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Ciel

The aim of this course is to put theory from other subjects to praxis through case studies. Introduce
students to the subject of marketing. The aim of the course is to show how theory is implemented with
different approaches.

The course aims are as follows:

- To expand students’ knowledge about different subjects so they are able to connect its theory with
problems from the current praxis.

- To show practical approaches to journalistic and marketing topics.

Podmienky na absolvovanie predmetu

V kurze dominuje metoda diskusie a prezentéacie. Studenti analyzuju problém (pripadova $tudia) a budu
musiet prist s moznymi rieSeniami na d'alSie stretnutie.

Student prezentuje svoj prispevok vo forme pripadovej $tudie niekolkokrat za semester. Znamka zavisi od
urovne prezentacie a zaverecnej semestralnej prace na vybranu tému. Za jednu prezentaciu moze ziskat 5
bodov. Zavere¢na pripadova studia je ohodnotena maximalne 45 bodmi a Student sa musi zucastnit
odborného seminaru.

Bodove rozlozenie predmetu:
45% prezentacia Ciastkovych uloh
10% uc¢ast na odbornom seminari
45% zavereCna pripadova Studia

Stupnica:

A1,0 vyborne - vynikajuce vysledky len s minimalnymi chybami <92-100 % >

B 1,5 velmi dobre - nadpriemerneé vysledky s mensimi chybami <83-91 % >

C 2,0 dobre - vcelku dobré, priemerne vysledky <74-82 % >

D 2,5 uspokojivo - dobrée vysledky, ale vyskytuju sa vyznamne chyby <65-73 %>

E 3,0 dostatocne - vysledky vyhovuju minimalnym kritériam <56-64 %>

FX 4,0 nedostatoc¢ne - absolvovanie predmetu si vyzaduje vynalozit este znac¢né Usilie a mnozstvo prace
zo strany Studenta <0-55 %>



Vysledky vzdelavania

Cielom predmetu je preniest tedriu z inych predmetov do praxe prostrednictvom pripadovych Studii.
Cielom kurzu je ukazat, ako sa tedria realizuje réznymi pristupmi.

Ciele kurzu su nasledovne:

- Rozsirit vedomosti Studentov o réznych predmetoch tak, aby boli schopni prepoijit ich tedriu s
problemami zo su¢asnej praxe.

- Ukazat prakticke pristupy k novinarskym a marketingovym témam.

1. Produkt - ¢o ludia potrebuju? Analyza su¢asneho stavu.

2. Dezinformacie a kritické myslenie v marketingu.

3. Nativnareklama

4. Viralny marketing

5.CSR

6. Event marketing

7. Kto je vas konkurent? - prieskum trhu

8. Cielova skupina.

9. Komunikacia = propagacia.

10. Ako poskytovat online komunikaciu.

11. Graficky dizajn v Event marketingu, Event Production, SWOT analyza.

Struéna osnova predmetu

1. Product - what people need? Analysis of current situation.
2. Disinformation and critical thinking in the marketing.

3. Native advertisement

4. Viral marketing

5.CSR

6. Event marketing

7.Who is your competitor? - market research

8. Target Group.

9. Communication = promotion.

10. How to provide online communication.

11. Graphic Design in the Event Marketing, Event Production.

Sylabus predmetu

The course of Case Studies is focused on expanding the knowledge and understanding of different topics
and areas that were and are taken in the courses in first and second year of studies of Media relations
program. The course is designed to provide students with examples from business and journalism on
different topics. Among topics discussed is journalism, public and media relations, marketing,
segmentations and consumer behavior. The topics are critically examined through the case studies. It
allows students to build critical view of the topics and to see the bigger picture.
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Recommended sources:

1. http://www.ted.com/talks

2. http://businesscasestudies.co.uk/

3. http://www.marketingonline.sk/

4. https://cb.hbsp.harvard.edu/cbmp/pages/content/cases
5. http://www.mediaguru.cz/pripadove-studie/

Jazyk, ktorého znalost je potrebna na absolvovanie predmetu

slovensky, anglicky



