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The course of Case Studies is focused on expanding the knowledge and understanding of different topics
and current areas that were and are taken in the courses in first and second year of studies of Media
relations program. The course is designed to provide students with examples from marketing and
journalism on different topics. Among topics discussed is journalism, public and media relations,
marketing, segmentations and consumer behavior. The topics are critically examined through the case
studies. It allows students to build critical view of the topics and to see the bigger picture as well as to
develop soft skills as creativity, presentation skills, problem solving.

Podmienky na absolvovanie predmetu

V kurze dominuje metdda diskusie a prezentacie. Studenti analyzuju problém (pripadova Studia) a budu
musiet prist s moznymi rieSeniami na d'alSie stretnutie.

Student prezentuje svoj prispevok vo forme pripadovej $tudie niekolkokrat za semester. Znamka zavisi od
Urovne prezentdcie a zaverecnej semestralnej prace na vybranu tému. Za jednu prezentaciu méze ziskat 5
bodov. Zaverecna pripadova Studia je ohodnotena maximalne 45 bodmi a $tudent sa musi zuc¢astnit
odborného seminaru.

Bodove rozloZenie predmetu:
45% prezentacia Ciastkovych uloh
10% ucast na odbornom seminari
45% zavereCna pripadova Studia

Stupnica:

A 1,0 vyborne - vynikajuce vysledky len s minimalnymi chybami <92-100 % >

B 1,5 velmi dobre - nadpriemerné vysledky s mensimi chybami <83-91 %>

C 2,0 dobre - vcelku dobré, priemerne vysledky <74-82 % >

D 2,5 uspokojivo - dobré vysledky, ale vyskytuju sa vyznamne chyby <65-73 %>

E 3,0 dostatoc¢ne - vysledky vyhovuju minimalnym kritériam <56-64 %>

FX 4,0 nedostatocne - absolvovanie predmetu si vyZaduje vynalozit eSte znacneé Usilie a mnozstvo prace
zo strany Studenta <0-55 %>



Zaverec¢né hodnotenie

The course is dominated by the method of discussion and presentation. Students analyze a problem (case
study) and will have to come up with possible solutions in the next meeting.

The student presents his/her paper in the form of a case study several times per semester. The grade
depends on the level of the presentation and the final term paper on the chosen topic. A student may earn
5 points per presentation. The final case study is marked with a maximum of 45 points and the student
must attend a professional seminar.

Course point distribution:

45% presentation of sub-tasks

10% attendance at the professional seminar
45% final case study

Vysledky vzdelavania

Po absolvovani kurzu Student ziska:

- zlepSenie kritickeho myslenia,

- prezentacné a komunikacne schopnosti,

- schopnost najst a pripravit pripadovu $tudiu s adekvatnou analyzou,
- zruénost v pisani textu,

- schopnost zbierat a vyberat potrebné udaje zo zdrojov.

Stru¢na osnova predmetu

1. Maslow's Hierarchy of Needs

2. Marketing Information System part 1
3. Marketing Information System part 2
4. Product Strategy part 1

5. Product Strategy part 2

6. Distribution Strategy

7. Pricing Strategy

8. Communication Strategy part 1

9. Communication Stragegy part 2

10. Online advertising

11. Online Campaign

Sylabus predmetu

The aim of this course is to put theory from other subjects to praxis through case studies. Introduce
students to the subject of marketing. The aim of the course is to show how theory is implemented with
different approaches.

The course aims are as follows:

- To expand students’ knowledge about different subjects so they are able to connect its theory with
problems from the current praxis.

- To show practical approaches to journalistic and marketing topics.

Odporucana literatura

Christ, P. (2021). KnowThis Marketing Case Studies. KnowThis LLC.

Koch, M. (2023). Social Media Marketing Bible: [12in 1] The Ultimate Guide to Advanced Social Media
Engagement and Profitability. Independently published.

Lowell, D. (2017). Native Advertising - The Essential Guide. Kogan Page Limited.



McCarthy, B. (2019). Case Studies That Close Sales: A Proven Formula to Attract Great Customers.
Independently published.

McDonald, J. (2022). Social Media Marketing Workbook: How to Use Social Media for Business.
Independently published.

Nelson-Field, K. (2013). Viral marketing: The Science of Sharing. Oxford Press University.

Scott, D. M. (2015) The New Rules of Marketing and PR. John Wiley & Sons.

Jazyk, ktorého znalost je potrebna na absolvovanie predmetu

english



