. - Zilina : Zilinska univerzita,
2012. - ISBN 978-80-554-0611-4. - S. 13.

AFH The timelessness of advergames / Zdenko Mago.
In: Digital Games Life & Afterlife : Abstract Proceedings of the Eastern European Game Studies Conference, September
28-30, 2017 Trnava, Slovak Republic / editors: Zdenko Mago, Silvester Buc¢ek, Michal Kabat. - Trnava : University Ss.
Cyril and Methodius in Trnava, Faculty of Mass Media Communication, 2017. - ISBN 978-80-8105-873-8. - S. 43-45.

BCB Ucebnice pre stredné a zakladné skoly

BCB Digital a 'udské prava [elektronicky zdroj] : elektronickd ucebnica pre stredné Skoly / Lucia Spélova a kolektiv; recenzenti:
Katarina Fichnova, Katarzyna Walotek Scianska. - Cislo projektu: 008§UMB-4/2015 LCudské prava a protipredsudkova
vychova. - 1. vyd. - Banské Bystrica : Pedagogicka fakulta, 2017. - 86 s. [CD-ROM]. - ISBN 978-80-557-1373-1.

[Spoluautori: Peter Mikulas - Iveta Balaziova - Zdenko Mago]

BCI Skripta a ucebné texty

BCI Dizajn reklamnej hry (nielen) pre nezavislych vyvojarov / Zdenko Mago, Filip Lehocky; recenzenti: Peter Mikulas, Michal
Kabat. - 1. vyd. - Trnava : Fakulta masmedialnej komunikacie UCM, 2019. - 138 s. [6,06AH]. - ISBN 978-80-8105-997-1.
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BEF Odborné prace v domacich zbornikoch (konferen¢nych aj nekonferenénych)

BEF Alternate reality games umenie v komunikacnej oblasti / Johny Domansky, Zdenko Mago.
In: SVOAUK 2019 [elektronicky zdroj] : Studentska vedecka odborna a umelecka konferencia : sekcia marketingovej a
masmedialnej komunikacie / editori Jaroslav Bednarik, Martin Graca. - Trnava : Univerzita sv. Cyrila a Metoda v Trnave,
2019. - ISBN 978-80-572-0008-6. - s. 263-288.

BEF I1./3 Didaktické moznosti vyuzitia digitalnych hier / Zdenko Mago, Lenka Magova.
In: Cudskeé prava a prosocialna vychova : metodicka prirucka pre ucitel'ov zakladnych kol / editor: Eva Polakova. - Banska
Bystrica : Belianum, 2016. - (Pedagogicka fakulta UMB v Banskej Bystrici). - ISBN 978-80-557-1083-9. - s. 61-75.

Ohlasy:
2020 [4] SVECOVA, M., KUKUMBERGOVA, A. Etické vyzvy digitalnych hier. Trnava: UCM, 2020. ISBN
978-80-572-0098-7. s. 87, 147.

BEF Vztah medzi pouzivatel'skym rozhranim a nastavenim narocnosti v digitalnych hrach / Stanislava BalaZova, Zdenko Mago.
In: SVOAUK 2021 [elektronicky zdroj] : sekcia masmedialnej a umeleckej komunikécie / editori Zdenko Mago, Sabina
Galikova Tolnaiova, Diana Bulganova. - Trnava : Fakulta masmedidlnej komunikacie UCM v Trnave, 2021. - ISBN
978-80-572-0204-2. - s. 2-21 [online]. - Spdsob pristupu: https://fmk.sk/download/SCC8CVOAUK 2021 KOMU.pdf.

BEF Digitalne hry a herné stadia / Zdenko Mago. y
In: Masmedialne $tidia [elektronicky zdroj] : priruc¢ka na prijimacie skusky / editori: Cudmila Cabyova, Jan Visinovsky,
Sabina Galikovéa Tolnaiova, Dominika Cmehylova-RaSova. - Bratislava : Letra Edu, 2019. - ISBN 978-80-89962-25-9. - .
220-234. - Spdsob pristupu: https://fmk.sk/prijimacky/prirucka-pre-uchadzacov/.

EDI Recenzie v ¢asopisoch a zbornikoch

EDI Attentat 1942 : Charles University, Czech Academy of Sciences, 2017 / Zdenko Mago. (Clanok je indexovany v Scopus).
In: Apparatus [elektronicky zdroj] : Film, Media and Digital Cultures in Central and Eastern Europe. - ISSN 2365-7758
(online). - €. 9 (2019), s. 1-5. - Spdsob pristupu: http://www.apparatusjournal.net/index.php/apparatus/article/view/181.

Ohlasy:

2021 [3]JACOBS, R.S. Winning Over the Players: Investigating the Motivations to Play and Acceptance of Serious
Games. In: Media and Communication. 2021, 9(1), pp. 28-38. ISSN 2183-2439.
[02] MOCHOCKI, M. Heritage, Authenticity, and the Fiction/Nonfiction Dualism in Attentat. In: Games and
Narrative: Theory and Practice. 2021, pp. 281-298.

EDI The last of us part 2 / Zdenko Mago.
In: Acta Ludologica. - ISSN 2585-8599. - Ro¢. 3, ¢. 2 (2020), s. 87-88.

Ohlasy:

2024 [02] RUPCIC, Tijana. Facing the Apocalypse: The Religious Cult of the Seraphites in The Last of Us Part 2. In:
The Last of Us and theology: violence, ethics, redemption. Lanham, Maryland: Lexington Books, 2024, s. 65-79.
ISBN 9781978716353.
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FAI Zostavovatel’ské prace knizného charakteru (bibliografie, encyklopédie, katalogy, slovniky,
zborniky, atlasy...)

FAI Nové vyzvy masmedialnej a marketingovej komunikacie [elektronicky zdroj] : zbornik prispevkov z vedecko-odborného
seminara, 3. 10. 2014. - IV / editori: Zdenko Mago ... [et al.]; recenzenti: Jaroslav Svétlik, Eva Fandelova. - Nitra :
Univerzita Konstantina Filozofa v Nitre, Filozoficka fakulta, 2015. - 1 DVD-ROM (99 s.). - ISBN 978-80-558-0756-0.

FAI Digital Games Life & Afterlife : Abstract Proceedings of the Eastern European Game Studies Conference, September
28-30, 2017 Trnava, Slovak Republic / editors: Zdenko Mago, Silvester Buc¢ek, Michal Kabat. - 1. vyd. - Trnava : University
Ss. Cyril and Methodius in Trnava, Faculty of Mass Media Communication, 2017. - 111 s. - ISBN 978-80-8105-873-8.

FAI SVOAUK 2018 : sekcia masmedialnej komunikacie / zostavovatelia: Jan Visiovsky, Lukasz P. Wojciechowski, Zdenko
Mago; interni recenzenti: Eva Odlerova, Sabina Galikova Tolnaiova. - 1. vyd. - Trnava : Fakulta masmedialnej komunikacie
UCM v Trnave, 2018. - 410 s. - ISBN 978-80-8105-981-0. - Spdsob pristupu:
https://fmk.sk/download/SVOaUK-2018-Sekcia-masmedialnej-komunikacie.pdf.

FAI SVOAUK 2020 [elektronicky zdroj] : sekcia umeleckej komunikacie : zbornik SVOaUK / editori Zdenko Mago, Andrej
Brnik, Kristian Pribila; recenzenti Tomas Hu¢ko, Marek Simong&ig, Peter Lan&ari¢, Michal Kabat. - 1. vyd. - Trnava :
Univerzita sv. Cyrila a Metoda v Trnave, 2020. - 119 s. - ISBN 978-80-572-0049-9 (online). - Spdsob pristupu:
https://fmk.sk/veda-a-vyskum/zborniky/.

FAI SVOAUK 2021 [elektronicky zdroj] : sekcia masmedialnej a umeleckej komunikacie / editori Zdenko Mago, Sabina
Galikova Tolnaiova, Diana Bulganova; recenzenti Anna Kacincova Predmerska, Dusan Blahut, Peter Lancari¢. - 1. vyd. -
Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2021. - 336 s. [online]. - ISBN 978-80-572-0204-2. - Sposob
pristupu: https://fmk.sk/download/SCCS8CVOAUK 2021 KOMU.pdf.

GII Rozne publikacie a dokumenty, ktoré nemozno zaradit’ do Ziadnej z predchadzajucich kategorii

Gl The "father" of the Nintendo entertainment system in Slovakia for the first time : interview with Masayuki Uemura /
[dotazovany Masayuki Uemura]; [dotazovatel’ Zdenko Mago].
In: Acta Ludologica. - ISSN 2585-8599. - Ro¢. 1, €. 1 (2018), s. 52-54.

Gl Found in Translation / Zdenko Mago.
In: Acta Ludologica. - ISSN 2585-8599. - Ro¢. 2, €. 1 (2019), s. 90-91.

I1 Iny vystup publikacnej ¢innosti ako celok — publikacie, ktoré nemozno zaradit’ do kategérie V, O, P,
U alebo D

I Gamifikacia v marketingovej komunikacii / Zdenko Mago. - 1. vyd. - Nitra : Univerzita Konstantina Filozofa v Nitre, 2024.
- 31 s. [print]. - (Habilita¢né prednasky). - Kategoria do roku 2021 GII.
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I3 Iny vystup publikacnej ¢innosti z ¢asopisu — €lanky, ktoré nemozZno zaradit’ do kategorie V, O, P, U
alebo D

3 Romero Eternal : Interview with John Romero / Zdenko Mago, John Romero. (Kategoria do roku 2021 GII).
In: Acta Ludologica. - ISSN 2585-8599. - Ro¢. 3, €. 1 (2020), s. 68-70.

3 Editorial : The Year of Great Expectations... and Disappointments / Zdenko Mago. (Kategoria do roku 2021 GII).
In: Acta Ludologica. - ISSN 2585-8599. - Ro¢. 3, €. 1 (2020), s. 2-2.

3 Games Industry Today: Flops, Layoffs, and the Fear of Al / Zdenko Mago. (Kategoria do roku 2021 GII).
In: Acta Ludologica. - ISSN 2585-8599. - Ro¢. 7, €. 2 (2024), s. 2-2.

3 Editorial : Stagnation of Originality, but Opportunity for Meeting Generations / Zdenko Mago. (Kategoéria do roku 2021
GII).
In: Acta Ludologica. - ISSN 2585-8599. - Ro¢. 4, €. 2 (2021), s. 2-2.

3 Editorial : Cinematography May Have Finally Found a Recipe for Games / Zdenko Mago. (Kategoria do roku 2021 GII).
In: Acta Ludologica. - ISSN 2585-8599. - Ro¢. 6, €. 1 (2023), s. 2-2.

3 Cortana: (Un)finished Journey from NPC to Virtual Ambassador? / Zdenko Mago. (Kategoria do roku 2021 BDF).
In: Acta Ludologica. - ISSN 2585-8599. - Ro¢. 5, €. 1 (2022), s. 136-139.

O3 Odborny vystup publikacnej ¢innosti z ¢asopisu — abstrakt, ¢lanok, abstrakt z podujatia, poster z
podujatia, ¢lanok z podujatia, recenzia

03 Znacka ako reklamné posolstvo v digitalnych hrach / Zdenko Mago. (Kategoria do roku 2021 BDE).
In: Marketing a komunikace [print] . - ISSN 1211-5622. - Ro¢. 29, ¢. 2 (2024), s. 14-15.

03 Suicide squad: kill the justice league / Zdenko Mago. (Kategoria do roku 2021 EDI).
In: Acta Ludologica. - ISSN 2585-8599. - Ro¢. 7, €. 1 (2024), s. 163-166.

03 Localisation of video games in Slovakia / Zdenko Mago. (Kategoéria do roku 2021 EDI).
In: Acta Ludologica. - ISSN 2585-8599. - Ro¢. 8, ¢. 1 (2025), s. 141-142 [print, online].
Rec. na: Lokalizacia videohier na Slovensku / Méaria Koscelnikova. - Nitra : UKF, 2024.

03 The last of us (TV series) / Zdenko Mago. (Kategoéria do roku 2021 EDI).
In: Acta Ludologica. - ISSN 2585-8599. - Ro¢. 6, €. 1 (2023), s. 124-127.

Ohlasy:
2025 [02] NUNEZ-PACHECO, R.; BARREDA-PARRA, A.; NUNEZ-NUNEZ, M. Trnasmedia narratives in
post-apocalyptic fiction: The case of the Last of Us. In: Visual Review. 2025, 17(8), s. 363. ISSN 2695-9631.
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P1 Pedagogicky vystup publikacnej ¢innosti ako celok — u¢ebnica pre vysoké Skoly, u¢ebnica pre stredné
Skoly, u¢ebnica pre ziakladné $koly, skriptum, ué¢ebny text, pracovny zosit, didakticka prirucka

P1 Marketing digitalnych hier / Zdenko Mago; recenzenti: Peter Mikulas, Gyorgyi Jankova. - Cislo projektu: KEGA
023UCM-4/2020 Rozvoj digitalnohernych $tidii a dizajnu. - 1. vyd. - Trnava : Univerzita sv. Cyrila a Metoda v Trnave,
2022. - 165 s. - Kategoéria do roku 2021 ACB. - ISBN 978-80-572-0271-4.

Ohlasy:

2023 [02] MINARIKOVA, J., RADOSINSKA, J., VISNOVSKY, J. Vychodisk4 vyskumu v medialnych a komunikaénych $tadiach.
Trnava: FMK UCM, 2023. ISBN 978-80-572-0355-1. s. 120.

2024 [02] CIHLAROVA, M.; KYSLER, A. Manipulative monetization techniques in gardenscapes. In: Quo Vadis 2024:
CommUnity. Trnava: FMK UCM, 2024, s. 11-25. ISBN 978-80-572-0450-3.

2025 [01] CIHLAROVA, M.; PRAVDOVA, H. Cultural realities of digital games in the context of historical and ideological
meanings. In: Marketing identity: the power(s) of communication. Trnava: UCM, 2025, s. 910-920. ISBN 978-80-572-0555-5.
[02] JUKIC, Dinko. Assassin's Creed: From Leap of Faith to Brand Value. In: Acta Ludologica. 2025, 8(2), s. 76-94.

V1 Vedecky vystup publika¢nej ¢innosti ako celok — monografia, kriticka pramenna edicia, kriticky
komentovany preklad, kartografické dielo, katalog umeleckych diel, editovana kniha, zbornik

Vi Monetisation and Invnovation Potential in Digital Games / Hana Pravdova, Zdenko Mago, Michal Kabat; Zuzana Slu$na,
LCudovit Hajduk. - Cislo projektu: VEGA 1/0489/23 An Innovative Monetization Model for Digital Games in the Creative
Industries. - 1. vyd. - Praha : Wolters Kluwer, 2025. - 192 s. [print, online]. - Kategéria do roku 2021 AAA. - ISBN
978-80-286-0400-4, 978-80-286-0401-1 (online).

Vi Monetization in Creative Industries: Culture, Media, Digital Games / Hana Pravdova, Jana Radosinska, Zdenko Mago;
reviewers: Zuzana Slusna, Cudovit Hajduk. - Cislo projektu: VEGA 1/0489/23 An Innovative Monetization Model for
Digital Games in the Creative Industries. - 1. vyd. - Praha : Wolters Kluwer, 2023. - 218 s. [16,5AH] [print, online]. -
Kategoéria do roku 2021 AAA. - ISBN 978-80-7676-857-4, 978-80-7676-858-1 (online).

Ohlasy:

2024 [02] CIHLAROVA, M.; KYSLER, A. Manipulative monetization techniques in gardenscapes. In: Quo Vadis 2024:
CommUnity. Trnava: FMK UCM, 2024, s. 11-25. ISBN 978-80-572-0450-3.
[02] KYSLER, A.; CTHLAROVA, M. Artificial (intelligence) methods in monetization of old games: reviving old
titles for a new market. In: Marketing Identity: Human vs. Artificial. Trnava: UCM, 2024, s. 817-823. ISBN
978-80-572-0487-9.
[01] PITONAKOVA, Slavka. Media production as an option for enhancing cultural (heritage) literacy. DOI
10.34135/mlar-24-02-15. In: Media Literacy and Academic Research. ISSN 2585-8726. — ISSN (online)
2585-9188. —Roc¢. 7, €. 2 (2024), s. 242-257.
[02] SASALOVA, Veronika; MACAK, Miroslav, 2024. Originality vs. genericity of digital games - the fall of fall
guys after corporate buyout. In: Marketing identity [elektronicky dokument] : human vs. artificial : Conference
Proceedings from the International Scientific Conference, 1. vyd., Trnava: Univerzita sv. Cyrila a Metoda v
Trnave, 2024, ISBN (elektronické) 978-80-572-0487-9, s. 824-833. Dostupné na: DOI
10.34135/mmidentity-2024-80
[02] VISNOVSKY, JI.; DUBRAVSKA, O. Transformacia televiznej produkcie - zvukové platformy umelej
inteligencie a vyvoj avatarov. In: Marketing and Media Identity: ¢lovek vs. umela inteligencia. Trnava: UCM,
2024, s. 149-153. ISBN 978-80-572-0488-6.

2025 [02] BALTEZAREVIC, R.; BALTEZAREVIC, 1. The Effect of Al-Driven Personalisation in In-Game Advertising
on Player Engagement and Purchase Intentions. In: Acta Ludologica. 2025, 8(2), s. 44-58.
[02] HUDIKOVA, Z.; NAGYOVA, P. Strategies for shaping the attractiveness of Slovak Let's Dance and Czech
Stardance. In: Stories on our screens: Media reflections of hypermodern society, culture, and everday life.
Budapest: Wolters Kluwer, 2025, s. 206-252. ISBN 978-963-594-554-2.
[02] HUDIKOVA, Zora. Benefits for users of digital games in media communication. In: 11th International New
York Conference on Evolving Trends in Interdisciplinary Research & Practices: Proceedings Book, 2025, s. 74-81.
ISBN 979-8-89695-019-6.
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[02] JUKIC, Dinko. Assassin's Creed: From Leap of Faith to Brand Value. In: Acta Ludologica. 2025, 8(2), s.
76-94.
[01] POTAPENKO, S.; VISNOVSKY, J. Interpreting global events locally: Glocalization of Trump's tariff announcement in
American, Slovak, and Ukrainian news. In: Lege Artis. 2025, 10(2), s. 131-149. ISSN 2453-8035.
[02] PUPAKOVA, Kristina, 2025. Transformations in the Visual Presentation of Czech Games: The Evolution of Game Box
Art from 1989 to 2010. In: Acta Ludologica, ISSN 2585-8599, ISSN (online) 2585-9218, Ro¢. 8, ¢. 1, s. 118-134. Dostupné
na: DOI 10.34135/actaludologica.2025-8-1.118-136.
[02] SEDLAK, Denis. Media Ownership from a User Perspective: Let's Get Physical. In: Acta Ludologica. 2025, 8(2), s.
152-155.
[02] SLUSNA, Zuzana. Reframing Access: The Turn Toward Participation and Art-Mediation. In: European Journal of Media,
Art & Photography. 2025, 13(2), s. 122-129.
[02] SVECOVA, Magdaléna. Monetization of Educational Games. Praha: Wolters Kluwer, 2025. ISBN 978-80-286-0377-9. s.
58.

2026 [02] HUDIKOVA, Zora. Podcasts as a useful tool for communicating with customers. In: Theoretical Foundations and Data for
Communication Strategy. Budapest: Wolters Kluwer, 2026, s. 168-184. ISBN 978-963-594-610-5.
[02] RIZKY, E.; BAGAS BILOWO, Y. From Digital Content to Corporate Brand Legitimacy: Transmedia Storytelling and
Corporate Identity Mix in Grindboys. In: Jurnal Indonesia Sosial Sains. 2026, 7(5), s. 1542-1550. ISSN 2723-6595.

V2 Vedecky vystup publikacnej ¢innosti ako ¢ast’ editovanej knihy alebo zbornika — kapitola, prispevok,
abstrakt, abstrakt z podujatia, poster z podujatia, prispevok z podujatia

V2

V2

V2

V2

V2

Communication strategies for horror digital games of independent production [electronic] / Samuel Draxler, Zdenko Mago.
(Kategoria do roku 2021 AFD. Prispevok je indexovany vo WoS CC).

In: Marketing Identity [electronic] : The Power(s) of Communication : Conference Proceedings from the International
Scientific Conference / editors: Bianka Francistyova, Lucia Furtakova, Monika Prostinakova Hossova. - Trnava : Univerzita
sv. Cyrila a Metoda v Trnave, 2025. - ISBN 978-80-572-0555-5. - s. 85-95 [online].

Fandom and Participation in the Spotlight: Expressions of Fan Culture Related to Superhero Movie Universes / Jana
RadoSinska, Zdenko Mago. (Kategoria do roku 2021 AEC).

In: Stories on our screens: Media reflections of hypermodern society, culture, and everyday life [electronic] / editors Jana
Radosinska, Zora Hudikova. - Budapest’ : Wolters Kluwer, 2025. - ISBN 978-963-594-554-2 (online). - s. 33-54 [1,61 AH].

Nekonvenéné kamerové systémy v hororovych hrach / Samuel Draxler, Zdenko Mago. (Kategoria do roku 2021 AFD).

In: SVOAUK 2025 [elektronicky zdroj] : sekcia marketingova komunikacia, umelecka komunikacia a digitélne hry : vo
fakultnom kole Studentskej vedeckej, odbornej a umeleckej konferencie / editori Martin Graca, Paulina Sivofiova, Andrea
Tomankova. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2025. - ISBN 978-80-572-0536-4 (online). - s.
127-137 [online]. - Spdsob pristupu:
https://fmk.ucm.sk/files/archiv/SVOaUK 2025 marketingova-komunikacia-umelecka-komunikacia-a-digitalne-hry.pdf.

Selected communication approaches of independent game developers / Zdenko Mago. (Kategoéria do roku 2021 AEC).
In: Theoretical Foundations and Data for Communication Strategy [elektronicky zdroj] / editors Tomas Fasiang, Paulina
Sivoniova, Andrea Tomankova. - Budapest’ : Wolters Kluwer, 2026. - ISBN 978-963-594-610-5. - s. 284-295 [online].

Artificial reality in advertising: a case study of the #levelupyourlife campaign / Zdenko Mago. (Kategéria do roku 2021
AFD).

In: Marketing Identity [elektronicky zdroj] : Human vs. Artificial : Conference Proceedings from the International Scientific
Conference / editors: Monika Prostindkova Hossova, Martin Solik, Matej Martovi¢. - Trnava : Univerzita sv. Cyrila a
Metoda v Trnave, 2024. - ISBN 978-80-572-0487-9 (online). - s. 844-849 [online]. - Spdsob pristupu:
https://mmidentity.fmk.sk/wp-content/uploads/2025/01/MI_2024 ENG.pdf.
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V2

Cortana in the context of metaverse: A case study of the digital.game character's marketing potential / Zdenko Mago.
(Kategoria do roku 2021 AFD).

In: Marketing Identity. Metaverse is the new Universe [elektronicky zdroj] : Conference Proceedings from the International
Scientific Conference / editors: Monika Prostinakova Hossova, Martin Graca, Martin Solik. - Trnava : Fakulta
masmedialnej komunikacie UCM v Trnave, 2022. - ISBN 978-80-572-0297-4 (online). - ISSN 2729-7527 (online). - s.
255-263 [online].

V3 Vedecky vystup publika¢nej ¢innosti z ¢asopisu — abstrakt, ¢lanok, abstrakt z podujatia, poster z
podujatia, ¢lanok z podujatia

V3

V3

V3

Determinants of the reception of recent superhero digital game adaptations in an era of "superhero fatigue" = Determinanty
prijatia su¢asnych digitalnohernych superhrdinskych adaptacii v ére "tinavy zo superhrdinov" / Zdenko Mago. (Kategoéria do
roku 2021 ADF).

In: Dot.comm [electronic] : ¢asopis pre teoriu, vyskum a prax medialnej a marketingovej komunikacie = journal for the
theory, research and practice of media and marketing communication. - ISSN 1339-5181. - Ro¢. 12, ¢. 1 (2024), s. 23-34
[online].

Fans on the silver screen: Portrayals of fandom in the Marvel Cinematic Universe / Jana Radosinska, Zdenko Mago.
(Kategoria do roku 2021 ADM).
In: Journal of popular culture [print, electronic] . - ISSN 0022-3840. - Ro¢. 56, ¢. 3-4 (2023), s. 731-741.

Ohlasy:

2025 [01] Reading in the age of influence: an analysis of the impact of BookTokers on book consumption intentions / da
Silva, Tyson Antonio Alves [Autor] ; Bezerra, Eduardo Luis Candido; de Brito Silva, Marianny Jessica; de
Oliveira Campos, Patricia. DOI 10.1007/s13278-025-01542-8. In: Social Network Analysis and Mining. ISSN
18695450. ISSN (online) 18695469. Ro¢. 15, €. 1 (2025).

2026 [02] HARKIN, S.; BURKE, L. Unmasking the Fangirl in Superhero Videogames. In: The Journal of Popular
Culture. 2026. ISSN 0022-3840.

[01] Online Posting Patterns in Emerging Technology Accidents: Social Media Response Insights / Xie, Jiahui;
Lai, Po-Lin; Chaopaisarn, Poti; Martin, Sally. DOI 10.1111/1468-5973.70165. In: JOURNAL OF
CONTINGENCIES AND CRISIS MANAGEMENT. ISSN 0966-0879. ISSN (online) 1468-5973. Ro¢. 34, ¢. 2
(2026).

Learning by Playing: A Case Study of the Education in Photography by Digital Games / Zdenko Mago ... [et al.]. (Kategoria
do roku 2021 ADM).

In: Journal of education culture and society [electronic] = JECS. - ISSN 2081-1640. - Ro¢. 14, ¢. 1 (2023), s. 465-479
[online].

[Spoluautori: Lukasz Pawel Wojciechowski - Magdaléna Balazikova - Amiee Shelton]

Ohlasy:

2024 [02] PRONER, J.; KYSLER, A. Educational digital games in Slovakia: Overview of projects and their integration
in education. In: ICERI 2024: 17th annual International Conference of Education, Research and Innovation.
Valencia: IATED, 2024. ICERI Proceedings, ISSN 2340-1095. ISBN 978-84-09-63010-3, s. 3442-3450.

[01] SCHINELLO, Salvatore. New media and communication in creative society: A systematic review of articles
published between 2012 and 2024, indexed in Web of Science. In: CONNECTIST-ISTANBUL UNIVERSITY
JOURNAL OF COMMUNICATION SCIENCES. 2024, 66, s. 93-117. ISSN 2636-8943.

[01] The Impact of Card Games on Enhancing Financial Education and Daily Life Skills for Older Adults /
Chacoén-Castro, Marcos; Rengifo, Jenny; Arias-Flores, Hugo; Jadan-Guerrero, Janio. DOI
10.1007/978-981-97-1552-7 24. In: Smart Innovation, Systems and Technologies. 2024. ISBN [9789819715510].
ISSN 21903018. ISSN (online) 21903026, s. 361-372.

[01] Transition from outcome-based learning to global accreditation of top universities of India: Elevating the bar
of educational excellence / Khatri, Bhanupriya; Nandini, Girija; Khan, Shad Ahmad. DOI
10.4018/979-8-3693-1698-6.ch019. In: Evaluating Global Accreditation Standards for Higher Education. 2024.
ISBN [9798369316993, 9798369316986], s. 278-292.
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V3

V3

2025

2026

[01] ALAM, Sohaib, 2025. Effects of Multimedia Inputs on Improving the Grammatical Accuracy of Students'
Speaking Skills: An Experimental Study. In: Theory and practice in language studies. ISSN 1799-2591, ISSN
2053-0692, Roc. 15, €. 5 (2025), s. 1579-1590. Dostupné na: DOI 10.17507/tpls.1505.23

[02] BILAL RUSADY, M.; FADLI RAMADHAN, M. Gaming as Virtual Experience of Learning Arabic in Native Speakers'
Environment: Assassin's Creed Mirage. In: Al-Ta'rib. 2025, 13(1), s. 59-78. ISSN 2354-5887.

[01] Click, Analyze, Improve: Unveiling IRIS, an Al-Based Photography Learning Tool / Izani, M.; Dalia, R.; Aishah, R. DOI
10.1007/978-981-96-1154-6_24. In: Smart Innovation Systems and Technologies. 2025. ISBN [9789819611539]. ISSN
21903018. ISSN (online) 21903026, s. 349-365.

[01] FILIP, V.; CHOVANEC, A. Gamifying soft skills: Experiential learning through minecraft environments. In: Marketing
identity: The power(s) of communication. Trnava: UCM, 2025, s. 108-118. ISBN 978-80-572-0555-5.

[01] Improving Digital Literacy of Elementary Teacher Candidates Through Digital-Based RADEC Learning Model /
Maspiroh, Iyoh; Prasetyo, Zuhdan Kun; Hermanto, Hermanto; Rohmatillah, Nur; Kuswidyanarko, Arief. DOI
10.20897/ejsteme/16530. In: European Journal of Stem Education. ISSN (online) 24684368. Ro¢. 10, ¢. 1 (2025).

[02] PURNAMASARI, I.; TWINSARI MANINGTYAS, R.D.; NOVITA SARI, Z. Pengembangan Model Pembelajaran
Tematik Anak Usia Dini Berbasis Kurikulum Merdeka melalui LMS Interaktif. In: As-Syar'i: Jurnal Binbingan & Konseling
Keluarga. 2025, 7(4), s. 202-217. ISSN 2656-4807.

[01] SAVITSKA, V. et al. Educational Possibilities of Gamification in the Formation of Soft & Hard Skills among Students of
Socionomic Professions. In: Journal of education culture and society. ISSN 2081-1640. Ro¢. 16, ¢. 2 (2025), s. 819-839.

[02] KYSLER, A.; TRNKA, A. From Screenshot to Art: The Legitimation of Virtual Photography in Gaming Culture. In:
European Journal of Media, Art & Photography. 2026, 14(1), s. 110-119.

Spoloéné aspekty in-game advertisingu a ambient marketingu / Zdenko Mago. (Kategoria do roku 2021 ADF).

In: Dot.comm [electronic] : ¢asopis pre teoriu, vyskum a prax medialnej a marketingovej komunikacie = journal for the
theory, research and practice of media and marketing communication. - ISSN 1339-5181. - Ro¢. 10, ¢. 1 (2022), s. 5-13
[online].

Perception of the Higher Education in Digital Games by Slovak High School Students / Katarina Fichnova, Zdenko Mago,
Patrik Lenghart. (Kategoria do roku 2021 ADN).
In: Media Literacy and Academic Research. - ISSN 2585-8726. - Ro¢. 5, ¢. 2 (2022), s. 95-1009.
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Statistika publikacii:

AAB Vedecké monografie vydané v domacich vydavatel'stvach: 1

ABA Studie charakteru vedeckej monografie v Easopisoch a zbornikoch vydané v zahraniénych vydavatel'stvach: 1

ABD Kapitoly vo vedeckych monografiach vydané v doméacich vydavatel'stvach: 1

ACB Vysokoskolské u¢ebnice vydané v domacich vydavatelstvach: 1

ADE Vedecké prace v ostatnych zahrani¢nych ¢asopisoch: 2

ADF Vedecké prace v ostatnych domacich ¢asopisoch: 9

ADM Vedecké prace v zahrani¢nych ¢asopisoch registrovanych v databazach Web of Science alebo SCOPUS: 3

ADN Vedecké prace v domacich casopisoch registrovanych v databazach Web of Science alebo SCOPUS: 1

AEC Vedecké prace v zahrani¢nych recenzovanych vedeckych zbornikoch, monografiach: 1

AED Vedecké prace v domacich recenzovanych vedeckych zbornikoch, monografiach: 3

AFC Publikované prispevky na zahrani¢nych vedeckych konferenciach: 5

AFD Publikované prispevky na domacich vedeckych konferenciach: 13

AFH Abstrakty prispevkov z domacich vedeckych konferencii: 2

BCB Ucebnice pre stredné a zakladné skoly: 1

BCI Skripta a ucebné texty: 1

BEF Odborné prace v domacich zbornikoch (konferenénych aj nekonferenénych): 4

EDI Recenzie v ¢asopisoch a zbornikoch: 2

FAI Zostavovatel'ské prace knizného charakteru (bibliografie, encyklopédie, katalogy, slovniky, zborniky, atlasy...): 5

GII Rozne publikacie a dokumenty, ktoré nemozno zaradit’ do ziadnej z predchadzajtcich kategorii: 2

I1 Iny vystup publikacnej ¢innosti ako celok — publikacie, ktoré nemozno zaradit’ do kategorie V, O, P, U alebo D: 1

13 Iny vystup publikacnej ¢innosti z ¢asopisu — €lanky, ktoré nemozno zaradit’ do kategérie V, O, P, U alebo D: 6

03 Odborny vystup publikac¢nej ¢innosti z Casopisu — abstrakt, ¢lanok, abstrakt z podujatia, poster z podujatia, ¢lanok z podujatia,
recenzia: 4

P1 Pedagogicky vystup publikacnej ¢innosti ako celok — ucebnica pre vysoké skoly, ucebnica pre stredné skoly, ucebnica pre zakladné
Skoly, skriptum, ucebny text, pracovny zosit, didakticka prirucka: 1

V1 Vedecky vystup publikacnej ¢innosti ako celok — monografia, kriticka pramenna edicia, kriticky komentovany preklad,
kartografické dielo, katalog umeleckych diel, editovana kniha, zbornik: 2

V2 Vedecky vystup publikacnej ¢innosti ako Cast’ editovanej knihy alebo zbornika — kapitola, prispevok, abstrakt, abstrakt z podujatia,
poster z podujatia, prispevok z podujatia: 6

V3 Vedecky vystup publika¢nej ¢innosti z ¢asopisu — abstrakt, ¢lanok, abstrakt z podujatia, poster z podujatia, ¢lanok z podujatia: 5

Spolu: 83
Statistika ohlasov:

Statistika ohlasov Vyhlaska 456/2012:

[1] Citacie, resp. recenzie v zahr. publ. registrované v cit. indexoch (WoS, Scopus): 8

[2] Citacie, resp. recenzie v domdcich publ., registrované v cit. indexoch (WoS, Scopus): 10
[3] Citacie v zahr. publikaciach, neregistrované v cit. indexoch: 18

[4] Citacie v domacich publ., neregistrované v cit. indexoch: 17

[6] Recenzie v domacich publikaciach: 2

Statistika ohlasov Vyhlaska 397/2020:
[01] Citacia v publikacii registrovana v citacnych indexoch: 30
[02] Citécia v publikacii vratane citacie v publikécii registrovanej v inych databdzach okrem cita¢nych indexov: 85

Spolu: 170
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Ballinll Univerzita sv. Cyrila a Metoda v Trnave
Fakulta masmedialnej komunikacie
u | m I: ‘ ‘ \ |—< Namestie Jozefa Herdu 2
917 01 Trnava

Zverejnenie vysledku vyberového konania zo dia 27.4.2026

v zmysle zakona 131/2002 Z. z. o vysokych skolach v zneni neskorsich predpisov

Univerzita sv. Cyrila a Metoda v Trnave, Fakulta masmedialnej komunikacie zverejiuje podla §
77 ods. 7 zakona €. 131/2002 Z. z. o vysokych Skolach a o zmene a doplneni niektorych zakonov
v zneni neskorsich predpisov informacie o vyberovom konani na obsadenie 6 pracovnych miest
vysokoskolského ucitela na funkénom mieste docent v Studijpom odbore medialne
a komunikacéné stadia, ktoré sa uskutoc¢nilo dna 27.4.2026:

Zoznam ¢lenov vyberovej komisie:
Predseda vyberovej komisie: doc. PhDr. Ludmila Cabyova, PhD.
Clenovia vyberovej komisie: prof. PhDr. Hana Pravdova, PhD.
doc. PhDr. Jana Radosinska, PhD.
prof. Mgr. Katarina Fichnova, PhD.
doc. PhDr. Daniela Kollarova, PhD.
Bc. Eleondra Maticsekova - zastupca Studentov

Udaje vybraného uchadzaéa: vid prilohy ¢&.1a 2

Peter Murar

Udaje netspesnych uchadzacov: vid prilohy ¢.1a 2

Nazov $tudijného odboru, v ktorom ma vybrany uchadzaé pdsobit:

medialne a komunikac¢né studia

Pocet uchadzacov: 6

Priloha ¢. 1

Vedecko /umelecko-pedagogicka charakteristika osoby

Murar Peter, PhDr., PhD.

Priloha ¢. 2

Zoznam publikacnej ¢innosti a ohlasov

+421 33 5565 424 www.fmk.sk
info.fmk@ucm.sk


https://ais2.ucm.sk/repo2/repository/default/ais/zamestnanec/FMK_UCM/SK/peter.murar.ucm.sk.html
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In: Zvicsenina: médid ako komodita - Megatrendy a médid 2013 / editori zbornika: Dana Petranova, Jozef Matas, Cudmila
Cébyova. - Trnava : Fakulta masmedidlnej komunikacie UCM v Trnave, 2013. - ISBN 978-80-8105-479-2. - S. 196-205.

Ohlasy:

2014 [2] KYSKA, Roland. K vybranym aspektom metodolégie prieskumu socialnych médii z pohl'adu politickych vied.
In Communication Today, 2014, ro¢. 5, ¢. 2, s. 73, 78.

2018 [4] KUBIKOVA, Karina. Vyznam interaktivity v onlinovej zurnalistike. In: Megatrendy a média 2018: Realita a
medidlne bubliny. Trnava: FMK UCM, 2018, s. 99. ISBN 978-80-8105-953-7.
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AFD

Podpora online komunity a jej vplyvy na Gspesnost’ znacky = Online Community Support and Its Positive Impacts On
Branding And Goodwill / Peter Murar.

In: Inovacie a vedomostna spolo¢nost’/digitalny marketing - udrzatel'ny rast a navrat investicii [elektronicky zdroj] : zbornik
z medzinarodnej vedeckej konferencie Nové trendy v marketingu - Zodpovednost’ v podnikani organizovanej v
kongresovom centre SAV na Smolenickom zamku v ditoch 6. - 7. novembra 2012 / Katarina Durkova, Artur Bobovnicky,
Anna Zauskova. - Trnava : Fakulta masmedidlnej komunikécie, Univerzita sv. Cyrila a Metoda v Trnave, 2012. - ISBN
978-80-8105-454-9. - S. 84-89 [CD-ROM].

Ohlasy:

2013 [3] KLEMENTIS, Martin. Vyznam farieb pri kvalite user experience vo webdizajne. In MMK 2013 [CD-ROM]. Hradec
Kralové : Magnanimitas, 2013. s. 461. ISBN 978-80-87952-00-9.

2014 [4] KYSELICA, Pavol. Vyznam budovania znatky neziskovych organizacii. In PETRANOVA, D., PRAVDOVA, H. (eds.)
Quo vadis massmedia, quo vadis marketing [CD-ROM]. Trnava : FMK UCM, 2014. s. 216. ISBN 978-80-8105-578-2.

Uloha marketingu v neziskovom sektore = Role of Marketing in Non-Profit Sector / Peter Murar.
In: Nové trendy v marketingu : zbornik z medzindrodnej vedeckej konferencie / Jozef Matas, Cudmila Cébyova, Katarina
Durkova. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2008. - ISBN 978-80-8105-006-0. - S. 510-513.

Mobilny web a jeho vplyv na internetovi Zurnalistiku = The Mobile Web and Its Impact on On-line Journalism / Peter
Murar.

In: Limity medialnej internetovej komunikacie - Megatrendy a média / editori zbornika: Slavomir Magal, Tibor Mikus, Dana
Petranova. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2011. - ISBN 978-80-8105-254-5. - S. 31-52.

Ohlasy:

2012 [4] SOLIK, Martin. iToday. In DURKOVA, K., BOBOVNICKY, A., ZAUSKOVA, A. Inovacie a vedomostna
spolo¢nost’/digitalny marketing - udrzateI'ny rast a navrat investicii [CD-ROM]. Trnava : FMK UCM, 2012. s. 98.
ISBN 978-80-8105-454-9.

2013 [3] KLEMENTIS, Martin. Vyznam farieb pri kvalite user experience vo webdizajne. In MMK 2013 [CD-ROM].
Hradec Kralové : Magnanimitas, 2013. s. 461. ISBN 978-80-87952-00-9.
[3] SOLIK, Martin. Tabletizacia printovych médii - lick na zvygenie ich &itanosti (?). In (Ko)media. 2013. ISBN
978-80-7408-067-8.

2016 [4] VISNOVSKY, Jan. Mobilna zurnalistika. In: Slovnik vybranych pojmov z medialnych §tadii. Trnava: FMK
UCM, 2016, s. 138. ISBN 978-80-8105-874-5.

2017 [3] VISNOVSKY, J., RADOSINSKA, J. Online Journalism: Current Trends and Challenges. In: The evolution of
media communication. Rijeka: InTech, 2017, s. 18, 20. ISBN 978-953-51-3197-7.
[4] VISNOVSKY, Jan. Paralely digitdlneho novinarstva a jeho rozmach v kontexte rozvoja informaé¢nych a
komunikaénych technologii v spolo¢nosti. In: Koncepty a praktiky multiplatformovej zurnalistiky. Trnava: FMK
UCM, 2017, s. 266. ISBN 978-80-8105-911-7.

2018 [4] KUBIKOVA, Karin. Nové vyzvy pre mobilnti Zurnalistiku. In: Marketing identity 2018: digitalne zrkadla.
Trnava: FMK UCM, 2018, s. 258-267. ISBN 978-80-8105-986-5.
[3] VISNOVSKY, J., KUBIKOVA, K. Development of changes in the organization of work in current editorial
teams. In: SGEM 2018 conference proceedings. Sofia: STEF92, 2018, s. 140. ISBN 978-619-7408-59-1.

Slovenské média na Twitteri v roku 2010 / Peter Murar.

In: K problémom medialnej komunikacie II. : medidlne kompetencie v ére novych médii : marketing a vztahy s médiami /
Slavomir Magal, Jozef Matus, Martin Solik (eds.). - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2010. -
ISBN 978-80-8105-188-3. - S. 455-474.
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Specifikd marketingu na Twitteri v kontexte marketingu na Facebooku = Specifics of marketing on Twitter in the context of
Facebook marketing / Peter Murar.

In: Digitalny marketing [elektronicky zdroj] : zbornik z medzinarodnej vedeckej konferencie Nové trendy v marketingu:
ZvySovanie konkurencieschopnosti Slovenska, regiénov a firiem ... / Dana Petranové, Katarina Durkova, Artur Bobovnicky.
- Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2011. - ISBN 978-80-8105-331-3. - S. 90-98. - Popis
urobeny: 13. 1. 2012. - Sposob pristupu: http://fmk.sk.

Ohlasy:
2015 [2] HUBINOVA, Jana. Self-promotion of individuals via social media - a useful tool to sell oneself as a product trademark. In:
Marketing Identity: Digital Life II. Trnava: FMK UCM, 2015, s. 384. ISBN 978-80-8105-780-9.

Socidlne média v predvolebnej kampani komunalnych volieb 2010 = Social Media in Local Elections Campaign 2010 /
Peter Murar.

In: Nové trendy v marketingu : désledky hospodarskej krizy - vyzva pre marketing : zbornik z medzinarodnej vedeckej
konferencie Nové trendy v marketingu: Dosledky hospodarskej krizy - vyzva pre marketing organizovanej Fakultou
masmedialnej komunikacie UCM v Trnave v diioch 3. - 4. novembra 2010 v Kongresovom centre SAV na Smolenickom
zamku / Jozef Matus, Dana Petranova. - Trnava : Fakulta masmedialnej komunikacie, Univerzita sv. Cyrila a Metoda v
Trnave, 2010. - ISBN 978-80-8105-205-7. - S. 71-83.

Ohlasy:
2015 [2] DANKOVA, A., DIRGOVA, E., GRIGEROVA, A. Marketing in an environment of the social networks. In:
Marketing Identity: Digital Life - part I. Trnava: FMK UCM, 2015, s. 39. ISBN 978-80-8105-779-3.

BAB Odborné knizné publikacie vydané v domacich vydavatel’stvach

BAB

Marketing na Twitteri / Peter Murar. - 1. vyd. - Bratislava : WebSupport, 2011. - 137 s. - ISBN 978-80-970814-7-8.

Ohlasy:

2012 [3] MENDELOVA, D. ... [et al.] Doska: Dizajn. Online. Siitaz. Kreativita. Aplikicia. In PETRANOVA, D.,
MAGAL, S., MATUS, J. (eds.) Marketing vzdelavania a on-line vzdelavania - Megatrendy a média. 2012. ISBN
978-80-8105-392-4, s. 68.

2013 [3] JURISOVA, V., HLIBOKY, M. Affiliate marketing a vstup tradi¢nej predajnej hodnoty v kontexte
komunikacie znacky v online prostredi. In Quaere 2013 [CD-ROM]. Hradec Kralové : Magnanimitas, 2013. s. 43.
ISBN 978-80-905243-7-8.

[3] JURISOVA, Vladimira. Affiliate marketing in the context of online marketing. In Review of Applied
Socio-Economic Research [online]. 2013, ro¢. 5, ¢. 1 [2013-07-08]. Dostupné na internete:
<http://www.reaser.eu>. ISSN 2247-6172.

2014 [4] JURISOVA, V., HLIBOKY, M. Inovativne vyuZitie affiliate marketingu v prostredi elektronického
obchodovania.. In ZAUSKOVA, A., MADLENAK, A., MIKLENCICOVA, R. (eds.) Otvoreny inovacny proces
[CD-ROM]. Trnava : UCM, 2014. s. 102. ISBN 978-80-8105-615-4.

2015 [4] CAPKOVICOVA, B., BEDNARIK, J. Digitélna krizova komunikécia a socialne média. In: Marketing identity
2015: Digitalny marketing & Digitalny spotrebitel’. 2015, s. 23, 31. ISBN 978-80-8105-778-6.

2017 [4] RADOSINSKA, Jana. Multiplatformové novinarstvo v kontexte medidlnej kultary. In: Koncepty a praktiky
multiplatformovej Zurnalistiky. Trnava: FMK UCM, 2017, s. 178. ISBN 978-80-8105-911-7.

2021 [3] JURISOVA, V. Analyza vybranych néastrojov a aplikacii na spravu socialnych médii ako predpoklad pre
riadenie konceptu spodnej viny. In: Socialni dilema 2021. Brno: Pravni institut, 2021, s. 190-195. ISBN
978-80-908357-0-2.
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BAB Strucny slovnik masmedidlnej a marketingovej komunikacie / [Jaroslav] Bednarik ... [et al.]; autor projektu vykladového
slovnika: Jan Vopalensky. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2006. - 137 s. - (Masmedialne
stadie). - Publikacia je vykazovana aj v kat. FAI - ISBN 978-80-89220-59-2.

[Spoluautori: udmila Cébyova - Katarina Durkova - Slavomir Galik - Sabina Galikova Tolnaiova - Jaroslav Chovanec -
Milan Jedli¢ka - Daniela Kollarova - Andrea Koltaiova - Juliana Laluhova - Jozef Matis - Marian Matyas - Peter Murar -
Dana Petranova - Alexander Plencner - Eva Poldkova - Peter Ronai - Dagmar Valentovicova - Juraj Vojtek - Jan
Vopalensky - Rastislav Zabojnik - Jaroslav Bednarik]

BDB Hesla v odbornych terminologickych slovnikoch a encyklopédiach vydanych v domacich
vydavatel’stvach

BDB Datova zurnalistika / Peter Murar.
In: Slovnik vybranych pojmov z masmedialnej a marketingovej komunikacie [elektronicky zdroj] / editori: Peter Krajcovic,
Jana Radosinska, Jan Visiiovsky. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2021. - ISBN
978-80-572-0162-5. - 5. 13-16 [CD-ROM].

Ohlasy:

2021 [02] BIELIK, P., KUBOVICS, M. Topics domining in online journalism In: Marketing Identity: New Changes,
New Challenges. Trnava: FMK UCM, 2021, s. 59-68. ISBN 978-80-572-0220-2.
[02] BIELIK, P., KUBOVICS, M. Visualization of data and keywords in online journalism. In: Marketing Identity:
New Changes, New Challenges. Trnava: FMK UCM, 2021, s. 121-133. ISBN 978-80-572-0220-2.

BDB  Pouzivatel'ska skisenost’ / Peter Murar.
In: Slovnik vybranych pojmov z masmedialnej a marketingovej komunikacie [elektronicky zdroj] / editori: Peter Krajcovic,
Jana Radosinska, Jan Visiovsky. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2021. - ISBN
978-80-572-0162-5. - 5. 91-93 [CD-ROM].

BDB Facebook (socialna siet’) = Facebook (social network) / Peter Murar.
In: Slovnik vybranych pojmov z medialnych stadii : kI'iCové terminy v stucasnej medialnej komunikacii / editori: Hana
Pravdova, Jana RadoSinska, Jan Visiovsky. - Trnava : Univerzita sv. Cyrila a Metoda v Trnave, Fakulta masmedialne;j
komunikacie, 2016. - ISBN 978-80-8105-874-5. - s. 64-66.

Ohlasy:
2022 [02] VISNOVSKY, J., MINARIKOVA, J., KAPEC, M. Slovensky medialny priemysel. Praha: Wolters Kluwer,
2022. ISBN 978-80-7575-596-2. 5. 121.

BDB Bannerova reklama = Banner advertising / Peter Murar.
In: Slovnik vybranych pojmov z medidlnych §tadii : kI'ai€ové terminy v sti¢asnej medialnej komunikacii / editori: Hana
Pravdova, Jana Radosinska, Jan Visiovsky. - Trnava : Univerzita sv. Cyrila a Metoda v Trnave, Fakulta masmedialnej
komunikacie, 2016. - ISBN 978-80-8105-874-5. - s. 20-22.

BDB Twitter (socidlna siet’), mikroblogovanie = Twitter (social network), microblogging / Peter Murar.
In: Slovnik vybranych pojmov z medialnych stadii : kI'icové terminy v stucasnej medialnej komunikacii / editori: Hana
Pravdova, Jana Radosinska, Jan Visiovsky. - Trnava : Univerzita sv. Cyrila a Metoda v Trnave, Fakulta masmedialne;j
komunikacie, 2016. - ISBN 978-80-8105-874-5. - 5. 208-210.

Ohlasy:

2017 [4] RADOSINSKA, Jana. Multiplatformové novinarstvo v kontexte medialnej kultiry. In: Koncepty a praktiky
multiplatformovej zurnalistiky. Trnava: FMK UCM, 2017, s. 179. ISBN 978-80-8105-911-7.

2018 [4] GREGUS, Lubos. Televizia pod vplyvom internetu - zmeny, trendy a vyzvy. In: Vyvoj a inovécie v stiéasnej
praxi onlinového novinarstva [CD-ROM]. Trnava: UCM, 2018, s. 50, 56. ISBN 978-80-8105-965-0.
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BDB

2019 [4] GREGUS, ., MICOVA, S. Profesia televizneho redaktora v kontexte trendov st¢asného spravodajstva. In:
Fenomén 2019. Bratislava: UK, 2019, s. 46, 49. ISBN 978-80-223-4755-6.

2020 [4] GREGUS, Lubos. Deepfake a jeho rizikd v kontexte (televizneho) spravodajstva - iny pohl'ad na realitu. In: Megatrendy a
média 2020: On the Edge. Trnava: FMK UCM, 2020, s. 34-44. ISBN 978-80-572-0063-5.

2022 [02] VISNOVSKY, J., MINARIKOVA, I., KAPEC, M. Slovensky medialny priemysel. Praha: Wolters Kluwer, 2022. ISBN
978-80-7575-596-2. 5. 121.

Instagram (socidlna siet’) = Instagram (social network) / Peter Murar.

In: Slovnik vybranych pojmov z medidlnych §tadii : kI"ai€ové terminy v sii¢asnej medialnej komunikacii / editori: Hana
Pravdova, Jana RadoSinskd, Jan Visniovsky. - Trnava : Univerzita sv. Cyrila a Metoda v Trnave, Fakulta masmedialne;j
komunikacie, 2016. - ISBN 978-80-8105-874-5. - s. 88-91.

Ohlasy:

2022 [02] RUSNAKOVA, L., VITKOVA, B. Kreativny priemysel vo virtualnom svete - influenceri ako fenomén
socialnych sieti. In: Marketing identity: Metaverse je novy vesmir. Trnava: FMK UCM, 2022, s. 171. ISBN
978-80-572-0294-3.

[02] VISNOVSKY, J., MINARIKOVA, J., KAPEC, M. Slovensky medialny priemysel. Praha: Wolters Kluwer,
2022. ISBN 978-80-7575-596-2. s. 121.

BEC Odborné prace v zahraniénych recenzovanych zbornikoch (konferen¢nych aj nekonferen¢nych)
(do roku 2012)

BEC

Socialne média ako prostredie marketingovej komunikacie firmy / Peter Murar.

In: Sbornik ptispévki [elektronicky zdroj] = Conference proceedings : III. mezinarodni védecké konference doktorandt a
mladych védeckych pracovnikti : 3rd international scientific conference for Ph.D. students nad young scientists / editofi:
Pavlina Pellesova ... [et al.]. - Karvina : Slezska univerzita v Opavé, Obchodn¢ podnikatelska fakulta v Karving, 2010. -
ISBN 978-80-7248-620-5. - S. 448-456.

Ohlasy:

2013 [3] JURISOVA, V., HLIBOKY, M. Affiliate marketing a vstup tradi¢nej predajnej hodnoty v kontexte
komunikacie znacky v online prostredi. In Quaere 2013 [CD-ROM]. Hradec Kralové : Magnanimitas, 2013. s. 43.
ISBN 978-80-905243-7-8.
[3] JURISOVA, Vladimira. Affiliate marketing in the context of online marketing. In Review of Applied
Socio-Economic Research [online]. 2013, roc. 5, €. 1 [2013-07-08]. Dostupné na internete:
<http://www.reaser.eu>. ISSN 2247-6172.

2014 [4] JURISOVA, V., HLIBOKY, M. Inovativne vyuzitie affiliate marketingu v prostredi elektronického
obchodovania. In ZAUSKOVA, A., MADLENAK, A., MIKLENCICOVA, R. (eds.) Otvoreny inovaény proces
[CD-ROM]. Trnava : UCM, 2014. s. 102. ISBN 978-80-8105-615-4.

BED Odborné prace vdomacich recenzovanych zbornikoch (do roku 2012)

BED

BED

Vyznam internetu a novych médii pre spoloc¢nost’ / Peter Murar.
In: Medialna vychova : pre ucitelov strednych §kol / editori: Dana Petranova, Norbert Vrabec. - Trnava : Fakulta
masmedialnej komunikacie UCM, 2011. - ISBN 978-80-8105-248-4. - S. 118-121.

Ohlasy:
2015 [3] HOSSOVA, Monika. Possibilities for using new media in the educational process (in order to increase media,
information and digital literacy). In Scientia Nobilitat Studies. 2015. ISBN 978-83-940589-1-3, s. 43.

On-line bezpecnost / Peter Murar.
In: Medialna vychova : pre ucitel'ov strednych 8§kl / editori: Dana Petranova, Norbert Vrabec. - Trnava : Fakulta
masmedialnej komunikacie UCM, 2011. - ISBN 978-80-8105-248-4. - S. 106-107.

Ohlasy:
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BED

2015 [1] HALENAR, Robert. Staganography used for copyright protection in BMP and JPG file format. In: European
Journal of Science and Theology. 2015, vol. 11, no. 6, pp. 201-210. ISSN 1841-0464.

Vplyv socialnych médii na internetové obchody / Lucia Maracekova, veduci prace: Peter Murar.

In: Zbornik prac zo Studentskej vedecko-odbornej a umeleckej konferencie 2012 [elektronicky zdroj] . II. Cast: Sekcia
marketingovej a masmedialnej komunikacie / editori: Milan Raj¢ék, Dana Petranova, Hana Pravdova. - Trnava : Fakulta
masmedialnej komunikacie UCM v Trnave, 2012. - ISBN 978-80-8105-378-8. - S. 44-68 [DVD-ROM].

BEF Odborné prace v domacich zbornikoch (konferen¢nych aj nekonferenénych)

BEF

BEF

Zjednodusenie nakupného procesu na mobilnom zariadeni pomocou metdd analyzy konkurencie a nahravania pouzivatel'ov /
Dominik Mlynarcik, Peter Murar.

In: SVOAUK 2021 [elektronicky zdroj] : sekcia marketingovej komunikécie / editori Katarina Durkova, Jana Cerna. -
Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2021. - ISBN 978-80-572-0205-9. - s. 172-188 [online]. -
Spdsob pristupu: https://fmk.sk/download/SCCSCVOAUK 2021 MARK.pdf.

Komunikacia Arcibiskupského tradu v Trnave v online prostredi / Elena Suranova, ved. prace Peter Murar.

In: Studentska vedecko-odborna a umelecka konferencia 2013 [elektronicky zdroj] : zbornik z fakultného kola ... / editori:
Dana Petranova, Hana Pravdova. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2013. - ISBN
978-80-8105-472-3. - S. 111-123 [CD-ROM].

EDI Recenzie v ¢asopisoch a zbornikoch

EDI

Digitalni demence / Peter Murar.

In: Communication Today. - ISSN 1338-130X. - Vol. 5, no. 2 (2014), pp. 99-100.

Rec. na: Digitalni demence : jak pfipravujeme sami sebe a naSe déti o rozum / Manfred Spitzer. - Brno : Host, 2014. - ISBN
978-807-2948-727. - 341 s.

FAI Zostavovatel’ské prace knizného charakteru (bibliografie, encyklopédie, katalégy, slovniky,
zborniky, atlasy...)

FAI

Quo vadis marketing [elektronicky zdroj] : zbornik z vedeckej konferencie doktorandov a mladych vedeckych pracovnikov
Quo Vadis Massmedia & Marketing organizovanej Fakultou masmedialnej komunikacie UCM v Trnave / editori: Adam
Madlenak, Peter Murar, Lenka Labudova; recenzenti: Vladimira JuriSova, Peter Krajcovi€. - 1. vyd. - Trnava : Fakulta
masmedialnej komunikécie, 2020. - 194 s. - ISBN 978-80-572-0054-3 (online). - Spdsob pristupu:
https://fmk.sk/veda-a-vyskum/zborniky/.

GHG Prace zverejnené sposobom umoziujicim hromadny pristup

GHG

Slovenské firmy na Twitteri v roku 2011 [elektronicky zdroj] / [Peter Murar]., 2011. - Online dokument. - Popis urobeny
12. 4. 2012. - Spdsob pristupu: www.muro.sk.

Ohlasy:
2012 [4] DOCEKAL, Daniel Bradbury. Infografika: Mapa slovenskych firiem na Twitteri [online]. 2012. [2012-04-12].
Dostupné na internete: <www.bradbury.cz>.
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GHG

SOZA nechape, ze YouTube je hlavne o vol'nom zdiel'ani [elektronicky zdroj] / Peter Murar., 2011. - 1 s. - Online
dokument. - Popis urobeny 12. 4. 2012. - Spdsob pristupu: http://blog.sme.sk/.

Ohlasy:
2012 [3] HANDL, Jan. SOZA, aneb kauza, kterou vybojovali slovensti blogefi [online]. 2012. [2012-04-12]. Dostupné na internete:
<http://www.lupa.cz/>.

P1 Pedagogicky vystup publikac¢nej ¢innosti ako celok — u¢ebnica pre vysoké S§koly, u¢ebnica pre stredné
Skoly, ucebnica pre zakladné Skoly, skriptum, ucebny text, pracovny zoSit, didakticka prirucka

P1

P1

Digitalny marketing / Peter Murar, Igor Piatrov; recenzenti: Erika Loucanova, Richard Fedorko. - 1. vyd. - Trnava : Fakulta
masmedialnej komunikacie UCM v Trnave, 2022. - 124 s. - Kategoria do roku 2021 ACB. - ISBN 978-80-572-0295-0.

Ohlasy:

2023 [02] KOLLAROVA, D., KOLISCAKOVA, M. Marketing I. Trnava: UCM, 2023. ISBN 978-80-572-0342-1. s. 22.
[02] MINARIKOVA, J., RADOSINSKA, J., VISNOVSKY, J. Vychodiska vyskumu v medialnych a
komunikaénych Stidiach. Trnava: FMK UCM, 2023. ISBN 978-80-572-0355-1. s. 120.

[01] OSOVSKA, 1., VISNOVSKY, J. The post-war vision in the collective cognitive space of Ukrainians and
Europeans (based on contemporary mass media discourse. In: Lege Artis. 2023, 8(2), s. 15-34. ISSN 2453-8035.

2024 [02] BARONOVA, B.; KUBOVICS, M. The entity's communication strategy on social networks. In: SVOAUK
2024. Trnava: FMK UCM, 2024, s. 5-21. ISBN 978-80-572-0479-4.

[02] HLAVCOVA, B.; LABUDOVA, L. Komunikécia spolo¢nosti Forest Skis na socialnej sieti Instagram. In:
SVOAUK 2024. Trnava: FMK UCM, 2024, s. 75-93. ISBN 978-80-572-0479-4.

2025 [02] CABYOVA, Cudmila. Communication strategy for educational institutions. In: Decision-making processes in
the field of communication strategy. Budapest: Wolters Kluwer, 2025, s. 7-31. ISBN 978-963-594-545-0.

[01] KOLLAROVA, D.; LIBERCANOVA, Z. Importance of data in communication. In: Marketing identity: The
power(s) of communication. Trnava: UCM, 2025, s. 853-860. ISBN 978-80-572-0555-5.

[02] SIVONOVA, Paulina. Udrzatel'né rodinné podnikanie v kontexte generaénej vymeny a inovacii. In:
UdrzateI'né rodinné podnikanie v kontexte vyziev 21. storocia 1. Bratislava: Ekonom,2025, s. 135-145. ISBN
978-80-225-5283-7.

[02] SCEPKOVA, D.; HLADIKOVA, V. Vplyv socidlnych sieti na interpersondlnu komunikaciu. In SVOAUK
2025. Trnava: FMK UCM, 2025, s. 159-169. ISBN 978-80-572-0537-1.

2026 [02] CABYOVA, Cudmila. The importance of social media in the context of small and medium-sized enterprises.
In: Theoretical Foundations and Data for Communication Strategy. Budapest: Wolters Kluwer, 2026, s. 34-44.
ISBN 978-963-594-610-5.

[02] DOBIASOVA, E.; HRUSKOVA, A.; SIVONOVA, P. Does posting more mean better engagement? Evidence
from the Facebook communication of local gastro businesses. In: Theoretical Foundations and Data for
Communication Strategy. Budapest: Wolters Kluwer, 2026, s. 61-75. ISBN 978-963-594-610-5.

[02] DURKOVA, K.; HABINAKOVA, E. From digital reputation signals to SMC PR strategy. In: Theoretical
Foundations and Data for Communication Strategy. Budapest: Wolters Kluwer, 2026, s. 76-87.
978-963-594-610-5.

[02] MIKUSOVA, Simona. Digital marketing on Linkedin: Experiences of Slovak SMEs. In: Theoretical
Foundations and Data for Communication Strategy. Budapest: Wolters Kluwer, 2026, s. 308-321. ISBN
978-963-594-610-5.

[02] MUKLENCICOVA, R.; KUBOVICS, M. Digital behavior and environmental purchasing preferences across
generations. In: Scientific Culture. 2026, 12(4), s. 5379-5386.

Sprievodca prijimackami na Fakultu masmedidlnej komunikacie UCM v Trnave / editori: Peter Murar, Dominika
Cmehylova Rasova; recenzent: Jan Vishovsky. - 1. vyd. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2025.
- 146 s. [online]. - Kategoria do roku 2021 BCI. - ISBN 978-80-572-0493-0 (online). - Spdsob pristupu:
https://archiv.fmk.sk/obchod/.
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P2 Pedagogicky vystup publikacnej ¢innosti ako ¢ast’ ucebnice alebo skripta — kapitola

P2

P2

Zaklady marketingu / Peter Murar, Daniela Kollarova. (Kategoria do roku 2021 BEF).

In: Sprievodca prijimackami na Fakultu masmedialnej komunikacie UCM v Trnave / editori: Peter Murar, Dominika
Cmehylova Rasova. - Trnava : Fakulta masmediélnej komunikacie UCM v Trnave, 2025. - ISBN 978-80-572-0493-0
(online). - s. 91-102 [online]. - Sposob pristupu: https://archiv.fmk.sk/obchod/.

Digitalna spolo¢nost’ / Peter Murar. (Kategoria do roku 2021 BEF).

In: Sprievodca prijimackami na Fakultu masmedialnej komunikacie UCM v Trnave / editori: Peter Murar, Dominika
Cmehylova Rasova. - Trnava : Fakulta masmediélnej komunikacie UCM v Trnave, 2025. - ISBN 978-80-572-0493-0
(online). - s. 6-20 [online]. - Sposob pristupu: https://archiv.fmk.sk/obchod/.

V2 Vedecky vystup publikacnej ¢innosti ako ¢ast’ editovanej knihy alebo zbornika — kapitola, prispevok,
abstrakt, abstrakt z podujatia, poster z podujatia, prispevok z podujatia

V2

V2

V2

V2

Chatbots and customer service: Al as a key tool for customer interaction / Peter Murar, Igor Piatrov. (Kategoria do roku
2021 AFD).

In: Marketing Identity [elektronicky zdroj] : Human vs. Artificial : Conference Proceedings from the International Scientific
Conference / editors: Monika Prostindkova Hossova, Martin Solik, Matej Martovic. - Trnava : Univerzita sv. Cyrila a
Metoda v Trnave, 2024. - ISBN 978-80-572-0487-9 (online). - s. 498-505 [online]. - Spdsob pristupu:
https://mmidentity.fmk.sk/wp-content/uploads/2025/01/MI_2024 ENG.pdf.

Co presved¢i spotrebitel’a pri kiipe ekoproduktu online = What makes a customer choose an eco-product online / Peter
Murar. (Kategoria do roku 2021 AEC).

In: Ekomorfoza: Transformacia marketingovej komunikacie a environmentalne zodpovedné spotrebitel’ské spravanie
[elektronicky zdroj] / editori Renata Miklen&i¢ova, Adam Madlenak, Michal Kubovics. - Praha : Wolters Kluwer CR, 2025.
- ISBN 978-80-286-0402-8. - s. 215-230 .

Reframing SEO for the age of generative engines [electronic] / Peter Murar. (Kategoria do roku 2021 AFD. Prispevok je
indexovany vo WoS CC).

In: Marketing Identity [electronic] : The Power(s) of Communication : Conference Proceedings from the International
Scientific Conference / editors: Bianka Francistyova, Lucia Furtakova, Monika Prostinakova Hossova. - Trnava : Univerzita
sv. Cyrila a Metoda v Trnave, 2025. - ISBN 978-80-572-0555-5. - s. 871-879 [online].

Bridging personalised marketing with artificial intelligence: an analysis of evolution and future trends / Peter Murar.
(Kategoria do roku 2021 AFD. Prispevok je indexovany vo WoS CC).

In: Marketing Identity [elektronicky zdroj] : Al - The Future of Today / editors: Monika Prostinakova Hossova, Matej
Martovi¢, Martin Solik. - Trnava : Univerzita sv. Cyrila a Metoda v Trnave, 2023. - ISBN 978-80-572-0415-2. - ISSN
2729-7527. - s. 348-355 [online].

Ohlasy:

2025 [02] KUBOVICS, M.; PIATROV, I. Websites in the marketing communications of educational institutions. In:
Decision-making in the field of communication strategy. Budapest: Wolters Kluwer, 2025, s. 83-106. ISBN
978-963-594-545-0.
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Moznosti umelej inteligencie v komunikacii so spodnou vlnou: aktualne trendy a predpovede = Al capabilities in
groundswell communication: current trends and predictions / Peter Murar. (Kategoria do roku 2021 AFD).

In: Digitalne platformy a digitalna transformacia [elektronicky zdroj] : recenzovany zbornik vedeckych prispevkov
interdisciplinarnej medzinarodnej vedeckej konferencie konanej diia 13. septembra 2023 v Bratislave / editori: Adam
Madletiak, Marek Svec, Vaclav Kupec. - Bratislava : Wolters Kluwer, 2023. - ISBN 978-80-571-0646-3 (online). - s. 48-57
[online].

Using Al to Create Content Designed for Marketing Communications / Peter Murar, Michal Kubovics. (Kategoria do roku
2021 AFC. Prispevok je indexovany v Scopus).

In: Proceedings of the 18th European Conference on Innovation and Entrepreneurship [electronic, print] . 1: part. / Edited by
Fernando Moreira and Shital Jayantilal. - Reading : Academic Conferences International Limited, 2023. - ISBN
978-1-914587-82-5, 978-1-914587-83-2 (online). - ISSN 2049-1050. - s. 660-668 [online]. - Spdsob pristupu:
https://papers.academic-conferences.org.

Ohlasy:

2023 [02] DUBRAVSKA, O., VISNOVSKY, J. Umela inteligencia a jej vyuZitie v spravodajskej televizii: etické
aspekty. In: Marketing & Media Identity: Al - The Future of Today. Trnava: FMK UCM, 2023, s. 15-21. ISBN
978-80-572-0417-6.

2024 [01] AI for Tainment Communications: Potential and Pitfalls / Ababkova, Marianna Yu [Autor] ; Ilyina, Irina A.;
Melnikova, Irina Yu. DOI 10.1109/ComSDS61892.2024.10502065. In: Proceedings of the 2024 Communication
Strategies in Digital Society Seminar Comsds 2024. 2024. ISBN [9798350348514], s. 3-8.

[01] Applying Text Analysis to Explore the Influencer Marketing Transformation with AI-Generated Content
Applications / Feng, Tzu Hsuan; Wang, Sheng Ming. DOI 10.1109/GCCE62371.2024.10760328. In: Gcee 2024
2024 IEEE 13th Global Conference on Consumer Electronics. 2024. ISBN [9798350355079], s. 574-575.

[01] Artificial Intelligence and Developments in the Electric Power Industry—A Thematic Analysis of Corporate
Communications / Chmielewska-Muciek, Dorota; Marzec-Braun, Patrycja; Jakubczak, Jacek; Futa, Barbara. DOI
10.3390/5u16166865. In: Sustainability (Switzerland). ISSN 20711050. Ro¢. 16, ¢. 16 (2024).

[02] Artificial Intelligence and Intellectual Property: Impact and Legal Implications / Ethani Barnat, Shemseddine;
Madah Aburaya, Nesreen; Madi Alhajri, Sarah; Banu, Shireen. In: ESIC. Ro¢. 8.1, €. S2 (2024), s. 350-355.

[01] ARTIFICIAL INTELLIGENCE AND MARKETING INNOVATION: THE MEDIATING ROLE OF
ORGANIZATIONAL CULTURE / Awad, Abdelrehim. DOI 10.21511/im.20(3).2024.14. In: Innovative
Marketing. ISSN 18142427. ISSN (online) 18166326. Ro¢. 20, ¢. 3 (2024), s. 170-181.

[02] CEBER, Burak. The Use of Artificial Intelligence in Advertising Agencies: A Research on ChatGPT and
MidJourney Experiences of Industry Professionals. In: Journal of Erciyes Communication. 2024, 11(2), s. 583-606.
ISSN 1308-3198.

[02] KUSA, A; PRIKRYLOVA, J.; PATIK, L. Opportunities and threats of Al in marketing and communication in
the Czech Republic and Slovakia. In: Marketing Identity: Human vs. Artificial. Trnava: UCM, 2024, s. 395-404.
ISBN 978-80-572-0487-9.

[02] STAVAR, Z.; SVETLIK, J. The use of artificial intelligence in healthcare facility communication as an
important tool of branding. In: Marketing Identity: Human vs. Artificial. Trnava: UCM, 2024, s. 639-647. ISBN
978-80-572-0487-9

[01] University Students’ Insights of Generative Artificial Intelligence (Al) Writing Tools / Gasaymeh, Al Mothana
M.; Beirat, Mohammad A.; Abu Qbeita, Asma’a A. DOI 10.3390/educscil4101062. In: Education Sciences. ISSN
(online) 22277102. Ro¢. 14, ¢. 10 (2024).

[02] VISNOVSKY, I.; FRANCISTYOVA, B.; DUBRAVSKA, O. Profesionalita v televizii: Standardy, postupy a
prax v spravodajstve komercnej televizie. In: Fenomén 2024. Bratislava: UK, 2024, s. 26-36. ISBN
978-80-223-5957-3.

[02] YOLDAS, E.N.; AYCI, A. The Role of Artificial Intelligence in Integrated Marketing Communication: An
Evaluation of ChatGPT. In: Pamukkale University Journal of Business Research. 2024, 11(2), s. 611-637.

2025 [01] AI Revolutionizing Marketing: Applications and Other Considerations / Trevino-Benavides, Teresa; Morton,
Flor. DOI 10.1007/978-3-031-85272-5 7. In: Challenges and Opportunities in the Artificial Intelligence Era. [s.1.] :
[s.n.], 2025. ISBN [9783031852718, 9783031852725], s. 109-128.

[01] Al-generated content to transform marketing strategies in the hospitality industry / Akpur, Akin; Erdag,
Teoman. DOI 10.4018/979-8-3693-8769-6.ch002. In: Revolutionizing Hospitality Management Systems with Al
VR and Machine Learning. 2025. ISBN [9798369387696, 9798369387719], s. 35-56.

[01] Artificial Intelligence for Strategic Communication / Sutherland, Karen E. DOI 10.1007/978-981-96-2575-8.
In: Artificial Intelligence for Strategic Communication. 2025. ISBN [9789819625741, 9789819625758], s. 1-486.
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[01] AutoGen Al: Unified platform for content and code creation / Gladston, Angelin; Harish, T. R.; Keerthivasan,
J. V. DOI 10.4018/979-8-3373-0370-3.ch004. In: Generative Al in Software Engineering. 2025. ISBN
[9798337303703, 9798337303727], s. 133-152.

[01] Digentity (Digital-Entity) Human Dyad: A Perspective on Human-Al Collaboration and Decision-Making / Ding, Min;
Dong, Songting. DOI 10.1177/14413582251340488. In: Australasian Marketing Journal. ISSN 14413582. ISSN (online)
18393349. 2025.

[01] From blank page to campaign plan: Using the campAlgnR Al tool to scaffold public communication campaign design /
Schmalzle, Ralf; Lim, Sue. DOI 10.1080/17404622.2025.2545366. In: Communication Teacher. ISSN 17404622. ISSN
(online) 17404630. 2025.

[01] From businesses-centric to consumers-centric: A shift of power in Al-driven social media / Rathee, Rupa; Monika. DOI
10.1108/978-1-83797-815-120251007. In: Marketing 5 0 the Role of Human Mimicking Technology. 2025. ISBN
[9781837978168, 9781837978151], s. 89-102.

[01] GenePixKolor (GPK) Fusion: A Novel Evolutionary Algorithm-Based Optimized NFT Card Generation and Rarity
Ranking Method for Gaming Tokenomics / Guruprakash, J.; Pradeep, P.; Krithika, L. B. DOI
10.1109/ACCESS.2025.3558833. In: IEEE Access. ISSN (online) 21693536. Ro¢. 13 (2025), s. 65566-65581.

[01] Implementation of Generative Al: Measuring Marketing Activities for Enhanced Customer Experience / Roy, Manjira.
DOI 10.1007/978-3-031-87252-5 3. In: Studies in Computational Intelligence. 1185. vyd. 2025. ISSN 1860949X. ISSN
(online) 18609503, s. 29-45.

[01] Managing Al Projects: From Concept to Execution / Evans, Augusta. DOI 10.4324/9781003545125-19. In: Role of
Artificial Intelligence in the Tourism and Hospitality Sector. 2025. ISBN [9781032898865, 9781040370803], s. 302-326.
[01] NextGen digital marketing in the age of Al / Hutson, James; Smith, Andrew. DOI 10.4018/979-8-3373-2518-7. In:
Nextgen Digital Marketing in the Age of AL [s.L.]: [s.n.], 2025. ISBN [9798337325187, 9798337325200].

[01] ONE STEP FORWARD, TWO STEPS BACK: AI GENERATED CONTENT VS. PERCEIVED TRUST,
AUTHENTICITY AND CREDIBILITY / Majerova, Jana; Nadanyiova, Margareta; Patik, Ladislav. DOI
10.13165/IE-25-19-2-06. In: Intelektine ekonomika. ISSN 1822-8011. ISSN (online) 1822-8038. Ro¢. 19, €. 2 (2025), s.
150-170.

[01] Pet Influencer’s Power and Effective Social Media Marketing / Manoharan, Geetha. DOI
10.4018/979-8-3373-4342-6.ch009. In: Petfluencers and Pet Powered Branding. 2025. ISBN [9798337343426,
9798337343440], s. 217-242.

[01] Putting an artificial intelligence-generated label on it comes naturally / Sigurdsson, Valdimar; Larsen, Nils Magne;
Folwarczny, Michat; Dubois, Magalie; Fagerstrom, Asle. DOI 10.1002/mar.22137. In: Psychology and Marketing. ISSN
07426046. ISSN (online) 15206793. Rog&. 42, ¢. 2 (2025), s. 579-599.

2026 [01] Artificial Intelligence in Digital Marketing: Trends, Challenges, and Strategic Opportunities / Abyaneh, Amirhossein
Ghasemi; Khakbazan, Masoud; Movahed, Ali Bakhshi. DOI 10.4018/979-8-3373-3775-3.ch010. In: Improving Consumer
Engagement in Digital Marketing Through Cognitive AL. New York: IGI Global, 2025. ISBN [9798337337753,
9798337337777], s. 225-260.

V2 Activation of the Groundswell in the Segment of Bicycle Manufacturers / Peter Murar, Michal Kubovics. (Kategéria do roku
2021 AFC).
In: Proceedings of the 9th European Conference on Social Media : A Virtual Conference hosted by Pedagogical University
of Krakow Poland 12-13 May 2022 / ed. Iwona Lupa-Wojcik, Marta Czyzewska. - Reading : Academic Conferences
International Limited, 2022. - ISBN 978-1-914587-30-6, 978-1-914587-31-3 (online). - ISSN 2055-7213. - s. 146-155.

Ohlasy:

2023 [01] JURISOVA, V., PIATROV, 1. Design Thinking Driven Innovations in Organisations as a result of the
Groundswell Effect. In: Proceedings of the 18th European Conference on Innovation and Entrepreneurship (1.
part.) / Moreira, Fernando [Zostavovatel, editor] ; Jayantilal, Shital [Zostavovatel’, editor]. — [recenzované]. — 1.
vyd. — Ro¢. 1. — Reading (Velka Britania) : Academic Conferences International Limited, 2023. — ISBN
978-1-914587-82-5. — ISBN (elektronické) 978-1-914587-83-2. — ISSN 2049-1050. — ISSN (online) 2049-1069, s.
425-434,

V3 Vedecky vystup publikac¢nej ¢innosti z ¢asopisu — abstrakt, ¢lanok, abstrakt z podujatia, poster z
podujatia, ¢lanok z podujatia

V3 AIGC in digital media as a factor in the development of social infrastructure / Michal Kubovics, Peter Murar. (Kategoria do
roku 2021 ADE).
In: Journal of Infrastructure, Policy and Development [print, electronic] . - ISSN 2572-7923. - Ro¢. 9, ¢. 4 (2025), s. 1-12
[print, online].
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V3

The impact of brand-voice integration and artificial intelligence on social media marketing / Peter Murar, Michal Kubovics,
Vladimira JuriSova. (Kategoria do roku 2021 ADN).
In: Communication Today [print, electronic] . - ISSN 1338-130X. - Ro¢. 15, ¢. 1 (2024), s. 50-63.

Ohlasy:

20234 [01] Adoption of artificial intelligence in marketing: Legal and ethical perspectives / Kaur, Surinder; Singh, Gurmeet. DOI
10.4018/979-8-3693-8222-6.ch001. In: Neurosensory and Neuromarketing Impacts on Consumer Behavior. 2024. ISBN
[9798369382226, 9798369382240], s. 1-32.

2024 [02] CABYOVA, Cudmila. The importance of Al literacy and advertising literacy in the dynamic environment of marketing
communications. In: Marketing Identity: Human vs. Artificial. Trnava: UCM, 2024, s. 41-50. ISBN 978-80-572-0487-9.

[02] DARAZS, Tamas The role of artificial intelligence in neuromarketing: A comparative analysis of Al-driven and traditional
methods. In: Marketing Identity: Human vs. Artificial. Trnava: UCM, 2024, s. 70-77. ISBN 978-80-572-0487-9.

[02] IANNELLI M.; KUCHIPUDI, S.; DVORAK, V. SLA Management in Reconfigurable Multi-Agent RAG: A Systems
Approach to Question Answering. 2024. Dostupné na: https://arxiv.org/html/2412.06832v1

[01] Loyalty programmes as retailers' communication tools during a period of social change / Kollarova, Daniela;
Kushnarevych, Andrii. DOI 10.34135/communicationtoday.2024.Vol.15.No.2.7. In: Communication Today. ISSN 1338-130X.
—Ro¢. 15, €. 2 (2024), s. 112-122.

[02] MADLENAK, A.; HLADIKOVA, V. Manifestations of technological interference associated with the development of
artificial intelligence technologies for automating communication processes in the digital environment. In: Marketing Identity:
Human vs. Artificial. Trnava: UCM, 2024, s. 459-465. ISBN 978-80-572-0487-9

[01] Man vs. technology (forms and transformations of virtualisation of everyday life in the era of transhumanism) /
Morav¢ikova, Erika; Jakubovska, Viera; Jakubovska, Kristina. DOI 10.34135/communicationtoday.2024.Vol.15.No.2.1. In:
Communication Today. ISSN 1338-130X. — Ro¢. 15, ¢. 2 (2024), s. 4-15.

[02] VISNOVSKY, J.; DUBRAVSKA, O. Transformécia televiznej produkcie - zvukové platformy umelej inteligencie a vyvoj
avatarov. In: Marketing and Media Identity: ¢lovek vs. umeld inteligencia. Trnava: UCM, 2024, s. 149-153. ISBN
978-80-572-0488-6.

2025 [01] Advertising in the digital era: Can Al evoke emotions like humans? / Sallaku, Karolina; Macca, Luca Simone; Santoro,
Gabriele; Thu Phan, Trang. DOI 10.1108/BPMJ-07-2024-0637. In: Business Process Management Journal. ISSN 14637154.
2025.

[01] Artificial Intelligence in Digital Marketing: A Systematic Literature Review / Ketut Wihardika Adi Surya, I.; Karsen,
Marisa. DOI 10.1109/ICTS67612.2025.11369553. In: 2025 15th International Conference on Information and Communication
Technology and System Al for the Now and Next Delivering Solutions and Driving Vision Icts 2025. 2025. ISBN
[9798331566999].

[01] Brand equity management and marketing in the digital era / Shiva, Roshan Kumar; Manoharan, Geetha. DOI
10.4018/979-8-3373-0948-4.ch008. In: Brand Creation and Management in the Phygital Era. 2025. ISBN [9798337309484,
9798337309507], s. 201-224.

[01] Do AIGC Ads Require Smarter Consumers? Persuasion Mechanisms in Al-Generated Sponsored Vlogs / Liu, Qianwen;
Lian, Zhongxing; Osman, Lokhman Hakim. DOI 10.4018/IJCRMM.381305. In: International Journal of Customer
Relationship Marketing and Management. ISSN 1947-9247. ISSN (online) 1947-9255. Ro¢. 16, €. 1 (2025).

[02] PITONAKOVA, S.; PAL, D.; KUBALA, M. Technology and creativity: How Al is changing work in the media industry.
DOI 10.34135/communicationtoday.2025.Vol.16.No.1.5. In: Communication Today. ISSN 1338-130X. Ro¢. 16, ¢. 1 (2025), s.
64-717.

[02] STOSEL, Marek. Deepfake: A master of digital illusion or disruptor of objective reality? In: Communication today. 2025,
16(2), s. 154-168.

[02] VISNOVSKY, J.; DUBRAVSKA, O. Reinventing TV production: artificial intelligence and the new digital era. In: 11th
International New York Conference on Evolving Trends in Interdisciplinary Research & Practices: Proceedings Book. New
York: Liberty Publishing House, 2025, s. 82-89. ISBN 979-8-89695-019-6.

2026 [01] Artificial Intelligence in Brand Communication: A Comprehensive Literature Review and Research Outlook / Vyas,
Yashti; Vishwakarma, Pankaj. DOI 10.1111/ijcs.70170. In: International Journal of Consumer Studies. ISSN 14706423. ISSN
(online) 14706431. Ro¢. 50, €. 1 (2026).

[01] Generative Artificial Intelligence for Visual Branding and Creative Automation in Modern Marketing Ecosystems /
Ravikumar, R. N.; Aarthi, S.; Sapayev, Valisher; Esanov, Alijon. DOI 10.4018/979-8-3373-4506-2.ch001. In: AI Machine
Learning and Image Processing in Market Research and Branding. 2026. ISBN [9798337345062, 9798337345086], s. 1-32.
[01] High-performance athlete marketing, endorsements, and athlete legal rights / Sotiriadou, Popi; Yang, Zhi; Yao, Bowen.
DOI 10.4324/9781003207849-17. In: Managing High Performance Sport Second Edition. 2026. ISBN [9781032075969,
9781040487358], s. 277-293.

[01] Improving Brand Interaction by Integrating Al into Marketing Communication / Jaggula, Vasudha; Shrivastava, Gitanjali;
Shaikh, Naim; Veeraiah, Vivek; Gupta, Ankur; Namdev, Arpit. DOI 10.1109/IPEM65914.2025.11548199. In: International
Conference on Intelligent and Innovative Practices in Engineering and Management lipem 2025. 2025. ISBN
[97983315960401].
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V3 Temporal Patterns and Behavioural Dynamics of Mobile Device Usage: Analyzing Smartphone Habits, Social Media Usage
and News Consumption among Young Adults / Peter Krajcovic ... [et al.]. (Kategoria do roku 2021 ADN).
In: Media Literacy and Academic Research [print, electronic] . - ISSN 2585-8726. - Ro¢. §, €. 1 (2025), s. 194-204.

[Spoluautori: Vladimira Juri§ova - Peter Murar - Katarina Durkové - Daniela Kollarova]

Ohlasy:

2025 [01] Health disinformation: a call to action for the hemostasis and thrombosis community / Smadja, David M. DOI
10.1016/j.rpth.2025.103272. In: RESEARCH AND PRACTICE IN THROMBOSIS AND HAEMOSTASIS. ISSN (online)
2475-0379. Ro¢. 9, €. 8 (2025).

Statistika publikacii:

AAA Vedecké monografie vydané v zahrani¢nych vydavatel'stvach: 1

ACB Vysokoskolské uc¢ebnice vydané v domacich vydavatel'stvach: 3

ADF Vedecké prace v ostatnych domacich ¢asopisoch: 2

ADM Vedecké prace v zahrani¢nych casopisoch registrovanych v databdzach Web of Science alebo SCOPUS: 2

ADN Vedecké prace v domacich casopisoch registrovanych v databazach Web of Science alebo SCOPUS: 1

AED Vedecké prace v domacich recenzovanych vedeckych zbornikoch, monografiach: 3

AFB Publikované pozvané prispevky na domacich vedeckych konferenciach: 2

AFC Publikované prispevky na zahrani¢nych vedeckych konferenciach: 5

AFD Publikované prispevky na domacich vedeckych konferenciach: 15

BAB Odborné knizné publikacie vydané v doméacich vydavatel'stvach: 2

BDB Hesla v odbornych terminologickych slovnikoch a encyklopédiach vydanych v domacich vydavatel'stvach: 6

BEC Odborné prace v zahrani¢nych recenzovanych zbornikoch (konferen¢nych aj nekonferenénych) (do roku 2012): 1

BED Odborné prace v domacich recenzovanych zbornikoch (do roku 2012): 3

BEF Odborné prace v doméacich zbornikoch (konferenénych aj nekonferenénych): 2

EDI Recenzie v ¢asopisoch a zbornikoch: 1

FAI Zostavovatel'ské prace knizného charakteru (bibliografie, encyklopédie, katalogy, slovniky, zborniky, atlasy...): 1

GHG Prace zverejnené spésobom umoziujucim hromadny pristup: 2

P1 Pedagogicky vystup publikacnej ¢innosti ako celok — ucebnica pre vysoké skoly, u¢ebnica pre stredné skoly, ucebnica pre zakladné
Skoly, skriptum, ucebny text, pracovny zosit, didakticka prirucka: 2

P2 Pedagogicky vystup publikacnej Cinnosti ako ¢ast’ u¢ebnice alebo skripta — kapitola: 2

V2 Vedecky vystup publikacnej ¢innosti ako cast’ editovanej knihy alebo zbornika — kapitola, prispevok, abstrakt, abstrakt z podujatia,
poster z podujatia, prispevok z podujatia: 7

V3 Vedecky vystup publikacnej ¢innosti z €asopisu — abstrakt, ¢lanok, abstrakt z podujatia, poster z podujatia, ¢lanok z podujatia: 3

Spolu: 66
Statistika ohlasov:

Statistika ohlasov Vyhlaska 456/2012:

[1] Citacie, resp. recenzie v zahr. publ. registrované v cit. indexoch (WoS, Scopus): 3

[2] Citacie, resp. recenzie v domacich publ., registrované v cit. indexoch (WoS, Scopus): 4
[3] Citacie v zahr. publikaciach, neregistrované v cit. indexoch: 27

[4] Citacie v domacich publ., neregistrované v cit. indexoch: 31

Statistika ohlasov Vyhlaska 397/2020:
[01] Citacia v publikacii registrovana v citacnych indexoch: 37
[02] Citacia v publikacii vratane citacie v publikacii registrovanej v inych databazach okrem cita¢nych indexov: 43

Spolu: 145
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u | m I: ‘ ‘ \ |—< Namestie Jozefa Herdu 2
917 01 Trnava

Zverejnenie vysledku vyberového konania zo dia 27.4.2026

v zmysle zakona 131/2002 Z. z. o vysokych skolach v zneni neskorsich predpisov

Univerzita sv. Cyrila a Metoda v Trnave, Fakulta masmedialnej komunikacie zverejiuje podla §
77 ods. 7 zakona €. 131/2002 Z. z. o vysokych Skolach a o zmene a doplneni niektorych zakonov
v zneni neskorsich predpisov informacie o vyberovom konani na obsadenie 6 pracovnych miest
vysokoskolského ucitela na funkénom mieste docent v Studijpom odbore medialne
a komunikacéné stadia, ktoré sa uskutoc¢nilo dna 27.4.2026:

Zoznam ¢lenov vyberovej komisie:
Predseda vyberovej komisie: doc. PhDr. Ludmila Cabyova, PhD.
Clenovia vyberovej komisie: prof. PhDr. Hana Pravdova, PhD.
doc. PhDr. Jana Radosinska, PhD.
prof. Mgr. Katarina Fichnova, PhD.
doc. PhDr. Daniela Kollarova, PhD.
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Wojciechowski Lukasz, doc., PhD.
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Zoznam publikacnej ¢innosti
Yukasz Wojciechowski - 2026

AAA Vedecké monografie vydané v zahrani¢nych vydavatel’stvach

AAA

AAA

Ambient marketing : + case studies in V4 / Lukasz P. Wojciechowski; reviewers: Agnieszka Ogonowska, Katarina
Fichnova, Jaroslav Svétlik. - 1. vyd. - Krakéw : Towarzystwo Stowakow w Polsce, 2016. - 149 s. - ISBN
978-83-7490-953-2.

Ohlasy:

2017 [6] FICHNOVA, Katarina. Ambient Marketing + Case Studies in V4. In: Communication Today. 2017, vol. §, no.
1, pp. 130-131. ISSN 1338-130X.

2018 [2] RADOSINSKA, Jana. Omnivore vs Univore: A Reflection on the Current Knowledge on Cultural Taste and
Cultural Consumption. In: ejmap. 2018, 6(2), pp. 98-109. ISSN 1339-4940.

2020 [2] MAGO, Zdenko. Fake-vertising and mobile games: Case study of 'pull the pin' ADS. In: Communication today.
2020, 11(2), pp. 132-147.

2025 [02] PRAVDOVA, H.; MAGO, Z.; KABAT, M. Monetisation and Innovation Potential in Digital Games. Praha:
Wolters Kluwer, 2025. ISBN 978-80-286-0400-4. s. 177.

Guerilla marketing - ambient marketing : a kreativne priklady krajin V4 / Lukasz P. Wojciechowski; recenzenti: DuSan
Pavll, Krzysztof Gajdka, Peter Mikulas. - 1. vyd. - Sosnowiec : Secunda Faciem Scientiarum; Bratislava : Europska
Akadémia Manazmentu, Marketingu a Médii, 2016. - 141 s. - ISBN 978-83-944718-1-1, 978-80-972116-1-5.

Ohlasy:

2016 [4] MAGO, Zdenko. World of Advergaming: digitalne hry ako nastroje reklamy. Trnava: FMK UCM, 2016, s. 8,
85. ISBN 978-80-8105-814-1.

2022 [02] MAGO, Z. Marketing digitalnych hier. Trnava: UCM, 2022. ISBN 978-80-572-0271-4. s. 151.

AAB Vedecké monografie vydané v domacich vydavatel’stvach

AAB

AAB

Identita a masova komunikécia / Katarina Fichnova a kol; recenzent: Stefan Gero, Krzysztof Gajdka. - 1. vyd. - Nitra : UKF,
2010. - 350 s. - ISBN 978-80-8094-848-1.

[Spoluautori: Blandina Sramov4 - Lucia Spalové - Janka Satkové - Eva Fandelové - Andrea Leskova - Peter Szabo - Peter
Mikulas - Lukasz Pawel Wojciechowski - Ivana Polakevicova]

Ohlasy:

2016 [1] PAVLU, Dusan. Client brief the major source of effective creativity in marketing communication. In: European
Journal of Science and Theology. 2016, vol. 12, no. 5, pp. 205-216.

2020 [3] RADOSINSKA, J., KVETANOVA, Z., RUSNAKOVA, L. Globalizovany filmovy priemysel. Praha: Wolters
Kluwer, 2020. ISBN 978-80-7598-950-5. s. 264.

Formovanie obrazu institicii socialnej pomoci v médiach / Michat Szyszka, Lukasz P. Wojciechowski; recenzenti: Alena
Kusa, Katarina Fichnova, Lucia Spalova. - 1. vyd. - Trnava : Univerzita sv. Cyrila a Metoda v Trnave, 2018. - 236 s. [12,11
AH]. - ISBN 978-80-8105-987-2.

ABC Kapitoly vo vedeckych monografiach vydané v zahrani¢nych vydavatel’stvach

ABC

Social Networking Services in the Preferences of Slovak, Czech and Polish Youth / Katarina Fichnova, Lukasz Pawel

Wojciechowski, Peter Mikulas.
In: Marketingova a medialni komunikace dnes III. - Praha : Verbum, 2014. - ISBN 978-80-87800-10-2. - s. 9-36.
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Trust and Marketing / Katarina Fichnova, Lukasz P. Wojciechowski, Peter Mikulas. (Prispevok je indexovany v databaze
Scopus).

In: Intuition, Trust, and Analytics / edited by Jay Liebowitz, Joanna Paliszkiewicz, Jerzy Gotuchowski. - Boca Raton : CRC
Press Taylor & Francis Group, 2018. - (Data Analytics Applications Series). - ISBN 978-1387-1912-5. - 5. 143-172 [2,17
AH].

Ohlasy:

2018 [1] SPALOVA, L., SZABO, P. Migration Policy in the European Union - Methodological Modification of Psychosemantic
Methods. In: ICEI 2018: Proceedings of the 4th International Conference on European Integration 2018. Ostrava: VSB, 2018,
s. 1338, 1341. ISBN 978-80-248-4169-4.

2019 [3] MIZANIE, D., IRWANSYAH. Penggunaan Social Network Site (SNS) Instagram Sebagai Media Pemasaran Geriliya
Digital. In: Jurnal Komunikasi. 2019, 10(2), 89-98. ISSN 2086-6178.
[1] STERNADORI, M., ABITBOL, A. Support for women ’s rights and feminist self-identification as antecedents of attitude
toward femvertising. In: Journal of Consumer Marketing. 2019, DOI 10.1108/JCM-05-2018-2661.

ABD Kapitoly vo vedeckych monografiach vydané v domacich vydavatel’stvach

ABD

ABD

Vybrané aspekty zobrazovania 'udskych postav v reklamnych komunikatoch - ich mozné dosledky na formovanie identity /

Lukasz Pawel Wojciechowski.
In: Identita a masova komunikécia / Katarina Fichnova a kol. - Nitra : UKF, 2010. - ISBN 978-80-8094-848-1. - S. 275-295.

Modelovanie sveta reklamného posolstva ako identifikacia markantnych stereotypov / Lukasz Pawel Wojciechowski.
In: Identita a masova komunikéacia. - Nitra : UKF, 2010. - ISBN 978-80-8094-848-1. - S. 295-315.

ACB Vysokoskolské u¢ebnice vydané v domacich vydavatel’stvach

ACB

Masmedialna komunikacia - vybrané aspekty / Lukasz Wojciechowski, Peter Mikulas, Edita Strbova; recenzent: Agnieszka
Ogonowska, Adriana Récka, Janka Satkova. - 1. vyd. - Nitra : UKF, 2013. - 196 s. - ISBN 978-80-558-0357-9.

Ohlasy:

2014 [3] WALOTEK-SCIANSKA, K. - SZYSZKA, M. - WASINSKI, A. 2014. New media in the social spaces.
Strategies of influence. Praha : Verbum, 2014. 120 p. ISBN 978-80-87800-10-2.

2015 [4] FICHNOVA, Katarina. Kreativita ako kapital a produkény potencial v komunikaénej a reklamnej agenture. In:
Dot.comm. 2015, ro€. 3, ¢. 1, s. 36-48. ISSN 1339-5181.

2016 [1] FICHNOVA, Katarina. Reflection on the creative process in media communication and marketing. In:
European Journal of Science and Theology. 2016, vol. 12, no. 5, pp. 227-236. ISSN 1841-0464.
[4] MARTOVIC, Matej. Politické diskusné relacie v kontexte vyvazenosti diskutérov v roku 2015 a 2016. In:
Megatrendy a média 2016: Kritika v médiach, kritika médii II. Trnava: FMK UCM, 2016, s. 227, 237. ISBN
978-80-8105-798-4.
[2] SZYSZKA, Michal. Public relations as viewed by employees of polish welfare institutions. In: Communication
Today. 2016, vol. 7, no. 2, p. 94, 99. ISSN 1338-130X.

2021 [02] BALAZIKOVA, M. Uvod do psycholdgie marketingovej komunikécie. Trnava: Univerzita sv. Cyrila a
Metoda v Trnave, 2021. ISBN 978-80-572-0203-5s. 104.

2024 [01] FICHNOVA, Katarina. Comprehension of print and digital media texts - anticipation of own comprehension
performance. DOI 10.34135/mlar-24-02-10. In: Media Literacy and Academic Research. ISSN 2585-8726. — ISSN
(online) 2585-9188. — Ro¢. 7, €. 2 (2024), s. 146-156.

ADE Vedecké prace v ostatnych zahrani¢nych ¢asopisoch

ADE

Ambient marketing as new language of marketing communication and an original use of the urban space / Lukasz Pawel

Wojciechowski.
In: Annales Universitatis Pacdagogicae : Studia Poetica II, 2014. - ISSN 2353-4583. - Ro¢. 2, €. 169 (2014), s. 134-146.

strana: 2



ADE

ADE

ADE

ADE

ADE

ADE

Nekromancja we wspolczesnej popkulturze / Lukasz Pawel Wojciechowski, Juraj Malicek.
In: Opcje : kwartalnik kulturalny, 2014. - ISSN 1230-9982. - Ro¢. 96, ¢. 3 (2014), s. 84-809.

Necromarketing as Advertising Strategy in American Television / Amiee Shelton, L.ukasz Pawel Wojciechowski.
In: Annales Universitatis Pacdagogicae Cracoviensis [elektronicky zdroj] : Studia de Cultura. - ISSN 2083-7275. - Ro¢. 12,
¢. 2 (2020), s. 18-34. - Spdsob pristupu: http://studiadecultura.up.krakow.pl/.

Fotografia w kampanii politycznej — cele a rzeczywistos¢ przyktad parlamentarnej kampanii wyborczej na Stowacji w 2010 r
= Photography in political campaign: goals and reality. The case of the parliament campaign in Slovakia in 2010 / Katarina
Fichnova, Lukasz Pawel Wojciechowski, Peter Mikulas.

In: Annales Universitatis Paedagogicae Cracoviensis = Photography in political campaign: goals and reality. The case of the
parliament campaign in Slovakia in 2010 : Studia de Cultura III, 2012. - ISSN 2083-7275. - Ro¢. 3, ¢. 112 (2012), s. 38-55.

Ohlasy:

2016 [3] LISTWAN-FRANCZAK, Karolina. Wptyw reklamy zewngtrznej jakob narzedzia kampanii wyborczej na
okresowe ksztaltowanie przestrzeni publicznej miast, na przyktadzie miasta Krakowa. In: Annales Universitatis
Mariae Curie-Sktodowska. 2016, s. 269. Vol. 71, z. 2.

Wykorzystanie ambient marketingu w promocji filmow i seriali / Eukasz P. Wojciechowski. (Casopis je indexovany v
ERIH+).
In: Media Biznes Kultura. - ISSN 2451-1986. - Ro¢. 4, ¢. 1 (2018), s. 141-154.

Necromarketing in advertising / Lukasz P. Wojciechowski, Amiee J. Shelton.
In: Studia Ekonomiczne : Zeszyty Naukowe Uniwersytetu ekonomicznego w Katowiciach : Marketing Communication -
Selected Issues. - ISSN 2083-8611. - C. 205 (2014), s. 91-97.

Ohlasy:

2018 [3] OCHOA DAZA, P.E. Necromarketing digital. Una mirada a la publicidad que gira en torno a la muerte. In:
Publicidad dinamica y contextual. Colombia: Faundacion Universidad de Bogota Jorge Tadeo Lozano Carrera,
2018, s. 80-96. ISSN 2619-5321.

Necromarketing in the Media and Marketing Communications / Lukasz P. Wojciechowski, Viktdoria Babjakova. (Prispevok
je indexovany v ERIH PLUS).

In: Social Communication [elektronicky zdroj] . - ISSN 2450-7563. - Vol. 2 (2015), pp. 15-29 [online]. - Popis urobeny: 12.
2.2016. - Sposob pristupu: http://www.degruyter.com/.

Ohlasy:

2018 [3] OCHOA DAZA, P.E. Necromarketing digital. Una mirada a la publicidad que gira en torno a la muerte. In:
Publicidad dinamica y contextual. Colombia: Faundacion Universidad de Bogota Jorge Tadeo Lozano Carrera,
2018, s. 80-96. ISSN 2619-5321.

Selfie w medialnych digitalnych platformach - ukierunkowanie komunikacji marketingowej / Katarina Fichnova, Lukasz
Pawel Wojciechowski.

In: Annales Universitatis Pacdagogicae Cracoviensis [electronic, print] : Studia de Cultura. - ISSN 2083-7275. - Ro¢. 10, ¢.
4(2018), s. 74-91.

Ohlasy:
2020 [3] TOMCZYK, L., POTYRALA, K. Zjawisko selfie wérod nastolatkow. In: Kultura Wspolczesna. 2020, 1(108),
s. 22, 27. ISSN 1230-4808.
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ADE

ADE

ADE

Originalita plagiatu - plagiatorstvo originality (poznamky k prvku kampane SNS) = The Originalty of Plagiarism - the
Plagiarism of Originality : Remarks on Some Aspects of the SNS Campaign / Katarina Fichnova, Lukasz Wojciechowski,
Peter Szabo.

In: Annales Universitatis Paedagogicae Cracoviensis = The Originalty of Plagiarism - the Plagiarism of Originality :
Remarks on Some Aspects of the SNS Campaign : Studia Linguistica VII. Dialog z tradycja, 2012. - ISSN 2083-1765. - Vol
115, no. 7, part. 2 (2012), p. 106-115.

Ohlasy:

2016 [3] MIKULAS, P., MIKULASOVA, A. Historical topics in English language textbooks as a part of cultural literacy. In:
Slavonic Pedagogical Studies Journal. 2016, vol. 5, iss. 2, pp. 232-245. ISSN 1339-8660.
[2] MIKULAS, P. - SVETLIK, J. Execution of Advertising and Celebrity Endorsement. In: Communication Today. 2016, vol.
7,no. 1, p. 94. ISSN 1338-130X.
[3] MIKULAS, P., BELLOVA, A. Vyvojové tendencia umiestiiovania produktov v televiznom seriali Panelak. In: Kultura -
media - teologia. 2016, ¢. 25, s. 152-161. ISSN 2081-8971.
[4] MIKULAS, P., CHALANYOVA, O. Celebrity brands: mono-branding and celebrity enterpreneurship. In: Marketing
Identity: Brands we love - part I. Trnava: FMK UCM, 2016, s. 455, 461. ISBN 978-80-8105-840-0.
[3] MIKULAS, Peter. Holistic model of celebrity endorsement in political marketing. In: Political Preferences. 2016, no. 13,
pp- 87-95.

2020 [2] MAGO, Zdenko. Fake-vertising and mobile games: Case study of 'pull the pin' ADS. In: Communication Today. 2020,
11(2), pp. 132-147.

The Creative Process in the Virtual World in the Development of Ambient Campaign / Katarina Fichnova, Lukasz P.
Wojciechowski. y

In: Studia Ekonomiczne : Zeszyty Naukowe Uniwersytetu ekonomicznego w Katowiciach. - ISSN 2083-8611. - C. 317
(2017), s. 93-105.

Similarities and Differences between Social Networking Services in Poland and Slovakia / Katarina Fichnova, Peter
Mikulas, Lukasz Wojciechowski.

In: Annales Universitatis Paedagogicae Cracoviensis : Studia Linguistica VII. cz¢§¢ 2: Dialog z tradycja. - ISSN 2083-1765.
- Vol. 115, no. 7, part 2 (2012), pp. 94-105.

Ohlasy:

2006 [4] SPALOVA, L. Similarities and Differences between social networking Services in Poland and Slovakia. In:
Vplyv médii na utvaranie gender stereotypov u deti. Nitra: UKF, 2006. ISBN 80-8050-967-0.

2013 [4] WASINSKI, A. - SZYSZKA, S. 2013. Designing the Intergenerational Dialogue Within the Space of a Modern
Family in the Times of Prefigurative Culture. In Dot.comm : ¢asopis pre tedriu, vyskum a prax medialne;j
marketingovej komunikacie. ISSN 1339-5181, 2013, ro¢. 1, ¢. 1-2, s. 58-68.

2014 [3] WALOTEK-SCIANSKA, K., et al. New media in the social spaces: strategies of influence. Prague: Verbum,
2014. ISBN 978-80-87800-10-2. s. 20, 114.

2017 [1] TOMCZYK, L., et al. Selected aspects of conditions in the use of new media as an important part of the training
of teachers in the Czech Republic and Poland - differences, risks and threats. In: Educ. Inf. Technol. 2017, 22, pp.
747-767.

[3] TOMCZYK, £., WASINSKI, A. Parents in the Process of Educational Impact in the Area of the Use of New
Media by Children and Teenagers in the Family Environment. In: Education and Science. 2017, vol. 42, no. 190,
pp- 305-323.

ADF Vedecké prace v ostatnych domacich ¢asopisoch

ADF

Ambient marketing a priklady realizacie v §tatoch Vysehradskej skupiny / Lukasz Pawel Wojciechowski.
In: Analyza a vyskum v marketingovej komunikacii, 2014. - ISSN 1339-3715. - Ro¢. 2, ¢. 1 (2014), s. 22-34.

Ohlasy:
2016 [1] FICHNOVA, Katarina. Reflection on the creative process in media communication and marketing. In:
European Journal of Science and Theology. 2016, vol. 12, no. 5, pp. 227-236. ISSN 1841-0464.
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ADF Nekromarketing a internet - potencialna / realna / predstierana smrt’ / Lukasz P. Wojciechowski.
In: Dot.comm [elektronicky zdroj] . - ISSN 1339-5181. - Ro¢. 3, ¢. 1 (2015), s. 15-25.

ADF Site-specific umenie a ambient marketing = Site-specific art and ambient marketing / Lukasz P. Wojciechowski.
In: Art communication & popculture : ¢asopis pre umeleck komunikaciu a popkulturu. - ISSN 1339-9284. - Ro¢. 2, ¢. 2
(2017), s. 127-140.

ADM Vedecké prace v zahrani¢nych ¢asopisoch registrovanych v databiazach Web of Science alebo
SCOPUS

ADM  (No)future notes on media / Lukasz P. Wojciechowski.
In: European Journal of Science and Theology. - ISSN 1841-0464. - Vol. 13, no. 6 (2017), pp. 101-106.

ADM  Election Opinion Polls and Their Impacts on Voting Preferences of Slovak and Polish Voters / Katarina Fichnov4, Lukasz P.

Wojciechowski.
In: European Journal of Science and Theology. - ISSN 1841-0464. - Vol. 11, no. 6 (2015), pp. 261-272.

Ohlasy:

2017 [3] BAHNSEN, Oke. An Agent-Based Approach to Estimate Social Interaction Effects on Government Satisfaction
in Germany [online]. 2017. Dostupné na: https://okebahnsen.netlify.app/publication/abm/
[1] MIKULAS, P., CHALANYOVA, O. Celebritization of religious leaders in contemporary culture. In: European
Journal of Science and Theology. 2017, vol. 13, no. 6, pp. 43-52.

ADM  #Zytniagate : social networking community managers literacy / Lukasz P. Wojciechowski.
In: European Journal of Science and Theology. - ISSN 1841-0464. - Vol. 12, no. 5 (2016), pp. 117-124.

ADN Vedecké prace v domacich ¢asopisoch registrovanych v databazach Web of Science alebo SCOPUS

ADN A reflection on the citizens' attitudes to the political situation (and their creative renditions) / Katarina Fichnovd, Lukasz
Pawel Wojciechowski, Peter Szabo.
In: Communication Today [print, electronic] . - ISSN 1338-130X. - Ro¢. 10, ¢. 1 (2019), s. 76-92.

Ohlasy:

2019 [4] VRABEC, Norbert. Soft skills in the digital age. In: Megatrends and Media: Digital Universe. Trnava: FMK
UCM, 2019, s. 313. ISBN 978-80-572-0015-4.

2021 [01] RADOSINSKA, J., et al. Politainment: Reflecting on political affairs via audiovisual media entertainment. In:
European Journal of Transformation Studies. 2021, ro¢. 9, €. 2, s. 72-90. ISSN 2298-0997.
[2] VRABEC, N., ODZIOMKOVA, J. Self-presentation as a Component of Personal Identity in Cyberspace. In:
Ejmap. 2021, 9(1), pp. 86-96.

2024 [02] BARKELA, B.; ALTENMULLER, M.S. Kunstlerische Protesttaktiken als Antwort auf das Activist Dilemma?
Eine experimentelle Anndherung. In: Forschungsjournal Soziale Bewegung. 2024, 37(3), s. 428-435.
[01] KIKOVA, H.; ZUK-OLSZEWSKA, M. Readability and comprehension of digital texts by political figures.
DOI 10.34135/communicationtoday.2024.Vol.15.No.2.5. In: Communication Today. ISSN 1338-130X. — Ro¢. 15,
¢.2(2024), s. 68-82.
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Ambient Marketing Practices in the United States: A Professional View / Amiee J. Shelton, Lukasz P. Wojciechowski,

Jamie Warner.
In: Communication Today. - ISSN 1338-130X. - Vol. 7, no. 1 (2016), pp. 66-81.

Ohlasy:

2018 [1] STOENESCU, A.O. The Impact of Unconventional Marketing Communications. In: International conference on marketing
and business development. Bucharest: Bucharest Univ Economic Studies Publishing House, 2018, pp. 85-94.

2019 [3] GOLUBKOVA, E.A. Nestandartnye kommunikacii v ocenkach professional'nogo reklamnogo soobs¢estva Jekaterinburga.
In: Tempus et Memoria. 2019, 14(4/194).

[3] GOLUBKOVA, E.A. Vozmoznosti kul'turnoj identifikacii posredstvom innovacionnych mediakommunikacij (Ambient
media). In: Kul'tura, li¢nost’, ob$¢estvo v sovremennom mire: metodologija, opyt empiri¢eskogo issledovanija. Jekaterinburg:
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Celebrity necromarketing: Nonliving celebrities in media communication / Peter Mikulas, Lukasz P. Wojciechowski.
(Prispevok je indexovany v databaze Web of Science).

In: Marketing Identity : Digital Life - part L. : Conference Proceedings from International Scientific Conference 10th - 11th
November 2015, Congress Hall of the Slovak Academy of Science Smolenice, Slovak Republic / editors: Ludmila Cabyova,
Dana Petranova. - Trnava : Faculty of Mass Media Communication, University of Ss. Cyril and Methodius in Trnava, 2015.
- ISBN 978-80-8105-779-3. - ISSN 1339-5726. - S. 192-207.

Ohlasy:

2017 [3] BULANDA, 1., CHALANYOVA, O., KOPRDA, T. Adolescents " perception of celebrities in social
advertising: activation of transactional analysis ego states. In: Economic and Social Development: Book of
Proceedings. Varazdin: Varazdin Development and Enterpreneurship Agency, 2017, s. 343-353. ISSN 1849-7535.
[3] LABERSCHEK, Marcin. Nekromarketingowe strategie pozycjonowania produktéw informacyjnych w
serwisach internetowych. In: Zarzadzanie mediami. 2017, 5(2), s. 45, 59.

2018 [3] OCHOA DAZA, P.E. Necromarketing digital. Una mirada a la publicidad que gira en torno a la muerte. In:
Publicidad dindmica y contextual. Colombia: Faundaciéon Universidad de Bogotéa Jorge Tadeo Lozano Carrera,
2018, s. 80-96. ISSN 2619-5321.

2022 [01] FICHNOVA, K.; MAGO, Z.: LENGHART, P. Perception of the Higher Education in Digital Games by
Slovak High School Students. In: Media Literacy and Academic Research. ISSN 2585-8726. ISSN (online)
2585-9188. Ro¢. 5, ¢. 2 (2022), s. 95-109.

Efektivita marketingovych komunikatorov s explicitnymi sexudlnymi motivmi / Lucia Spalova, Blandina Sramova, Lukasz
Wojciechowski.

In: Sexualizacia mediadlneho priestoru : zbornik z konferencie s medzinarodnou ti¢astou, Nitra 05.11. 2009 / Lucia Spalova a
kol. - Nitra : UKF, 2010. - ISBN 978-80-8094-733-0. - S. 16-23.
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BBA Kapitoly v odbornych kniZnych publikacidch vydanych v zahrani¢nych vydavatel’stvach

BBA Social networking services in the preference of Slovak, Czech and Poland youth / Katarina Fichnova, Peter Mikulas, Lukasz
Pawel Wojciechowski.
In: Homo irretitus : W sieci serwisOw spotecznosciowych, reklamy i marketingu. - Sosnowiec : Humanitas, 2014. - ISBN
978-83-64788-00-0. - P. 9-34.

BCI Skripta a ucebné texty

BCI Dejiny francuzskej kinematografie : vybrané kapitoly / Lukasz P. Wojciechowski; recenzenti: Katarina Fichnova, Jana
Radosinska. - 1. vyd. - Trnava : Univerzita sv. Cyrila a metoda v Trnave, Fakulta masmedialnej komunikacie, 2018. - 120 s.
- ISBN 978-80-8105-916-2.

Ohlasy:

2019 [4] RADOSINSKA, Jana. Film a kinematografia. In: Masmedialne $tadia [online]: priru¢ka na prijimacie skusky.
Bratislava: Letra Edu, 2019, s. 211 [2019-03-01]. ISBN 980-80-89962-25-9. Dostupné na:
https://fmk.sk/dod-fmk-ucm-2019/

BDF Odborné prace v ostatnych domacich ¢asopisoch

BDF Hermovo ucho / Lukasz Pawel Wojciechowski.
In: Hudba : hudobny ¢asopis, 2006. - ISSN 1336-8044. - Roc¢. 1, €. 3 (2006), s. 48.

BFA Abstrakty odbornych prac zo zahrani¢nych podujati (konferencie...)

BFA Bilboards in municipal elections - the unexpected contexts and amendments by anonymous / Lukasz Pawel Wojciechowski,
Peter Mikulas, Ktarina Fichnova.
In: Political communication in the area of new technologies39 : abstracts of conference, Warsaw, 22-23 September 2011. -
Warsaw : PCA, 2011. - P. 43.

CDF Umelecké prace a preklady v domacich nekarentovanych ¢asopisoch

CDF ANKETA MA / foto Lukasz Wojciechowski, Alena Cierna ml., Julo Fujak.
In: Vlna : ¢asopis o su¢asnom umeni a kultare. - ISSN 1335-5341. - Roc¢. 20, ¢. 70 (2018), s. 16-21.

CDF Prvy ro¢nik Bienale divadelnej fotografie 2012 : Grand Prix Bienale divadelnej fotografie 2012 — za subor fotografii z
inscenacie FrantiSek Svantner: Nevesta hol’, Divadlo Poton / Lukasz Pawel Wojciechowski, Lucia Carnecka, Viera

Buresova.
In: Fotonoviny, 2013. - ISSN 1337-6454. - Ro¢. 6., ¢. 22 (2013), s. 19.

CDF Amy Knoles : transzanrova diva intermedialnej hudby / [Foto] Lukasz Wojciechowski.
In: Hudba. - ISSN 1336-8044. - Ro¢. 3, ¢. 2-3 (2008), s. 8-9.

CDF The California E.A.R. Unit na linke Los Angeles - Nitra / Diana Ol¢akova, Lukasz Pawel Wojciechowski, Rastislav Salay.
In: Hudba : hudobny ¢asopis, 2006. - ISSN 1336-8044. - Ro¢. 1, €. 1 (2006), s. 40-41.
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CDF To placard Transparent / Lukasz P. Wojciechowski.
In: ejmap : European Journal of Media, Art & Photography. - ISSN 1339-4940. - Ro¢. 6, ¢. 1 (2018), s. 74-75.

CED Umelecké prace, dramatické diela, scenare a preklady v zbornikoch, kniZnych publikaciach a
skupinovych katalégoch vydanych v domacich vydavatel’stvach

CED [Fotografie] / Lukasz P. Wojciechowski.
In: hudobné korela(k)tivity : vyber §tidii a ¢lankov (nielen) o hudobno-intermedialnej semioze / Julius Fujak. - Nitra : UKF,
2008. - ISBN 978-80-8094-365-3. - S. 74, 75, 78.

CED [Fotografie] / Natalia Muranska, Lucia Vadelova, Lukasz Wojciechowski.
In: Teoria otrasu [elektronicky zdroj] : Janosik : ziva hudba k filmu bratov Siakelovcov / Jana Lewitova, Vladimir Merta. -
[S.1] : Hevhetia, 2007. - 1 CD-ROM.

CED [Photos] / Lukasz Wojciechowski.
In: Hermes ear : collected and commented by HEyeRMEarS. - Nové Zamky : Kassak Centre for Intermedia Creativity,
2006. - ISBN 80-968562-2-7. - 5. 25, 105, 107, 139, 173.

DAI Dizerta¢né a habilitacné prace

DAI Vyrazovo-semioticné aspekty reklamy v perspektive obrazu Zeny / Lukasz Pawel Wojciechowski. - Nitra : [s.n.], 2008. - 131
s.

EAJ Odborné preklady publikacii

EAJ Tezaurus estetickych vyrazovych kvalit / Mariana Cechova, Miroslava Reznd, Lukasz Pawel Wojciechowski. - Nitra : UKF,
2008. - 474 s. - ISBN 978-80-8094-350-9.

EDI Recenzie v ¢asopisoch a zbornikoch

EDI REKLUB 1927-1949. Rola Czechostowackiego Klubu Reklamy w historii czeskiej reklamy / Lukasz Wojciechowski.
In: Annales Universitatis Paedagogicae Cracoviensis : Studia de Cultura. - ISSN 2083-7275. - ¢. 10(2) (2018), s. 203-205.
Rec. na: Reklub 1927-1949 : kapitoly z d&jin éeskoslovenské reklamy / Dusan Pavld. - [Brno] : Professional Publishing,
2017. - ISBN 978-80-88260-00-4. - 282 s.

EDI Detroit: Become Human / Lukasz Pawel Wojciechowski.
In: Acta Ludologica. - ISSN 2585-8599. - Ro¢. 3, €. 1 (2020), s. 75-77.

EDI Introduction to Media Products / L.ukasz Pawel Wojciechowski.
In: Communication Today. - ISSN 1338-130X. - Ro¢. 11, €. 2 (2020), s. 181-182.
Rec. na: Uvod do problematiky medialnych produktov / Peter Mikulas. - Bratislava : Europska Akadémia Manazmentu,
Marketingu a Médii, 2020. - ISBN 978-80-972116-9-1. - 102 s.
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EDI Medialne oblicza wspotczesnej kultury : Recenzja ksigzki Agnieszki Ogonowskiej "Polityka reprezentacji. Studia i szkice o
kulturze medialnej" / Lukasz Pawel Wojciechowski.
In: Hybryd : Pismo Artystyczno-Literackie Stowarzyszenia Tworczego POLART, 2013. - ISSN 1731-9668. - Ro¢. 21, €. 22
(2013), s. 81.
Rec. na: Polityka (re)prezentacji : Studia i szkice o kulturze medialne;j. - Krakow : Uniwersytet Pedagogiczny im.Komisji
Edukacji, 2013. - ISBN 978-83-7271-791-7.

EDJ PrehPadové prace, odborné prace, preklady noriem; odborné preklady v ¢asopisoch, zbornikoch

EDJ Utek od istoty : o niektorych spdsoboch konstruovania umeleckého posolstva vo filmoch Krzysztofa Kieslowského / Dabert
Dobrochna ; [preklad]Lukasz Pawel Wojciechowski.
In: Slovo - obraz - zvuk II / Marta Zilkova. - Nitra : UKF, 2008. - ISBN 978-80-8094-331-8. - S. 10-17.

Ohlasy:
2014 [3] FICHNOVA, K., SPALOVA, L. Successful managers - their competences, demands of practice and stimulation
of abilities. In: Social Communication. 2014, 1(9), s. 1-12.

EDJ Poetyka stowackiej prozy w okresie transformacji / Tibor Zilka, Lukasz Pawel Wojciechowski.
In: Poetyka slowackej prozy w okresie transformacji. - Warszawa : Dom Wydawniczy ELIPSA, 2005. - ISBN
83-7151-705-X. - S. 89-102.

FAI Zostavovatel’ské prace knizného charakteru (bibliografie, encyklopédie, katalégy, slovniky,
zborniky, atlasy...)

FAI (Ko)média : vedecké a odborné Stiidie zamerané na medidlnu a marketingovii komunikéciu / editori: Katarina Fichnova ... [et
al.]; recenzenzovali: Krzysztof Gajdka, Igor Lomnicky, Richard Fajnor. - 1. vyd. - Nitra : Filozoficka fakulta Univerzity
Konstantina Filozofa v Nitre, 2012. - 546 s. - ISBN 978-80-558-0191-9.

FAI SVOAUK 2018 : sekcia masmedialnej komunikacie / zostavovatelia: Jan Visiovsky, Lukasz P. Wojciechowski, Zdenko
Mago; interni recenzenti: Eva Odlerova, Sabina Galikova Tolnaiova. - 1. vyd. - Trnava : Fakulta masmedialnej komunikacie
UCM v Trnave, 2018. - 410 s. - ISBN 978-80-8105-981-0. - Spdsob pristupu:
https://fmk.sk/download/SVOaUK-2018-Sekcia-masmedialnej-komunikacie.pdf.

FAI (Mame na to) alibi : zbornik Studentske;j literarnej tvorby / Gabriela Magalovda, Renata Hlavata, Lukasz Pawel
Wojciechowski. - Nitra : UKF, 2003. - 98 s. - ISBN 80-8050-514-4.

FAI Sexualizacia medialneho priestoru : zbornik z konferencie s medzindrodnou t¢ast'ou, Nitra 05.11. 2009 / Lucia Spélova a
kol. - Cislo projektu: UGA I11/8/2009. - Nitra : UKF, 2010. - 76 s. - ISBN 978-80-8094-733-0.

[Spoluautori: Ivana Polakevi¢ova - Peter Szabo - Lukasz Pawel Wojciechowski]

GII Rézne publikicie a dokumenty, ktoré nemoZno zaradit’ do Ziadnej z predchadzajucich kategérii

GIl The Game is Out There / Lukasz P. Wojciechowski.
In: Acta Ludologica. - ISSN 2585-8599. - Ro¢. 1, €. 2 (2018), s. 76-77.
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GII Teoria otrasu [hudobnina] : hudobné happeningy / Marian Varga; foto Lukasz Wojciechowski. - Bratislava : Hudobny fond,
2018. - 1 CD-ROM.

02 Odborny vystup publikacnej ¢innosti ako ¢ast’ kniznej publikacie alebo zbornika kapitola,
prispevok, abstrakt, abstrakt z podujatia, poster z podujatia, prispevok z podujatia, recenzia, heslo

02 Human-machine agreement in detecting disinformation: Limits of Al sentiment analysis in social media debate / Lukasz
Pawel Wojciechowski, Katarina Fichnova, Michal Radosinsky. (Kategoria do roku 2021 BFA).
In: Connecting to the Human [electronic] : 3. Journalism Studies Symposium / ed. Karin Wahl-Jorgensen. - Lisabon :
Universidade Catolica Portuguesa, 2026. - s. 38-41 [online].

02 Information disorder in contemporary political communication on social media / Katarina Fichnova, Lukasz Pawel
Wojciechowski, Michal Radosinsky. (Kategéria do roku 2021 BFA).
In: Connecting to the Human [electronic] : 3. Journalism Studies Symposium / ed. Karin Wahl-Jorgensen. - Lisabon :
Universidade Catdlica Portuguesa, 2026. - s. 57-60 [online].

P1 Pedagogicky vystup publika¢nej ¢innosti ako celok — u¢ebnica pre vysoké S§koly, u¢ebnica pre stredné
Skoly, u¢ebnica pre ziakladné $koly, skriptum, ué¢ebny text, pracovny zosit, didakticka prirucka

P1 Ambient Communication and Creativity [elektronicky zdroj] / Lukasz Pawel Wojciechowski, Katarina Fichnova; reviewers:
Agnieszka Ogonowska, Janka Bereseckd, Edita Strbova. - Cislo projektu: KEGA 018UCM-4/2021 Art in Mass Media -
Ambient Media. - 1. vyd. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2023. - 120 s. [online]. - Kategdria
do roku 2021 ACB. - ISBN 978-80-572-0343-8.

P1 Marketing & Public Relations for Business Communication : Case Studies / Amiee Shelton, Lukasz Pawel Wojciechowski;
reviewers: Peter Mikulas, Edita Strbova. - 1. vyd. - Trnava : Fakulta masmedialnej komunikidcie UCM v Trnave, 2024. - 304
s. [14,32AH] [print]. - Kategoria do roku 2021 ACA. - ISBN 978-80-572-0397-1.

V1 Vedecky vystup publika¢nej ¢innosti ako celok — monografia, kriticka pramenna edicia, kriticky
komentovany preklad, kartografické dielo, katalog umeleckych diel, editovana kniha, zbornik

Vi Media Communication - Creative Print and Digital Production : expploring the opportunities to foster creativity through
ambient, guerrilla and event marketing within the context of creative environments and self-assessment of future
communication professionals / Katarina Fichnova, Lukasz Pawel Wojciechowski, Edita Strbova; reviewers: Agnieszka
Ogonowska, Slavka Pitonakova, Grazina Ciuladiené. - Cislo projektu: KEGA 018UCM-4/2021 Art in Mass Media -
Ambient Media. - 1. vyd. - Praha : Wolters Kluwer, 2025. - 108 s. [5,8 AH] [print]. - Kategoria do roku 2021 AAA. - ISBN
978-80-286-0132-4.

V2 Vedecky vystup publikacnej ¢innosti ako cast’ editovanej knihy alebo zbornika — kapitola, prispevok,
abstrakt, abstrakt z podujatia, poster z podujatia, prispevok z podujatia

\V) Ambient, Guerilla, and Event Marketing in Education Mavrketers, and Development of Creative Abilities : A Case Study /
Katarina Fichnova, Lukasz Pawel Wojciechowski, Edita Strbova. (Kategoria do roku 2021 AEC).
In: Digital Transformation, Perspective Development, and Value Creation [print, electronic] : Research Case Studies /
edited by Malgorzata Pankowska. - New York : Routledge, 2024. - (Routledge Advances in Management and Business
Studies). - ISBN 978-1-032-45340-8, 978-1-032-45356-9. - s. 64-81.
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V2

V2

Reception of text in the digital environment of social media: a case study - Zara brand campaign / Lukasz Pawel
Wojciechowski, Oliver Kohar, Michal Radosinsky. (Kategoria do roku 2021 AFD).

In: Marketing Identity [elektronicky zdroj] : Human vs. Artificial : Conference Proceedings from the International Scientific
Conference / editors: Monika Prostindkova Hossova, Martin Solik, Matej Martovi€. - Trnava : Univerzita sv. Cyrila a
Metoda v Trnave, 2024. - ISBN 978-80-572-0487-9 (online). - s. 750-757 [online]. - Spdsob pristupu:
https://mmidentity.fmk.sk/wp-content/uploads/2025/01/MI_2024 ENG.pdf.

Trust and the Economic Performance of Creative Industry Entities and Artificial Intelligence Technology / Katarina
Fichnova ... [et al.]. (Kategoria do roku 2021 AEC).

In: Trust, Media and the Economy [print, electronic] : Mutual Relations / Joanna Paliszkiewicz, Jerzy Gotuchowski,
Katarzyna Zdanowicz-Cyganiak. - New York : Routledge, 2025. - ISBN 978-10-32874-73-9, 978-10-40308-76-9 (online). -
s. 107-116 [1,02 AH].

[Spoluautori: Lukasz Pawel Wojciechowski - Edita Strbové - Anna Soltysik-Piorunkiewicz]

V3 Vedecky vystup publikac¢nej ¢innosti z ¢asopisu — abstrakt, ¢lanok, abstrakt z podujatia, poster z
podujatia, ¢lanok z podujatia

V3

V3

Online fraud: security challenges and preventiv measures for accommodation platform users [electronic] / Michal
RadoSinsky, Saba Najjar, Lukasz Pawel Wojciechowski. (Kategoria do roku 2021 ADE. Casopis je registrovany v ERIH+).
In: Lumina [print, electronic] . - ISSN 1516-0785. - Ro¢. 19, ¢. 1 (2025), s. 120-138 [print, online].

Ohlasy:
2025 [02] MIKULAS, P.; SHELTON, A.J. Digital virulence: dimensions of deepfake within disinformation networks.
In: Communication today. 2025, 16(2), s. 4-20.

Learning by Playing: A Case Study of the Education in Photography by Digital Games / Zdenko Mago ... [et al.]. (Kategoria
do roku 2021 ADM).

In: Journal of education culture and society [electronic] = JECS. - ISSN 2081-1640. - Ro¢. 14, ¢. 1 (2023), s. 465-479
[online].

[Spoluautori: Lukasz Pawel Wojciechowski - Magdaléna Baldzikova - Amiee Shelton]

Ohlasy:

2024 [02] PRONER, J.; KYSLER, A. Educational digital games in Slovakia: Overview of projects and their integration
in education. In: ICERI 2024: 17th annual International Conference of Education, Research and Innovation.
Valencia: IATED, 2024. ICERI Proceedings, ISSN 2340-1095. ISBN 978-84-09-63010-3, s. 3442-3450.

[01] SCHINELLO, Salvatore. New media and communication in creative society: A systematic review of articles
published between 2012 and 2024, indexed in Web of Science. In: CONNECTIST-ISTANBUL UNIVERSITY
JOURNAL OF COMMUNICATION SCIENCES. 2024, 66, s. 93-117. ISSN 2636-8943.

[01] The Impact of Card Games on Enhancing Financial Education and Daily Life Skills for Older Adults /
Chacoén-Castro, Marcos; Rengifo, Jenny; Arias-Flores, Hugo; Jadan-Guerrero, Janio. DOI
10.1007/978-981-97-1552-7 24. In: Smart Innovation, Systems and Technologies. 2024. ISBN [9789819715510].
ISSN 21903018. ISSN (online) 21903026, s. 361-372.

[01] Transition from outcome-based learning to global accreditation of top universities of India: Elevating the bar
of educational excellence / Khatri, Bhanupriya; Nandini, Girija; Khan, Shad Ahmad. DOI
10.4018/979-8-3693-1698-6.ch019. In: Evaluating Global Accreditation Standards for Higher Education. 2024.
ISBN [9798369316993, 9798369316986], s. 278-292.

2025 [01] ALAM, Sohaib, 2025. Effects of Multimedia Inputs on Improving the Grammatical Accuracy of Students'
Speaking Skills: An Experimental Study. In: Theory and practice in language studies. ISSN 1799-2591, ISSN
2053-0692, Ro¢. 15, €. 5 (2025), s. 1579-1590. Dostupné na: DOI 10.17507/tpls.1505.23
[02] BILAL RUSADY, M.; FADLI RAMADHAN, M. Gaming as Virtual Experience of Learning Arabic in Native
Speakers' Environment: Assassin's Creed Mirage. In: Al-Ta'rib. 2025, 13(1), s. 59-78. ISSN 2354-5887.

[01] Click, Analyze, Improve: Unveiling IRIS, an Al-Based Photography Learning Tool / Izani, M.; Dalia, R.;
Aishah, R. DOI 10.1007/978-981-96-1154-6_24. In: Smart Innovation Systems and Technologies. 2025. ISBN
[9789819611539]. ISSN 21903018. ISSN (online) 21903026, s. 349-365.
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V3

V3

V3

V3

V3

V3

[01] FILIP, V.; CHOVANEC, A. Gamifying soft skills: Experiential learning through minecraft environments. In:
Marketing identity: The power(s) of communication. Trnava: UCM, 2025, s. 108-118. ISBN 978-80-572-0555-5.
[01] Improving Digital Literacy of Elementary Teacher Candidates Through Digital-Based RADEC Learning Model /
Maspiroh, Iyoh; Prasetyo, Zuhdan Kun; Hermanto, Hermanto; Rohmatillah, Nur; Kuswidyanarko, Arief. DOI
10.20897/ejsteme/16530. In: European Journal of Stem Education. ISSN (online) 24684368. Ro¢. 10, ¢. 1 (2025).
[02] PURNAMASARI, 1.; TWINSARI MANINGTYAS, R.D.; NOVITA SARI, Z. Pengembangan Model Pembelajaran
Tematik Anak Usia Dini Berbasis Kurikulum Merdeka melalui LMS Interaktif. In: As-Syar'i: Jurnal Binbingan & Konseling
Keluarga. 2025, 7(4), s. 202-217. ISSN 2656-4807.
[01] SAVITSKA, V. et al. Educational Possibilities of Gamification in the Formation of Soft & Hard Skills among Students of
Socionomic Professions. In: Journal of education culture and society. ISSN 2081-1640. Ro¢. 16, €. 2 (2025), s. 819-839.
2026 [02] KYSLER, A.; TRNKA, A. From Screenshot to Art: The Legitimation of Virtual Photography in Gaming Culture. In:
European Journal of Media, Art & Photography. 2026, 14(1), s. 110-119.

Prvky umenia v ambient a guerilla marketingu a ich su¢asné podoby a varidcie = Elements of art in the ambient and guerilla

marketing and their current forms and variations / Lukasz Pawel Wojciechowski. (Kategoria do roku 2021 ADF).
In: Dot.comm [elektronicky zdroj] . - ISSN 1339-5181. - Ro¢. 9, ¢. 2 (2021), s. 35-41 [online].

Al (Artificial Influencer) - Personality, Contexts, and Trust / Lukasz Pawel Wojciechowski, Michal Radosinsky, Katarina
Fichnova. (Kategoria do roku 2021 ADE. Casopis je registrovany v ERIH+).

In: Annales Universitatis Paedagogicae Cracoviensis [electronic, print] : Studia de Cultura. - ISSN 2083-7275. - Ro¢. 17, €.
3 (2025), s. 119-145.

The Creative remediation and Promotional Use of Photographic Modes in Digital Games / Lukasz Pawel Wojciechowski,
Amiee Shelton. (Kategoria do roku 2021 ADF).
In: Acta Ludologica. - ISSN 2585-8599. - Ro¢. 5, €. 2 (2022), s. 18-28.

Ohlasy:

2022 [02] MAGO, Z. Marketing digitalnych hier. Trnava: UCM, 2022. ISBN 978-80-572-0271-4. s. 151.

2026 [02] KYSLER, A.; TRNKA, A. From Screenshot to Art: The Legitimation of Virtual Photography in Gaming
Culture. In: European Journal of Media, Art & Photography. 2026, 14(1),s. 110-119.

Difficulty and readability of media texts - international comparison of language mutations of texts - pilot study = Obtiaznost’
a Citate'nost’ medialnych textov - medzinarodné porovnanie jazykovych mutacii textov - pilotna Stiidia / Katarina Fichnova
... [et al.]. (Kategoéria do roku 2021 ADF).

In: Dot.comm [electronic] : ¢asopis pre teoriu, vyskum a prax medialnej a marketingovej komunikacie = journal for the
theory, research and practice of media and marketing communication. - ISSN 1339-5181. - Ro¢. 11, €. 2 (2023), s. 7-14
[online].

[Spoluautori: Lukasz Pawel Wojciechowski - Edita Strbové - Michat Szyszka - Grazina Ciuladiené]

Digital and print media texts and their comprehension by young adults — preliminary research results / Katarina Fichnova ...
[et al.]. (Kategoria do roku 2021 ADE).

In: Annales Universitatis Paedagogicae Cracoviensis [electronic, print] : Studia de Cultura. - ISSN 2083-7275. - Roc¢. 16, €.
2 (2024), s. 34-49 [online, print].

[Spoluautori: Lukasz Pawel Wojciechowski - Edita Strbové - Gyorgyi Jankova]

Ohlasy:
2024 [02] BALAZIKOVA, Magdaléna. Exploring digital content landscapes: Insights through the repertory grid
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