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Podmienky na absolvovanie predmetu

Predmet je skusany pred komisiou na Statne skusky.
Zaverecna hodnotiaca stupnica: 100 - 92 =A; 91- 83 =B; 82-74 =C; 73 - 65 =D; 64 - 56 =E; 55 amenegj =
FX.

The subject is examined before a commission for state exams.
Rating scale: 100 - 92 =A; 91-83 =B; 82 -74 =C; 73 - 65 =D; 64 - 56 =E; 55 and less = FX.

Vysledky vzdelavania

Student po absolvovani predmetu ziska tieto vedomosti, schopnosti, zruénosti, kompetencie:
- $tudent si prehibi vedomosti z oblasti medialnej komunikécie,

- vie ako funguju media, pozna zaklady prace medii

- dokéze pracovat so zurnalistickymi komunikatmi

- pozna psychologicke a eticke aspekty prace medii

- ma zaklady z oblasti medialneho prava

- ziska vedomosti z oblasti medialneho vyskumu

- orientuje sa v systeme medii.

After completing the course, the student will acquire the following knowledge, abilities, skills,
competencies:

- the student deepens his / her knowledge in the field of media communication,

- knows how the media works, knows the basics of media work

- can work with journalistic communications

- knows the psychological and ethical aspects of media work

- has a background in media law

- acquires knowledge in the field of media research

- is familiar with the media system.

Struéna osnova predmetu

1. Masova komunikacia

2. Propedeutika medialnych studii

3. Teodria medialnej komunikacie

4. Psychologia medii

5. Masmedialna informatika

6. Socialno-kulturne kontexty komunikacie
7. Medialne pravo



8. Medialny vyskum

9. Analyza medialnych obsahov a kritické myslenie

10. Eticke aspekty vztahu meédii a medialnych profesionalov
11. Fazy vyvoja ucinkov medii

12. Publikum a jeho typologia

13. Stereotypy v médiach

14. Zurnalistické komunikaty

1. Mass communication

2. Propaedeutics of media studies

3. Theory of media communication

4. Media psychology

5. Mass media informatics

6. Socio-cultural contexts of communication
7. Media law

8. Mediaresearch

9. Media content analysis and critical thinking
10. Ethical aspects of the relationship between the media and media professionals
11. Phases of media effects development

12. Audience and its typology

13. Stereotypes in the media

14. Journalistic communications
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Jazyk, ktorého znalost je potrebna na absolvovanie predmetu
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