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The goal of this subject is to teach students basic characteristic signs of literary genres and to use themin
practice, that is to master the description of surroundings, characters, plot, principles of journalistic
messages creating, dialogues making, etc. The stu-dent will train his/ her writing skills when it comes to
ideas, synopses, fictions, broadcasting and audiovisual screen—-plays of various genres.

Podmienky na absolvovanie predmetu

Conditions for completing the subject:

80% ucast, seminarne prezentacie, ustne ulohy (rozhovor, reportaz, rozhlasovy komentar a pod.),
pisomné ulohy (reklama, communigue, novinovy ¢lanok a pod.).

Vysledna hodnotiaca stupnica:

A 1,0 vyborne - vynikajuce vysledky len s minimalnymi chybami <92-100 % >

B 1,5 velmi dobre - nadpriemerneé vysledky s mensimi chybami <83-91 % >

C 2,0 dobre - vcelku dobré, priemerné vysledky <74-82 % >

D 2,5 uspokojivo - dobré vysledky, ale vyskytuju sa vyznamne chyby <65-73 %>

E 3,0 dostatoc¢ne - vysledky vyhovuju minimalnym kritériam <56-64 %>

FX 4,0 nedostatoc¢ne - absolvovanie predmetu si vyzaduje vynaloZit eSte znac¢né Usilie a mnozstvo prace
zo strany Studenta <0-55 %>

80% attendance, written paper based on pre- and post- film watching activities; 2 written papers of
creative character in each semester of small and large volume.

Vysledky vzdelavania

Posluchaci a posluchacky po absolvovani predmetu ziskavaju tieto vedomosti, zru¢nosti, schopnosti,
kompetencie: After completing the subject, students will acquire the following knowledge, skills, abilities,
competences:

# vedia identifikovat jednotlivé zurnalistické Zanrové druhy v printovych médiach, vediaich
spravne pomenovat, zaradit do prislusnej Zanrovej skupiny. Vedia ich odborne zhodnotit na
zaklade rozboru zanrovych dominant, makrokompozicie, mikrokompozicie, syntaxe, lexiky
publikovanych textov v periodickej tlaci,

# vedia samostatne identifikovat a pomenovat Zanrové dominanty, spésoby vystavby
komunikatov v rozhlasovych, televiznych a multimedialnych zurnalistickych zanroch,

# vedia zaradit do prislusnych zanrovych skupin jednotliveé Zurnalistickeé zanroveé druhy v ramci



auditivnych prejavov v rozhlasovom mediu, audiovizualnych celkov v televiznom médiu Ci

multimedialnych prejavov vo webovych mediach,

# dokazu samostatne analyzovat jednotlivé Zurnalistické Zanre v médiach z hladiska urovne

prevedenia a dodrziavania pozadovanych postupov suvisiacich s kompozi¢nymi, lexikalnymi,

recovymi, obrazovymi i etickymi kriteriami,

# dokazu kompetentne a samostatne tvorit jednotlivé Zurnalistické Zanre uplatrujuce sa

v sU¢asnej periodickej tlaci tak, aby spinali pozadované kvalitativne kritéria z hladiska osobitosti Zzanrovych
dominant, Specifickych postupov pri vystavbach textov, privolbe syntaxe i pri vybere adekvatnych
lexikalnych prostriedkov.

- creation of space for independent and creative student work,

# development of creativity, imagination and imagination. Assignments allow students to reveal their own
creativity by requiring them to involve their entire personality, experience, emotions, intelligence,
imagination and imagination in the activity.

# improving stylistic writing skills. The activities motivate original handling of language material,
encourage creative use of language,

# developing students’ creative abilities, using theoretical knowledge directly in author’s creative writing,
# they learn to perceive a literary work/text more deeply and, based on their own experience, better
understand individual artistic procedures and means,

# special emphasis is placed on feedback, for which a separate space is created in the lessons. All student
works (exercises, assignments, texts) are analyzed in class so that the author has a direct response

# the subject is designed to include a whole range of strategies, techniques, procedures and methods,
which, by guiding and stimulating the writing experience, lead students to self-reflection and creative self-
expression.

80% attendance, written paper based on pre- and post- film watching activities; 2 written papers of
creative character in each semester of small and large volume.

Struéna osnova predmetu

Prednasky su kombinovane so seminarmi, pocas ktorych su ponukane tieto hlavné témy na podrobne
ucenie: The main topics.

- Online zZurnalistika. Novinarske zanre na internete.

- Anglickéa slovna zasoba a rozne pristupy k jej $tudiu. Specialna literarna slovna zasoba. Speciélna
hovorova slovna zasoba. Lexikalne prostriedky v publicistickych zanroch. Nocionalne a emotivne
expresivne slova a slovne spojenia.

- Struktura textu, konstruovanie textu a kategodrie textu. Spdsoby vystavby textu: chronologické, logické a
dynamické (dérazné). Vlastnosti textu a silné pozicie textu (nadpis, nadpis, epigraf). Nadpis textu. Typy
nadpisov / nadpisov podla dblezitosti, vyrazu, funkcie a informacnej nasytenosti.

- R6zne typy funkénych a semantickych typov reci. Typologia rozpravania, opisu a zdévodnhovania v
Zurnalistike.

This course implies only seminars during which the main following topics are offered for detailed learning:
personal assumptions of creativity; creative writing as a craft; structure of creative outputs; genres and
forms of creative outputs; stylistics and syntax of written discourse; production of literary works; writing
exercises.
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