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Podmienky na absolvovanie predmetu

# Aktivna U¢ast na seminaroch: 30%
# Vypracovanie priebeznych zadani: 20%
# Vypracovanie pripadovej studie: 50%

Pre Uspesné absolvovanie predmetu musi $tudent ziskat minimalne 56 % bodov (celkovo 56 bodov zo
100).

ZavereCna hodnotiaca stupnica: 100 - 92 =A; 91-83 =B; 82 -74 =C; 73-65 =D; 64 - 56 =E; 55 amengj =
FX.

# Active participation in seminars: 30%
# Completion of interim assignments: 20%
# Preparation of a case study: 50%

To pass the course, the student must obtain at least 56% of the points (56 points out of 100).
100-92=A;91-83=B;82-74=C;73-65=D,; 64 -56 =E; 55 and below = FX.

Vysledky vzdelavania

Student po absolvovani predmetu ziska tieto vedomosti, schopnosti, zruénosti, kompetencie:

+ nadobudne vedomosti a ma hibsie poznanie o podstate prace hovorcu, jeho vztahu s novinarmi a
rozumie, ako funguju meédia a aku Ulohu v medialnej komunikacii zohravaju hovorcovia,

« je schopny vyhodnocovat relevantnost informacii, pripravovat podklady pre medialne vyjadrenia,

« pozna sSpecifika prace hovorcu v réznych oblastiach ¢i sektoroch,

- je zorientovany v ramci slovenskeho medialneho priestoru, praci v mediach a zdrojov informacii.

+ ma vSeobecny celospolocensky prehlad,

« po uspesnom ukonceni procesu vzdelavania by mal byt Student schopny orientovat sa v su¢asnom
medialnom prostredi na Uzemi Slovenskej republiky a mal by ovladdat zékladné teoretické ramce prace
hovorcu.

After completing the course, the student will acquire the following knowledge, skills, abilities,
competences:
- Acquire knowledge and have a deeper understanding of the nature of the work of a spokesperson, his



/her relationship with journalists and understand how the media works and what role spokespeople play in
media communication,

- is able to evaluate the relevance of information, prepare documents for media statements,

- is familiar with the specifics of the work of a spokesperson in different areas or sectors,

- is oriented within the Slovak media space, work in the media and sources of information.

- has a general society-wide overview,

- after successful completion of the education process, the student should be able to orientate himself
/herself in the contemporary media environment in the Slovak Republic and should be familiar with the
basic theoretical frameworks of the work of a spokesperson.

Stru¢na osnova predmetu

1. System prace medii

2. Postavenie hovorcu v spolo¢nosti/institucii

3. Profesionalne a osobnostne charakteristiky hovorcu
4. Ulohy hovorcu

5. Hlavné principy vztahov s médiami

6. Zasady komunikacie s novinarmi

7. Priprava narozhovor - tipy, triky a mozne uskalia v rozhovore hovorcu s novinarom
8. Tvorba tém pre media

9. Hovorca a novinar pri krizovej komunikacii

10. Medialny tréning

11. Specifika prace hovorcu v réznych sektoroch

12. Analyza vystupov hovorcov

1. Media work system

2. The position of the spokesperson in the company/institution
3. Professional and personal characteristics of the spokesperson
4. Therole of the spokesperson

5. Main principles of media relations

6. Principles of communication with journalists

7. Preparing for an interview - tips, tricks and possible pitfalls in a spokesperson’s interview with a journalist
8. Creating topics for the media

9. Spokesperson and journalist in crisis communication

10. Media training

11. Specifics of the work of a spokesperson in different sectors
12. Analysis of spokespersons’ outputs
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