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Podmienky na absolvovanie predmetu

Zaverecné hodnotenie je tvorene sumarom povinne odovzdanych vypracovanych zadani poc¢as celého
akademického roka. Primerana kvalitativna uroven, preukazana schopnost aplikacie teoretickych
vychodisk na rieSenie zadanych problémov su zakladom pre uspesne absolvovanie predmetu. V pripade
nepostacujucej kvality vypracovanych zadani nie je mozné predmet absolvovat. Zadania budu vzdy
bodovane, podla Studentovi vopred oznamenych kritérii a vysledna znamka bude vypocitana ako 100 %
suc¢et moznych ziskanych bodov za véetky zadania (spravidla je mozné za jedno zadanie ziskat vzdy max
10 bodov), kde znamka bude vypocitana v kontexte hodnotiacej stupnice. V zaujme uspesného
absolvovania predmetu musi $tudent ziskat v ramci svojich zadani minimalne 56 % bodov.

Uspe$né absolvovanie predmetu podmiefiuje tieZ pravidelna U¢ast na vyuébe. Povolené su maximalne 2
absencie (t. . 4 vyucovacie hodiny) bez udania dévodu. V pripade vacsieho poc¢tu absencii (3 - 4 absencie)
je potrebné predlozit kopiu lekarskej dokumentacie, ktora svedc¢i o zavaznejSej povahe zdravotnych
problemov Studenta, alebo iny dokument obsahujuci relevantne dévody neucasti posluchaca na
prednaskach. Jednotlive pripady budu posudzovane individualne, s prihliadnutim na okolnosti. V pripade
schvaleného individualneho harmonogramu $tudia je nutna minimalne 50 % Ucast (pozri Studijny poriadok
UCM, §13).

Pre Uspesné absolvovanie predmetu musi Student ziskat minimalne 56 % bodov (celkovo 56 bodov zo
100).

Zaverecna hodnotiaca stupnica: 100 - 92 =A; 91- 83 =B; 82-74 =C; 73 - 65 =D; 64 - 56 =E; 55 amenegj =
FX).

The final assessment is made up of a summation of the assignments submitted during the whole academic
year. Adequate qualitative level, demonstrated ability to apply theoretical background to solve the
assigned problems are the basis for successful completion of the course. In case of insufficient quality of
the assignments, the course cannot be passed. The assignments will always be scored according to the
criteriacommunicated to the student in advance and the final grade will be calculated as 100% of the sum
of the possible points obtained for all assignments (as arule, it is always possible to obtain a maximum of
10 points for one assignment), where the grade will be calculated in the context of the grading scale. In
order to pass the course, students must score a minimum of 56% in their assignments.

Successful completion of the course is also contingent on regular attendance. A maximum of 2 absences
(i.e. &4 class periods) are allowed without giving a reason. In the case of a larger number of absences (3-4
absences), a copy of medical documentation indicating the more serious nature of the student's health



problems or another document containing relevant reasons for the student's absence from lectures must
be submitted. Individual cases will be considered on a case-by-case basis, taking into account the
circumstances. In the case of an approved individual study schedule, a minimum of 50% attendance is
required (see UCM Study Regulations, §13). To pass the course, the student must obtain at least 56% of
the points (56 points out of 100).

Final grading scale: 100 - 92 =A; 91-83 =B; 82 - 74 =C; 73 - 65 =D; 64 - 56 =E; 55 and below = FX)

Vysledky vzdelavania

Student po absolvovani predmetu ziska tieto vedomosti, schopnosti, zruénosti, kompetencie:
prakticke navyky a zru¢nosti v oblasti Online PR,

schopnost aktivne riesit problémy suvisiace s problematikou komunikacie na socialnych sietach,
pozna Specifika jednotlivych sociadlnych sieti a dokaze vytvorit stratégiu komunikacie spolo¢nosti
/organizacie na socialnych sietach aimplementovat ju.

After completing the course, the student will acquire the following knowledge, skills, abilities,
competences:

Practical habits and skills in the field of Online PR,

the ability to actively solve problems related to the issue of communication on social networks,

knows the specifics of individual social networks and is able to create a strategy of communication of the
company/organization on social networks and implement it.

Struéna osnova predmetu

1. Z&klady Photoshop-u (seminare)

2. Implementacia vysledkov prace vo Photoshop-e

3. Navrh stratégie komunikacie na socialnych sietach
4. Zadanie - tvorba propagacného contentu $koly na socialnych sietach
5. Specifika komunikacie na Instragrame

6. Specifika komunikacie na FB

7. Specifika komunikéacie na TikTok

8. Specifika komunikacie na L

9. Tvorba videi na SoMe

10.Online PR

11. Digitalna komunikacia v ramci internej komunikacie

1. Photoshop Basics (Seminars)

2. Implementation of the results of the work in Photoshop
3. Designing a social media communication strategy

4. Assignment - creation of promotional content of the school on social networks
5. Specifics of communication on Instragram

6. Specifics of communication on FB

7. Specifics of communication on TikTok

8. Specifics of communication on LI

9. Creating videos on SoMe

10.Online PR

11. Digital communication within internal communication

Odporucana literatura

Brnik, A. (2020). Nasilie na televiznej obrazovke v kontexte jednotného systému oznacovania Trnava.
Trnava: FMK UCM.



Galera Matusova, J., & kolektiv. (2022). Media relations - techniky, nastroje a tipy na budovanie vztahov s
mediami. Trnava: FMK UCM.

Hejlova, D. (2017). Public Relations. Praha: FSV UK.

Durkova, K., & Frani¢, D. (2021). Public relations - tedria a prax. Trnava: Univerzita sv. Cyrila a Metoda v
Trnave, Fakulta masmedialnej komunikacie.

Losekoot, M., & Vyhnankova, E. (2019). Jak na sité. Praha: Jan Melvil Publishing.

Rosenberg, A. (2021). A Modern Guide to Public Relations: Unveiling the Mystery of PR: Including: Content
Marketing, SEO, Social Media & PR Best Practices. Veracity Marketing.

Marketing & Media

Strategie

Jazyk, ktorého znalost je potrebna na absolvovanie predmetu

anglicky



