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The aim of this course is to to support and to master preliminary experience and the skills of the students
to analyze peculiarities of various journalistic messages and hereby to accomplish further development of
their culture as PR managers and journalists.

Podmienky na absolvovanie predmetu

Conditions for completing the subject

80% Ucast, seminarne prezentacie, ustne ulohy (rozhovor, reportaz, rozhlasovy komentar a pod.),
pisomné ulohy (reklama, communigue, novinovy ¢lanok a pod.).

Vysledna hodnotiaca stupnica:

A 1,0 vyborne - vynikajuce vysledky len s minimalnymi chybami <92-100 % >

B 1,5 vel'mi dobre - nadpriemerné vysledky s mensimi chybami <83-91 %>

C 2,0 dobre - vcelku dobré, priemerne vysledky <74-82 % >

D 2,5 uspokojivo - dobrée vysledky, ale vyskytuju sa vyznamne chyby <65-73 %>

E 3,0 dostatoc¢ne - vysledky vyhovuju minimalnym kritériam <56-64 % >

FX 4,0 nedostatocne - absolvovanie predmetu si vyZaduje vynalozit eSte znacneé Usilie a mnozstvo prace
zo strany Studenta <0-55 %>

80% attendance, seminar presentations, oral tasks (interview, reportage, radio commentary, etc.), written
tasks (advertisement, communique, newspaper article, etc.).

Priebezné hodnotenie

80% Ucast, seminarne prezentacie, ustne ulohy (rozhovor, reportaz, rozhlasovy komentar a pod.),
pisomné ulohy (reklama, komuniké, novinovy ¢lanok a pod.).

80% attendance, seminar presentations, oral tasks (reportage, radio commentary, etc.), written tasks
(ads, newspaper article, etc.)

Vysledky vzdelavania

Posluchaci a posluchacky po absolvovani predmetu ziskavaju tieto vedomosti, zru¢nosti, schopnosti,
kompetencie: / After completing the subject, students will acquire the following knowledge, skills, abilities,
competences:

# vedia identifikovat jednotlivé zurnalistické Zanrové druhy v printovych médiach, vediaich

spravne pomenovat, zaradit do prislusnej Zanrovej skupiny. Vedia ich odborne zhodnotit na



zaklade rozboru zanrovych dominant, makrokompozicie, mikrokompozicie, syntaxe, lexiky
publikovanych textov v periodickej tlaci,

# vedia samostatne identifikovat a pomenovat zanroveé dominanty, sposoby vystavby

komunikatov v rozhlasovych, televiznych a multimedialnych zurnalistickych zanroch,

# vedia zaradit do prislusnych zanrovych skupin jednotliveé Zurnalistické Zanrové druhy v ramci
auditivnych prejavov v rozhlasovom mediu, audiovizualnych celkov v televiznom mediu Ci
multimedialnych prejavov vo webovych mediach,

# dokazu samostatne analyzovat jednotlivé Zurnalistickeé zanre v meédiach z hladiska urovne
prevedenia a dodrziavania pozadovanych postupov suvisiacich s kompozi¢nymi, lexikalnymi,

reCovymi, obrazovymi i etickymi kritériami,

# dokazu kompetentne a samostatne tvorit jednotlivé zurnalistické zZanre uplatriujuce sa

v sUc¢asnej periodickej tlati tak, aby spifali pozadované kvalitativne kritéria z hladiska osobitosti zanrovych
dominant, specifickych postupov pri vystavbach textov, pri volbe syntaxe i pri vybere adekvatnych
lexikalnych prostriedkov.

# they canidentify and analyze journalistic genre types in print media from the point of view

genre dominants, compositional rules, syntax and vocabulary,

# they know how to define and analyze the specifics of published journalistic genres in print

media with regard to their typological characteristics,

# they can analyze journalistic texts from the point of view of wider social contexts, as well as from the
aspect reading needs and the level of media literacy of reading target groups,

# they are competent to assess the degree of compliance with objectivity and the degree of subjectivity
in analyzed journalistic genres according to journalistic and ethical criteria,

# they are competent to assess the choice and level of application of individual text composition
methodologies typical of writing various types of news and journalistic genres in periodicals.

Struéna osnova predmetu

Prednasky su kombinovane so seminarmi, poc¢as ktorych su ponukane tieto hlavne témy na podrobne
ucenie: / Basics of the subject:

- Online zurnalistika. Novinarske zanre na internete.

- Anglicka slovna zasoba a rézne pristupy k jej $tudiu. Specialna literarna slovna zasoba. Speciélna
hovorova slovna zasoba. Lexikalne prostriedky v publicistickych zanroch. Nocionalne a emotivne
expresivne slova a slovne spojenia.

- Struktura textu, konstruovanie textu a kategodrie textu. Spdsoby vystavby textu: chronologicke, logické a
dynamickeé (dérazné). Vlastnosti textu a silné pozicie textu (nadpis, nadpis, epigraf). Nadpis textu. Typy
nadpisov / nadpisov podla dbleZitosti, vyrazu, funkcie a informaénej nasytenosti.

- Rézne typy funkénych a semantickych typov reci. Typoldgia rozpravania, opisu a zdévodnovania v
Zurnalistike.

lectures are combined with seminars during which the main following topics are offered for detailed
learning:

- Media system today. Anglo-American and European news style. Digital mass media.

« Genres and subgenres of newspaper. Hard news. Soft news.

« Information theory and journalism.

« The notion of style and its types. Classification of styles. Media stylistics. Means of stylistic syntax and
semasiology. Discursive style, reflective style, news style.

- Journalism of rational type (analytical journalism) in periodical press and its properties. Its varieties:
commentary, investigative reportage, editorial, journalistic research.

- Journalism of emotional type (literary journalism) in periodical press and its properties. Its varieties:
reportage, feuilleton, essay, column.

+ On-line journalism. Journalistic genres on the Internet.

« The English vocabulary and different approaches to its study. Special literary vocabulary. Special



colloquial vocabulary. Lexical resources in the journalistic genres. Notional and emotive-expressive words
and phrases.

« Text structure, text constructing and text categories. Ways of construction of the text: chronological,
logical, and dynamic (emphatic) ones. Text features and text strong positions (the title, the headline,
epigraph). The headline of the text. Types of headline / titles according to their importance, expression,
function and information saturation.

- Different types of functional and semantic types of the speech. Typology of the narration, description
and reasoning in journalism.
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