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Rating scale: 100 - 92 =A; 91-83 =B; 82 -74 =C; 73 - 65 =D; 64 - 56 =E; 55 and less = FX.

Vysledky vzdelavania

Student po absolvovani predmetu ziska tieto vedomosti, schopnosti, zruénosti, kompetencie:

- $tudent si prehibi vedomosti z oblasti marketingu, marketingovej komunikacie a jej jednotlivych nastrojov,
- pozna rozdiely medzi jednotlivymi nastrojmi komunikacného mixu a vie ich pouzit v praxi,

- vie reagovat na nove trendy v oblasti marketingovej komunikacie a vyuzit ich pri navrhu komunikacnej
stratégie,

- dokaze pracovat s relevantnymi zdrojmi,

- je schopny implementovat prvky marketingovej komunikacie smerom do externeho aj interného
prostredia,

- vie pouzit priklady z praxe na konkrétnu tému,

- chape vplyvu marketingovej komunikacie na spolo¢nost a jednotlivcov,

- ma prehlad v domacej a zahrani¢nej literature a Casopiseckych zdrojoch z oblasti marketingu a
marketingovej komunikacie.

After completing the course, the student will acquire the following knowledge, abilities, skills,
competencies:

- the student deepens their knowledge in the field of marketing, marketing communication and its
individual tools,

- knows the differences between the various tools of the communication mix and can apply them in
practice,

- canrespond to new trends in marketing communication and use them in designing communication
strategies,

- can work with relevant resources,

- is able to implement elements of marketing communication towards external and internal environment,
- can use practical examples on a specific topic,

- understands the impact of marketing communication on society and individuals,

- has an overview of domestic and foreign literature and magazine sources in the field of marketing and
marketing communication.



Struéna osnova predmetu

Stru¢na osnova predmetu:

1. Podstata, vyznam a vyvoj marketingu a marketingovej komunikacie, definovanie zakladnych pojmov
2. Marketingovy mix z pohladu firmy a z pohladu zakaznika

3. Regionalny marketing

4. Marketingova komunikacia a jej nastroje

5. Tvorba komunikaénej strategie

6. Reklama ako jeden z nastrojov marketingovej komunikacie

7. Public relations ako jeden z nastrojov marketingovej komunikacie
8. Osobny predaj ako jeden z nastrojov marketingovej komunikacie
9. Podpora predaja ako jeden z nastrojov marketingovej komunikacie
10. Priamy marketing ako jeden z nastrojov marketingovej komunikacie
11. Integrovana marketingova komunikacia

12. Eticke aspekty v marketingovej komunikacii

13. Psychologicke aspekty v marketingovej komunikacii

14. Obsahovy marketing

15. Digitalny marketing

16. Marketingova komunikéacia a socialne siete.

17. Tvorba znacky.

18. P&sobenie a ¢innost komunika¢nych agentur

19. Specifika medialneho marketingu

20. Legislativne Specifika marketingovej komunikacie

The essence, meaning and development of marketing and marketing communication, definition of basic
terms

2. Marketing mix from the perspective of the company and the perspective of the customer
3. Regional marketing

4. Marketing communication and its tools

5. Creating a communication strategy

6. Advertising as one of the tools of marketing communication
7.Public relations as one of the tools of marketing communication

8. Personal sales as one of the tools of marketing communication

9. Sales promotion as one of the tools of marketing communication
10. Direct marketing as one of the tools of marketing communication
11. Integrated marketing communication

12. Ethical aspects in marketing communication

13. Psychological aspects in marketing communication

14. Content marketing

15. Digital marketing

16. Marketing communication and social networks.

17. Branding.

18. Operation and activities of communication agencies

19. Specifics of media marketing

20. Legislative specifics of marketing communication.
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